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AmiomKw  the  ^laM^ 

99^  repeat  une  rate. 

NawBosUmtea 

maaiang/mmang/morning 

town. 


As  Boston’s  last  remaining  evening  newspaper,  the 
Evening  Globe,  fades  over  the  horizon,  there’s  more 
and  more  interest  in  Boston’s  moming/moming  M 
combination:  The  Boston  Herald  American  and  ^ 

the  morning  Globe. 

It’ s  such  a  good,  sensible  buy  that  you 
wonder,  how  do  you  top  that?  So  along  comes  y 
the  Herald  with  this  interesting  twist: 

Effectivejulyl,  1978,  repeat  your 
Herald  insertion  any  weekday  within  seven  days, 

and  you’ll  pay  only  99^  Jjfi 
a  line  for  it* 

99^  a  line  for  the 
^  Boston  Herald  American. 

V  ^  That’s  got  to  be  the  best  newspaper  buy  in  America. 

So  now  here’s  what  you  do: 

Run  your  ad  in  Boston’s  two  morning  papers 
^  combined  rate  of  $5.47.  Then,  withim  seven 
"""  "^SSsnlSidAn^  ^  days,  repeat  it  in  the  Herald  for  99^  a  line. 

With  your  moming/moming  buy,  you’ll  be 
reaching  83%  **of  all  newspaper  readers  in  the 
metropolitan  area. 

i:  -  r  With  your  repeat  insertion  in  the  Herald, 

‘  ^  Kb  you’ll  be  adding  frequency  to  the  mix — at  only 

Now  how  do  you  top  that? 


Boston  HeiaM  American 


Boston  is  a  morning/morning/momm^town. 


*Does  not  apply  to  preferred  position  advertising. 

**Source:  Research  Data,  Inc.,  March,  1978 


Anderson’s  lifesaving  series 
got  breathtaMng  results. 


Just  ask  Dick  Giorrell  —  executive  editor  of 
THE  ANDERSON  INDEPENDENT/DAILY  MAIL  —  a 
Harte-Hanks  daily  in  South  Carolina.  He  initiated  a 
community-wide  drive  to  train  laymen  in  CPR  (Cardiopul¬ 
monary  Resuscitation).  CPR  is  a  way  of  keeping  a  person’s 
heartbeat  and  breathing  going  until  he  can  get  professional 
help.  It  is  a  proven  method  for  saving  heart  attack  victims. 

Because  previous  CPR  drives  in  Anderson  had  not  attracted  enough 
people,  Dick  Gtorrell  stepped  in  to  help  breathe  life  into  the  program.  In 
a  dramatic  series  of  articles,  THE  INDEPENDENT/DAILY  MAIL  urged 
readers  to  take  part.  Interviews  with  doctors  and  heart  patients  stressed 
the  life  saving  benefits  of  CPR.  Qualified  volunteers  were  recruited  to 
conduct  courses  in  plants,  chiuohes,  homes  and  other  gathering  places.  The 
campaign  was  a  resovmding  success. 

More  than  2000  persons  took  part  in  the  four-ho;xr  “short”  course,  while 
1000  completed  the  Red  Cross’  longer  course.  Previously,  only  400  had  been 
trained  in  CPR. 

Most  dramatically,  the  drive  is  already  credited  with  at  least  three  “saves”  by 
newly -trained  laymen.  In  a  time  when  papers  are  under  attack  for  their  lack  of 
“good”  news,  that’s  a  story  Dick  Gorrell  can  really  put  his  heart  into. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


OCTOBER 

S — Advertising  Research  Foundation,  Business  Advertising  Research 
Council.  Forum  on  the  Development  and  Application  of  a  Marketing 
Information  System,  Cincinnati  Incorporated,  Cincinnati. 

5-7 — Catholic  Press  Association.  Northwest  Region,  Sheraton  Landmark, 
Vancouver,  British  Columbia. 

8-10 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus. 
8-11 — International  Newspaper  Promotion  Association,  Western  Region, 
Phoenix,  Arizona. 

8-11 — American  Association  of  Sunday  and  Feature  Editors,  Host  Farm, 
Lancaster,  Pa. 

8-13 — Newspaper  Food  Editors  Conference,  Biltmore,  Los  Angeles. 

8- 14 — National  Newspaper  Week. 

9- 11 — Southern  Newspaper  Publishers  Association,  Seminar  on  Shop¬ 

pers  II,  Hyatt  Regency,  New  Orleans. 

9- 13 — Inter-American  Press  Association.  Omni  Hotel,  Miami. 

10- 13 — Advertising  Media  Credit  Executives  Association.  International, 

Sheraton-Ritz  Hotel,  Minneapolis. 

11- 13 — Catholic  Press  Association.  Western  Region  Hilton  Inn,  Monterey, 

California. 

11- 14 — Cal  Western  Circulation  Managers  Association,  South  Coast  Plaza 

Hotel,  Costa  Mesa,  California. 

12- 14 — New  York  State  Dailies  Advertising  Managers  Bureau,  Sheraton 

Canandaigua  Inn,  Canandaigua,  N.Y. 

12-15 — United  Press  International,  EDICON,  Hotel  del  Coronado,  San 
Diego. 

12-15 — Women  in  Communications,  Inc.,  Detroit  Plaza  Hotel. 

15- 18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Royal 

Sonesta  Hotel,  New  Orleans. 

16- 17 — Advertising  Research  Foundation,  Waldorf-Astoria,  New  York 

City. 

16- 18 — Newspaper  Research  Council,  Registry  Hotel,  Minneapolis. 

17- 20 — National  Conference  of  Editorial  Writers,  Detroit  Plaza  Hotel, 

Renaissance  Center,  Detroit. 

18- 20 — Catholic  Press  Association.  Eastern  Region,  William  Penn  Hotel, 

Pittsburgh,  Pennsylvania. 

19- 20 — New  England  Newspapers  Advertising  Executives  Association, 

Copley  Plaza,  Boston. 

19-20 — Western  Newspaper  Foundation  Seminar,  Newspaper  Manage¬ 
ment,  University  of  Southern  California,  Los  Angeles. 

19-20 — Newspaper  Comics  Council,  Orlando  Hyatt  House,  Orlando. 
22-24 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

22-28 — National  Press  Photographers  Association  Flying  Short  Course: 
Oct.  22 — Hartford  Conn.,  Windsor  Locks  Howard  Johnson’s;  Oct. 
23— Chicago  Sheraton  O'Hare;  Oct.  25 — Nashville  Hyatt  Regency; 
Oct.  26 — Oklahoma  City  Sheraton;  Oct.  28— Sacramento  (Calif.) 
Convention  Center. 

26-27 — Harris  2200  Systems  Users  Group,  Erie  Times,  Erie,  Pa. 

26-28 — International  Federation  of  Newspaper  Publishers  (FIEJ)  Manag¬ 
ing  and  Marketing  Symposium,  Monte  Carlo. 

28- 29 — Eastern  Ski  Writer's  Association,  "How  To”  Seminar,  Mount 

Snow,  Vermont. 

29- Nov.  1 — Southern  Newspaper  Publishers  Association.  Boca  Raton 

Hotel  and  Club,  Boca  Raton,  Fla. 

NOVEMBER 

1- 3 — Catholic  Press  Association.  Southern  Region,  Stouffer's  Inn,  Louis¬ 

ville,  Kentucky. 

2- 4 — Ohio  Newspaper-in-Education  Seminar,  Stouffer's  Inn,  Dayton. 

8-9 — Audit  Bureau  of  Circulations,  Century  Plaza,  Los  Angeles. 

8-10 — Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 
Center,  Harrisburg.  Pa. 

8-11 — National  Newspaper  Association,  Town  and  Country  Hotel, 
San  Diego. 

10-12 — Mid-America  Press  Institute,  Running  the  Small  Daily  Newsroom, 
Bel  Air  Hilton.  St.  Louis.  Mo. 

12-15 — International  Newspaper  Promotion  Association,  Promoting  the 
Total  Newspaper  Seminar,  Hyatt  O'Hare,  Chicago. 

12-15 — Southern  Newspaper  Publishers  Association,  Energy  Policy  for 
America  Seminar,  University  of  Oklahoma,  Norman, 

15-18 — International  Newspaper  Promotion  Association,  Marketing  Re¬ 
search  Seminar.  Hyatt  O’Hare,  Chicago. 


•  Suitable  for  all  newspaper  production  methods. 
Screen  rulings  from  60  to  200  lines  per  inch. 

•  Complete  gradation  control  for  improved  high¬ 
light  to  shadow  range  in  all  colors  with  required 
undercolor  removal  for  superb  printability. 


20"  X  24"  input  and  output  size  for  transparent 
and  reflection  copy  with  variable  digital  reducing 
and  enlarging  10%-2000%. 


•  Pushbutton  selection  of  right  or  wrong  reading 
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•  Sophisticated  color  correction  for  direct  screen¬ 
ing  or  continuous  tone  separations. 


•  Find  out  more  about  how  this  new  moderately 
priced  color  scanner  can  save  newspapers  time 
and  money.  Call  HCM  today. 
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Wru  CHANGE  THE  LOOK  OP 
YOUR  SUNOAT  COMICS 

WITH  OUR 


An  exciting 
new  vehicle  for 
your  advertisers 


A  source  of  new 
ad  revenue  for  you 


Easy  to  read  and  handle 


Great  for  kids  and  collectors 


7V4"  X  IOV4"  trim  size 


FOR  COMPLETE  INFORMATION  ON  OUR  QUARTERFOLD 
COMICS,  AS  WELL  AS  OUR  FULL  LINE  OF  STANDARD  AND 
TAB  COMIC  SECTIONS,  CALL  DAVE  ROCK  AT  (212)  557-9664. 
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mg  wmtmMW  \  Newsbriefs 


1  # : 


A  tabloid-size  newsweekly,  edited  for  and  circulated  in  an 
area  north  of  Des  Moines,  la.,  and  a  magazine-style  weekly, 
offering  personal  suggestions  for  daily  living,  have  been  added 
to  the  Des  Moines  Tribune. 

The  newsweekly.  Lake  Country  Tribune,  is  included  as 
part  of  the  evening  Tribune  every  Wednesday  and  the  morn¬ 
ing  Des  Moines  Register  on  Thursday.  The  paper  covers  an 
area  surrounding  a  large  new  lake  north  of  Des  Moines  which 
is  experiencing  rapid  growth. 

Within  the  area  are  13  incorporated  communities  and  more 
than  9,000  present  subscribers.  The  first  issue  on  August  31 
carried  52  pages  of  local  news  and  advertising. 

The  other  new  offering,  EXTRA:  Ideas  for  Living,  made 
its  debut  on  September  12  and  will  appear  each  Tuesday  in 
the  full  run  of  the  Tribune.  Within  its  tabloid  format,  EXTRA 
carries  columns  relating  to  health,  education,  food,  clothes, 
money  management,  marriage,  home  furnishing,  repairs  and 


Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 


Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at: 


THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
(713)833-3311 

SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
O  OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 


The  Tribune  Company  said  it  was  studying  the  feasibility  of 
building  a  satellite  production  plant  for  the  Chicago  Tribune  on 
land  owned  since  1967. 

The  vacant  land  on  the  north  branch  of  the  Chicago  River 
is  approximately  6  blocks  north  of  the  Merchandise  Mart. 
The  west  bank  of  the  river  has  rail  siding  facilities  and  can 
accommodate  ships  for  delivery  of  newsprint.  The  location  is 
considered  in  downtown  Chicago. 

Skidmore  Owings  &.  Merrill,  the  architectural  firm,  will 
assist  production,  distribution  and  general  management 
executives  in  the  first  phase  of  the  study  that  will  take  about 
8  months  to  complete. 

A  Tribune  spokesman  said  if  the  new  production  site  gets 
the  go-ahead,  then  the  press  units  at  the  facility  would  prob¬ 
ably  be  offset. 

■N  *  IN 

Electronic  news  dummying  will  be  tested  in  a  News  Layout 
Test  System  being  developed  by  tbe  Minneapolis  Star  and 
Minneapolis  Tribune. 

The  test  system  is  designed  to  give  newsroom  personnel 
first-hand  experience,  as  an  aid  in  writing  specifications  for  a 
production  system. 

Among  the  key  assumptions  to  be  tested  are:  1)  that  laying 
out  pages  electronically  can  be  at  least  as  efficient  as  drawing 
paper  dummies,  2)  that  a  computer  can  use  the  electronic 
layouts  to  create  headline  orders  and  typesetting  instruc¬ 
tions,  3)  that  headline  writing  and  text  trimming  can  take 
place  in  a  separate  but  interconnected  text  system,  and  4) 
that  interactive  “flowing”  or  “electronic  paste-up”  by  an 
editor  is  unnecessary  (that  is,  that  the  computer  can  do  these 
tasks  automatically  by  making  use  of  the  electronic  dummy 
in  one  system  and  the  trimmed  text  in  the  other  system). 

The  system  will  be  completed  and  evaluated  in  phases, 
with  the  layout  terminal  to  be  tested  by  next  spring  and  the 
complete  system  by  early  1980. 

4c  * 

A  Pennsylvania  state  senator  thinks  an  investigative  reporter 
who  bought  a  Medicaid  card  on  the  streets  should  be  charged 
with  fraud. 

Sen.  Clarence  Bell  (R- Delaware  County)  said  Hoag  Levins 
in  effect  committed  a  crime  when  he  purchased  the  ID  card 
with  which  he  received  prescriptions  for  restricted  drugs. 

“The  end  doesn’t  justify  the  criminal  means,”  Bell  said  in 
a  floor  speech.  “1  don’t  think  freedom  of  the  press  means 
freedom  to  defraud  the  commonwealth.” 

Posing  as  a  welfare  recipient.  Levins  got  prescriptions 
from  physicians  after  little  or  no  physical  examinations.  He 
discarded  the  drugs  with  other  Philadelphia  Daily  News  staff 
members  as  witnesses  and  then  wrote  about  how  easy  it  is  to 
abuse  the  Medicaid  system. 


other  helpful  living  suggestions. 
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NEWS  INKS: 

FOR  WEB  OFFSET, 


vanced  manufacturing  techniques 
and  unwavering  quality  control. 

Every  U.S.  ink  has  the  right  body 
and  flow  to  provide  excellent 
distribution  from  the  inking  rollers 
to  the  printing  cylinder-for 
sharp  halftones  and  smooth  lay- 
down  of  solids.  Every  ink  is 
formulated  to  set  fast  on  the  paper, 
minimizing  linting,  picking,  and 
plate  wear  (idler  rollers  and  nose 
cone  stay  cleaner,  too).  Excel¬ 
lent  scuff  resistance  brings  your 
papers  through  the  collection 
and  folding  operation  beautifully. 


And  the  mileage  of  U.S.  inks 
can't  be  beat.  For  every  time 
formance,  run  U.S.  inks. 


letterpress, 

DILITHO 


iNO  otner  inks  give  you  as  consis- 
tently  trouble-free  performance 
on  the  press,  or  as  clean  and  sharp 
reproduction  on  paper.  That's 
because  we  combine  vast  techno¬ 
logical  expertise  with  the  most  ad¬ 


East  Rutherford,  NJ;  Cincinnati  OH 
Jacksonville,  FL;  Dallas,  TX;  San 
Francisco,  CA;  Los  Angeles,  CA 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  ol  the  Board.  1912-1959 


^^ABP 


Charter  Member 
Audit  Bureau 
*  of  Circulations 
Member  American 
Newspaper 
Publ'shers  Association 

6  mo.  average  net  paid  December  31,  1977—25,036 


ij  i 


Battle  of  the  Bill  of  Rights 

It  seems  hopeful  that  the  constitutional  issues  underlying 
the  Myron  Farber-New  York  Times  contempt  case,  which 
have  been  kicked  around  by  the  New  Jersey  courts,  will  be 
reviewed  by  the  United  States  Supreme  Court. 

The  New  Jersey  Supreme  Court  last  week  upheld  the  con¬ 
tempt  citations  of  Farber  and  the  Times  and  ordered  the 
reporter  returned  to  jail  unless  he  turned  over  his  notes  and 
files  to  the  lower  court  judge. 

The  state’s  highest  court  said  its  “opinion  is  not  to  be 
taken  as  a  license  for  a  fishing  expedition  in  every  criminal 
case  where  there  has  been  investigative  reporting,  nor  as 
permission  for  an  indiscriminate  rummaging  through  a 
newspaper’s  files,”  but  that’s  exactly  what  the  judge  in  the 
lower  court  ordered  with  his  blanket  subpoena. 

The  state  court  said  it  upheld  the  validity  of  the  New 
Jersey  Shield  Law  but  also  said  it  is  superseded  by  the  Sixth 
Amendment  to  the  Constitution.  The  court  said  in  a  conflict 
between  the  First  and  Sixth  Amendments  the  latter  must  be 
victorious.  That  is  a  contention  even  the  American  Bar  As¬ 
sociation  has  not  espoused. 

In  their  zeal  to  uphold  “the  defendant’s  (Jascalevich)  con¬ 
stitutional  rights”  to  a  fair  trial,  the  state  Supreme  Court 
justices  completely  ignored  the  constitutional  rights  of 
Farber  and  the  Times  to  due  process  and  a  full  and  orderly 
hearing  before  being  fined  and  sent  to  jail. 

Since  the  New  Jersey  courts  seem  to  be  lining  up  the  Bill 
of  Rights,  one  against  the  other,  what  about  the  eighth 
amendment  which  states  excessive  bail  shall  not  be  required 
nor  excessive  fines  imposed,  nor  cruel  and  unusual  punish¬ 
ment  inflicted?  The  reporter  has  already  spent  27  days  in 
jail.  The  newspaper  has  paid  $130,000  in  fines.  The  New 
Jersey  courts  would  return  the  man  to  jail  indefinitely  and 
continue  the  $5,000-a-day  fine  against  the  paper.  That  con¬ 
stitutes  cruel  and  unusual  punishment,  in  our  opinion. 

Associate  Justice  Potter  Stewart  temporarily  has  stayed 
the  effect  of  the  state  court’s  decision.  We  hope  the  Supreme 
Court  of  the  United  States  will  give  full  consideration  to  this 
Battle  of  the  Bill  of  Rights. 

Color  results 

Twenty-two  years  ago,  E&P  launched  its  Annual  Color 
Awards  Competition  to  recognize  and  to  promote  good 
newspaper  color  reproduction  as  well  as  to  inform  advertis¬ 
ers  of  color  availabilities  and  promote  its  use.The  results  of 
the  22nd  Color  Awards  Competition  in  this  issue,  and  the 
comments  of  the  judges,  are  vindication  of  E&P’s  efforts 
over  the  years. 
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Letters _ 

AD  GUIDELINES 

1  congratulate  E&P  and  Dan  Lionel  on 
his  article  in  the  September  16  edition 
regarding  apartment  referral  ads. 

These  services  proliferate  in  large, 
metropolitan  markets;  and,  for  the  most 
part,  they  offer  extremely  questionable 
services  to  the  readers  of  our  classified 
columns. 

Here  in  the  Daily  Breeze  circulation 
area  (Southwestern  Los  Angeles 
County)  we  have  seven  such  agencies 
operating.  Last  year,  for  the  first  time, 
we  took  a  long,  hard  look  at  these  agen¬ 
cies.  and  at  the  services  they  render. 
From  this  investigation  we  hammered 
out  a  comprehensive  and  hardnosed  set 
of  guidelines  that  now  dictate  the  adver¬ 
tising  practices  of  these  firms  in  our 
newspapers.  A  brief  summation  of  these 
guidelines  might  prove  helpful  to  other 
newspapers  experiencing  problems  with 
referral  agencies: 

1)  Licensed  agencies  (in  California,  a 
few  operate  under  real  estate 
licenses — most  do  not)  must  provide  us 
with  a  copy  of  their  license.  Complaints 
against  these  agencies  are  referred  to  the 
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Real  Estate  Department  for  action. 

2)  All  referral  agencies  must  run  the 
exact  wording,  “Advance  Fee  Rental 
Agency”  or  “Rental  Publication 
Firm — Fee”  in  every  ad  they  run. 

.T)  All  ads  containing  a  single  listing 
must  be  properly  classified  as  to  house, 
apartment,  condominium,  etc.  (note:  one 
of  the  most  common  abuses  involves 
agencies  misrepresenting  apartments  as 
houses,  thus  being  able  to  show  a  lower 
monthly  rental) 

4)  All  advertising  copy  must  be  truth¬ 
ful  and  accurate,  and  not  seek  to  mislead 
the  reader  or  misrepresent  the  advertised 
property. 

5)  Each  agency  retains  responsibility 
for  those  ads  they  publish  with  us.  Thus, 
the  claim  that  the  landlord  provided  in¬ 
accurate  information  to  the  agency  is  not 
accepted  as  a  valid  excuse. 

These  guidelines  have  been  greatly 
condensed  for  the  sake  of  brevity.  Any 
newspaper  wishing  a  copy  of  our 
guidelines  can  write  to  us. 

Prior  to  the  institution  of  these 
guidelines — and  the  conscientious  polic¬ 
ing  we’ve  done  since — we  would  receive 
a  half-dozen  complaints  a  month  on  re¬ 
ferral  agencies.  Since  their  institution, 
we’ve  received  less  than  a  half-dozen 
total  complaints  over  an  eight  month 
period.  And  three  agencies  who  con¬ 
tinued  to  misrepresent  their  services  or 
listings  have  been  banned  from  the 
newspaper. 

Jack  Harpster 
(Jack  Harpster  is  director  classified  ad¬ 
vertising  for  Torrance  (Calif.)  Daily 
Breeze.) 

*  ♦ 

SUNBELT  RESEARCH 

The  critical  chuckles  about  my  Sunbelt 
research  were  humorously  and  unfairly 
mixed  with  an  unrelated  study  on  female 
nudes  in  ads  under  “Nude  Research” 
(E&P,  Sept.  1).  1  concur  with  J.  Douglas 
Donehue  on  the  danger  of  academic  pre¬ 
tense  documenting  the  obvious  and  self- 
evident  as  “research”,  and  the  peril  of 
research  sponsors  setting  priorities  and 
affecting  findings. 

However,  as  for  my  motives  and  spon¬ 
sors,  I  had  no  grants.  No  one  picked  up 
my  tab.  I  did  the  research  during  an  un¬ 
salaried  summer  session,  and  1  did  not 
intend  to  “touch  some  highly  sensitive 
journalistic  nerves”,  nor  did  1  question 
the  integrity  of  former  Sunbelt  critics 
who  now  praise  it. 

As  for  “wrong  or  misleading  conclu¬ 
sions”.  it  does  appear  that  the  South  and 
Sunbelt  grew  in  favor  with  the  country 
and  press  after  the  Bicentennial  and  Car¬ 
ter  election  during  “a  time  for  media  in¬ 
dulgence  in  superlatives  in  search  for  a 
national  self,  regional  margins  and  for 
national  leadership  after  Watergate  sins 
and  perhaps  the  long  guilt  over  the  Civil 
War  drawing  press  attention  to  a  region 
978 


long  wrestling  with  its  own  identity.” 

My  views  appeared  in  a  paper  for  the 
Western  Social  Science  Assn,  and  in 
Chapter  5,  “The  Selling  of  the  Sunbelt; 
Civic  Boosterism  in  the  Media”  in  The 
Rise  of  the  Siinhelt  Cities,  (Editors  David 
Perry  and  A1  Watkins.  Sage  Publica¬ 
tions),  where  I  also  noted  that  “Carter 
Country  momentarily  became  Sun  Coun¬ 
try  for  some  journalists  careless  about 
regional  definitions,  but  enthusiastic  for 
new  rhetorical  devices.”  It  is  risky  to 
deduce  motives  or  any  shift  in  news  pol¬ 
icy  from  mere  news  content,  and  the 
change  more  likely  reveals  sincere,  hon¬ 
est  press  enthusiasm,  and  not  some  con¬ 
spiracy  or  ulterior  motive. 

(Similar  themes  are  explored  by  his¬ 
tory  professor  Jack  Kirby  of  Miami 
University-Ohio  in  his  book  Media- 
Made  Dixie,  where  he  suggests  Carter  is 
“John-Boy  Walton  grown  up”  and  “the 
ultimate  regional  synthesizer”.) 

Media  booster  imagery  can  catalyze 
leadership  and  unity,  but  that  glue  can 
dangerously  dampen  debate  inherent  in 
growth  and  development  controversies. 
Too  much  bcK)sting  (like  too  much  criti¬ 
cism)  can  beget  its  opposite,  as  may  have 
happened  on  the  Sunbelt. 

It  is  fashionable  today  to  criticize  re¬ 
search  which  fails  to  produce  newsy,  re¬ 
markable  and  quick,  exact  solutions  or 
discoveries  to  “cure  cancer”,  but  critical 
analysis  is  useful  research,  and  like 
cancer,  the  cause  and  cure  may  be  inhe¬ 
rent  in  the  urban  environment  we  create 
and  praise  and  not  in  some  outside  devil. 
Those  fuming  or  chuckling  over  my  re¬ 
search  might  note  my  plea  for  more  criti¬ 
cal  and  independent  press  evaluations  of 
adverse  conditions  (crime,  congestion, 
poverty,  pollution)  concurrent  with  rapid 
Sunbelt  growth. 

Genk  Buro 

♦  *  * 

STRIKE  PAPER 

In  glancing  through  E&P  (Sept.  9) 
your  cut  of  the  front  page  of  the  com¬ 
bined  New  York  morning  newspapers 
caught  my  eye — as  a  similar  original  is  in 
my  possession,  but  the  evening  edition. 
It  bore  1 1  additional  names  which  made 
it  21  dailies  continuing  publication  in  the 
face  of  a  wildcat  pressmen’s  strike  in 
September.  1923. 

My  father,  Leo  E.  Owens  who  went  on 
to  become  a  successful  newspaper  pub¬ 
lisher,  was  then.  I  believe,  assistant 
mechanical  superintendent  of  the  World. 
He  saw  no  need  for  a  newspaper  black¬ 
out,  and  suggested  he  would  print  the 
combined  editions  “if  a  few  youths  were 
recruited  from  the  streets.”  For  several 
tense  days  the  eight  page  editions  were 
grabbed  up  by  a  news-hungry  public  for 
up  to  a  dime  compared  to  their  2^  morn¬ 
ing  and  3^  evening  prices. 

Lee  E.  Owens 
Lee  E.  Owens  is  publisher  of  Whittier 
(Calif.)  Daily  News. 
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One  desk-top 


Dimension  PBX  replaced 
two  plug-in  boards. 

What  it  means  is  this:  if  you 
haven’t  talked  systems  with  your 
problem-solving  Bell  Account  Exec¬ 
utive  lately,  your  paper  is  missing 
something. 

The  system  is  the  solution. 


On  rainy  days  in  Topeka,  the 
Daily  Capital  and  the  State  Journal  get 
hundreds  of  calls  from  subscribers 
wanting  wet  papers  replaced.  Time 
was,  those  calls  overwhelmed  the 
switchboard, 

itstwoopera-  |  @phone 
tors  and  two 
relief  attend¬ 
ants,  giving 
them,  as  the 
chief  operator  ^ 
explained, 
aching  arms 
and  shoulders 
from  pulling 
the  cords. 

Meanwhile, 
of  course,  the 
News  Room  - 


Classified 

Department 

were  virtually  cut  off  from  the  world. 

But  even  in  good  weather,  the 
newspapers  had  storm  centers.  The 
News  Room  was  a  bedlam  of  bells 
and  shouts.  Calls  were  often  mis¬ 
directed,  and  transferring  one  took 
forever.  Classified  ad  customers 
grew  old  on  Hold. 

In  short,  without  noticing  it, 
the  papers  had  outgrown  their  com¬ 
munications  system. 


A  team  of  Bell  System  newspa¬ 
per  industry  experts  ran  an  opera¬ 
tions  study  for  the  papers,  identified 
problem  areas,  and  proposed  a  sys¬ 
tem  for  boosting  productivity, 
improving  customer  relations,  and 
cutting  costs. 

Within  weeks  a  new  electronic 
Dimension"  PBX  system  was 
installed  with  immediate  dramatic 
results.  One  of  the  full  time  opera¬ 
tors  was  assigned  to  another  job, 
reducing  payroll  and  overhead  by 
more  than  $600  a  month.  All 
departments  soon  reported  im¬ 
proved  performance. 

News  sources  can  reach  the 
News  Room  fast,  and  reporters  say 
it’s  much  easier  to  get  an  outside 
line.  Classified’s  revenues  are  up 
because  they’re  not  missing  calls. 
The  Circulation  Manager  finds  it 
easy  and  effective  to  set  up  confer¬ 
ence  calls.  And  all  of  the  papiers’ 
customers  are  enjoying  better  service. 
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The  Plain  Dealer  now  has  the  largest  lead  ever  over 
Cleveland’s  second  newspaper  in  total  daily  paid  circulation. 
And  The  Plain  Dealer  enjoys  its  largest  lead  ever  in 

•  Cuyahoga  County 

•  the  Retail  Trading  Zone 

•  the  Four  County  SMSA 

•  the  Seven  County  SCSA 

If  you’re  going  to  run  it  somewhere. 

Run  it  in  The  Plain  Dealer.  We’re  ahead  eveiywhere! 
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Way  out  m  front  in  readership 
Way  out  in  front  in  advertising  Image 


September  30,  1978 


Itf 

Every  Saturday  since  1884 

Gov’t  to  probe  Scripps’ 
financial  link  with  Post 


By  Celeste  Huenergard 

The  E.W.  Scripps  Company  suffered  a  stinging  blow  last 
week  in  its  continuing  fight  to  qualify  the  Cincinnati  Post 
under  the  Newspaper  Preservation  Act. 

U.S.  Justice  Department  Administrative  Law  Judge 
Donald  R.  Moore  (September  22)  ruled  to  review  evidence 
that  Post  payments  to  other  Scripps-owned  companies  for 
related  services  may  or  may  not  have  returned  a  profit  to  the 
parent  firm. 

The  ruling  came  on  the  15th  day  of  the  hearing  in  Cincin¬ 
nati  on  the  proposed  joint  operating  arrangement  between 
the  Post  and  the  Cincinnati  Enquirer. 

Moore’s  decision  left  Scripps  attorneys  seething. 

♦  *  ♦ 

Pre-hearing  ground  rules  established  last  June  in  Washing¬ 
ton,  D.C.,  specifically  exluded  any  inquiry  into  Scripps  fi¬ 
nancial  relationship  with  the  Post. 

Two  weeks  ago  Moore  delayed  the  ruling  and  agreed  to 
consider  possible  tax  benefits  Scripps  may  have  accrued 
through  Post  losses. 

Moore’s  latest  reversal  evolved  after  Justice  Department 
Attorney  Gerald  A.  Connell  casually  asked  a  Scripps  witness 
if  the  company  may  have  benefited  from  service  oriented 
charges  levied  against  its  afternoon  property. 

4c  * 

After  a  15  minute  recess.  Judge  Moore  announced  that  the 
statute  did  not  preclude  evidence  on  the  transactions  be¬ 
tween  a  newspaper  and  its  supplier  of  goods  and  services. 

He  emphasized  that  the  ruling  did  not  "forecast”  the 
weight  such  evidence  would  bear  on  his  recommendation  to 
the  U.S.  Attorney  General,  but  insisted  that  if  it  were  not 
introduced  now,  one  or  more  of  the  hearing’s  participants 
would  take  it  up  again  with  Griffin  Bell. 

Opponents  of  the  proposed  agreement  contend  that  al¬ 
though  the  Post  is  losing  money  locally,  its  tax  benefits  and 
purchases  from  other  Scripps-owned  companies  are  off¬ 
setting  the  losses. 

If  that  is  true,  they  maintain,  the  Post  is  not  a  failing  news¬ 
paper  and  ineligible  under  the  Newspaper  Preservation  Act. 

Scripps  attorney  John  Ferguson  demanded  that  Connell 
tell  him  what  kind  of  evidence  the  government  expected  to 
present  in  light  of  the  new  ruling. 

Connell  simply  replied;  "All  I’ve  got  is  the  intention  to  in¬ 
quire  of  witnesses.  What  I’ve  got  you  know  about  and  there’s 
nothing  else.” 

Scripps  attorney  Jonathan  Thackeray  then  sarcastically 
asked  (Tonnell  if  “  .  .  .  you  bear  some  noble  position  in 
this  proceeding.” 

Judge  Moore  interrupted'  to  remind  the  attorney  that 
Connell  is  representing  the  public  interest  and  has  respon¬ 
sibility  to  see  the  record  developed  properly. 

*  *  * 

This  is  not  the  first  time  Scripps  has  tangled  with  Connell. 

Connell  himself  presided  in  1971  over  Scripps’  court- 
ordered  sale  of  its  controlling  interest  in  the  Enquirer. 

It  was  Connell,  representing  the  Antitrust  Division,  who 
in  1%4  convinced  the  U.S.  Supreme  Court  of  the  illegality  of 
the  proposed  joint  operating  arrangement  between  two 
Tuscon,  Ariz.,  papers. 

And  it  was  also  Connell  who  wrote  the  regulations  and 


procedures  implementing  the  Newspaper  Preservation  Act. 
Connell  personally  assigned  himself  to  the  Cincinnati  case 
now  in  session. 

When  Judge  Moore  half-kiddingly  asked  the  attorney 
what  "great  white  light”  had  sparked  him  to  request  that 
the  tax  relief  measures  and  intra-corporate  charges  be  re¬ 
considered.  Connell  placed  the  blame  on  a  two-weeks  eco¬ 
nomics  course  he  took  last  summer  and  a  thorough  re¬ 
examination  of  the  legislative  history  of  the  act. 

"There  isn’t  one  thing  in  the  legislative  history  or  the 
Newspaper  Preservation  Act  that  suggests  you  can’t  try  to 
determine  what  the  financial  consequences  are  to  the  owner 
if  he  happens  to  be  a  chain  owner,”  Connell  added. 

Meanwhile,  the  two-and-a-half-week  old  hearing,  which 
was  to  conclude  September  29,  is  expected  to  continue 
until  October  13. 

4c  4e  4( 

Two  witnesses  took  the  stand  for  Scripps  last  week. 
Stanford  University  economics  professor,  James  N.  Rosse, 
and  Post  editor  William  Burleigh. 

Though  their  words  were  different,  the  melody  never 
changed:  The  Post’s  grave  is  already  dug. 

Rosse,  who  has  spent  14  years  studying  newspaper  eco¬ 
nomics,  came  armed  with  reams  of  research,  graphs,  charts 
and  theories. 

And  in  a  dry,  scholarly  manner,  he  explained  the  results 
of  his  45-day  study  commissioned  by  Scripps  to  determine 
the  Post’s  economic  future. 

His  testimony  was  so  rooted  in  statistics  analysis  that 
Judge  Moore  advised  the  attorneys  to  provide  glossaries  for 
future  academicians. 

His  concluding  remarks,  however,  could  not  have  been 
clearer. 

Without  a  joint  operating  arrangement,  Rosse  said,  "we 
ought  to  be  very  suspicious  of  any  claims  that  the  Post  might 
be  a  viable  economic  entity.” 

Nancy  Lawson,  an  attorney  for  another  group  of  Post 
employees,  asked  Rosse  if  a  trend  toward  "return  to  the 
city  living”  could  influence  the  financial  standing  of  the 
two  papers. 

Rossee  admitted  that  if  the  trend  were  rapid,  it  could.  He 
said  he  had  not  studied  that  possibility  in  Cincinnati. 

4c  4c  4( 

Post  editor  William  Burleigh  took  the  stand  September  25 
and  in  a  cracking  voice  testified. 

"The  Cincinnati  Post  has  been  a  force  for  positive  good  in 
this  community.  Everything  inside  of  me  as  a  newspaperman 
recoils  at  the  prospect  of  that  voice  no  longer  being  heard. 

"These  are  trying  conditions  for  this  newspaper  and  I 
think  considering  all  of  the  problems,  the  joint  operating 
agreement  represents  the  best  way.” 

Burleigh  came  to  the  Post  in  1977  from  the  Scripps  Evans¬ 
ville  (Ind.)  Press,  another  agency  shop. 

"1  was  given  a  marching  order  to  do  my  thing.  .  .  .  ” 
Burleigh  said. 

He  started  by  revamping  the  paper’s  graphics,  reorganiz¬ 
ing  the  newsroom,  and  introducing  more  than  news,  special 
sections,  increased  business,  sports  and  suburban  coverage. 

"I  have  no  other  things  in  my  bag  of  tricks,”  Burleigh 
said. 

(Continued  on  page  12) 
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Murdoch  pulls  out  of  joint  talks 

New  York  Post  publisher  Rupert  \n  an  interview  with  Editor  &  Publisher  of  the  News  could  not  be  immediately 

Murdoch,  protesting  the  presence  of  last  week,  Murdoch  stated  that  the  pub-  reached  for  comment, 
labor  lawyer  Theodore  Kheel  at  negotia-  Ushers  of  the  three  largest  New  York  Earlier  this  week,  prior  to  his  walk- 
tions  aimed  at  settling  the  seven  week  City  dailies  “were  never  more  united”  out,  Murdoch  had  conceded  that  there 
old  pressmen’s  strike,  broke  ranks  with  in  their  negotiations  with  the  pressmen,  was  some  dissension  among  the  publish- 
publishers  of  the  New  York  News  and  He  did,  at  that  tiem,  however,  rap  Kheel  ers,  Murdoch  said  the  Post  had  taken 
New  York  Times  this  week  and  pulled  for  producing  “disastrous  results”  when  the  most  “hawkish”  position  in  the 
his  representatives  out  of  the  negotiations,  he  served  as  mediator  in  previous  New  negotiations  and  the  Times  the  most 

Kheel  entered  the  talks  as  an  advisor  York  City  newspaper  negotiations.  “dovish”  with  the  News  somewhere  in 

to  the  unions  after  being  requested  to  do  Murdoch  leveled  another  blast,  against  between. 

so  by  George  McDonald,  president  of  the  Kheel  this  week.  “Every  negotiation  The  “on-again,  off-again”  strike 
Allied  Printing  Trades  Council.  that  Kheel  has  been  involved  with  in  negotiations  resumed  this  week  in  Wash- 

Post  attorney  Howard  Squadron  said  the  last  20  years  has  led  to  the  closing  ington,  D.C.  after  a  10  day  lay-off  and 
Murdoch’s  objection  to  Kheel  was  that  of  five  newspapers,  the  bankruptcy  of  afteroneday  in  the  nation’s  capital,  were 
he  insisted  on  playing  the  role  of  arbi-  railroads  and  the  bankruptcy  of  New  moved  back  to  New  York, 
trator.  Kheel  denied  this  stating  that  he  York  City.  We  don’t  intend  to  let  him  Negotiator’s  for  the  striking 
was  merely  acting  as  an  observer  and  continue  the  process.”  pressmen’s  union  agreed  to  attend,  but 

advisor  to  the  unions.  Kheel  said  he  Following  the  walkout  of  Post  negotia-  the  publishers  were  initially  reluctant, 
would  withdraw  from  the  talks  if  tors,  representatives  of  the  other  two  They  later  agreed  to  attend  the  talks  in 
McDonald  asked  him  to,  but  McDonald  newspapers  remained  and  continued  the  Washington. 

said  he  wanted  Kheel  to  remain.  negotiations.  John  Pomfret,  senior  vice-  Citing  easy  access  to  their  files  and 

Murdoch  said  he  did  not  plan  to  president  of  the  Times,  said,  “Our  personnel,  the  publishers  and  pressmen 
leave  the  New  York  City  Publishers  position  throughout  this  whole  dreadful  agreed  to  return  the  negotiations  to  New 
Association,  of  which  he  is  the  presi-  episode  has  been  to  negotiate  an  agree-  York  after  only  one  day. 
dent,  but  he  said  the  Post  would  attempt  ment  with  the  pressman’s  union.  That  Next  week  striking  workers  will  be 
to  negotiate  separately  with  the  pressmen  position  remains  unchanged,  any  action  able  to  collect  unemployment  benefits 

unless  Kheel  left  the  negotiations.  by  the  Post  notwithstanding.”  Officials  for  the  first  time. 


_  _  ,  He  said  he  had  investigated  additional  wires  such  as  the 

Govt  probes  SCrippS  New  York  Times,  Washington  Post  and  L.A.  Times,  but  that 

the  “competition  had  everything  tied  up.” 

(Continued  from  page  II)  Returning  to  the  old  question  of  why  the  Post  has  never 

begun  a  Sunday  edition,  Burleigh  testified: 

The  real  estate  section  initiated  to  counter  the  Post’s  “If  it  were  my  money,  1  certainly  wouldn’t  try  to  start  a 

sagging  classified  linage  has  failed  to  produce  positive  re-  Sunday  paper  in  Cincinnati.  It  seems  to  me  that  the  Enquirer 

suits,  the  editor  said.  got  there  firstest  with  mostest.” 

“1  encountered  a  stone  wall.”  Burleigh  said.  “It  was  Burleigh  said  “a  rule  of  thumb”  indicated  that  a  Sunday 

very  clear  that  they  (The  realtors)  were  not  interested  in  paper  required  at  least  a  50%  budget  addition, 

weekend  advertising  in  the  Cincinnati  Post.”  When  Justice  Department  Attorney  Connell  asked  Bur- 

Burleigh  said  that  although  a  new  wrap-around  zoned  leigh  what  the  “rule  of  thumb”  was  based  on,  Burleigh 

section  had  met  a  98-day  circulation  goal  of  15,000,  other  replied:  “I  really  don’t  know.  It’s  been  passed  down  to  me 

such  editions  could  not  work  the  Post  back  into  the  black  by  other  editors  who  have  worked  on  Sundays  .  .  .  and 

either.  studies  in  Evansville  showed  it  would  cost  even  more.” 

Burleigh  testified  that  the  Post  pays  about  $4,500  a  week  Burleigh  admitted  that  no  such  cost  studies  or  marketing 

for  United  Press  International  (A  Scripps  subsidiary)  news  surveys  regarding  a  Sunday  product  have  been  carried  out 

wires,  and  that  comparable  Associated  Press  services  have  since  he  joined  the  paper. 

been  quoted  at  $5,000.  Opponents  to  the  agreement  maintain  the  Post  purposely 

In  cross-examination,  Michael  Boylan,  representing  a  avoided  starting  a  Sunday  edition  because  it  feared  resulting 

group  of  Post  employees,  reported  that  in  1975  the  Enquirer  profits  might  disqualify  it  under  the  Newspaper  Preservation 

paid  AP  about  $200,000  for  the  same  services  the  Post  re-  Act. 

ceived  from  UPl  for  $409,000.  *  ♦  * 

“In  1974,  the  Post  lost  approximately  $4-million,”  Boylan 

said,  “how  can  a  paper  losing  that  much  money  continue  to  A  meeting  was  held  (September  27)  between  Edward  W. 

use  a  comparable  service  at  such  high  rates.”  Estlow  president  of  the  E.  W.  Scripps  Co.,  owner  of  the 

“I  don’t  feel  qualified  to  answer  such  a  question,” Bur-  Cincinnati  Post  and  Wes  Williams,  Post  printer  and  Wil- 

leigh  responded,  pointing  to  the  fact  that  he  was  not  with  the  Hams’  advisor,  James  Ratliff. 

Post  at  the  time.  Williams  requested  the  meeting,  which  was  held  in 

Under  pressure  from  Boylan,  Burleigh  added:  “I  would  Estlow’s  office,  and  said  that  he  and  Ratliff  represented  a 

assume  one  of  the  reasons  was  that  it  is  a  Scripps-Howard  number  of  Post  employees  and  other  backers  who  were 

service.  interested  in  buying  the  Post.  They  declined  to  name  those 

Burleigh  defended  the  use  and  charges  of  other  Scripps  backers,  but  said  that  Hustler  publisher  Larry  Flynt  is  not 

news  related  charges  (Scripps-Howard  News  Service,  one  of  them. 

Scripps-Howard  Ohio  Bureau,  United  Features  Syndicate  Williams  and  Ratliff  declined  to  make  an  offer  to  purchase 

and  the  Newspaper  Enterprise  Association).  Referring  to  the  Post  until  after  the  present  Justice  Dept,  hearings  are 

them  as  quality  services  and  well  worth  the  money.  completed. 

He  admitted,  however,  that  he  would  have  been  billed  for  Estlow  said,  “the  E.W.  Scripps  Co.  is  not  seeking  a  pur- 

the  majority  of  them  even  if  he  hadn’t  used  them.  chaser  for  the  Post.” 
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Awards  for  public  service 
presented  to  2  newspapers 


By  I.  William  Hill 

The  Jackson  (Miss.)  Clarion-Ledger 
this  week  received  the  public  service 
award  for  larger  newspapers  made  by  the 
Associated  Press  Managing  Editors  as¬ 
sociation  as  a  feature  of  its  44th  annual 
convention  in  Portland,  Oregon. 

The  award  was  for  a  series  of  articles 
revealing  a  lack  of  criminal  justice  in 
Jackson,  an  investigative  Job  which  took 
three  months  of  probing. 

As  a  result  of  the  series,  many  im¬ 
provements  have  been  made  both  in 
police  and  court  procedures  in  Jackson. 

The  APME  public  service  award  for 
smaller  newspapers  went  to  the  North¬ 
ampton  (Mass.)  Daily  Hampshire 
Gazette  for  a  23-part  series  revealing  in 
unprecedented  detail  how  a  city’s  school 
system  functions.  Ambitious  though  the 
series  was,  it  was  produced  by  a  news¬ 
paper  with  a  staff  of  only  six  reporters. 

In  proposing  the  series  for  an  award, 
editor  Edward  K.  Shanahan  emphasized 
there  were  no  allegations  of  fraud,  cor¬ 
ruption  or  incompetence. 

“Public  service  should  not  always  be 
synonymous  with  uncovering  wrongdo¬ 
ing,"  he  said. 

These  awards  were  in  addition  to  a 
number  made  on  September  26,  the  day 
the  convention  opened  with  both  pre¬ 
liminary  sessions  on  new  technology  and 
addresses  by  APME  president  Barclay 
Jameson  (Santa  Fe  New  Mexican)  and 
Keith  Fuller,  president  and  generaf  man¬ 
ager  of  the  Associated  Press.  The  con¬ 
vention  attracted  644  persons,  including 
84  new  members. 

Eddie  Adams,  AP  photographer,  won 
the  APME  award  for  AP  photography, 
for  his  photographic  series  on  Vietnam 
refugee  boat  people  that  was  entitled 
“The  Boat  Of  No  Smiles.”  It  depicted 
some  of  the  refugees  who  have  been  liv¬ 
ing  on  boats  subject  to  sinking  in  the 
South  China  Sea,  or  to  attack  by  Viet¬ 
namese,  Cambodians,  or  Thais.  As  a  re¬ 
sult  of  the  pictures,  all  adults  and  chil¬ 
dren  on  the  smileless  boat  have  been 
admitted  to  the  United  States  and  Far 
East  nations  have  begun  to  attempt  to 
alleviate  the  problem.  The  award  was 
presented  by  J.  M.  Heslop  (Salt  Lake 
City  Deseret  News),  chairman  of  the 
APME  photo  and  graphics  committee. 
Adams  accepted  the  award  of  $500  and  a 
plaque  while,  in  the  background,  a  sound 
system  played  a  ballad  sung  and  played 
on  a  guitar,  the  song  having  been  written 
and  taped  as  a  result  of  Adams’  pictures. 

Hugh  Mulligan  received  the  APME 
writing  award  for  a  moving  story  entitled 
“America  Revisited,”  which  he  wrote 
on  coming  home  from  foreign  assign¬ 


ments  and  also  for  the  body  of  his  work. 
Mulligan  accepted  the  award  from 
Richard  B.  Tuttle  (Rochester). 

In  his  presidential  address,  Jameson 
emphasized  that,  though  newspaper  ad¬ 
vertising  and  circulation  are  increasing, 
the  industry  faces  two  big  problems — 
encroachment  of  government  as  illus¬ 
trated  by  the  search  of  the  Stanford 
Daily  offices  with  only  a  search  warrant 
and  no  subpoena,  and  reader  alienation, 
due  to  the  public  seeing  newspaper  de¬ 
fense  of  the  First  Amendment  as  arro¬ 
gance. 

AP  president  Fuller  reviewed  recent 
improvements  in  the  AP  service,  citing 
the  following:  reshaping  of  the  inter¬ 
bureau  wire,  daily  enterprise  stories  for 
both  morning  and  evening  newspapers, 
efforts  shorten  the  length  of  AP  stories,  a 
poll  service  being  conducted  by  the  AP 
in  association  with  NBC,  and  an  attempt 
to  get  more  people  news  into  foreign 
coverage. 

Two  special  features  on  the  conven¬ 
tion’s  first  day  attracted  much  comment. 
The  first  was  a  20-minute  picture  study 
of  the  Northwest,  projected  onto  three 
giant  split  screens — a  project  developed 
by  the  AP’s  Sandy  Colton,  with  a  sound 
track  of  music  and  sound  to  provide  a 
highly  emotional  effect.  The  other  was  a 
talk  by  the  AP’s  Jules  Loh,  recounting 
his  experiences  in  gathering  material  for 
almost  two  years  for  his  twice-a-week 
column  “Elsewhere  In  America”,  a  fea¬ 
ture  depicting  little  known  phases  of 
American  life. 


Members  of  the  Maine  Press  Associa¬ 
tion  are  planning  a  media  blitz  of  police 
Oct.  16  demanding  access  to  police  rec¬ 
ords  guaranteed  under  the  state’s  open 
records  law  but  which  are  now  closed  to 
press  and  public  in  most  instances. 

A  committee  under  the  chairmanship 
of  Howard  James,  publisher  of  the  Nor¬ 
way  (Me.)  Falls  Times  and  the  Ber¬ 
lin  (N.H.)  Reporter,  is  organizing 
groups  of  news  people,  public  officials 
and  concerned  citizens  to  confront  police 
police  in  70  police  stations  and  sheriffs’ 
offices  with  their  demands. 

James  told  E&P  this  will  be  a  con¬ 
certed  effort  by  all  the  newspapers  in  the 
state  who  believe  the  “Freedom  of  Ac¬ 
cess  Law”  is  a  public  right.  The  newspa¬ 
pers  have  the  backing  of  the  state  attor- 


News  Council 
may  act  on 
casino  issue 

The  National  News  Council  may  hold 
a  special  session  in  October  to  consider 
the  formal  complaint  filed  against  the 
Miami  Herald  by  the  pro-casino  Let’s 
Help  Florida  committee  in  connection 
with  the  newspaper  and  its  president’s 
support  of  anti-casino  organizations. 

William  B.  Arthur,  executive  director 
of  the  Council  based  in  New  York,  said 
that  the  complaint  received  in  the  mail 
September  21  asked  the  question  as  to 
whether,  “the  Miami  Herald  and  its  pres- 
dent,  Alvah  H.  Chapman,  attempt(ed)  to 
directly  influence  the  outcome  of  a  refer¬ 
endum  issue  through  their  financial  con¬ 
tributions  and  the  solicitation  of  funds 
from  other  media,  in  opposition  to  the 
referendum.” 

In  view  of  the  time  problem  since  the 
voting  is  November  7,  the  Council’s  as¬ 
sociate  director  Abe  Raskin  went  to 
Florida  to  investigate  the  complaint.  Ar¬ 
thur  said  that  when  Raskin  returns  he 
will  confer  with  the  staff  and  a  decision 
will  be  made  on  a  special  session. 

The  formal  complaint  was  in  a  letter  to 
the  Council  from  Jim  Bishop,  syndicated 
columnist  who  is  state-wide  chairman  of 
Let’s  Help  Florida. 

The  Miami  Herafd  Publishing  Co.,  two 
Herald  executives,  and  other  Knight- 
Ridder  newspapers  in  Florida  contrib¬ 
uted  $33,000  to  the  anti-casino  campaign. 
Chapman  is  a  fund  raiser  for  Gov. 
Reubin  Askew’s  No  Casinos  committee 
which  collected  a  total  of  $144,000  from 
companies  which  publish  newspapers  in 
the  state. 


ney  general,  he  said,  who  is  running  for 
governor. 

Jack  Faulkner,  Northeast  Publishing 
Co.,  Presque  Isle,  was  elected  president 
of  the  Maine  Press  Association  at  its  re¬ 
cent  meeting.  Fellow  officers  include 
vice  presidents,  John  Hammer,  Rock¬ 
land  Courier  Gazette,  and  Howard 
James,  and  treasurer,  Steve  Curtis,  Bel¬ 
fast  Republican  Journal. 

Howard  Keyo,  retired  director  of  pub¬ 
lic  information.  University  of  Maine’s 
Orono  campus,  will  continue  as  execu¬ 
tive  secretary. 

Bob  Cummings,  environmental  report¬ 
er,  Guy  Gannett  Newspapers,  Portland, 
was  designated  1978  Maine  Journalist  of 
the  year. 
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‘Right  to  Know  blitz’ 
planned  in  Maine 


Carter  sees  no  threat 
to  press  freedom 


By  I.  William  Hill 

It  was  the  31st  all-day  White  House 
briefing  of  editors  and  it  was  marked  by 
President  Carter  saying  he  sees  no  cur¬ 
rent  threat  to  freedom  of  the  press  as 
well  as  Mrs.  Carter  making  her  first  ap¬ 
pearance  as  an  editor-briefer. 

This  reporter  was  there,  eager  to  find 
out  what  an  editor  learns  by  attending 
such  a  session.  What  he  learned  was 
that,  in  the  areas  taken  up,  upward  of  900 
media  representatives  since  Carter’s  in¬ 
auguration  have  absorbed  considerably 
more  than  they  could  have  gotten  from 
careful  reading. 

For  this  particular  briefing,  on  Sep¬ 
tember  22,  29  representatives  from 
newspapers  and  6  from  broadcast  media 
in  22  states  and  the  District  of  Columbia 
were  invited  more  than  three  weeks  in 
advance  with  the  expectation  the  cus¬ 
tomary  30  would  be  able  to  attend.  In 
this  case,  however,  everyone  invited 
came. 

The  sessions  are  regarded  highly  by 
President  Carter,  who  joins  them  for  a 
half  hour  interview  and  more  than  once 
has  turned  down  the  idea  of  stopping 
them  to  save  time.  As  he  told  the  group 
this  time:  “They  are  very  helpful  to  me,  I 
think  to  Jody  Powell,  and  to  all  the  mem¬ 
bers  of  my  administration.” 

The  briefings  are  the  responsibility  of 
the  Office  of  Media  Liaison,  a  section  of 
the  White  House  Press  Office,  under  the 
direction  of  Deputy  Press  Secretary  Walt 
Wurgel  and  Associate  Press  Secretary 
Patricia  Bario.  Pat,  who  ran  this  particu¬ 
lar  briefing,  has  a  background  of  seven 
years  on  Detroit  newspapers,  including 
both  the  News  and  the  Free  Press. 

Besides  arranging  briefings,  the  Media 
Liaison  Office  has  two  main  respon¬ 
sibilities:  mailings  four  to  six  times  a 
month,  to  newspapers  and  broadcast  out¬ 
lets,  of  material  explaining  the  adminis¬ 
tration  position  on  current  topics;  and 
answering  from  80  to  100  telephone  calls 
daily  from  the  press  all  over  the  country. 
These  queries  concern  not  only  such 
matters  as  inflation  and  energy,  but  also 
“What  is  the  President's  hat  size?” 

The  September  22  briefing  began  with 
coffee  on  the  porch  of  Pat  Bario’s  high- 
ceilinged  office  on  the  first  floor  of  the 
Old  Executive  Office  Building,  a  porch 
overlooking  the  front  lawn  of  the  White 
House.  The  meeting  opened  in  an  adjoin¬ 
ing  conference  room  with  35  seats  set  up 
at  an  M-shaped  table,  with  a  briefer’s 
table  at  the  foot  of  the  M. 

Pat  Bario  opened  the  briefing  by  telling 
how  the  Office  of  Media  Liaison  de¬ 
veloped  from  the  office  established  by 


Herbert  G.  Klein  in  the  Nixon  adminis¬ 
tration.  “We  now  regard  ourselves  as  ‘a 
friend  in  Washington  for  the  media’,” 
she  said. 

At  each  participant’s  place  was  a  kit 
containing  an  agenda,  the  President’s 
schedule  for  the  day,  biographies  of 
briefers,  a  history  of  the  Media  Liaison 
Office,  a  list  of  available  background  re¬ 
ports,  a  list  of  departmental  press  infor¬ 
mation  officers,  a  list  of  briefing  partici¬ 
pants,  and  a  copy  of  the  13-page  White 
House  News  Summary  for  the  day. 

Pat  Bario  first  introduced  Patricia  E. 
Bauer,  who — with  a  staff  of  five  and  two 
interns — prepared  the  news  summary 
while  working  an  eleven-to-twelve  hour 
day. 

The  summary,  prepared  each  week 
day,  contains  a  digest  of  network  news, 
brief  quotations  from  the  Associated 
Press  and  United  Press  International  and 
from  reading  120  newspapers  each  day, 
including  both  news  and  commentary, 
and  also  three  carttx)ns.  Ms.  Bauer  said 
that  the  President  or  any  executives  or 
White  House  staffer  receiving  the  sum¬ 
mary  can,  if  he  or  she  wishes,  ask  for  the 
entire  article  from  which  the  digest  has 
been  made. 

“Vice  President  Mondale  once  was  in¬ 
terested  in  getting  a  larger  version  of  a 
cartoon  by  Jeff  MacNelly,  editorial  car¬ 
toonist  of  the  Richmond  News-Leader, 
that  depicted  Egyptian  President  Sadat 
AND  Israeli  Premier  Begin  talking 
through  a  speaking  tube  that  ran  through 
Mondale’s  head,”  Ms.  Bauer  recalled. 
“We  got  the  original  from  MacNelly,  but 
were  unable  to  arrange  for  the  cartoonist 
to  present  it  himself.  One  day,  however, 
we  hope  to  introduce  MacNelly  .ind  the 
Vice  Resident.” 

The  President  reads  a  good  deal  for 
himself — notably  the  Washinfiton  Post 
and  Washinfiton  Star,  the  New  York 
Times  (when  it’s  publishing)  the  Wall 
Street  Journal,  the  Atlanta  Constitution, 
Time  and  Newsweek.  The  news  sum¬ 
mary  therefore  does  not  include  material 
from  any  of  these.  Because  of  his  own 
reading  schedule,  the  President  wants 
the  News  Summary  about  9  p.m.  He  also 
gets  a  summary  report  from  60 
magazines  each  Friday. 

Questioned  on  how  the  News  Sum¬ 
mary  is  prepared,  Ms.  Bauer  said  that  an 
assistant  reads  newspapers  from  the 
same  region  each  day,  clipping  any  items 
considered  possible  for  the  summary. 
These  clippings  pile  up  on  Ms.  Bauer’s 
desk  between  2  and  3  p.m.  each  day  until 
she  has  time  to  make  the  selections  on 
which  are  to  be  digested  and  used. 

The  next  briefer  was  W.  Bowman  Cut¬ 
ter,  Executive  Associate  Director  for 


Friedheim  hits  judges 
on  press  decisions 

Some  of  the  nation’s  judges  appear  to 
be  moving  in  the  direction  of  an  “impe¬ 
rial  judiciary,”  Jerry  W.  Friedheim, 
executive  vicepresident  and  general 
manager  of  the  American  Newspaper 
Publishers  Association,  said. 

In  remarks  prepared  for  delivery  be¬ 
fore  the  Management  Meeting  of  Stauffer 
Communications  Inc.  at  Rock  Lane 
Lodge,  Branson,  Mo.,  Friedheim  noted 
that  “the  press  always  has  championed 
and  respected  the  importance  of  an  inde¬ 
pendent  judiciary.  WeTecognize,  we  be¬ 
lieve,  we  know  that  an  independent 
judiciary  is  an  indispensible  democratic 
institution — just  as  is  a  free  press. 

“But  now,”  Friedheim  added,  “a  few 
judges  seem  to  want  not  an  independent 
judiciary  but  an  imperial  judiciary — a 
judiciary  which  would  bend  and  beat  our 
citizens’  press  freedoms  into  service  not 
of  the  public  but  of  the  courts  and  the  law 
enforcement  agencies.” 

He  cited  the  U.S.  Supreme  Court’s 
“dismal”  decision  authorizing  surprise 
police  searches  of  newsrooms  and  the 
premises  of  other  innocent  third  parties 
not  suspected  of  a  crime,  and  the”tyran- 
nical  judicial  pressure”  brought  to  bear 
on  The  New  York  Times  and  Times  re¬ 
porter  Myron  A.  Farber  for  refusing  to 
comply  with  a  “fishing  expedition”  sub¬ 
poena  of  his  notes  in  a  murder  case. 

“The  bench  has  opened  the  barn 
door,”  Friedheim  said.  “The  horse  is 
running  loose.  Now  we  and  the  people’s 
representatives  in  Congress  must  mount 
a  rescue  mission,  revive  reason,  restore 
reality  and  pen  the  courts  back  inside  the 
Constitution.”  He  pointed  out  that  “the 
last  time  one  of  our  co-equal  branches  of 
government  assumed  imperial  preten¬ 
sions  the  checking  and  the  balancing  was 
both  quick  and  effective.” 

Budget  in  the  Office  of  Management  and 
Budget,  who  described  the  operation  of 
dealing  with  national  budgets  for  three 
separate  years  at  the  same  time.  Before 
submitting  to  questions.  Cutter  de¬ 
scribed  budget-handling  procedure,  di¬ 
rections,  and  “why  we’re  going  where 
we’re  going.” 

Linda  Peek,  one  of  Pat  Bario’s  special 
assistants,  then  told  of  her  work  in  mak¬ 
ing  advance  press  arrangements  for  the 
President’s  travels. 

“1  have  the  reputation  of  a  common 
scold,”  she  said,  “but  I  try  to  give  local 
reporters  access  to  the  President  com¬ 
parable  to  that  of  the  National  media”. 

She  said  she  had  had  1 ,300  requests  for 
one-on-one  interviews  with  President 
Carter.  Obviously  such  arrangements 
aren’t  possible  but  Ms.  Peek  said  that, 
when  she  has  to  refuse  the  one-on-oners, 
she  tries  to  give  the  newspaper  making 
(Continaed  on  page  20) 
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Loeb  claims  fund  loans 
benefitted  his  employes 


“Politics  and  dirty  tricks,  pure  and 
simple,”  William  Loeb,  publisher  of  the 
Manchester  (N.H.)  Union  Leader,  said 
of  the  suit,  filed  by  the  l^bor  Depart¬ 
ment,  charging  him  with  misconduct  in 
his  position  as  sole  trustee  of  the  news¬ 
paper’s  profit-sharing  plan. 

“You  don’t  have  to  be  very  smart  to 
understand  what’s  behind  all  this.  This 
publisher  has  been  extremely  critical  in 
his  editorials  on  the  conduct  of  President 
Jimmy  Carter  and  his  inept  administra¬ 
tion.  One  can  expect  retaliation  from 
such  thin-skinned  politicians.” 

Loeb  said  he  was  the  sole  contributor 
to  the  profit-sharing  plan,  and  added  he 
and  his  wife  have  made  formal  legal  ar¬ 
rangements  to  will  the  entire  newspaper 
to  the  employees. 

“As  far  as  I  know,  no  other  publisher 
in  the  United  States  has  that  attitude  to¬ 
wards  his  employees  or  their  interests  so 
much  at  heart,”  he  said. 

Loeb  said  he  borrowed  the  money  for 
the  printing  press  from  the  fund  rather 
than  “pay  interest  to  some  stranger.”  He 
said  he  had  paid  10  percent  interest 
above  the  going  rate. 

“Every  single  penny  of  it  was  put  into 


Fairbanks  (Alaska)  Daily  News- 
Miner,  the  declared,  “America’s  Farth¬ 
est  North  Daily  Newspaper,”  celebrated 
its  75th  anniversary  on  September 
19,  1978.  Back  when  Volume  1  No.  1 
came  off  the  press  in  1903,  the  town  of 
Fairbanks  was  just  an  unincorporated 
boomtown  of  400  buildings  on  a  muddy 
island  in  the  Tanana  river  floodplain. 

And  now  the  daily  becomes  the  first 
newspaper  to  receive  data.  Associated 
Press  1200  baud  DataStream  and 
DataFeature  wire  services  directly  into  a 
front-end  electronic  copy  processing  sys¬ 
tem  by  satellite  from  AP  offices  in  New 
York  City.  The  satellite  system  is  a 
point-to-point  satellite  system  contracted 
by  AP  using  RCA  Americom  (U.S.  ser¬ 
vice)  and  RCA  Alascom  (Alaska  Com¬ 
munications)  networks.  It  is  not  to  be 
confused  with  the  satellite  program  that 
AP,  UPl  and  AN  PA  are  studying  for 
transmission  of  wire  service  copy. 

This  proposed  satellite  system  (small 
dish)  still  awaits  approval  by  the  Federal 
Communications  Commission. 

With  the  AP  computer-to-ECRM 
computer  delivery  via  satellite  of  wire 


that  pension  fund  by  William  Loeb  and 
they  weren’t  pennies  either,”  he  said.  “I 
have  contributed  to  the  pension  fund 
$1,134,102.90.” 

Besides  Loeb,  the  suit  named  the 
Union  Leader  Corp.,  the  plan’s  adminis¬ 
trator;  and  Robert  Ellis,  Henry  De  Niles 
and  William  Hybsch,  members  of  the 
plan’s  administrative  committee. 

The  civil  suit,  filed  in  U.S.  District 
Court  at  Concord,  N.H.,  requests  Loeb 
and  three  others  be  removed  from  the 
fiduciary  positions  and  that  they  restore 
money  reportedly  lost  from  the  profit- 
sharing  plan  because  of  alleged  miscon¬ 
duct. 

The  department  said  the  plan,  estab¬ 
lished  to  provide  retirement  benefits  for 
employees,  instead  was  used  to  benefit 
the  Union  Leader  Corp.,  of  which  Loeb 
is  president. 

In  announcing  the  action.  Assistant 
Labor  Secretary  Francis  X.  Burkhardt 
said  the  suit  was  brought  under  the 
Employees  Retirement  Income  Security 
Act  of  1974. 

It  alleges  Loeb  and  the  other  defen¬ 
dants  arranged  for  a  sale  to  the  corpora¬ 
tion  at  the  expense  of  the  plan. 


copy  and  syndicate  material  plus  copy 
from  the  News-Miner’s  Washington, 
D.C.,  bureau,  the  Fairbanks  paper  be¬ 
cause  it  is  in  Alaska’s  far-western  time 
zone,  will  print  on  any  given  day  outside 
news  copy  written  for  editions  of  morn¬ 
ing  newspapers  of  the  next  day  in  the  49 
states. 

Transmission  time  to  Fairbanks  takes 
approximately  one  second  with  the  sig¬ 
nals  from  AP  offices  in  New  York  going 
by  land  lines  to  an  RCA  office  in  lower 
New  York  at  60  Broad  St.,  from  there  to 
RCA’s  earth  station  uplink  at  Vernon 
Valley,  New  Jersey,  by  microwave  and 
then  to  Statcom  II  satellite.  The  Satcom 
II  relays  the  signal  to  the  RCA  earth  sta¬ 
tion  at  Pt.  Reyes,  Calif.,  (just  north  of 
S.F.)  and  then  the  signal  goes  back  up  to 
Satcom  II  for  relay  to  RCA  Alascom  re¬ 
ceiving  station  at  Fairbanks.  From  the 
earth  station  the  signal  goes  by  land  line 
to  the  ECRM  computer  at  the  newspa¬ 
per.  A  voice  grade  circuit  of  4kHz  (kilo 
hertz)  is  used  in  the  satellite  system. 

AP’s  high  speed  wire  services  will 
permit  the  News-Miner  to  have  full-texts 
from  such  events  as  presidential  news 


conferences,  major  announcements  and 
complete  rol-call  listings  of  votes  in  the 
Congress.  Full  summaries  from  pro¬ 
football  games  and  in-depth  sports  re¬ 
ports  will  also  be  available  at  earlier 
times  for  News-Miner  readers. 

The  News-Miner  was  the  first  daily 
newspaper  in  Alaska  to  convert  to  offset 
printing  and  the  first  paper  in  the  state  to 
install  video  display  terminals.  The  paper 
is  known  for  its  use  of  full-process  color. 

Dow  Jones  sends 
news  by  satellite 

Dow  Jones  has  begun  testing  transmis¬ 
sion  of  the  Dow  Jones  News  Service 
using  a  Western  Union  communications 
satellite. 

The  News  Service  signal,  which  nor¬ 
mally  is  carried  over  telephone  lines,  is 
being  transmitted  from  a  36-foot  antenna 
located  at  South  Brunswick,  N.J.,  to  the 
Westar  I  communications  satellite  22,3(X) 
miles  over  the  equator.  The  satellite  re¬ 
transmits  the  signal  to  receiving  stations 
at  South  Brunswick,  New  York  and 
Denver,  Colo. 

The  30-day  test  began  September  I. 
The  company  said  that  test  results  will  be 
evaluated  at  the  end  of  the  period  to  de¬ 
termine  whether  the  system  is  commer¬ 
cially  feasible. 

The  ground  stations  at  South 
Brunswick,  New  York  and  Denver 
utilize  equipment  recently  developed  by 
the  Harris  Corp.,  Melbourne,  Fla.,  in¬ 
cluding  a  relatively  compact  six-foot  re¬ 
ceiving  antenna.  The  larger  antenna  at 
South  Brunswick,  which  is  being  used  to 
transmit  the  News  Service  signal  during 
the  test,  is  used  on  a  regular  basis  to 
receive  full-page  facsimile  images  of  The 
Wall  Street  Journal  sent  from  a  produc¬ 
tion  facility  at  Chicopee,  Mass.,  using 
the  Westar  I  satellite. 

As  part  of  the  test,  Dow  Jones  en¬ 
gineers  also  are  utilizing  a  device  that 
allows  distribution  of  the  News  Service 
signal  to  Dow  Jones’  300  printers  located 
within  a  building  using  the  building’s  AC 
power  lines. 

Ordinarily,  each  printer  is  hooked  up 
to  a  separate  telephone  line.  Under  the 
experimental  system,  a  single  News  Ser¬ 
vice  transmission  whether  received  from 
a  satellite  or  over  telephone  lines — 
drives  all  the  printers  in  a  building.  Each 
printer  simply  is  plugged  into  a  wall  out¬ 
let. 

The  device  that  is  key  to  this  system, 
developed  by  McMartin  Industries,  Inc., 
Omaha,  Neb.,  working  with  Dow  Jones 
engineers,  modulates  a  high-frequency 
carrier  with  the  incoming  voice-grade 
signal,  allowing  the  signal  to  be  transmit¬ 
ted  over  ordinary  AC  power  lines.  The 
signal  is  demodulated  when  it  reaches 
the  printer. 

The  Dow  Jones  News  Service  pro¬ 
vides  its  subscribers  with  news  at  the 
rate  of  150  words-per-minute- 
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The  Wasliiiifiton  {D.C.)  Star,  teetering 
until  recently  on  the  brink  of  disaster, 
now  is  striking  back — under  Time.  Inc., 
ownership — with  plans  to  launch  five 
local  community  editions  to  serve  the 
principal  communities  of  the  Washington 
Metropolitan  area. 

The  project  “of  large  dimensions"  to 
transform  the  paper's  coverage  of  com¬ 
munity  news  was  announced  by  Murray 
J.  Gait  in  his  first  public  address  since 
becoming  the  Star's  editor  in  June. 

Gart  made  it  clear  to  a  National  Press 
Club  audience  that  he  has  no  intention  of 
swinging  the  Star  away  from  local  news 
because  of  his  long  association  with  na¬ 
tional  and  international  news  as  former 
chief  of  Time.  Inc.,  correspondents. 

Instead,  he  plans  to  expand  local  news 
coverage.  “It  has  been  my  view  for  29 
years  in  journalism,  though  most  of  them 
have  been  in  national  and  foreign  affairs, 
that  a  newspaper  must  prove  its  real 
worth  by  the  way  it  covers  its  home 
community  life."  he  said. 

He  intends  to  have  five  dailies  operat¬ 
ing  by  the  end  of  November — two  in  the 
Virginia  suburbs  of  Washington,  two  in 
Maryland  and  one  for  the  city.  Each  of 
the  local  editions,  he  said,  will  be  an 
integral  part  of  the  Star,  carrying  a  full 
range  of  news.  Gart  said  he  had  no  inten¬ 
tion  of  fragmenting  the  community  but 
making  it  more  cohesive.  Metropolitan 
news  will  appear  in  all  local  editions. 

He  hopes  to  set  up  editorial  offices  in 
each  area  where  a  local  edition  will  be 
distributed,  although  for  the  present,  the 
paper  will  be  published  at  its  central  lo¬ 
cation.  When  a  questioner  referred  to 
“zone  editions",  he  said  he  would  rather 
think  of  them  as  "local  community 
newspapers”. 

Gart  said  Time  Inc.  bought  the  Star 
earlier  this  year  “to  strengthen  a  very 
gocxl  newspaper  and  to  prevent  Washing¬ 
ton  from  becoming  another  one-news¬ 
paper  town.  He  drew  a  round  of  applause 
from  his  newspaper  audience  when  he 
said.  “My  own  view  of  the  catastrophe 
of  losing  the  Star  is  clear.  It  must  not 
happen.  There  is  no  national  capital  on 
earth  more  in  need  of  more  than  one 
strong  paper.” 

Recalling  how  the  Star  lost  its  long¬ 
time  dominance  and  settled  into  second 
place  in  a  field  of  two  newspapers,  Gart 
blamed  its  past  owners,  proprietors  and 
presidents  who  “successively  failed  in 
their  stewardship”  and  allowed  the  paper 
to  run  down.  He  didn’t  name  those  who 
caused  the  “self-inflicted  damage”  but 
he  praised  Joe  Allbritton,  who  succeed¬ 
ed  the  family  owners  of  the  Star. 


Barbara  Jordan  joins 
Washington  Star  board 

Rep.  Barbara  Jordan  (D-Texas).  retir¬ 
ing  from  Congress  after  three  terms,  will 
join  the  board  of  directors  of  the  Evening 
Star  Newspaper  Co.,  publishers  of  the 
Wasliiiifiton  Star.  Her  election  was  an¬ 
nounced  by  James  R.  Shepley,  chairman 
of  the  Star's  board  and  president  of 
Time,  Inc.,  which  acquired  the  newspa¬ 
per  earlier  this  year. 

Shepley  called  attention  to  her  “ex¬ 
ceptional  contributions  to  public  ser¬ 
vice”  and  predicted  she  will  be  a  great 
asset  to  the  Star  “in  its  continuing  effort 
to  better  serve  the  Washington  commun¬ 
ity”.  She  will  take  up  her  Star  duties  after 
the  95th  Congress  adjourns  when  she  will 
also  become  a  professor  at  the  Lyndon 
B.  Johnson  School  of  Public  Affairs  at 
the  University  of  Texas. 

understaffing,  he  said,  the  Star  is  now 
hiring  a  small  number  of  people  to  begin 
expansion  of  its  staff  but  “we  will  noL  as 
advertised,  bring  in  platoons  of  time  in- 
cers  from  New  York.  I  am  the  only  im¬ 
migrant  from  there  on  the  editorial 
floor.” 

Nor  will  the  Star's  new  management 
hire  regiments  or  pay  exorbitant  salaries. 
So  far  less  than  a  dozen  new  hands  have 
been  hired  despite  “the  greatest  out¬ 
pouring  of  applications”  Gart  said  he  had 
ever  seen.  He  reported  that  hundreds  of 
the  country's  most  seasoned  and  promis¬ 
ing  professionals  have  asked  to  join  the 
new  Star. 

He  cited  the  case  of  “three  talented 
editors”  of  the  Miami  Herald  who  saw 
the  Star's  revival  as  the  greatest  chal¬ 
lenge  in  American  journalism  today. 
Four  Herald  staffers  asked  to  come  up 
for  interviews,  not  because  they  were 
disenchanted  with  their  Herald  jobs  but 
because  they  wanted  to  get  in  on  the  new 
challenge.  They  were  offered  the  same 
salaries  they  were  making  in  Miami  and 
assignment  to  the  midnight  to  8  a.m.  shift 
but  three  of  the  four  said  yes.  Included 
were  Robert  Brandt,  the  Herald’s  night 
news  editor;  Charles  Martin,  editor  of 
the  Sunday  opinion  section,  and  Ronald 
Kelly,  assistant  national  editor. 

Other  new  additions  are  Judy  Bach- 
rach  for  the  Star’s  portfolio  section,  de¬ 
scribed  by  Gart  as  an  “extremely  talented 
Washington-based  writer”;  Tom  Galla- 
han,  nationally  known  as  a  first-rate 
columnist  of  the  Cincinnati  Enquirer, 
for  sports;  Jack  Mann,  a  veteran  sports 
writer,  to  cover  racing,  and  Dave  Smith, 
who  puts  out  the  Boston  Globe's  highly 
regarded  sports  section  to  become  sports 
editor  of  the  Star. 

A  few  more  will  be  hired  this  month, 
Gart  said,  for  the  planned  new  local  edi¬ 
tions. 

Politically,  Gart  plans  to  keep  the  Star 
independent  and  moderate. 


Allbritton,  he  said,  “served  this  com¬ 
munity  well  by  keeping  it  alive,  and  he 
passed  on  to  Time.  Inc., a  paper  that 
could  publish.  It  was  his  willingness  to 
take  a  large  risk  to  save  the  paper  that 
gave  it  four  years  of  life  it  might  never 
have  had”.  In  his  time,  he  added,  the 
Star  kept  its  lively  editorial  tradition, 
thanks  to  Jim  Bellows,  who  preceded 
him  as  editorial  leader,  and  “a  truly  gal¬ 
lant  staff'. 

In  saying  that  almost  all  the  damage  to 
the  Star  came  from  within,  he  made  clear 
he  wasn't  trying  to  gloss  over  the  so- 
called  afternoon  newspaper  problem.  He 
simply  doesn't  believe  that  afternoon 
papers  cannot  make  it  against  morning 
competition.  His  “crash  course”  on  the 
sbject,  he  said,  convinced  him  that  after¬ 
noon  newspapers  that  provide  good 
journalistic  service  for  the  readers  in 
their  community  can  be  viable  and  quite 
profitable,  too,  even  in  head-to-head 
competition  with  a  morning  paper. 

To  support  his  position,  he  pointed  out 
that  in  six  of  the  10  largest  cities,  the 
afternoon  papers  are  larger  than  their 
morning  competition  and  new  research 
has  shown  that  afternoon  and  evening, 
not  the  morning,  is  prime  time  for  all 
newspaper  reading  in  the  country.  This 
happens  to  be  especially  true  in  Wash¬ 
ington,  he  added,  even  though  “our  main 
industry  and  largest  employer  provides 
this  city  with  an  unusual  number  of  day¬ 
time,  on-the-job  readers.” 

As  a  comparative  newcomer — he  had 
been  on  the  job  97  days  at  the  time  of  his 
speech  September  26— he  found  the  Star 
a  good  newspaper,  “a  lively,  likeable 
friend  without  too  much  in  the  way  of 
fancy  dress,  manners,  speech  or  other 
pretensions”  which  covers  its  commun¬ 
ity  and  does  it  well. 

After  years  of  financial  starvation  and 
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Decision  made 
to  continued 
a.m.  daiiy 

Today,  the  morning  edition  of  the  eight 
Gannett  Westchester  newspapers,  will 
continue  as  a  permanent  publication, 
l.ouis  A.  Weil  III.  president  and  pub¬ 
lisher  of  the  Westchester  Rockland 
Newspapers,  said  this  week. 

"Reader  response  to  Today  has  been 
tremendous."  Weil  said.  "()ur  market 
surveys  over  the  last  three  years  have 
shown  that  there  is  a  need  in  the  region 
for  a  morning  newspaper." 

Today  is  published  Monday  through 
Friday  at  the  White  Plains  headquarters 
of  the  group  and  is  sold  only  on  news¬ 
stands.  It  began  publication  on  August  9. 
the  first  day  of  the  New  York  City  news¬ 
paper  strike. 

Weil  said  that  the  goal  for  Today  "is  to 
print  a  morning  paper  at  the  latest  possi¬ 
ble  time  for  early  morning  newsstand 
sales." 

Today  goes  to  press  at  3  a.  m.  It  pre¬ 
sents  overnight  national  and  interna¬ 
tional  news,  complete  business  news  and 
two  pages  of  stock  tables,  city,  county 
and  state  news  and  sports  and  racing 
news  and  statistics.  It  also  includes  food, 
fashion,  home,  entertainment,  televi¬ 
sion.  and  general  interest  features. 

Weil  said  Today  is  designed  to  com¬ 
plement.  not  compete,  with  the  evening 
papers.  "The  evening  papers.”  he  said, 
"will  continue  to  stress  in-depth  local 
coverage  of  the  communities  they  serve 
and  include  extensive  coverage  of  local, 
social,  cultural  and  sports  news.” 

Before  the  strike,  the  nine  Westches¬ 
ter  Rockland  dailies  had  a  circulation  of 
210.000  daily  and  165.000  on  Sunday. 
The  circulation  is  now  50.000  in  the 
morning.  215.000  in  the  evening  and 
285. (XK)  on  Sunday. 

New  Sat.  edition 

Pullman  (Wash.)  Herald,  a  twice-a- 
week  newspaper,  has  moved  its  Monday 
afternoon  edition  to  Saturday  mornings. 
The  Wednesday  afternoon  issue  re¬ 
mains.  The  change  is  to  speed  Friday 
sports  events  coverage  and  to  widen  ad 
services,  publisher  Mike  Thorpe  said. 
Pullman  is  the  largest  city  in  Washington 
not  to  have  a  daily  newspaper. 

Auto  supp  mailed 

This  fall's  Automobile  Supplement 
from  the  syndicate  side  of  Associated 
Press  Newsfeatures  was  mailed  this 
week. 

The  section  features  stories  and  pic¬ 
tures  geared  to  the  1979  model  cars  that 
newspapers  can  use  for  auto  sections  or 
pages. 


South  Florida 
morning  paper 
spreads  wings 

The  Port  Lauderdale  News'  little  sis¬ 
ter.  Sim-Sentinel,  is  blossoming  as  a 
"dynamic  new  morning  newspaper”  in 
south  Florida. 

In  October  the  18-year-old  member  of 
the  Clucafio  Trihime  family  will  go  toe- 
to-toe  against  the  Miami  Herald  in  a 
home  delivery  circulation  area  that  en¬ 
compasses  most  of  Broward  County. 

This  move  follows  a  recent  expansion 
of  the  Sun-Sentinel  circulation  area  into 
a  large  portion  of  South  Palm  Beach 
County  where  both  the  Knight-Ridder 
Herald  and  the  Cox-owned  Palm  Beach 
Post  are  well-entrenched  competitors. 

Originally  the  Sun-Sentinel  was  a 
combination  of  two  weeklies  that  served 
the  community  of  Pompano  Beach,  a 
suburb  of  Fort  Lauderdale.  In  the  past 
two  years  it  has  moved  from  a  modest 
plant  into  the  ultra-modern  facility  of  the 
Fort  Lauderdale  News  and  has  gradually 
assumed  the  role  of  morning  counterpart 
of  that  fast-growing  evening  newspaper. 
On  Sunday  they  are  combined. 

The  announcement  was  made  by 
Byron  C.  Campbell,  recently  elected 
president  and  general  manager  of  Gore 
Newspapers,  that  the  Sun-Sentinel  was 
stepping  out  in  re-designed  format  to 
reach  an  additional  180.0(K)  households. 
Its  circulation  has  been  around  45.000 
weekdays  but  the  addition  of  the  South 
Palm  Beach  edition  will  account  for  an 
increase  in  the  next  ABC  statement. 

Broward  County  is  booming  with  new 
condominium  developments  and  one- 
family  homes.  Several  small  cities  have 
grown  up  on  land  west  of  Fort  Lauder¬ 
dale  that  once  provided  huge  amounts  of 
table  vegetables,  pineapples,  meat  and 
dairy  products.  By  coincidence. 
Campbell's  story  of  the  Sun-Sentinel  ex¬ 
pansion  appeared  in  a  Sunday  edition 
that  featured  a  story,  entitled  "The  Last 
of  the  Broward  Cowboys.” 

The  Sun-Sentinel  staff  has  been  en¬ 
larged  to  develop  community  coverage 
and  several  syndicated  features  have 
been  added.  Each  day  the  paper  will 
have  a  "focus”  page — News  for  senior 
citizens  on  Monday,  fashions  on  Tues¬ 
day.  money  management  tips  on  Wed¬ 
nesday.  Contemporary  People  on  Thurs¬ 
day.  and  women’s  interests  on  Friday. 

Themed  sections 

Detroit  Free  Press  will  introduce  a 
series  of  themed  sections  on  October  2. 
entitled  "Extra.”  Monday,  the  section  is 
devoted  to  money:  Tuesday,  fashions; 
Wednesday,  food;  Thursday,  home  dec¬ 
orating;  and  Friday,  entertainment 
guide.  To  help  introduce  the  sections, 
the  paper  has  begun  one  of  the  most  in¬ 
tensive  promotion  campaigns  in  its  his¬ 
tory  on  tv.  radio,  outdoor,  and  in-paper. 


LEISURE  SECTION — Louisville  Times 
has  started  a  weekly  magazine-style 
tabloid.  The  section,  Action,  which 
appears  in  the  Tuesday  editions,  fea¬ 
tures  participation  sports  and  ac¬ 
tivities  and  also  includes  an  index  of 
activities  in  the  area  and  an  amateur 
scoreboard.  In  1970,  the  Times 
started  Scene,  a  Saturday  afternoon 
tabloid  with  emphasis  on  entertain¬ 
ment.  At  the  time,  Saturday  circula¬ 
tion  of  the  Times  was  far  below  week¬ 
day  circulation.  Today,  Scene  sells 
some  35,000  more  copies  than  the 
weekday  editions.  David  McGinty,  a 
former  Scene  staffer,  is  the  editor  of 
Action,  working  under  Greg  Johnson, 
Scene  editor. 


Weekly  suburban 
edition  expanded 

Expanded  local  news,  sports  and  fea¬ 
tures  coverage  will  greet  readers  of  the 
Chicago  Sim-Times  weekly  supplement 
Snhiirhan  Week,  when  the  publication 
takes  on  a  new  name  and  moves  to  Fri¬ 
days  effective  September  29.  Suburban 
Week  is  now  published  on  Thursdays. 

Suburban  Sun-Times  will  have  four 
sections;  News.  Styles.  Scenes  and 
Sports.  • 

A  new  advertising  sales  office,  headed 
by  veteran  advertising  executive  Roman 
(Pete)  Pietrowski.  will  service  Saharhan 
Sun-Times.  The  announcement  was 
made  by  Chicafto  Sim-Times.  advertising 
manager  Robert  Reese  and  is  effective 
September  29. 

As  sales  manager  of  Suburban  Sun- 
Times.  Piotrowski  will  be  joined  by  sales 
representatives  John  Dussman  and 
Laurel  Loos. 

The  Suburban  Sun-Times,  a  regional 
Friday  section  formerly  called  Saharhan 
Week,  is  headquartered  in  Elk  Grove  Vil¬ 
lage.  III. 
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Mandatory  color  on  page  one? 


San  Diego  Tribune,  an  E&P  color  winner, 
eases  policy;  decision  up  to  news  editor 


By  Lenora  Williamson 

A  policy  of  using  at  least  one — and 
more  likely  two — color  photos  on  the 
front  page  every  day  was  adopted  by  the 
Sun  Dieao  Tribune  not  quite  two  years 
ago.  Also,  at  that  time  the  newspaper 
vowed  to  step  up  use  of  color  on  section 
pages. 

However,  in  recent  months,  the 
Tribune  has  been  getting  away  from 
mandatory  front  page  color.  Being 
locked  into  color  there  gave  the  Tribune 
“*a  lot  of  happy  color  and  weather 
color — which  didn't  relate  to  the  news." 
says  Fred  Gates,  picture  editor. 

Still,  color  is  always  available  in  the 
morning  for  Al.  irregardless.  The  news 
editor  makes  the  decision  whether  to  go 
with  the  color  or  use  black  and  white 
photos. 

The  San  Diego  Tribune  is  the  1978 
Editor  &  Publisher  Color  Award  winner 
in  the  spot  news  category  for  newspapers 
over  250.000  circulation  with  its  page  1 
coverage  of  an  arson-set  tire.  (See  color 
awards  section.) 

The  evening  Tribune  has  3  editions.  2 
home  and  the  street  final.  The  latter  may 
print  in  green  with  a  hard  news  grabber 
photo  in  color.  With  its  computer  separa¬ 
tions.  the  Tribune  can  break  into  editions 
to  add  color  with  a  two-hour  decision. 

Gates  says  that  spot  news  color  is  hard¬ 
er  for  afternoon  deadlines  than  for  the 
sister  morning  paper,  the  San  Die^o 
Union.  The  two  (Topley  papers  share 
photo  and  lab  facilities  and  the  one  photo 
staff  of  24  covers  from  6  a.m.  to  1 1  p.m. 
The  company  supplies  camera  cars  and 
equipment. 

There  has  to  be  a  lot  of  timeless  stuff 
available,  adds  Gates.  He  thinks  getting 
away  from  mandatory  front  page  color 
helped  morale  of  photographers  who 
sometimes  felt  they  were  being  judged  by 
color  rather  than  by  other  good  work. 

Gates  himself  was  originally  a  staff 
photographer  for  the  Tribune  but  left  to 
become  managing  editor  with  the  weekly 
Coast  Dispatch  Group  because  he  didn't 
want  to  get  type  cast.  He  returned  to  the 
Tribune  last  October  25  as  picture  editor. 
All  assignments  except  sports  go  through 
him  before  going  to  the  photographer. 
Negatives  come  back  to  Gates  or  via  tv 
monitor  for  selection. 

When  the  Tribune  planned  to  increase 
front  page  and  feature  color,  the  decision 
was  made  to  go  to  negative  color  use 
almost  exclusively. 
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A  decision  of  that  sort  would  seem  to 
tly  in  the  face  of  editorial  practice 
throughout  the  country  since  use  of  color 
transparencies  is  almost  gospel. 

“When  we  look  at  negative  color,  we 
look  at  content — we're  not  interested  in 
poster  color."  declares  Gates. 

The  photographic  system  at  the  news¬ 
papers.  both  color  and  black  and  white, 
is  based  on  use  of  35  mm  Nikon  cameras 
and  lenses.  Each  photographer  is  issued 
two  Nikon  camera  bodies  and  a  choice  of 
any  three  lenses.  There  is  a  selection  of 
“pool"  lenses  and  motorized  camera 
bodies  available.  A  typical  photog¬ 
rapher's  carry  around  equipment  will 
include  two  Nikon  bodies  (usually  with 
one  loaded  with  color  and  the  other  with 
black  and  white  film),  a  wide  angle  lens 
(24mm  or  35mm),  a  medium  telephoto 
(85mm  or  I05mm)  and  a  longer  telephoto 
(2()0mm  or  3()0mm). 

Each  photographer  is  issued  a  light 
meter,  a  Vivitar  283  flash  outfit  with  an 
auxiliary  5  lO  volt  battery  pack  and  a  var¬ 
iety  of  filters.  Some  photographers  carry 
and  frequently  use  a  flashcube  adapter 
and  high-power  flashcubes  for  applica¬ 
tion  in  circumstances  where  strobe  light 
is  not  adequate. 

Backing  up  the  35mm  equipment  is  a 
Pentax  6x7  outfit  with  two  bodies,  and  a 
complete  selection  of  lenses  ranging 
from  55mm  to  4()0mm.  This  single  lens 
reflex  system  provides  a  large  negative 
which  is  used  in  aerial  photo  applica¬ 
tions,  fashion  photography,  and  other 
jobs  requiring  that  film  area.  Also  in  the 
medium  format  scheme  there  is  a  140 
degree  Canon  camera,  two  Hasselblad 
superwide  cameras  and  a  complete  array 
of  Mamiya  twin  lens  reflexes  with  inter¬ 
changeable  lenses. 

Also  available  as  pool  equipment  are  a 
number  of  4x5  Speed  Graphic  cameras 
with  various  lenses.  While  used  only  in¬ 
frequently  in  this  era  of  fine  grain  films 
these  cameras  are  invaluable  for  copying 
and  architectual  photography. 

The  applied  color  technique  relies  in 
large  part  in  the  Hell  DC-300  Chromo¬ 
graph  laser  scanner  which  makes  the 
color  separations.  This  machine  can 
make  a  full  set  of  four  separation  nega¬ 
tives  from  either  transparencies  or  prints 
in  approximately  one  hour.  It  has  the 
capability  for  color  correction  and  can 
effect  a  16  times  enlargement  from  the 
original.  In  the  case  of  a  print,  it  is 


analyzed,  wrapped  around  a  drum  and 
scanned. 

Marketing  of  negative  color  films  such 
as  Kodacolor  400  and  Fujicolor  400  also 
added  to  the  decisions  to  go  to  negative 
color  for  editorial  purposes.  These  films 
enable  photographers  to  shoot  color  in 
almost  any  light  (daylight,  tungsten, 
fluorescent,  mercury  vapor,  etc.)  with¬ 
out  any  “at-the-camera"  filtration  what- 
sover.  A  photographer  can.  for  example, 
cover  a  bank  robbery  outdoors  in  sun¬ 
light,  indoors  under  bank  fluorescent 
lights,  through  a  tinted  windo'w,  under 
streetlights,  or  under  the  floodlights  used 
by  television  cameramen  on  the  same 
type  film,  using  no  filtration  at  all  at  the 
camera  other  than  the  usual  ultraviolet 
used  for  all  color  films. 

The  secret  to  this  system  lies  in  the 
process  of  printing  from  these  color 
negatives  shot  under  all  those  light  con¬ 
ditions.  In  the  color  printing  lab  an  elec¬ 
tronic  analyzer  is  programmed  to  give 
proper  filter  packs  from  many  sources. 
They  include  flesh,  grey  card,  white, 
black  and  any  other  useful  reference 
point.  The  printer  merely  finds  the  most 
representative  area  on  the  negative  for 
analysis  (flesh,  if  people  are  present,  a 
completely  black  shadow,  a  white  shirt 
or  sail,  or  a  gray  card  included  in  the 
scene.)  He  then  establishes  a  filter  pack 
and  exposure  and  makes  a  print.  In  about 
10  minutes  he  will  see  his  result  and 
make  corrections,  if  any. 

The  impact  of  this  system  is  apparent 
to  the  photographer,  who  no  longer  car¬ 
ries  a  supply  of  two  types  of  color  film 
for  daylight  and  tungsten  light  jobs,  or 
color  correction  filters  to  repair  cloudy 
daylight  or  green  fluorescent  tubes.  The 
photographer  can'shoot  quickly  and 
creatively  knowing  that  back  in  the  lab 
he  or  she  can  print  negatives  to  true 
tones. 

The  photographic  department  buys 
film  and  paper  in  large  enough  quantity 
to  get  the  same  emulsion  number  so  that 
the  analyzer  doesn't  have  to  be  repro¬ 
grammed  too  often.  Paper  and  film  are 
stored  in  either  a  refrigerator  or  freezer 
for  added  stability. 

Another  bonus  in  use  of  color  negative 
materials  occurs  when  a  black  and  white 
print  is  wanted  from  color.  Using  Pana- 
lure  paper  (under  normal  printing 
safelights)  or  Kodabromide  F3  excellent 
(Continued  on  page  32) 
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Press  briefed 

(Continued  from  paf;e  14 1 

such  a  request  some  priority  treatment 
whenever  it  is  possible. 

The  next  briefer,  former  Ohio  Gover¬ 
nor  and  Congressman  John  Gilligan,  now 
Administrator  of  the  Agency  for  Interna¬ 
tional  Development,  described  the 
United  States  involvement  with  the 
Third  World. 

“Our  program  involves  $7.5  billion  but 
we  don't  give  away  the  money,”  Gilligan 
said.  “We  only  use  it  to  finance  de¬ 
velopment  programs.” 

In  answer  to  a  question,  Gilligan  said 
he  thought  UNESCO  is  taking  the  wrong 
approach  in  advocating  nationalization 
of  the  press  in  developing  nations. 

Gilligan  startled  the  editors  by  declar¬ 
ing  he  believes  that,  in  15  years,  the 
hundred  largest  cities  in  the  world  will  be 
in  the  Third  World. 

A  two-man  presentation  of  the  na¬ 
tions'  water  projects  was  then  presented 
by  Guy  Martin.  Assistant  Secretary  of 
the  interior,  and  Michael  Blumenfeld, 
Deputy  Under  Secretary  of  the  Army. 

One  part  of  their  presentation  brought 
a  challenge  from  one  of  the  briefing 
participants — J.  Leland  Gourley,  who  is 
president,  editor  and  publisher  of  hriday,' 
in  Oklahoma  City.  Gourley  challenged 
Blumenfeld’s  facts  regarding  a  water 
project  in  Oklahoma  and  promised  to 
send  Blumenfeld  documentation  to 
prove  his  point. 

By  now.  it  was  11:30  a.m.  and  the 
editors  trooped  through  Pat  Bario’s  of¬ 
fice  to  pick  up  a  buffet  luncheon  of  ham, 
tongue  or  cheese  sandwiches,  with  let¬ 
tuce  and  tomato,  corn  or  potato  chips, 
and  either  a  cola  or  Seven-Up.  Eating 
was  done  back  at  the  conference  tables 
while  a  briefing  w'as  made  by  Marshall 
Kaplan,  Deputy  Assistant  Secretary  for 
Urban  Policy  of  the  Department  of  Hous¬ 
ing  and  Urban  Development. 

Kaplan  emphasized  that  the  federal 
government  must  help  the  nations'  cities 
but  cannot  do  the  job  alone.  He  sum¬ 
marized  his  department’s  targets  as  in¬ 
stitutions,  cities,  and  people  problems. 

Pat  Bario,  ever  the  timekeeper,  led  the 
group  across  to  the  west  wing  of  the 
White  House  itself  promptly  at  12:15 
p.m.  Here,  in  the  Cabinet  Room, 
Rosalynn  Carter  took  her  place  at  the 
head  of  the  conference  table  to  talk 
gently  for  ten  or  twelve  minutes  before 
asking  for  questions. 

Mrs.  Carter  described  her  work  with 
the  President's  Commission  on  Mental 
Health  and  her  activities  in  trying  to  help 
out  the  elderly.  She  described  how  she 
had  gone  to  ministers,  women  and 
businessmen  to  help  arrange  a  seminar 
on  employment  in  July  and  succeeded  in 
getting  representatives  from  every  state 
to  come  to  the  Washington  meeting.  She 
is  now  planning  a  seminar  on  housing  to 


be  held  in  Savanah,  Ga. 

Asked  what  newspapers  could  do  to 
help  with  her  projects.  Mrs.  Carter  said 
she  wished  the  editors  present  would 
persuade  people  “to  accept  responsibil¬ 
ity  for  local  needs  and  point  out  what 
people  can  do  to  remedy  them.” 

“People  feel  better  if  they  can  contrib¬ 
ute,"  Mrs.  Carter  said. 

Always  referring  to  the  President  as 
“Jimmy”.  Mrs.  Carter  said  she,  too. 
reads  the  White  House  News  Summary, 
along  with  the  same  newspapers  that 
“Jimmy”  reads. 

Describing  herself  as  “always  optimis¬ 
tic  and  convinced  that  problems  are  al¬ 
ways  temporary”,  Mrs.  Carter  suggested 
to  the  editors  that — if  any  of  their  readers 
have  local  projects  they  think  fit  into 
Mrs.  Carter's  programs,  they  should 
send  full  information  to  Project  Chair¬ 
man  for  Mrs.  Carter.  The  White  House, 
Washington.  D.C.  20500. 

President  Carter  entered  the  Cabinet 
Room  as  soon  as  Mrs.  Carter  left,  at 
exactly  1  p.m. 

“I  will  insist  that  this  is  the  last  time  I 
follow  my  wife.”  he  said,  adding  amidst 
laughter,  “The  competition  is  too 
great.” 

The  President  welcomed  the  group, 
then  described  matters  now  before  him, 
including  his  days  with  Sadat  and  Begin 
at  Camp  David.  He  then  invited  ques¬ 
tions. 

The  first  one  was:  “Mr.  President,  I 
wonder  if  you  have  any  thoughts  that 
you  would  like  to  share  with  us  on  the 
problems  of  the  industry  now,  arising — 
for  instance — from  the  New  York  Times 
Farber  case,  or  the  Stanford  Daily  raid, 
or  possibly  the  feeling  in  the  newspaper 
industry  that  the  judiciary  is  becoming 
imperialistic  in  its  attitude  toward  the 
press?” 

As  with  each  question,  the  President 
made  notes  on  a  pad  as  the  question 
was  asked,  then  answered  promptly: 

“I  don't  believe  the  judiciary  is  be¬ 
coming  imperialistic  or  abusive  toward 
the  press.  I  think  all  of  American  society, 
almost  without  exception,  including  the 
judiciary,  believe  we  need  to  carefully 
preserve  the  right  of  freedom  of  speech, 
and  the  right  of  the  news  media  to  report 
accurately  the  news  and  to  protect  their 
sources. 

“The  Stanford  case,  I  think,  can  be 
resolved  either  by  subsequent  rulings  or 
by  administrative  decisions  through  the 
Attorney  General.  He  has  professed  de¬ 
sire  to  do  this  or  perhaps  even  by  legisla¬ 
tion  through  Congress. 

“The  Farber  case  is  one  that  has  con¬ 
fused  issues  in  it.  As  you  know,  it  will 
now  be  decided  by  the  U.S.  Supreme 
Court.  I  think  the  New  York  Times  and 
the  defendants  in  the  criminal  case  are 
perfectly  willing  to  submit  the  case  to  the 
Supreme  Court  of  the  United  States  for 
final  resolution.  But  I  really  don’t  feel,  as 
President,  observing  these  issues  very 


carefully,  having  talked  to  the  Attorney 
General  when  appropriate  and  to  key 
Congressional  leaders,  that  there  is  a 
trend  in  our  country  away  from  protect¬ 
ing  the  right  of  freedom  of  speech  or 
freedom  of  reporting  the  news. 

“My  belief  is  that  these  particular  is¬ 
sues  may  have  dramatized  an  existing 
problem  which  can  be  resolved  quite 
readily  by  the  U.S.  Supreme  Court  deci¬ 
sion  in  the  Farber  Case,  perhaps  by  cor¬ 
rective  legislation  or  administrative  deci¬ 
sion.” 

Back  at  Pat  Bario’s  office,  several 
members  of  the  groups  set  about  filing 
stories  to  their  newspapers  on  the  Carter 
interview,  while  others  questioned  Press 
Secretary  Jody  Powell  informally. 

Asked  how  he  was  able  to  prevent 
leaks  of  news  from  Camp  David  during 
the  Middle  East  negotiations,  Powell  de¬ 
clined  to  take  credit,  saying  it  resulted 
from  the  location  of  the  Peace  talks  and 
agreements  made  in  advance  among  the 
participants. 

“During  the  talks,  we  sought  only  to 
avoid  anything  getting  out  that  would  re¬ 
sult  in  some  playback  that  might  affect 
negotiations.,”  he  said.  “We  also  tried 
to  avoid  any  confrontation  between 
Sadat  and  Begin  and  let  them,  in  com¬ 
municating  with  their  own  people,  say 
what  they  wanted  to  say  to  build  them¬ 
selves  up.” 

Asked  if  he  considered  himself 
“testy”  with  the  White  House  corre¬ 
spondents,  Powell  said,  “1  hope  I’m  not 
picking  on  the  Washington  press;  they’re 
such  a  defenseless  lot.  Every  now  and 
then,  though,  I  have  to  deal  with  them 
forcefully.” 

Jody  shook  his  head  sadly.  “The  press 
is  the  one  institution  that  has  least  recov¬ 
ered  from  the  past,”  he  said.  “The  trend, 
however,  is  to  get  all  that  behind.  I  don’t 
think  that  there  are  really  very  many 
newsmen  who  bear  President  Carter  any 
ill  will.” 

Briefing  resumed  at  2:15  p.m.,  with 
Civil  Serivce  Commission  Chairman 
Alan  K.  Campbell  describing  new  legis¬ 
lation  that  would  do  away  with  his  com¬ 
mission  in  favor  of  an  “Office  of  Person¬ 
nel  Management”,  the  idea  being  to  in¬ 
crease  efficiency  of  government  work¬ 
ers,  and — within  five  years — save  10  per 
cent  in  personnel  costs. 

The  last  briefer  of  the  day  was  James 
Bishop,  Jr.  director  of  the  Office  of  Pub¬ 
lic  Affairs  of  the  Department  of  Energy. 
Bishop  described  the  present  energy 
situation,  describing  it  as  a  “movable 
disaster’%  that  is,  one  that  can  be  post¬ 
poned  if  the  right  actions  are  taken. 

Bishop  declared  that  there  are  22 
technologies  competing  to  provide  the 
energy  of  the  future.  He  predicted  that, 
by  1985,  three  million  homes  will  be 
powered  by  solar  energy. 

Promptly  at  4  p.m.,  Pat  Bario,  ever  the 
leash-puller,  as  Governor  Gilligan  de¬ 
scribed  it,  ended  the  program  for  the 
day. 
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Classified  Advertising  Managers 
Put  the  Panax  Style  into  Action 


Genevieve  (Gene)  Lowe  McHugh  and  Sally  Randazzo 
are  special  Panax  people.  They’ve  managed  to 
dramatically  build  classified  advertising  revenues  at 
their  newspapers. 

Sally  is  the  CAM  at  the  Macomb  Daily  in  Mt.  Clemens, 
Michigan.  She  played  a  major  part  in  improving  her 
newspaper’s  classified  ad  business  —  from  January  to 
June  of  this  year,  classified  ads  increased  21%. 

What’s  more,  for  the  past  two  years  she’s  helped  the 
Macomb  Daily  take  first  place  in  the  International 
ANCAM  competition. 

Part  of  what  makes  Sally  Randazzo  a  good  CAM  is 
that  she  knows  the  department  from  the  bottom  — 
up.  Four  years  ago  she  began  as  a  classified  ad  taker 
and  from  there,  worked  herself  up  to  supervisor, 
manager  and  now  CAM.  Of  Panax,  Sally  says,  "It’s 
great  to  be  on  a  winning  team.  Panax  expects 
productivity  and  excellence  of  every  employee  and  the 
rewards  are  sure  when  we  do  just  that.” 


Gene  is  the  CAM  of  the  Globe  and  Advertiser,  in 
suburban  Washington,  D.C.  In  less  than  one  year, 
classified  advertising  business  has  increased  26%. 
And  Gene  was  more  than  a  little  responsible  for  that. 

The  people  at  Panax  and  specifically  the  Globe  and 
Advertiser,  are  delighted  with  her  performance.  Gene, 
in  turn,  is  excited  about  being  associated  with  them, 
saying,  "The  emphasis  Panax  places  on  training  is 
great  —  they’re  a  people  oriented  company,  making  it 
easy  for  employees  to  do  a  good  job. 

Sally  Randazzo  and  Gene  McHugh  —  two  more 
examples  of  the  Panax  Style  in  action. 


NEWSPAPERS 


Box  1860.  East  Lansing.  Michigan  48823 


Ad  created  by  newspaper 
wins  creative  color  award 


The  Rapid  City  (S.D.)  Journal  was 
tickled  pink — and  lavander — when  an  ad 
it  designed  took  first  place  for  creative 
use  of  color  (under  1(X),000  circulation 
category)  in  the  1978  E&P  Color  Awards 
Competition. 

The  winning  entry.  “Lady  Big  Foot,” 
was  created  for  F&M  Bootery's  annual 
winter  shoe  sale  by  Journal  creative  di¬ 
rector,  Nancy  Hall. 

Reported  sightings  of  Big  Foot  in  the 
area  made  the  ad  especially  timely. 

The  lavender  lady  in  hot  pink  pumps 
lumbered  her  way  into  the  hearts  of  con¬ 
sumers,  giving  F&M  a  23%  increase  in 
the  first  three  sale  days  over  the  previous 
year  and  a  14%  overall  gain  for  January. 

Conception  took  place  in  the  Joumafs 
creative  department  and  a  four-color 
spec  layout  was  delivered  by  Hall  with 
assistance  from  Rita  Fischer,  a  Journal 
ad  rep.  F&M  beamed  their  approval  and 
the  growth  process  from  spec  layout  to 
full-fledged  ad  began. 

Ms.  Big  Foot  visited  the  paste-up  sec¬ 
tion  under  the  watchful  eye  of  produc¬ 
tion  foreman  Clyde  Gaffin.  From  there, 
she  moved  back  to  the  creative  depart¬ 
ment  where  color  separations  were  pre¬ 
pared  and  carefully  registered. 

Then  press  foreman  Martin  (“Slim”) 
Syverson  and  his  crew  took  over.  (Slim 
and  company  received  first  prize  in  the 
1976  F&P  full  color  reproduction  cate¬ 
gory  for  non-offset  papers  with  under 
100,000  circulation.) 

The  .038  NAPP  Plates  were  prepared 
and  mounted  on  the  press,  a  1948  model 
Scott. 

Amidst  the  deafening  roar  of  the  press, 
over  34,000  copies  of  Lady  Big  Foot 
were  cloned,  each  with  a  smooth,  per¬ 
fectly  registered  coat  of  color. 

“Our  newspaper  ads  have  come  a  long 
way,”  said  Mills  who  joined  the  Journal 
nine  years  ago.  “They’re  more 
sophisticated — probably  because  the 
sales  reps  have  really  begun  to  educate 
our  accounts  on  the  use  of  quality 
graphics.” 

Who  educated  the  reps? 

“We  did,”  quipped  Mills. 

“Lots  of  times  we  found  that  clients 
didn't  understand  the  use  of  white  space, 
good  balance,  dominance  or  color.  They 
figured  they  were  paying  for  color  so 
why  not  use  it  all  over  the  place.” 

A  continual  exchange  of  information 
and  advice  between  Journal  sales  reps 
and  the  creative  department  seems  to 
have  paid  off. 

“Some  of  our  accounts  have  held  on  to 
the  old  school,  but  a  lot  of  them  have 
come  around,”  Mills  said. 

One  of  those  was  F&M  who  up  until  a 


Nancy  Hall 

few  years  ago  insisted  on  the  typical 
black  reversed  ad — usually  prepared  on 
the  spot  by  a  Journal  rep. 

“One  day  we  did  a  layout  for  them  and 
they  liked  it.  We’ve  been  doing  them 
ever  since.” 

Entertainment  paper 
started  by  promoter 

Omer  J.  Shively,  Jr.,  formerly  man¬ 
ager  of  the  promotion/creative  services 
department  of  the  Virginian-Pilot  and 
Ledger-Star,  Norfolk,  Virginia,  has  an¬ 
nounced  formation  of  a  new  publication 
to  be  known  as  the  Tidewater  Enter¬ 
tainer. 

Scheduled  to  begin  publication  the 
week  of  October  23,  the  Entertainer  will 
feature  syndicated  columns  and  news 
about  Broadway,  Hollywood  and  tv 
stars;  tennis,  golf  and  other  sports  ac¬ 
tivities;  local  tv  prime  time  listings;  and 
local  coverage  of  shows,  revues  and  acts 
appearing  throughout  the  greater  Tide¬ 
water  area. 

Distribution  will  be  concentrated  in 
leading  area  hotels,  motels,  restaurants. 
Chambers  of  Commerce,  information 
centers,  food  stores,  drug  stores  and 
other  places  of  business  to  residents 
alike. 

Charles  Hunter  is  publisher.  The  pub¬ 
lication  has  offices  in  Dallas,  Dayton, 
Indianapolis,  Lexington,  Ky.,  Louis¬ 
ville,  and  St.  Petersburg. 


Women  sports 
reporters  win 
access  ruling 

A  Federal  judge  struck  down  (Sep¬ 
tember  25)  as  unconstitutional  the  policy 
of  Baseball  Commissioner  Bowie  Kuhn 
and  the  New  York  Yankee  management 
of  barring  women  sports  reporters  from 
the  locker  room  after  a  game. 

The  opinion  related  to  the  sex  dis¬ 
crimination  complaint  filed  last  De¬ 
cember  by  Melissa  Ludtke  of  Sports 
Hustrated,  who  said  she  was  barred  from 
the  Yankee  clubhouse  during  the  World 
Series  last  year. 

U.S.  District  Judge  Constance  Baker 
Motley  directed  the  Yankees  to  install 
curtains  or  swinging  doors  to  protect  the 
players’  rights  to  privacy,  or.  as  she  put 
it,  “to  shield  them  from  the  roving  eyes 
of  female  reporters.” 

Otherwise,  she  said,  access  to  the 
locker  room  is  to  be  granted  “to  all 
accredited  sports  reporters  without  re¬ 
gard  to  their  sex.” 

Motley  found  a  player’s  right  to  pri¬ 
vacy  in  this  case  not  as  significant  as  the 
constitutional  rights  of  women  sports  re¬ 
porters  to  equal  protection  and  due  proc¬ 
ess.  Without  access  to  the  players  after  a 
game,  she  said,  they  are  unable  to  do 
their  jobs  and  compete  on  an  equal  basis 
with  men. 

The  ruling  said  Kuhn  and  the  Yankee 
management  insisted,  despite  break¬ 
throughs  in  other  sports,  in  maintaining 
the  locker  room  as  an  all-male  preserve. 

Kuhn  and  the  Yankees  argued  that  the 
exclusion  policy  was  designed  “.  .  .to 
preserve  baseball’s  audience,  to  protect 
the  privacy  of  ballplayers  while  undress¬ 
ing  in  the  locker  room,  and  ...  to  pre¬ 
serve  the  traditional  notions  of  decency 
and  propriety.” 

The  35-page  opinion  said  Kuhn  di¬ 
rected  all  major  league  teams  in  April 
1975  to  maintain  a  “unified  stand” 
against  women  in  the  clubhouses.  A  year 
later  the  Yankees  surveyed  their  players 
and  found  most  of  them  had  no  objec¬ 
tions  “if  the  women  conducted  them¬ 
selves  professionally.”  The  Yankee 
management,  however,  deciding  that  this 
represented  a  definite  threat  to  players 
privacy  and  closed  the  clubhouse  to 
women.  Efforts  to  settle  the  Ludtke  suit 
out  of  court  failed. 

L.A.  Times  costs  200 

The  Los  Angeles  Times  has  raised 
street  sale  prices  from  15  to  200  for 
week-day  editions  and  from  50  to  600  for 
Sunday  editions  in  both  Los  Angeles  and 
Orange  counties.  Times  Mirror  Inc.  an¬ 
nounced.  The  paper  will  cost  250  daily 
and  750  on  Sunday  in  certain  designated 
counties. 
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Themiiade 
on  North  Broad  Street. 


It’s  the  story  again  of  a  Philadelphia  underdog  fighting 
the  odds  to  greatness.  Only  better — because  this  time 
the  story  is  true. 

This  time  the  underdog  is  a  fighting  newspaper. 

The  story  really  begins  in  1969  with  the  acquisition 
of  the  Philadelphia  Inquirer  by  Knight  Newspapers. 

Today,  eight  years  later,  Knight  Newspapers  has  gone 
on  to  become  Knight-Ridder  Newspapers,  Inc.,  one  of 
the  largest  newspaper  organizations  in  the  G.S.  And 
the  Philadelphia  Inquirer  has  become  one  of  the  most 
honored  and  respected  newspapers  in  the  country. 

In  fact,  since  1974,  the  Philadelphia  Inquirer  has 
received  more  major  awards  than  any  other  American 
newspaf)er,  including  four  Pulitizer  Prizes  in  the  last 
four  years. 

The  most  recent  Pulitizer  was  the 
prestigious  1978  Gold  Medal  for  Public  /m 
Service  through  efforts  by  reporters  X  i 
William  Marimow  and  Jonathan  X  i 
Neumann,  as  part  of  an  /  § 

investigative  team  looking  into  j  M 
problems  in  the  Philadelphia  M  m  'A 

Police  Department.  ^  M  if  /  i 

A  miracle?  Perhaps.  But  a  a  ^  f  ■ 

miracle  made  possible  by  hard  f 

work,  dedication  and  a  dogged 
commitment  to  excellence.  ff  f  d 

The  Knight-Ridder 
commitment  to 

excellence.  The  people  jV  ^  w 

at  each  of  our  32  ^ 

newspapers  share  it.  ^ 


Philadelphia  Inquirer  •  Philadelphia  Daily  News 
Detroit  Free  Press  •Miami  Herald 
St.  Paul  Dispatch  •  St.  Paul  Pioneer  Press 
Charlotte  Observer  'Charlotte  News  •  San  Jose 
Mercury  •  San  Jose  News  'Wichita  Eagle  'Wichita 
Beacon  'Akron  Beacon  Journal  'Long  Beach 
Press-Telegram  'Long  Beach  Indeprendent 
Lexington  Herald  •  Lexington  Leader  'Gary 
Post-Tribune  'Duluth  News-Tribune  'Duluth 
Herald  'Macon  Telegraph  'Macon  News 
Columbus  Enquirer  'Columbus  Ledger 
Pasadena  Star-News  'Tallahassee  Democrat 
Grand  Forks  Herald  •  Journal  of  Commerce 
Bradenton  Herald  •  Boulder  Daily  Camera 
Aberdeen  American  News  'Boca  Raton  News 


Knight-Ridder  Newspapers 


Bright  colors  used  to  get  attention 


Her  hair  is  dark  brown.  Her  lips  are 
deep  red.  And  her  slippers  are  a  delecta¬ 
ble  pink. 

If  you  had  turned  to  the  Columbus 
Citizen  Journal  of  May  9,  you  would 
have  seen  all  of  those  colors  crisply  and 
evenly  reproduced  in  a  one-page  ad  for 
l.azarus  department  store. 

Judges  in  E&P's  Color  Competition 
did  just  that  and  awarded  the  ad  first 
place  for  creative  use  of  color  in  the 
lOO.tXK)  to  250,000  circulation  category. 

The  ad  was  for  bedroom  slippers. 
Whimsical  satiny — fashion’s  latest  dic¬ 
tate. 

A  full-color  art  sketch  featured  an  at¬ 
tractive  young  woman  dressed  in  lacy 
beige  underwear,  bending  to  put  on  a 
pair  of  bright  pink  slippers.  Out  of  a 
double-border-rule  stretched  a  rainbow 
of  similar  shoes  in  green,  yellow,  brown 
and  blue. 

Copy  invited  the  reader  to  slip  them  on 
“whenever  the  spirit  moves  you.” 

"We  wanted  to  keep  the  readers'  at¬ 
tention  on  the  slippers  so  we  kept  the  girl 
kind  of  neutral,  using  beige  tones,  with  a 
little  color  in  her  makeup.”  said  Dorothy 
(“Steve”)  Murray,  advertising  director 
of  the  Columbus  based  store.  “The  slip¬ 
pers,  of  course,  were  all  done  in  bright 
tones.” 

Steve  Wunderle,  art  director  for 


Lazarus,  created  the  ad  which  was  part 
of  trend  format  the  store  introduced  last 
year  to  focus  on  new  fashion  ideas. 

“The  ads  are  simple,  sophisticated  and 
expecially  fun,”  Murray  said. 

Lazarus  used  to  run  a  number  of 
smaller,  omnibus  inserts  until  the  new 
series  was  devised. 

Miller  said  the  move  toward  the  trend 
format  basically  was  done  to  upgrade  the 
store's  fashion  image. 

“The  ads  normally  pull  very  well,” 
Miller  reported.  “We  had  a  lot  of  good 
comments  on  the  slipper  one.  So  I  would 
imagine  that  they  sold  quite  nicely.  Mer¬ 
chants  think  beautiful  ads  are  great  but 
they  still  like  them  to  sell.” 

Miller  was  quick  to  catalogue  the  ad¬ 
vantages  of  newspaper  advertising. 

“1  wouldn't  say  that  newspapers  are 
the  most  important  medium,  but  they're 
important.  The  customer  can  look  at  the 
ad.  tear  it  out  and  bring  it  into  the  store. 
It  can  be  very  visual  and  immediate. 

“We  are  a  large  advertiser,  however, 
and  we  do  use  a  media  mix.  We  use  more 
newspapers  percentage  wise  than  broad¬ 
cast  or  direct  mail,  but  1  really  think  the 
mix  is  important. 

“We  have  all  kinds  of  customers. 
Some  are  avid  readers  and  some  are  not. 
We  need  to  reach  everyone. 

“I've  been  with  Lazarus  20  years  and 


we've  always  had  a  good  relationship 
with  the  Columbus  papers.”  Miller  said. 
“They've  also  improved  their  marketing 
services  recently  and  are  finally  giving  us 
information  that  they  didn't  provide  in 
the  past.” 

Cummings  elected 
president  of  NARC 

Barton  A.  Cummings,  chairman  of  the 
executive  committee  of  Compton  Adver¬ 
tising,  has  been  elected  president  of  the 
National  Advertising  Review  Council. 

The  National  Advertising  Review 
Council,  known  as  NARC.  is  the 
policy-making  body  for  the  advertising 
industry  self-regulation  program  and 
elects  the  chairman  and  members  of  the 
National  Advertising  Review  Board. 

Cummings  is  the  American  Advertis¬ 
ing  Federation  representative  for  NARC. 
along  with  Howard  Bell,  president  of  the 
AAF.  Other  members  are:  William  Tan- 
kersley,  president,  and  Herbert  M. 
Cleaves,  vicechairman — Council  of  Bet¬ 
ter  Business  Bureaus;  Peter  Allport, 
president,  and  F.  Kent  Mitchel  (General 
Foods) — Association  of  National  Adver¬ 
tisers;  William  R.  Hesse,  president,  and 
John  Pingel  (Ross  Roy,  Inc.), 
chairman — American  Association  of 
Advertising  Agencies. 
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How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 
answers. 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington.  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  Vbo  're  Thinking  About  Doing  A  Story  On. . 
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“We  looked  at 
die  leaders,  made 
conmarisons, 
and  bought  the 
HarrisV-15Ar 

Derek  Dunn-Rankin 
President  and  Publisher 
The  Sun  Coast  Gondolier 
Venice,  Florida 

“As  a  twice-a-week,  7,000  circula¬ 
tion  newspaper,  we’re  not  exactly  big 
league.  But  still,  when  it  came  to  buy¬ 
ing  a  new  press,  we  were  as  finicky  as 
any  large-circulation  publisher.” 

“We  arbitrarily  limited  our  choice 
to  the  three  leading  press  makers. 
Made  detailed  comparisons  of  fea¬ 
tures  and  cost  efficiencies.  And 
visited  a  number  of  installations.” 

“Based  on  our  comparison,  we 
decided  the  Harris  V-1 5A  was  our 
best  buy.  And  it’s  worked  out  beauti¬ 
fully.  The  Harris  service  team  met  all 
challenges,  from  delivering  the  press 
right  on  schedule,  to  getting  it 
installed  and  printing  in  less  than 
7  days.” 

Before  you  buy,  compare!  We 
think,  you,too,  will  find  that  the  Harris 
V-15A  has  no  equal  in  performance 
and  value. 


Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Matthews  of  Y&R  picked  to  head  4A’s 


Leonard  S.  Matthews,  president  of 
Young  &  Rubicam  National,  has  been 
unanimously  selected  by  directors  of  the 
American  Association  of  Advertising 
Agencies  to  head  the  61-year-old  associ¬ 
ation  as  president. 

A. A. A. A.  chairman  John  S.  Pingel 
said  the  choice  concluded  a  nearly  year 
long  search  to  replace  former  president 
John  H.  Crichton,  following  his  death 
last  year.  Matthews  is  expected  to  take 
office  late  this  year  or  early  next. 

Matthews’  advertising  career  began  in 
Chicago  in  1948  with  Leo  Burnett  Com¬ 
pany.  Inc.,  where  he  rose  to  become 
president  in  1970.  In  1975.  he  was  called 
to  Washington  as  Assistant  Secretary  of 
Commerce  under  Elliot  Richardson,  in 
charge  of  domestic  and  international  bus¬ 
iness  activities.  He  left  Washington  in 
early  1977  to  join  Young  &  Rubicam  as 
president  of  its  national  division,  con¬ 
sisting  of  a  group  of  small  to  medium¬ 
sized  advertising  agencies  and  a  research 
organization. 


In  commenting  on  the  selection. 
Chairman  Pingel  said:  “We  are  delighted 
finally  to  have  pursuaded  Len  Matthews 
to  lead  the  association  during  this  critical 
period.  He  brings  to  A. A. A. A.  a  Wash¬ 
ington  background  and  experience  with 
both  large  and  small  agencies  which  is 
ideally  tailored  to  the  association’s  needs 
at  this  time.” 

The  A. A. A. A.  last  April  adopted  a 
course  of  political  activism  for  the  first 
time  in  its  history,  and  launched  a  broad 
communications  program  to  challenge 
government  intervention  in  its  business. 
Chief  goals  then  announced  were:  1) 
greater  knowledge  of  and  input  to  the 
regulatory  legislative  processes  at  the 
Federal,  State  and  local  levels;  2)  im¬ 
proved  understanding  and  acceptance  of 
the  advertising  industry  by  the  public:  3) 
and  better  internal  communications 
within  the  A. A. A. A.  itself. 

Since  then,  the  association  has  moved 
forward  with  plans  to  assign  agency 
executive  volunteers  to  Washington  for  a 


year  or  more  to  work  with  legislators  and 
regulatory  organizations.  Other  pro¬ 
grams  are  in  the  planning  stage. 

Pingel  said  that  the  shift  by  the 
A. A. A. A.  to  a  more  activist  role  in 
Washington  was  a  major  factor  in  Mat¬ 
thews’  decision  to  accept  the  presidency. 
“At  this  point  in  the  history  of  the  as¬ 
sociation,  the  role  of  the  president  is 
uniquely  challenging.  I  think  that  under 
Len  we  can  look  forward  to  a  dynamic 
era  in  the  association’s  history.  1  am 
counting  on  the  continuing  support  of  the 
executive  staff,  expecially  Bill  Hesse, 
head  of  our  Washington  office,  who  has 
so  ably  served  the  association  as  its  pres¬ 
ident  during  the  past  year  following  John 
Crichton’s  death.” 

The  Search  Committee  consisted  of 
Pingel,  and  Richard  C.  Christian,  chair¬ 
man  of  Marsteller  Inc.,  John  Elliott,  Jr., 
chairman  of  Ogilvy  &  Mather  Interna¬ 
tional,  Inc.,  and  Edward  N.  Ney,  chair¬ 
man  of  Young  &  Rubicam,  Inc.,  all 
former  A.A.A.A.  chairmen. 


It  takes  team  effort 
to  produce  good  color 


It’s  just  good  old-fashioned  teamwork. 

At  least  that’s  what  Milwaukee  Jour¬ 
nal  production  manager  Frank 
Krzeminski  would  like  you  to  believe. 

His  team’s  latest  victory  came  two 
weeks  ago  when  it  took  first  place  for 
full-color  reproduction  in  the  over 
250,000  circulation  category  in  E«&P’s 
Color  Competition. 

The  winning  entry,  a  full  page  ad  for 
Milwaukee’s  Marine  Bank,  slid  off  the 
Hoe  Colormatic-650  presses  November  7. 

Krezminski  said  the  ad  presented  no 
particular  difficulties  for  his  crew. 

“We’ve  got  the  best  group  in  the  coun¬ 
try,  producing  color,”  he  quipped. 

The  ad  itself  featured  a  winding  roll  of 
35mm  film  strips  capturing  the  many  ser¬ 


vices  offered  by  the  bank. 

“The  Journal  has  a  long  history  of 
quality  color,”  Krzeminski  said.  “We 
were  a  pioneer  in  R.O.P.  color  20  years 
ago.  My  predecessors  were  instrumental 
in  working  out  the  3-color  process, 
ANPA  standards  for  ink,  and  in  fighting 
the  battle  over  4-color  vs  3-color  repro¬ 
duction.” 

Krzeminski  joined  the  paper  25  years 
ago  as  a  mechanical  engineer.  And  ex¬ 
perience  has  taught  him  that  good  color 
is  most  definitely  a  team  effort. 

“Our  paper  is  unusual  in  that  the  art 
department  and  the  photo  department 
are  all  considered  part  of  the  production 
department,”  Krzeminski  said.  “We  can 
tell  a  photographer  that  if  he  shoots  a 


transparency  thus  and  so,  we  can  get  a 
better  product.  This  gives  us  control 
from  the  very  inception.” 

Supervisors  from  each  production  sec¬ 
tor  meet  once  a  month  to  discuss  and 
critique  their  recent  efforts. 

“This  has  really  helped  us  to  become  a 
lot  more  efficient,”  Krzeminski  said. 
“Instead  of  the  old  ‘it’s  that  depart¬ 
ment’s  fault,’  we  can  trace  where  the 
problem  originated.” 

Krzeminski  wishes  more  dailies  would 
follow  the  Journal’s  lead. 

“If  there  were  more  consistant  color 
quality  in  newspapers,  they  would  get  a 
lot  more  national  advertising  color,”  he 
said. 

Unfortunately,  the  Journal’s  color  ad 
linage  does  not  exceed  the  national 
norm. 

“We  still  usually  just  run  the  typical 
cigarette  ads  and  auto  announcement 
type  of  things,”  Krzeminski  admitted. 

But  editorially,  it’s  a  different  story. 

“We  run  color  on  page  one  of  all  of  our 
feature  sections  whether  it’s  supported 
by  color  or  not,”  he  said.  “And  we  run 
at  least  two  or  more  days  of  color  in  the 
main  section  every  week.” 


Flood  Edition 

A  16-page  flood  coverage  edition  of 
the  Kerrville  (Tex.)  Daily  Times  sold  so 
well  that  the  original  5,000  press  run  was 
extended  to  8,182  before  first-day  buyers 
were  supplied.  The  edition  was  made  up 
of  flood  coverage  pages  in  regular  edi¬ 
tions  of  several  days.  Bill  Dozier  is 
editor-publisher  and  Wally  Jacobs  is 
managing  editor.  The  circulation  man¬ 
ager  is  Travis  Fletcher. 
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THE  BEST  KEEPS  GETTING  BETTER 


COMPUTER-TO-COMPUTER 

By  DalaNews,  OalaFeature.  DataSpeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


Complete  TV  Listings 

>  Any  Width 

>  Any  Font 

>  Any  Point  Size 

Complete  TV  Booklets 
»  With  Your  Logo 
Feature  Package 

•  TV  Nevus 

•  Feature  Articles 

•  Profiles 

•  Puzzles  S  Quizzes 

•  Halftone  Photographs 


liniTVOAIA 
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Autumn  colors  give  all  New  England  the  golden  touch 

You  haven’t  seen  brilliant  fall  foliage  if  you  haven’t  visited  New  England  in  autumn.  Nowhere  else  in  the  world  is 
the  climate  so  friendly  to  the  mix  of  maples,  birches,  dogwood,  sumac  and  other  undergrowth  whose  chemistry 
causes  September  and  October  woods  to  flame  with  scarlet,  orange  and  gold. 

And  there’s  more  than  one  kind  of  gold  in  our  New  England  hills.  Every  autumn,  visitors  come  by  thousands  in 
cars  and  buses  .  .  .  individuals,  families,  charter  groups  ...  to  fill  their  eyes  with  gorgeous  vistas,  and  our  country 
hotels  with  paying  guests.  The  money  they  spend  here  for  gas,  food  and  lodging  gives  a  major  boost  to  regional 
incomes.  It’s  one  more  reason  why  New  England  retail  sales  are  among  the  highest  in  the  nation.  The  way  to  reach 
New  England’s  golden  markets  is  with  newspapers.  Daily  newspaper  home  coverage  here  far  exceeds  the  national 
average,  so  there’s  no  more  productive  place  to  spend  your  advertising  dollars. 


Reach  colorful  New  England  best  with  these  daily  newspapers: 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  New.  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


First  ad  of  the  year  wins  creativity  prize 


When  Higbee’s  department  store 
asked  Rick  Seich  to  dream  up  an  ad  for 
New  Year’s  Day,  he  gave  them  the 
moon. 

He  threw  in  the  sun  and  a  sky  and 
came  up  with  a  first  place  award  for  crea¬ 
tive  use  of  color  in  E&P’s  Color  Compe¬ 
tition  (circulation  over  250,{)(X)). 

The  ad,  whose  message  simply  wished 
its  readers  a  happy  holiday,  ran  January  I 
in  the  Cleveland  Plain  Dealer. 

“Higbee’s  told  me  1  could  to  anything 
I  wanted  to  with  that  ad,”  said  Seich, 
creative  director  of  the  Cleveland  based 
Wyse  Agency.  “That’s  not  easy.  Your 
creativity  has  to  bloom  and  you’re  really 
on  the  line.” 

After  a  week  and  a  half  of  intermittent 
brainstorming,  Seich  sketched  out  16 
stylized  drawings  which  showed  the  sun 
rising  and  setting,  and  the  moon  taking 
its  place. 

A  city  silhouetted  the  celestial  event. 

Four  horizontal  panels  encompassed 
the  drawings  as  they  gradually  evolved 
from  hazy  orange  to  bright  yellow,  to  a 
translucent  white. 

“Without  color  that  ad  was  nothing,” 
said  Seich.  “It  just  wouldn’t  have 
work.” 

Vivian  Henoch,  a  copy  writer  for 
Wyse,  wrote  the  copy. 

Higbee’s  customers  were  impressed 
with  the  store’s  thoughtfulness. 

“They  got  a  lot  of  phone  calls  and 
letters  from  customers  who  thought  it 
was  a  very  nice  idea,”  Seich  said.  “Hig¬ 
bee’s  wasn’t  out  to  sell  anything.  They 
just  wanted  to  celebrate  the  New  Year.” 

Seich  is  not  a  newcomer  to  newspaper 
color. 

“I’ve  worked  with  newspapers  for  ten 
years.  If  you  can  accept  their  limitations, 
understand  them,  and  play  them  up  in¬ 
stead  of  fighting  them,  you  can  wind  up 
with  as  good  an  ad  as  anywhere.” 

Unfortunately,  not  all  art  directors  un¬ 
derstand  that  principle. 

“A  lot  of  art  directors  don’t  play  color 
directly,”  said  Seich.  They  should  re¬ 


member  to  keep  the  graphics  simple,  use 
a  strong  color  idea  and  avoid  subtitles. 

John  Walsh,  creative  director  for  Hig¬ 
bee’s,  called  the  store  one  of  the  three 
major  advertisers  in  the  city. 

“We  tend  to  lean  toward  newspapers 
but  we  do  use  a  multi-media  approach. 
One  doesn’t  really  dominate  the  other,” 
Walsh  said. 


Final  agreement  has  been  reached  for 
the  purchase  of  the  Dearborn  Heights 
(Mich.)  Leader  by  Panax  Newspapers. 

The  Heights  Leader  was  purchased 
from  Leader  Publications  which  have 
published  the  suburban  weekly  for  16 
years.  Panax  also  owns  the  Dearborn 
Press  &  Guide,  and  will  continue  the 
Dearborn  Heights  Leader  as  a  separate 
publication. 

Acquisition  of  the  Dearborn  Heights 
Leader  gives  Panax  ownership  or  control 
of  six  daily  and  47  weekly  newspapers  in 


Walsh’s  one  hope  is  that  newspapers 
will  upgrade  their  reproduction 
capabilities. 

“Newspapers  are  way  behind  the 
times  from  a  creative  standpoint,”  he 
said.  “Their  reproduction  qualities  need 
to  be  reconsidered.  There  has  to  be  a 
breakthrough  somewhere.” 


seven  states.  It  is  also  in  the  process  of 
acquiring  television  stations  in  Traverse 
City  and  Sault  Ste.  Marie,  Mich. 

“We  are  pleased  to  add  yet  another 
product  in  one  of  the  nation’s  fastest 
growing  and  exciting  markets,  the  De¬ 
troit  metropolitan  area,”  Panax  presi¬ 
dent  John  P.  McGoff  said  of  the  17,000 
circulation  Dearborn  Heights  Leader. 

Panax  purchased  the  Dearborn  Press 
in  1974  and  the  Dearborn  Guide  in  1976, 
subsequently  merging  the  two  weeklies. 
The  Dearborn  Press  &  Guide  was  named 
Weekly  Newspaper  of  the  Year  for  1977 
by  the  Michigan  Press  Association. 

With  the  purchase  of  the  Heights 
Leader,  the  Dearborn  Heights  edition  of 
the  Press  &  Guide  will  be  discontinued. 
Subscribers  are  being  given  the  option  of 
delivery  of  the  Press  &  Guide  or  the 
Leader.  The  Garden  City  edition  of  the 
Leader  will  be  continued. 

The  Dearborn  Heights  Leader  will  be 
managed  by  Shirley  “Hank”  Henry, 
publisher  of  the  Press  &  Guide.  Oversee¬ 
ing  the  editorial  department  will  be  Rick 
Mosey,  advertising  will  be  handled  by 
Stanley  Tomasik,  while  Glen  Bates  will 
be  in  charge  of  circulation. 


Excuse  us  if  we  sing  about  it! 

“We’re  Number  1” 


•  Number  1  in  color. 

Our  superior  color  reproduction  earned  us  the 
first  place  award  in  Editor  &  Publisher’s 
Newspaper  ROP  Color  Award  competition 
(Classification  B). 

We  can  make  you  Number  1! 

Call  our  National  Advertising  Department. 

Eltoona  SRttrot 

P.O.  Box  2008,  Altoona.  Pa.  16603  (814)  944-7171 
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Panax  acquires  weekly  in  Detroit  suburbs 


Cohnit 


The  Long  Beach  Independent  Press-Telegram’s 
4th  Color  Study  again  proves  the  IMPACT 
of  COLOR  advertising  on  actual  sales! 


The  study  is  not  a  random  survey,  but  a 
documentation  of  results  from  controlled 
ads  with  comparative  response  to  color 
vs.  black  and  white  demonstrated  by 
actual  sales  figures. 

Color  has  outsold  black  and  white  by  an 
average  of  64%  over  the  past  20  years. 

This  24  page  study  can  be  a  valuable 
selling  tool  for  you  to  more  effectively 
sell  more  color  advertising.  Order  your 
copies  today. 


$H25 

PRICE  I  EACH  FOR  6  COPIES 
■  OR  MORE 


$3.00  each  for  1  to  5  copies 
Prices  Inciude  Tax  and  Postage 


To  Reserve  Your  Copies  Send  in  the  Order  Blank  Below 


JAMES  P.  DUNCAN  •  INDEPENDENT  PRESS-TELEGRAM 
P.O.  Box  230,  Long  Beach,  California  90844 

Please  send  me _ copies  of  the  1978  Color  Study,  postage  paid. 

FIRM  NAME _ 

ADDRESS _ 

CITY _ STATE _ ZIP _ 

AUTHORIZED  BY _ ^TITLE _ 


The  Atlanta  Journal 
and 

The  Atlanta  Constitution 
join 

Million  Market  Newspapers,  Inc. 
October  1, 1978. 

We  are  pleased  to  be  associated 
with  this  publisher-owned  advertising 
sales  and  research  organization. 
The  members  are  the  Boston  Globe, 
Indianapolis  Star,  Indianapolis 
News,  Milwaukee  Journal, 
Milwaukee  Sentinel,  Philadelphia 
Bulletin,  St.  Louis  Dispatch,  and 
the  Washington  Star. 

Wit  3itlanla  3l0unml 

Covers  Dixie  Like  the  Dew 

THE  ATLANTA  CONSTITUTION 

The  South’s  Standard  Newspaper 


Kodak  announces  2nd 
annual  color  contest 

The  1979  Kodak  Newspaper  Color 
Reproduction  Contest  will  recognize  the 
top  five  newspapers  in  the  U.S.  and 
Canada  for  excellence  in  color  printing 
and  award  $7,000  in  prize  money  during 
the  American  Newspaper  Publishers  As¬ 
sociation  convention  June  2-6  in  Las 
Vegas. 

Rules  and  entry  forms  will  be  available 
to  newspapers  about  January  1.  News¬ 
paper  publishers  may  write  to  Eastman 
Kodak  Company,  “Run  For  The 
Money”  contest.  Mail  Code  661-B, 
Graphics  Markets  Division,  343  State 
Street,  Rochester,  N.Y.  14650,  for  re¬ 
production  originals,  contest  rules  and 
guidelines. 

“Best  of  Show  Winner”  in  the  1978 
contest  and  winner  of  prize  money  total¬ 
ing  $3,000  was  the  Ska}>it  Valley  Herald, 
Mt.  Vernon,  Wash. 

Contest  entries  will  be  divided  into 
categories  of  offset  (two  categories,  over 
and  under  50,000  circulation),  DiLitho, 
direct  letterpress  and  stereotype  with 
one  winner  selected  from  each  category. 
The  best  of  show  entry  will  again  receive 
a  total  of  $3,(X)0. 

Kodak  will  furnish  newspapers,  upon 
request,  a  35  mm  color  transparency,  a 
35  mm  color  negative,  or  an  8  x  10  color 
print.  Newspapers  must  specify  type  of 
original  and  category  when  writing  to 
Kodak. 

Winners  may  elect  to  have  cash  grants 
made  to  a  university  or  college,  to  a  char¬ 
ity,  or  to  the  newspaper.  A  special 
awards  luncheon  at  the  AN  PA  manage¬ 
ment  conference  will  be  held  to  honor 
winners. 

Reproductions  must  appear  in  a  regu¬ 
larly  published  edition  of  the  newspaper. 
Names  of  contest  judges,  deadline  for 
submitting  four  single-page  tear  sheets 
and  one  complete  edition  of  the  newspa¬ 
per,  and  other  details  will  be  announced 
later. 

A  selection  of  contest  winners  will  be 
made  based  on  reproduction  sharpness, 
color  saturation,  detail  and  overall  qual¬ 
ity  of  reproduction. 


Inaccurate  headline 

New  York  Times  attorney  Katherine 
Darrow  said  the  headline  in  the  Sep¬ 
tember  9  issue  of  Editor&  Publisher  that 
stated:  “Farber  agrees  to  show  some 
notes  in-camera”  would  have  been  cor¬ 
rect  if  it  had  read:  “Farber  agrees  to 
show  some  files  in-camera.” 

Darrow  said  Farber  had  agreed  to  turn 
over  some  documents  if  the  original  sub¬ 
poena  was  made  more  specific  but  those 
documents  did  not  necessarily  include 
his  notes. 
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22nd  Annual 
Editor  &  Publisher 

COLOR  AWARDS 

The  best  examples  of  creativity  and  reproduction 
of  newspaper  advertising  and  editorial  color 
content  for  1977-1978 from  E&Ps  annual  competition 


Tabloid  doubletruck  picture  story  of  what  happened  when  an  Air  Canada  plane 
crashed,  won  First  Prize  for  creative  use  of  editorial  color  in  spot  news 
coverage  for  newspapers  100-250,000  circulation,  for  the  Toronto  Sun. 


FREE  CORNING  WARE 
SERVED  TO  SAVERS  AT 
FIRST  TENNESSEE  BANK 


OThe  MARINE  Banks 


First  Prize  for  best  reproduction  of  full  color  for 
newspapers  over  250,000  was  awarded  to  the  Mil¬ 
waukee  Journal  for  this  Marine  Bank  page,  created 
and  produced  by  Kloppenburg  Switzer  &  Teich,  Inc. 
agency. 


Another  bank  ad  took  top  honors  in  the  1 00-250,000 
circulation  category,  with  a  First  Tennessee  Bank 
ad  created  by  John  Malmo  Advertising,  Inc.,  win¬ 
ning  a  First  Prize  for  the  Memphis  Press-Scimitar. 


ROP  color:  improving  with  age 


“It’s  seldom  that  you  see  poor  use  of  color 
in  newspapers  any  more,”  said  one  of  the 
judges  in  Editor  &  Publisher’s  annual  Color 
Awards  Competition — a  feeling  shared  by 
nearly  all  of  the  advertising  agency  crea¬ 
tive  and  production  execs  who  participated 
in  the  judging  of  the  22nd  annual  competi¬ 
tion,  held  at  the  New  York  Athletic  Club. 

“The  use  of  color  produced  by  newspapers 
was  uniformly  poor  years  ago,”  said 
another  member  of  the  panel,  “But  news¬ 
paper  ROP  has  improved  tremendously.” 

“You  can  run  ROP  color  in  40  different 
newspapers  across  the  country,  and  today, 
35  of  them  will  give  you  acceptable  repro¬ 
duction,  with  only  a  couple  of  clunkers.  The 
percentage  is  as  good  as  in  television,  where 
you  never  know  when  someone  will  be  run¬ 
ning  a  dishwasher  or  hair  dryer  and  louse 
C2 


up  the  picture,”  he  continued. 

Comments  concerning  the  current  year’s 
winners  bears  out  the  comments  of  the 
judges: 

Facelle  Co.  Ltd.  (winner  of  the  award  for 
the  best  creative  use  of  color  in  general 
advertising) — “A  fantastic  ad,  and  one  very 
difficult  to  do,  because  the  colors  can  muddy 
up  very  easily  .  .  .  use  of  the  white  cat  was 
extremely  clever,  and  the  craftsmen  who 
handled  this  ad  really  knew  what  they  were 
doing.” 

Tennessee  Bank — This  advertiser,  show¬ 
ing  Corningwear  premiums  given  by  the 
bank  for  new  savings  account  deposits, 
(along  with  food  products  shown  in  a  riot  of 
color).  “A  very  busy  ad,”  said  the  judges, 
“difficult  to  do  because  there  were  so  many 
things  to  watch.” 
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,  Head  for 
the  mountains. 


Best  full-color  reproduction  award  for  newspapers 
under  100,000  went  to  the  Lawrence  Mass.  Eagle-  First  Prize  for  creative  use  of  full  color  for  national 

Tribune,  for  this  cool  Busch  Premium  Beer  adver-  advertising  went  to  a  Canadian  agency,  F.  H. 

tisement,  created  by  Needham,  Harper  &  Steers.  Hayhurst,  Ltd.,  fora  Royale  tissue  advertisement  for 

Facelle  Co.,  Ltd.  Art  director  for  the  ad  was  J.  E. 
Derraugh. 


PAPIER  DE  TOILETTE 
BATHROOM  TISSUE 


The  soft  touch 


Busch  Beer  ad — (a  new  product  introduc¬ 
tion,  showing  the  can  of  beer  sparkling  atop 
a  brilliant  mountain  of  ice  against  an  inky 
black  background)  “To  hold  the  black  back¬ 
ground  like  this  is  very  difficult,  it’s  just 
excellent  detail.  I’ve  seen  about  ten  tear- 
pages  of  this  Needham,  Harper  &  Steers  ad, 
and  they’re  all  excellent.” 

Mayiboro  man — “A  very  effective  ad,  and 
an  equally  effective  use  of  color.  The  St. 
Petersburg  Times  ad  had  the  most  consis¬ 
tent  color  casting.  The  Buffalo  News  ad 
from  the  same  campaign  showed  very  clean 
reproduction. 

Judges’  comments  concerning  the  other 
newspaper  award  winners  was  equally 
positive — “soft  colors;  very  easy  to  look  at 
(Columbus  Citizen-Journal);  and  a  good 
choice  of  color  (Laura  Secord).  Some  color 
winners  were  chosen,  not  so  much  for  the 
technical  quality  of  their  reproduction,  but 
because  of  the  artistry  and  inventiveness 
shown  by  the  creative  efforts  of  the  design- 
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ers.  For  one  winner,  a  judge  said:  “This  ad 
is  a  stopper,  and  could  have  been  an  award 
winner  in  black  and  white.” 

The  judges  agreed  that  the  quality  of  the 
color  ads  submitted  represented  better 
color  reproduction  techniques  being  used, 
and  attributed  the  use  of  more  sophisti¬ 
cated  equipment  in  newspaper  plants  for 
the  high  level  of  quality. 

The  Busch  Premium  Beer  ad,  created  and 
produced  by  Needham,  Harper  &  Steers  ad 
agency  in  Chicago,  was  part  of  a  special 
campaign  to  introduce  the  new  product  to 
the  New  England  market,  and  ran  about  30 
newspapers,  according  to  Greg  Allebach, 
account  supervisor.  “One  of  the  key  things 
we  attempted  to  do  was  to  gain  acceptance 
of  the  graphics,  the  use  of  the  word  and 
picture  of  mountains.  There  is  a  picture  of  a 
mountain  on  the  can.  The  graphics  called 
for  a  mountain  of  ice.  The  headline  read: 
“Head  for  the  mountains.”  The  results  of 
the  campaign  was  beyond  our  expectations. 
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Best  reproduction  award  for  newspapers  over 
250,000  went  to  the  Buffalo  Evening  News  for  this 


award  for  the  St.  Petersburg  Times.  Again,  Leo 
Burnett  was  the  prize-winning  agency. 


spot  color  Marlboro  man  ad  from  Leo  Burnett. 


E&P  CONTEST  WINNERS:  “the  best  newspaper  color  reproduction’ 


FULL  COLOR  REPRODUCTION 

Circulation  over  250,000 

Newspaper:  Milwaukee  Journal 

Advertiser:  Marine  Bank 

Agency:  Kappenburg,  Switzer  & 

Teich 

Circulation  100-250,000 

Newspaper:  Memphis  Press-Scimitar 

Advertiser:  First  Tennessee  Bank 

Agency:  John  Maimo  Advertising, 

Inc. 

Circulation  under  100,000 

Newspaper:  Lawrence  Eagle-Tribune 

Advertiser:  Busch  Premium  Beer 

Agency:  Needham,  Harper  &  Steers 


SPOT  COLOR  REPRODUCTION 

Circulation  over  250,000 

Newspaper:  Buffalo  Evening  News 

Advertiser:  Marlboro  cigarettes 

Agency:  Leo  Burnett 

Circulation  100-250,000 


Newspaper: 

Advertiser: 

Agency: 


St.  Petersburg  Times 
Marlboro  cigarettes 
Leo  Burnett 


Newspapers  under  100,000 


Newspaper: 

Advertiser: 

Agency: 


Altoona  Mirror 
Busch  Gardens 
McDonald  &  Little 
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Ferocious  Loch  Ness  monster  doubletruck  ad  for 
“The  Old  Country” — a  Busch  Gardens  attraction  in 
Williamsburg,  Va.,  won  First  Prize  for  spot  color 
reproduction  for  the  Altoona  Mirror.  The  agency 
creating  the  ad  was  McDonald  &  Little,  Atlanta. 


We  exceeded  our  projections  for  shai'e  of 
the  market,  and  consider  the  use  of  color  in 
newspapers  quite  successful.  In  the  entire 
campaign  the  color  reproduction  was  up  to 
our  expectations.” 

For  the  First  Tennessee  Bank  ad,  created 
and  produced  by  John  Mahno  Advertising, 
Inc.,  a  Memphis  agency,  with  the  winning 
tearpage  submitted  by  the  Memphis 
Press-Scimitar,  the  Scripps-Howard  after¬ 
noon  daily  in  Memphis,  agency  president 
John  Malmo  called  it  a  “highly  successful 
campaign.” 

“We’ve  had  lots  of  experience  with  local 
newspapers,”  Malmo  said.  “Our  art  and 
production  department  have  worked  closely 
with  the  papers.  The  art  and  photography 
was  created  with  newspaper  reproduction 
in  mind,  and  properly  composed,  lighted 
and  retouched,  knowing  the  parameters 
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imposed  by  high-speed  newspaper  presses. 
During  the  13-week  campaign  in  which  the 
bank  offered  the  Corningwear  as  a  pre¬ 
mium,  we  ran  the  full-color  ad  once  a  week. 
We  used  the  same  basic  art  and  theme  for 
television,  and  used  the  same  art  for  point- 
of-purchase  and  direct  mail.  We  used  tv  for 
only  the  first  two  weeks  of  the  campaign, 
and  then  for  the  final  ten  days  of  the  pro¬ 
gram.  Our  budget  restricted  us  from  further 
use  of  broadcast. 

“In  a  nearby  market  we  used  the  local 
newspaper  with  only  spot  (second)  color. 
The  full  color  ads  far  outproduced  the 
others.  The  campaign  exceeded  the  bank’s 
goal  for  new  savings  accounts  and  deposits 
by  50  percent,”  Malmo  said. 

Top  winner  among  full-color  ads  in  the 
over  250,000  circulation  group  was  a  page 
run  by  the  Marine  Bank,  and  submitted  by 


Tbday  arrived  as  usual.  On  time.  A  day  like  any  other.  Except 


i  own  individual 


n'lemories  along,  and  leaving  us  with  the  prondse  of  another  new 


day,  another  New  Year.  May  it  be  a  happy  one. 

The  judges  picked  a  New  Years  Day  ad  for  Higbee’s, 


Cleveland  department  store,  for  the  best  creative 
use  of  color  in  retail  advertising,  newspapers  over 
250,000,  for  the  Cleveland  Plain  Dealer,  the  news¬ 
paper  that  submitted  the  Higbee’s  ad. 


Lazarus,  Columbus,  Ohio  department  store,  was 
winner  in  the  retail  creativity  division  for  the  second 
straight  year.  Winning  newspaper  in  the  100- 
250,000  circulation  group  was  the  Columbus 


Citizen-Journal. 


the  Milwaukee  Journal.  Created  by  Klop- 
penburg,  Switzer  &  Teich,  Inc.,  a  Mil¬ 
waukee  ad  agency,  the  ad  was  only  one  of 
many  full-color  insertions  from  the  Marine 
group  of  17  banks  with  30  Wisconsin  offices. 

Lark  Billick,  advertising  manager  and 
assistant  vicepresident  pointed  out  that 
newspaper  color  was  used  because  it  was 
determined  that  the  use  of  color  demon¬ 
strated  a  “leadership  image”  and  was  a 
“dramatic  attention-getter.”  The  newspa¬ 
per  ads  were  the  central  point  of  a  complete, 
all-media  campaign,  with  the  print  ads  also 
serving  as  the  basis  for  point-of-purchase 
and  direct  mail,  with  the  same  art,  typog¬ 
raphy  and  copy  theme. 

This  ad,  designed  to  promote  Lifesaver 
accounts,  permitting  the  writing  of  checks 
of  more  than  one’s  balance  and  offering  a 
cash  reserve,  also  ran  in  newspapers  in 
Green  Bay,  Madison  and  metro  Milwaukee 
newspapers  in  addition  to  the  Milwaukee 
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Journal. 

Mr.  Billick  credited  his  agency  with  an 
outstanding  job,  saying  that  agency  people 
are  more  creative  than  ever,  and  know  how 
to  use  the  newspaper  medium  better. 
Marine  Bank,  with  an  ad  budget  of  nearly 
seven  figures,  has  consistently  been  a 
heavy  user  of  newspapers. 

One  of  the  top  award  winners  in  the  retail 
creativity  classification  was  a  page  from 
Lazarus  department  store  in  Columbus, 
Ohio.  The  store  was  also  a  first-prize  winner 
in  1977. 

Their  1978  prize-winner  was  a  page  for 
“enticingly  feminine  .  .  .  sexy  slippers, 
showing  fuzzy-topped  slippers  in  a  variety 
of  soft  colors.” 

Leonard  Daloia,  vicepresident/sales  pro¬ 
motion  for  Lazarus  said,  “We  at  Lazarus 
have  long  benefitted  from  the  impact  of 
public  response  by  using  color  in  our  news¬ 
paper  advertising.  Whether  it  be  full  color 
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depicting  realism,  or  the  effective  use  of 
spot  color  to  produce  reader  awareness.” 

“We  maintain  an  ongoing  high  relation¬ 
ship  with  the  newspaper’s  production  staff, 
as  displayed  in  the  May  9  slipper  ad  which 
shows  the  high  impact  in  the  realism  of  the 
delicate  colors. 

“This  ad  proved  to  be  one  of  the  best  mer 
chandising  ads  of  the  year,  in  terms  of  units 
sold.  We  are  firm  believers  in  newspaper 
color  advertising  as  witnessed  by  our  regu¬ 
lar  use  of  it.” 
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Bigfoot  character  captivated  the  judges  and  won  a 
First  Prize,  newspapers  under  100,000  circulation, 
for  this  F&M  Bootery  ad,  created  by  the  ad  depart¬ 
ment  of  the  Rapid  City  (S.D.)  Journal. 


First  Prize  for  creative  use  of  spot  color  in  national 
newspaper  advertising  went  to  Laura  Secord  for 
this  Easter  egg  ad.  The  ad  was  created  and  pro¬ 
duced  by  F.  H.  Heyhurst  Ltd.,  the  same  agency  that 
won  in  the  full  color  creativity  classification.  Art 
Director  for  the  Secord  ad  was  A.  Gair. 


“the  best  in  newspaper  color 
advertising  creativity” 

RETAIL  COLOR  CREATIVITY 

Circulation  over  250,000 
Newspaper:  Cleveland  Plain  Dealer 

Advertiser:  Higbee’s 

Agency:  Wyse  Advertising 

Circulation  100-250,000 
Newspaper:  Columbus  Citizen-Journal 

Advertiser:  Lazarus 

Circulation  under  100,000 
Newspaper:  Rapid  City  (S.D.)  Journal 

Advertiser:  F&M  Bootery 

NATIONAL  COLOR  CREATIVITY 
ROP  FULL  COLOR 

Advertiser:  Facelle  Co.  Ltd.  (Royal  Tissues) 

Agency:  F.  H.  Hayhurst  Co.  Ltd. 

Art  Director:  J.  E.  Derraugh 

ROP  SPOT  COLOR 
Advertiser:  Laura  Secord 

Agency:  F.  H.  Hayhurst  Co.  Ltd. 

Art  Director:  A.  Gair 


W0dn9sday 


David  K,  Spaar  will  quit 
as  tha  county’s  chiaf 
administrative  officer 
(find  out  why  on  A-3} 


m  TRIBUNE 


The  Charleston  Gazette 


Wet  Concrete  Possible  Cause 
Of  51  Workers  Falling  to  Death 


Silvnvv  Ih'iastutinf’ 
At  Moqgiir  Silr 


Front  page  treatment  of  a  theater  fire  won  First 
Prize  for  creative  use  of  editorial  color,  spot  news 
division,  for  the  San  Diego  Tribune,  in  the  over 
250,000  circulation  division.  Photos  are  by  Bob 
Redding. 


Collapse  of  scaffolds  at  a  power  plant  got  dramatic 
front  page  treatment  by  the  Charleston  (W.  Va.) 
Gazette,  and  won  First  Prize  for  creative  use  of 
editorial  color  for  newspapers  under  100,000. 
Photos  are  by  Lawrence  Pierce. 


Fires  and  fatalities  dramatized  by  color 


Fire  and  fatal  accidents  dominated  the 
spot  news/sports  category  winners  in  the 
22nd  annual  Editor  &  Publisher  awards  for 
creative  use  of  editorial  color. 

Among  feature  entries,  the  three  winners 
were  all  of  animals,  birds,  a  bullfight — and 
one  subject  which  rarely  turns  up  as  a  win¬ 
ner  in  the  judging,  fashion. 

For  the  first  time  in  the  history  of  the 
contest  there  was  a  tie  award  in  features 
category  for  newspapers  under  100,000  cir¬ 
culation.  Strangely  enough,  the  subjects 
battling  for  top  honor  were  white  fallow 
deer  vs.  a  bullfight.  Judges  divided  2-2,  with 
none  of  a  mind  to  yield.  So  there  was  a  tie 
award  to  the  Columbia  (Mo.)  Tribune  and 
the  Tucson  (Ariz.)  Citizen. 
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The  San  Diego  Ti'ibune  is  spot  news  win¬ 
ner  for  newspapers  with  over  250,000  circu¬ 
lation  for  page  1  coverage  of  a  fire  which 
destroyed  the  Old  Globe  Theater  in  Balboa. 
Photographs  were  by  staff  photographer 
Bob  Redding,  who  has  been  with  the  news¬ 
paper  23  years. 

The  fire  began  at  5:26  a.m.,  and  the 
photographer  was  there  immediately.  Color 
separations  were  finished  by  9:30  deadline. 
The  page  1  shots  by  Redding  were  printed 
to  size,  saving  time  in  one  scan  rather  than 
2. 

Picture  Editor  Fred  Gates  says  the 
Tribune  has  been  locked  into  page  1  color 
daily  but  is  gradually  getting  away  from 
that.  “Often  bad  color  runs  out  good  black 
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Ad  agency  execs  on  the  judging  panel  look  at  one 
of  their  winners.  (Left  to  right):  Dick  Madigan, 
McCann  Erickson;  George  DiMaria,  J.  Walter 
Thompson;  and  Vincent  Cirone,  N.  W.  Ayer. 

and  white,  so  there  has  been  a  shift.  We 
don’t  run  color  automatically.” 

Spot  news  winner,  100-250,000  circula¬ 
tion,  is  the  Toronto  Sun  for  an  inside  spread 
on  aftermath  of  a  plane  crash  into  an  air¬ 
port  runway  ravine.  The  accident  happened 
in  early  morning,  and  the  Sun  used  photos 
from  2  staff  photographers  and  free  lancers. 
The  film  was  handled  quickly,  assembly  line 
fashion,  in  good  time  for  the  next  morning’s 
edition. 

Staff  photographers  covering  the  disaster 
were  Cal  Millar  and  Hugh  Wesley.  Millar 
has  been  on  Toronto  police  and  fire  assign¬ 
ments  for  19  years  and  won  awards  for 
police  and  fire  rescue  efforts.  The  city 
editor  calls  him  “a  police  reporter’s  police 
reporter.” 

Hugh  Wesley  joined  the  Sun  4  years  ago, 
starting  as  a  reporter-photographer,  but  is 
now  a  staff  photographer.  Wesley,  like  Mil¬ 
lar,  has  won  firemen’s  awards  and  also  a 
metro-Toronto  police  award  for  features. 

Photo  coverage  of  the  collapse  of  the  Wil¬ 
low  Island  power  plant  cooling  tower,  with 
its  tragic  death  toll  which  dominated  front 
pages  coast  to  coast,  won  the  spot  news  cat¬ 
egory  award  for  newspapers  under  100,000 
for  the  Charleston  (W.  Va.)  Gazette. 

Of  the  dominate  picture  of  grief  on  page  1, 
Robert  Lynn,  picture  and  graphics  editor, 
says  it  is  one  thing  to  run  grief  the  following 
day  (Friday)  but  to  have  run  unpublished 
grief  in  the  follow-up  coverage  (Sunday) — 
“No!” 

The  Gazette  sent  two  photographers. 


Color  is 

a  365-day  word 

Color  is  an  every-day  tool  for  advertisers  and 
editors  of  The  St.  Petersburg  Times  and  Evening 
Independent.  Not  a  day  has  passed  in  more  than 
a  quarter-century  that  we  haven't  relied  on  color 
to  explain  the  news,  entertain  readers  and  help 
advertisers  sell  with  true-to-life  portrayal  of 
their  products. 

Times/Independent  color  experts  —  from 
photographers  to  pressmen  —  pioneered 
techniques  of  color  reproduction.  Developing 
speedy  processing  that  allows  us  to  publish  color 
photographs  scant  hours  after  they're  shot, 
installing  the  first  DC  300-B  Hell  laser  scanner 
used  by  an  American  newspaper  to  provide  fast, 

,  high-fidelity  separations. 

This  expertise  pays  off.  The  Times  and 
Independent  regularly  lead  other  newspapers  in 
color  advertising  linage.  In  the  past  two  years, 
we've  won  three  first-place  awards  for  editorial 
color  in  E&P's  Color  Awards  Competition.  'This 
year,  we're  happy  to  add  a  first  place  for 
advertising  spot  color. 

The  big  dividend,  though,  goes  to  Times/ 
Independent  readers  and  advertisers,  who  enjoy 
the  added  dimension  color  gives  their 
newspapers  every  day. 

(^^'"^r^ptprBburg^itnpr^ 


Evening  Independent 
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Line  drawings  in  color  of  birds  for  a  feature, 


Hair  Apparent  feature  on  the  cover  of  “Everyday” 
section  won  First  Prize  for  creative  use  of  editorial 
color,  features,  for  the  St.  Louis  Post-Dispatch  in 
the  over-250,000  circulation  classification. 


“Winter  seed  for  the  birds,”  won  First  Prize  for 
creative  use  of  editorial  color  features  in  the  100- 
250,000  circulation  classification  for  the  Min¬ 
neapolis  Tribune.  Art  is  by  Entwistle. 


Lawrence  Pierce  and  David  Vick,  and  sev¬ 
eral  reporters:  “It  was  scramble  and  go.” 
Pierce,  whose  photos  were  on  the  winning 
page,  rented  a  plane  in  the  early  afternoon 
and  flew  120  miles  to  St.  Marys,  shot  aerials 
and  then  landed  in  Parkersburg,  where  he 
rented  a  car  and  drove  to  the  scene.  Mean¬ 
time,  Vick  wa".  getting  to  the  disaster  by 
jeep.  Pierce  took  his  and  Vick’s  film  back  to 
Charleston  for  the  next  morning’s  paper 
while  Vick  stayed  overnight. 

Lynn  blocked  out  the  page  one  color 
photos  and  that  dictated  the  rest  of  the 
page.  Ten  pictures  were  used  inside. 

Lynn,  who  joined  the  Gazette  last  August 
from  city  side  photographer  for  the  Cincin¬ 
nati  Enquirer  (and  earlier  with  the  Los 
Angeles  Times),  explains  that  since  the 
April  28  date  of  the  winning  page,  bottom  of 
page  1  graphics  have  been  simplified — 
“cleaned  up.” 
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Of  Gazette  reproduction  standards,  Lynn 
“thinks  we  must  be  in  the  top  handful.”  He 
adds  that  pictures  have  been  going  so  well 
that  the  Gazette  added  a  5th  photographer 
— which  indicates  picture/graphics  empha¬ 
sis  in  an  under  60,000  newspaper. 

In  feature  color  for  newspapers  over 
250,000  circulation,  the  St.  Louis  Post- 
Dispatch,  a  pioneer  in  newspaper  color,  won 
with  an  “everyday”  page  fashion  art  and 
interview.  This  particular  page  carried  an 
interview  by  Judy  J.  Newmark,  fashion  wri¬ 
ter,  with  hair  colorist  Leslie  Blanchard  of 
New  York.  The  photos  of  models  were 
supplied  by  Blanchard. 

Most  Post-Dispatch  photography  is  staff 
produced  but  with  the  tremendous  volume 
of  color  pictures,  some  is  canned.  Dick 
Richmond  is  advisor  on  the  “everyday” 
color  page — stories  and  pictures  come  to 
him  for  discussion  and  he  works  with  the 
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Subtle  coloring  of  illustrations  to  “Tale  of  the  White 
Fallow  Deer”  feature  won  top  honors  for  newspa¬ 
pers  under-100,000  circulation.  Photo  is  by  Nick 
Kelsh,  for  the  Columbia  (Mo.)  Tribune.  The  Tribune 
tied  in  this  classification  with  the  Tucson  Daily  Citi- 


artists.  Richmond  is  a  former  United  Press 
International  photographer  and  bureau 
manager  for  UPI  Newspictures  in  St.  Louis. 
He  moved  to  the  Post-Dispatch  14  years 
ago,  not  as  a  photographer  except  for  his 
books  on  treasure  hunting.  Richmond  cov¬ 
ers  pop  music,  writes  a  night  club  column 
and  features  in  addition  to  his  color  work. 

At  the  Minneapolis  Tribune,  which  won  in 
the  feature  color  category  for  newspapers 
between  100-250,000  circulation,  the  system 
calls  for  each  section  cover  to  be  almost  to¬ 
tal  responsibility  of  a  designer.  The  style 
of  illustration — the  feeling  the  illustrator 
wishes  to  project — dictates  whether  or  not 
color  is  used. 

Even  when  color  is  available  it  may  not  be 
used  if  the  theme  does  not  seem  to  call  for 
color,  or  more  often  it  will  be  used  sparingly 
in  such  circumstances.  Or,  as  in  the  case  of 
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ftsuMMor: 


*  That’s  why  we  won  the 
E&P  Editorial  Color  Award 
for  Features  in  1977. 


ST.  LOUIS 
POST-DISMTCH 


We  deliver  more  of  everything 
. . .  seven  days  a  week. 


Wvedevdop^ 
a  coloiful  haM: 

Haid  work  and  a  commitment  to  provide  the 
best  color  reproduction  pos^le.  It  payed  off. 


ditor  and  Publisher  Neuspai^erKOP  Color  Award  Competition 


(Full  color  reproduction). 


Long  ago  we  realized  that  color 
added  a  vibrancy  to  our  message 
and  gave  our  consumers  a  better 
product.  So  we  invested  in  a 
complete  color  facility,  staffed  it 
with  a  professionally  trained  crew 
and  worked  ceaselessly  until  the 
final  product  was  correctly  color 


balanced,  sharp  and  on  time. 

Then,  to  find  out  how  our 
quality  stacked  up  nationally,  we 
entered  a  few  examples  in 
competition. 

The  results:  Color  Excellence 
and  one  more  reason  why  we 
deliver.  7  days  a  week. 


Buffalo  Evening  News 


One  News  Plaza,  Buffalo,  New  York  14240 
Represented  nationally  by  Story  &  Kelly-Smith 
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Judges  examining  one  of  the  winners  of  the  creativ¬ 
ity  division  are  (left  to  right);  Joe  Higgins,  Color 
Production  Service;  Pat  Allen,  art  director, 
Doremus  Co.;  and  Don  Larsen,  art  director,  de- 
Garmo,  Inc. 

made  by  Kelsh  showing  the  white  hides  of 
the  deer  catching  a  sunrise  glow  brings  an 
E&P  feature  color  award  to  the  Columbia 
(Mo.)  Tribune  in  under  100,000  circulation 
category.  The  photo  dominating  the  picture 
essay  page,  “Show  Me  Missouri”,  in  combi¬ 
nation  with  black  and  white  photos  and  a 
Jim  Herweg  story  garnered  half  of  the 
judges’  votes  against  the  vivid  bullfight 
color  page  entered  by  the  Tucson  Citizen 
claiming  the  other  half. 

“Show  Me  Missouri”  every  Sunday  is  for 
photo  display  but  always  with  a  story,  ex¬ 
plains  Bill  Marr,  who  has  been  the  Tribune 
photo  editor  2  years.  Marr  like  Kelsh,  was  a 
University  of  Missouri  photo  journalism 
major — each  with  a  few  more  credit  hours 
to  go  for  their  degrees.  “A-few-hours-to- 
degree  is  a  disease  around  here,”  adds 
Marr.  His  staff  includes  4  photographers, 
all  who  do  their  own  lab  work  since  “we 
don’t  trust  anybody.” 

The  Tribune  has  been  into  color  for  a 
year,  but  never  spot  news.  “Columbia  is  a 
slow  news  town;  we’re  lucky  enough  to  get 
spot  news  in  black  and  white.” 

Kelsh  wasn’t  on  Tribune  staff  at  the  time 
he  shot  the  deer  story.  He  says  he  didn’t 
even  get  paid  for  the  deer  picture,  but  adds 
philsophically,  “I  guess  I’ll  be  using  it  the 
rest  of  my  life.” 

There  is  a  followup  to  be  published  and 
that  also  was  shot  by  Kelsh.  Last  winter, 
V.E.  Reed,  who  started  the  herd  for  his  lake 
resort  in  the  30s,  died,  and  the  harsh  winter 
killed  about  three-fourths  of  the  deer.  Kelsh 
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Three-picture  feature  page  on  Mexican  bullfight 
won  a  tie  for  First  Place  for  “creative  use  of  edito¬ 
rial  color”  in  the  under  100,000  circulation  group, 
for  the  Tucson  Citizen.  Photos  by  P.  K.  Weis. 


the  winning  entry  on  bird  feeding  in  winter, 
color  may  be  a  key  part  of  the  page. 

The  Tribune’s  winning  page  was  designed 
by  Nancy  Entwistle  in  consultation  with 
David  Dale,  Sunday  editor,  and  Michael 
Carroll,  design  director.  Entwistle,  a 
graduate  of  the  Minneapolis  College  of  Art 
and  Design,  has  been  a  designer  for  the 
newspaper  for  three  and  a  half  years  and 
does  illustration  and  layout  for  all  sections, 
including  layout  for  the  Sunday  paper’s 
Picture  magazine.  The  writer  on  the 
award-winning  page  is  Ben  Kern,  a  long¬ 
time  columnist  and  feature  writer  for  the 
Tribune,  specializing  in  reporting  family- 
type  leisure  time  activities. 

“I  never  enjoyed  photography  so  much,” 
says  Nick  Kelsh  of  last  Fall’s  experience 
starting  out  at  sunrise  to  follow  a  herd  of 
white  fallow  deer. 

The  quiet  mood  of  one  color  photograph 
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“Color  pulls  best” 

IPT  study  shows 

Color  in  the  daily  newspaper  once  again 
demonstrated  its  outstanding  ability  to  in¬ 
crease  sales  response  in  the  Long  Beach 
(Cal.)  Independent  Press-Telegram's  fourth 
“Stick  to  the  Cash  Register”  study,  just  re¬ 
leased.  That’s  how  James  P.  Duncan,  adver¬ 
tising  director,  characterized  the  results  of 
the  newspaper’s  current  color  report. 

The  new  report  presents  the  cummula- 
tive  results  of  four  separate  studies  made 
over  the  past  20  years  (1958,  1962,  1968  and 
1978),  and  indicates  that  color,  in  24  tests, 
outpulls  black  and  white  by  64%.  The  com¬ 
plete  report  on  this  year’s  test  and  sum¬ 
maries  of  earlier  ones  are  available  in  an 
attractive,  “color  full”  booklet  documenting 
the  results  and  study  method.  Duncan 
pointed  out  that  reports  from  the  third 
study  were  reprinted  several  times  and 
have  been  widely  used  by  newspapers 
throughout  the  United  States. 

Over  20  years,  each  survey  used  essen¬ 
tially  the  same  design.  Advertisements 
were  published  in  the  Independent  Press- 
Telegram  on  a  split-run  basis.  In  this  man¬ 
ner,  only  half  the  circulation  was  exposed  to 
each  advertisement  in  color,  and  only  half 
in  black  and  white. 

All  the  advertisements  were  page- 
dominant  (approximately  72  column 
inches — 1000  lines).  Art,  copy  and  layout 
treatment  for  the  color  and  black  and  white 
version  were  indentical  for  each  item. 

Participating  stores  were  carefully 
briefed  on  the  importance  of  providing  the 
same  in-store  atmosphere  around  the  item 
each  week  to  insure  the  same  environment 
for  customers  when  the  advertisement  was 
in  color  and  when  it  was  in  black  and  white 
only.  Liaison  with  the  advertiser  was  main¬ 
tained  throughout  the  test  to  monitor  and 
validate  actual  sales. 

The  Long  Beach,  Calif.  Independent 
Press-Telegram  recently  concluded  the 
most  successful  color  month  in  their  his¬ 
tory.  For  the  second  consecutive  year.  May 
was  designated  as  color  month  with  color 
being  sold  at  l/3rd  off  the  regular  price.  Ac¬ 
count  executives  wore  “May  is  Color 
Month”  buttons  and  used  the  I,PT’s  3rd 
color  study  to  support  their  claim  that  color 
would  outpull  black  and  white. 

C14 


Judging  the  editorial  color  classifications  in  the 
1978  E&P  Color  Awards  Competition,  are  (left  to 
right);  Walter  Anderson,  managing  editor.  Parade: 

Alfred  Andriola,  cartoonist,  representing  the  Na¬ 
tional  Comics  Council;  Irvin  S.  Taubkin,  Goldstein 
&  Taubkin:  and  George  A.  Shivers,  marketing  coor¬ 
dinator  for  press  photography,  Eastman  Kodak 
Company. 

(Continued  from  page  c-13) 

went  back  in  late  Spring  to  do  the  followup 
photos. 

P.  K.  Weis,  who  shot  the  award-winning 
picture  page  of  a  bullfight  for  the  Tucson 
Citizen  in  the  tie  with  the  Columbia  (Mo.) 
Tribune  for  feature  color,  explains  this  was 
his  first  and  last  bullfight.  At  least,  he 
hasn’t  gone  back  since  last  Fall. 

Weis,  a  transplanted  Missourian  who  has 
been  six  years  in  Arizona,  didn’t  know  what 
to  expect  when  he  got  to  the  bullfight:  “It 
blew  me  away.  Color  is  the  only  way  to  show 
it.”  He  shot  from  the  stands  and  drank  beer 
(it  was  his  day  off)  and  took  2  rolls  of  film 
home.  He  got  a  color  cover  also  for  the 
weekend  magazine,  while  the  winning  page 
is  the  tabloid  page  upended  and  treated  as  a 
full  standard  inside. 

The  newspaper  uses  color  heavily  in  fea¬ 
tures  and  is  moving  toward  daily  color. 
Now,  it’s  color  2  or  3  times  a  week,  mainly  in 
features  and  Weekender.  Weis,  a  photo¬ 
journalism  graduate  of  the  University  of 
Missouri,  was  recently  promoted  to  photo 
editor.  Weis  says,  “Arizona  grows  on  you.  It 
takes  time  to  get  used  to  seeing  no  greenery 
and  no  water  in  the  rivers.”  He  learned  to 
shoot  color  on  landscape. 

“Those  annual  events  create  a  major 
challenge  for  graphics  people,”  says  Bill 
Dunn,  editor  of  Florida  magazine  for  the 
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The  Orlando  Sentinel-Star  won  First  Prize 
for  creative  use  of  editorial  color/ 
magazines  in  the  100-250,000  circulation 
classification  with  this  Citrus  Open  cover 
for  Florida  Magazine. 

Orlando  Sentinel-Star.  He  adds  they  were 
hard-pressed  this  year  on  how  to  handle  the 
Florida  Citrus  Open,  which  usually  ran  as  a 
separate  supplement  but  this  year  was 
turned  over  to  the  magazine. 

“We  were  practically  on  deadline  for  a 
cover,  with  no  idea,”  Dunn  says  of  the  cover 
photo  which  won  in  Sunday  magazines  of 
100-250,000  circulation.  Explains  Dunn  in 
narrative  fashion:  “I  go  home  for  lunch. 
That  day  my  wife  had  some  oranges  on  the 
table.  I  notice  they  are  the  orangest 
oranges  I  have  ever  seen.  Came  the  thought 
what  could  better  say  ‘Citrus  Open’  than 
peeling  an  orange  back.” 

Dunn  took  the  oranges  back  to  the  office. 
With  ICOs  of  transparencies  around,  one  by 
senior  photographer  Andrew  Hickman  was 
picked.  He  got  the  job  of  peeling  oranges 
back — some  vertical,  some  horizontal — and 
shot  the  final  version.  Mechanicals 
screened  out  the  pulp  for  the  golf  photo. 

“Sometimes,  the  simplest  idea  is  the 
best,”  Dunn  adds.  “We  didn’t  need  to  use 
any  more  copy  on  the  cover  than  “Citrus 
Open  Edition.” 

The  Orlando  Sentinel-Star  has  made  a 
habit  of  winning  in  the  E&P  color  contest, 
with  6  since  1973:  2  for  covers  and  3  inside 
Florida  magazine  features  and  1  food  page. 
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The  cover  of  Bowsprit  magazine,  Sunday 
mag  for  the  New  Bedford  (Mass.) 
Standard-Times  won  First  Prize  for  news¬ 
papers  under  100,000  with  this  study, 
“Loneliness’,  by  Aaron  Medlock. 


Bowsprit,  the  Sunday  magazine  of  the 
New  Bedford  (Mass.)  Standard-Times, 
which  won  in  the  magazine  division  for 
newspapers  under  100,000,  uses  color  on  the 
cover  most  of  time  and  black  and  white  in¬ 
side.  In  the  award-winning  instance. 
Bowsprit  had  Editor  Don  Glickstein’s  essay 
on  loneliness  around  for  a  few  weeks  with 
illustrations  for  inside  but  no  cover.  The 
day  before  deadline,  photographer  Hank 
Seaman  happened  to  see  the  child  leaning 
against  a  wall,  deep  in  thought.  He  shot  the 
scene. 

“It  was  a  stroke  of  luck,  and  we  felt  it 
captured  the  essence  of  loneliness,”  says 
Aaron  Medlock,  graphic  arts  editor  of  the 
Standard-Times.  Seaman  has  been  with  the 
newspaper  9  years  and  is  characterized  by 
Medlock  as  having  special  pensiveness  in 
shooting  art  of  children  and  young  people. 

Medlock  joined  the  Standard-Times  a 
year  and  a  half  ago  from  the  Orlando 
Sentinel-Star,  where  he  was  a  copy  editor. 
Incidentally,  he  worked  on  the  food  canning 
feature  page  of  the  Sentinel-Star,  which 
won  for  creative  editorial  feature  color  in 
1974. 
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Gobr 
ignites  the 
creative  m 
spark  * 


The  Milwaukee  Journal  adds 
vivid  ROP  color  to  a  creative  idea  .  .  . 
and  wins  First  Place  Award! 

The  Milwaukee  Journal  is  proud  to  announce  our  First 
Place  Award  in  this  year’s  Editor  &  Publisher  Color 
Awards  Competition.  We  share  the  honors  in  the 
category  of  Retail  Advertising  in  Full  Color  with  the 
agency  that  conceived  the  advertisement,  Kloppenburg, 
Switzer,  &  Teich  Inc.,  and  their  client.  Marine  Banks. 

The  Journal  remains  a  leader  in  ROP  color  research, 
innovation  and  capability.  We  believe  our  pioneering 
efforts  have  resulted  in  more  widespread  and  effective 
use  of  color  in  newspaper  advertising. 

Add  to  this  The  Journal’s  unparalleled  million-plus- 
market  coverage  —  62%  daily  metro  adults,  82%  Sunday, 
92%  home  delivery  —  and  you  have  a  truly  outstanding 
advertising  tool  at  your  disposal. 

Bring  your  creative  advertising  concepttoThe  Milwaukee 
Journal,  as  Kloppenburg,  Switzer  &  Teich  Inc.  did.  Let 
our  color  specialists  ignite  the  spark  that  turns  a  creative 
idea  into  a  brilliant,  award-winning  one. 


THE 

MILWAUKEE 

JOURNAL 

Journal  Square,  Milwaukee,  Wl  53201 

In<.  Ni*w  Yoik. 

I)<rtfr)it.  I  »>'.  Anrji'hv.,  I  r.irK.r.r.o, 
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Checkout  data  proves 
newspaper  ad  power 


A  study  of  manufacturer's  national 
newspaper  ads  for  dog  food  and  break¬ 
fast  cereal  showed  that  the  typical  retail 
sales  gain,  following  the  newspaper  ad, 
amounted  to  279?  a  week  for  four 
weeks — the  equivalent  of  five  weeks 
sales  in  a  four  week  periixl. 

The  Newspaper  Advertising  Bureau. 
Inc.  made  these  measurements  with  the 
aid  of  actual  sales  data  reported  by  stores 
participating  in  its  National  Advertised 
Brands  Scanning  Reports  (NABSCAN) 
program.  These  retailers  supply  compu¬ 
ter  tapes  of  weekly  product  movement 
developed  by  scanning  the  Universal 
Product  Code  on  package  items  at  cash 
register  checkouts. 

In  its  report,  the  bureau  states:  "The 
data  are  simply  the  records  of  advertising 
and  sales  that  occurred  normally  in  those 
places  and  those  times  as  advertisers, 
retailers  and  consumers  did  what  they 
felt  were  in  their  own  best  interests.  The 
data  are  not  from  artificial  testing  situa¬ 
tions." 

To  measure  the  sales  effects  of  the 
newspaper  ads.  uniHuenced  by  television 
advertising,  the  Bureau  analyzed  24  in¬ 
stances  in  which  advertisers  ran  national 
newspaper  advertising  following  a  month 
in  which  I)  they  did  no  advertising  or  2) 
they  used  only  television  advertising 
which  held  steady  or  decreased  in  the 
following  month. 

Sales  changes  were  measured  by  com¬ 
paring  product  movement  in  each  of  the 
four  weeks  following  the  appearance  of 
the  newspaper  ad  with  the  average  for 
the  previous  three  weeks.  The  average 
brand  in  the  study  sold  75  units  in  the 

Classified  record 
in  the  making 

Li)s  Anf’eles  Times  classified  advertis¬ 
ing's  4-millionth  ad  for  1978  was  pub¬ 
lished  September  6.  29  days  earlier  than 
the  record  set  in  1977,  when  the  Times 
went  on  to  become  the  first  newspaper  to 
publish  5  million  classified  ads  in  one 
year. 

“The  steady  increases  this  year  in  au¬ 
tomotive,  real  estate  and  employment 
advertising  linage  over  1977,  which  was  a 
record  year,  point  up  the  strong  business 
activity  in  Southern  California,”  said 
Paul  Mahoney,  director  of  classified  ad¬ 
vertising  for  the  Times. 

"With  a  continuation  of  this  strong 
economy.  Times  classified  should  have 
its  best  year  in  1978,  along  with  scores  of 
our  customers,  whose  banner  sales  this 
year  refiect  the  power  of  their  advertis¬ 
ing  campaigns." 


base  period  in  the  reporting  store  so  that 
percentage  changes  did  not  reflect  a 
small  base. 

The  data  come  from  stores  (and  media) 
in  Boston.  Mass;  Detroit,  Mich.;  Plain- 
field.  N.  J..  and  Brockton,  Mass.  All  the 
ads  that  could  be  checked  were  coupon 


Drury  named  VP 

Ralph  Drury,  director  of  operations  for 
the  Courier-Journal  and  Louisville 
Times,  has  been  named  a  vicepresident 
of  the  newspaper  company.  Drury,  who 
joined  the  papers  in  1968.  was  formerly 
director  of  engineering. 

Appliance  ads 

Proctor-Silex  has  scheduled  ads  for  a 
new  toaster  and  iron  in  newspapers  and 
Sunday  supplements.  The  ads.  created 
and  placed  by  Richard  K.  Manoff  Inc., 
will  run  October  15  and  November  5. 


ads. 


‘Red  Flash’  is  dead;  end  of  era  in  Louisville 


Before  moving  over  to  the  managing 
editor's  chair  at  the  Louisville  (Ky) 
Courier-Journal  in  October.  Louisville 
Times  m.e.  Paul  Janensch  wrote  the 
obituary  of  a  journalistic  institution — the 
Red  Rash. 

I'or  many  years  the  Red  Flash  was  the 
last  edition  of  the  Times  each  weekday 
and  in  1955  street  sales  rose  to  17.000 
copies.  The  figure  declined  to  6.500  re¬ 
cently  and  the  Red  Flash  was  an  ex¬ 
travagance  for  the  Times.  Janensch 
wrote  in  his  weekly  report  to  readers. 

The  money  saved,  he  said,  will  be  used 


to  add  new  features,  such  as  a  sports- 
and-leisure  section  on  Tuesday  and 
scene  magazine  on  Saturday.  Also,  the 
Times  is  expanding  its  daily  community 
bulletin  board  called  Here  'n'  There. 

Later  closing  of  the  stock  markets  and 
the  switch  from  center  city  life  to  the 
suburbs  in  the  evening  were  blamed  for 
the  demise  of  the  Red  Flash. 

Janensch.  managing  editor  of  the 
rimes  since  1976.  succeeds  Michael 
Davies  at  the  C-J.  The  latter  left  to  be 
editor  of  the  Kansas  City  Star  ami 
Times. 


For  the  eighth  consecutive  year,  the 
Lawrence  Eagle-Tribune,  with  1,118,- 
648  lines,  is  no.  1  on  the  charts  fgr 
color  advertising  linage  during  1976 
topping  the  Boston  Globe,  Boston 
Herald  American  and  all  other  dailies 
throughout  New  England.  Guess  it  just 
proves  that  you  don't  have  to  be  big 
to  be  better. 


L^^iee  Ea^eTHbune 

Over  50,000  circulation  daily  and  Sunday 


Contact  Bob  Corew  at  Story  &  Kelly-Smith, 
183  Whiting  St.,  Boston,  Ma.  (617)-749-l  114 
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In  these  times  of  high  costs  it's  good  to  know ... 

ACB's  Checking 
Proof  Service 
still  costs  less- 

cosls  less  than 
doing  it  yourselt! 

ACB  s  Chocking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets.  "  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

You  ean*t  beat  experience. 

)&jhe  ADVERTISING 
CHECKING  BUREAU,  INC. 

Call  your  nearest  ACB  office. 

NEW  YORK:  2  Park  Avenue,  10016;  Phone  212/685-7300 
CHICAGO:  434  South  Wabash  Avenue,  60605;  Phone  312/922-2841 
COLUMBUS,  OHIO:  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS:  52  South  Second  Street,  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 


Color  photography 

(Continued  from  page  18) 

black  and  white  prints  can  be  quickly  made  from  any  color 
negative. 

“The  price  paid  for  the  flexibility  is  expensive  machines,” 
according  to  a  system  outline.  “After  initial  experimentation 
with  hand  development  of  both  color  negatives  and  prints  it 
became  apparent  that  to  maintain  a  high  standard  of  quality 
and  to  keep  printing  times  down  we  had  to  use  roller  trans¬ 
port  processors  for  both  color  negatives  and  color  prints. 
After  investigation  we  installed  a  Kreonite  CF  10  (C-41  proc¬ 
ess)  processor  for  the  color  negative  materials  and  a  Kreon¬ 
ite  CRT  16  color  print  processor.  Processing  times  for  dry 
color  negatives  is  24  minutes,  for  dry  color  prints  is  about  10 
minutes.  We  use  Ektacolor  74  paper. 

“Another  price  paid  for  the  color  negative  system  is 
maintenance.  It  is  necessary  to  run  and  analyze  and  chart  a 
control  test  strip  at  least  once  in  24  hours.  If  there  is  a 
problem  with  chemical  balance  it  may  be  necessary  to  run  a 
strip  every  few  hours.  Each  strip  must  be  analyzed  with  a 
densitometer  and  the  results  plotted  on  a  chart.  Chemicals 
must  be  carefully  mixed  and  replenishment  rates  adjusted  to 
exact  amounts  dictated  by  the  control  strips. 

“It  is  necessary  to  train  a  technician  (at  least  one)  and  to 
set  up  a  control  center  with  a  transmission  and  reflectance 
densitometer.  This  individual  should  be  meticulous  and  ded¬ 
icated  and  is  probably  the  most  valuable  person  in  the  color 
program. 

“The  routine  followed  in  a  typical  color  assignment  will 
show  how  the  system  works:  On  assignment,  the  photo¬ 
grapher  exposes  either  Kodacolor  400  or  Fujicolor  400.  He 
will  tr^  to  include  either  a  small  gray  card  carried  with  him  or 
a  flesh  tone  (own  hand  if  necessary)  in  one  frame  of  the 
scene. 

“Back  in  the  photo  lab  he  puts  his  color  film  in  the  Kreon¬ 
ite  CF  10  processor.  During  the  24  minutes  the  process  takes 
he  can  develop  any  black  and  white  film  exposed  on  the 
same  Job,  and  type  up  identification  and  any  information 
obtained  on  the  Job. 

“After  the  color  negatives  drop  out  of  the  processor  the 
photographer  attaches  them  to  the  assignment  slip  and  sends 
them  down  a  pneumatic  tube  to  the  photo  editor  one  floor 
below. 

“The  editor  examines  the  negatives,  makes  his  pick  and 
sends  them  back  up  to  the  lab.  The  picture  editor  has  been 
trained  to  make  evaluations  for  color  content  from  the  nega¬ 
tives  and  not  necessarily  from  contact  prints.  On  occasion 
contact  prints  are  made.  If  a  deadline  is  fast  approaching 
negative  selection  can  be  made  via  a  closed-circuit  television 
system. 

“After  negative  selection  the  prints  are  made.  Each 
photographer  on  the  staff  is  trained  to  make  color  prints  and 
will  put  the  selected  negative  in  a  Super  Chromega  D  di- 
chroic  enlarger  and  analyze  it  with  a  Super  Omegatron  color 
analyzer  on  the  basis  of  the  control  area  in  the  negative,  be  it 
flesh,  gray  card  or  something  other. 

“The  finished  prints  are  sent  back  down  to  the  photo 
editor  along  with  the  assignment  slip.  The  editor  makes  his 
choice  and,  if  a  layout  is  wanted,  can  put  the  prints  together 
to  be  “gang”  scanned,  that  is  two  or  more  prints  can  be 
wrapped  around  the  Chromograph  drum  at  the  same  time 
and  scanned  together.  Of  course  this  necessitates  that  the 
prints  be  identical  in  color  balance  and  exposure. 

“To  sum  up:  We  have  found  that  the  color  negative-color 
print  system  has  definite  advantages  over  a  color  trans¬ 
parency  system.  These  advantages  include  at  the  scene  flexi¬ 
bility,  speed  and  reliability  during  processing,  excellent 
editing  and  layout  capabilities  and  high  reproduction  quality. 
Also  reader  requests  for  reprints  are  much  easier  from 
original  color  negatives  than  from  color  transparencies.” 
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Dowjones 
has  Silenced 
the  Press. 


Now  Goss  Metro  Press*  users  can 
take  advantage  of  new  technology 
developed  exclusively  for  THE 
WALL  STREET  JOURNAL  to  give 
their  pressmen  total  press  control 
from  a  remote  "quiet  room." 

Dow  Jones  Engineering  introduces 
new  remote  control  equipment 
created  for  and  proven  in  Wall 
Street  Journal  pressrooms.  It's  the 
Dow  Jones  Remote  Control  Press 
Console,  a  time-saving,  money-saving 
piece  of  hardware  which  simplifies 
compliance  with  all  OSHA  and  labor 
sound  level  requirements. 

Improvement  in  Working  Conditions 
and  Profit  Levels 

The  Dow  Jones  Remote  Control  Press 
Console  brings  total  press  control 
inside  an  isolated,  sound-attenuated 
room.  No  personal  sound-protective 
devices  are  required  during  normal 
press  operation.  All  governmental 
and  labor  sound  requirements  are 
met  with  the  DJ  Remote  Control 
Press  Console  system.  But,  more 
than  just  sound  is  reduced.  The 
simplicity  of  operation  and  con¬ 
venience  of  clustered  controls  mean 
pressmen  can  make  quicker  ink  and 
water  adjustments  with  just  the  touch 
of  a  button.  Faster  more  accurate 
adjustments  reduce  material  waste 
and  save  money. 


Speed  of  Installation  and  Low  Main¬ 
tenance  Mean  Extra  Savings 
The  Dow  Jones  Remote  Control  Press 
Console  can  be  installed  without  loss 
of  valuable  press  time.  Training  time 
is  a  matter  of  hours  and,once  oper¬ 
ational,  plug-in  modules  make 
maintenance  easy  for  your  existing 
engineering  department. 

Single-Location  Press  Control 
Maximizes  Manpower 
Because  controls  are  grouped  for  con¬ 
venient  access  and  because  oper¬ 
ational  environment  is  improved  for 
all  personnel,  pressmen  can  be  given 
responsibility  for  more  pages  and  can 
exercise  control  more  quickly  regard¬ 
less  of  size  of  run.  The  results,  again, 
are  improved  profitability  for  your 
company. 

The  Dow  Jones  Remote  Press 
Console  Offers  Both  Hands-on 
Adjustment  Capability  and  Hands- 
off  Standard  Settings  for  Ink  and 
Water  Distribution 
Your  Goss  press  may  be  operated 
either  from  on-press  controls  or 
from  the  remote  quiet  room  location. 
This  provides  backup  capability 
during  runs  affording  total  control  of 
output.  The  DJ  Remote  Press 
Console  has  been  totally  engineered 
to  save  time,  save  steps,  save  money. 


Complete  Information  is  Just  a 
Phone  Call  Away 
We'd  like  to  talk  to  you  about  the 
adaptability  of  the  Dow  Jones 
Remote  Control  Press  Console  to 
your  own  Goss  Metro  Offset  or  Goss 
Letterpress  equipment.  Just  give  us  a 
call  (collect)  and  we'll  give  you  full 
details.  Remember,  the  DJ  Remote 
Control  Press  Console  can  mean  a 
better  bottom  line  for  you.  Let  Dow 
Jones  silence  your  press. 

For  complete  information  on  the 
Dow  Jones  Remote  Control  Press 
Console  call  Dick  Stickney  collect  at 
(609)  452-2000  Ext.  496. 

Or  write  using  coupon: 

Dick  Stickney, 

Dow  Jones  Engineering 
Dow  Jones  &  Company,  Inc. 

Post  Office  Box  300 
Princeton,  N.J.  08540 


n  Yes,  tell  me  more  about  the  Dow  Jones 
Remote  Control  Press  Console.  | 

Name _ j 

Company _ Title - ^ 

Address _ 

I 

City _ State _ Zip _ 

EP6/10_J 

'Also  Goss  Letletpresses  with  Colortrol. 


Newspeople  in  the  news 


Mark  W.  Tatgk — joined  the  Lavine 
Newspapers  as  managing  editor  of  the 
Biirahoo  (Wise.)  News  Republic,  from 
editor  of  the  Clinton  Topper,  a  weekly  in 
Clinton.  Wis.  Si  r;  Ci.ary — joined  the 
staff  as  family  life  editor. 

* 

William  Wii.scjn — to  advertising  direc¬ 
tor  of  the  Yakima  Herald-Republic,  from 
manager  of  special  sales  for  the  Min¬ 
neapolis  Star  and  Tribune. 

^  ^  ^ 

Pali.  Raiiin,  of  the  Euf>ene  (Ore.) 
Ref>ister-Guard — named  classified  ad¬ 
vertising  manager. 

5}:  *  5*: 

David  Lhon  Chandlhr,  former  Life 
magazine  investigative  reporter — joined 
the  staff  of  the  Norfolk  ( Va.)  Ledf’er-Star 
as  a  reporter  and  consultant  after  six 
years  as  a  free  lancer. 

Danikl  Morris,  former  reporter  of  the 
Kansas  City  Star — appointed  Instructor 
of  Journalism  at  Central  Missouri  State 
University. 

Nan  Lkwis  Glass,  managing  editor. 
West  Hartford  (Conn.)  News — elected  to 
a  three  year  term,  board  of  directors. 
West  Hartford  Chamber  of  Commerce. 

*  *  He 


Three  appointments  were  announced 
by  the  Worcester  (Mass.)  Teleftrant  and 
Gazette.  RohlrtN.  Recorh — to  classified 
advertising  manager,  succeecling  John  T. 
Maiionky  Jr. — named  to  the  new  posi¬ 
tion  of  cooperative  advertising  manager. 
Glenn  A.  Croteal — to  succeed  Recore 
as  manager  of  general  advertising. 

s}5  *  * 

H.D.S.  Greenway.  formerly  on  foreign 
assignments  for  the  Washington  Post 
and  Time  magazine — appointed  national/ 
foreign  editor,  Boston  Globe. 

^  ^  * 

Stewart  Heikier,  news  editor  of  the 
Seymour  (Ind.)  Daily  Tribune — named 
managing  editor,  succeeding  Charles  R. 
Brown,  the  managing  editor  for  14  years 
and  a  member  of  its  news  staff  for  48 
years.  Brown  will  continue  working  for 
the  Tribune  in  a  news  capacity. 

Thomas  D.  Che.ster — named  an  in¬ 
structor  in  journalism  at  the  University 
of  Central  Arkansas.  Davis  was  previ¬ 
ously  executive  editor  of  the  Delaware 
County  (Pa.)  Daily  Times,  and  a  reporter 
and  later  as  assistant  city  editor  for  the 
Detroit  Free  Press. 

5H  *  * 

Mary  Jane  Briant — named  managing 
editor  of  the  tri-weekly  Gazette-Leader 
in  Cape  May  County,  New  Jersey,  from 
news  editor.  Named  to  succeed  Briant  as 
news  editor  is  Bob  Teitei.man,  editor  of 
Weekend,  an  entertainment  tabloid.  The 
position  of  editor  was  vacated  by  James 
C.  Bartholds  resignation,  to  join  the 
sports  staff'  of  the  Philadelphia  Journal. 

*  *  He 

William  W.  Ev  ans — promoted  to  as¬ 
sistant  managing  editor  of  the  Dallas 
Morninfz  News,  from  senior  news  editor. 
He  has  been  assistant  wire  editor, 
make-up  editor,  assistant  news  editor, 
and  news  editor. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News.  432-436  Elizabeth  St.. 

Surry  Hills.  Sydney.  Australia  2010 
Send  a  copy  ol  each  issue  lor  one  year,  in¬ 
cluding  FREE  — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— USA.  $A40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


EXECUTIVE  EDITOR— Walter  Rugaber, 
39,  deputy  news  editor  of  the  Washing¬ 
ton  bureau  of  the  New  York  Times,  will 
become  vicepresident  and  executive 
editor  of  the  Greensboro  (N.C.)  Daily 
News  and  Greensboro  Record  on  Octo¬ 
ber  15.  Perry  AAorgan,  executive  editor 
of  Landmark  Communications,  Inc., 
Norfolk,  Va.,  said  Rugaber  will  succeed 
PORTER  L.  CRISP,  who  has  been  asked 
to  take  up  other  duties  with  the  Greens¬ 
boro  News  Co. 


Jem  Devens,  assistant  city  editor  of 
the  Indianapolis  Star — named  city  editor 
of  the  San  Antonio  News,  succeeding 
Clarence  La  Rckhe,  who  is  retiring. 

*  *  * 

Donald  Brichi.a — to  reporter  for  the 
Cape  Cod  (Mass.)  Times,  from  the 
I  iiif’er  Lakes  Times,  Geneva  (N.Y.)  and 
the  Hornell  (N.Y.)  Eveninfi  Tribune. 

^  ^  ^ 

Gary  1.eek — named  advertising  man¬ 
ager  for  the  South  Jersey  Advisor  News¬ 
papers,  a  bi-weekly  in  Atlantic  County. 

^ 

Emmeti  Dedmon,  formerly  vlcepresi- 
dent  and  editorial  director  of  the  Chicago 
Sun-Times  and  Daily  News — joined  Hill 
&  Knowlton's  Chicago  office. 

Robert  Wingei  i — named  co-publisher 
of  the  Ohio  Valley  Publishing  Co.  news¬ 
papers  where  he  began  as  a  mailroom 
worker  18  years  ago.  Wingett  will  con¬ 
tinue  as  vicepresident  and  director  of  the 
Ohio  Valley  Publishing  Co.,  and 
editor-manager  of  the  Point  Pleasant 
Register  and  Belpre  Observer,  which  are 
published  by  the  Ohio  Valley  Register. 

Damd  Hi  mi'hrey — promoted  to  assis¬ 
tant  managing  editor  of  the  Sprin^lield 
(Mass.)  Morninii  Union  and  Sunday  Re¬ 
publican.  William  Whitney — named 
night  city  editor. 


PUT  OUR  COLOR 
INTO  YOUR 
PROFIT 
PICTURE 


Call-Chronicle 
market  coverage 
PLUS  COLOR  gives 
your  ad  top  impact 
in  Pennsylvania's 
^3rd  E.B.I.  market. 
Our  color  ads 
increased  by 
12.4%  in  1977-8 
over  the  previous 
year  with  o  total 
'77  color  linage  of 
1,790,334.  For 
more  information,. 

call  Bob 
Richelderfer,  (215) 
820-6634. 


CALL- 
CHRONICLE 
NEWSPAPERS 

Allentown,  Pa. 

Rep.  by  Story  &  Kelly-Smith  Inc. 
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ASSISTANT  VP— Robert  E.  Wood  will 
join  the  affiliate  division  of  the  Minneap¬ 
olis  Star  and  Tribune  Company  October 
2  as  an  assistant  vicepresident,  it  was 
announced  by  Paul  A.  Tattersall,  vice- 
president  for  affiliates.  Wood,  36,  has 
been  an  editorial  writer  and  a  member  of 
the  editorial  board  of  the  Los  Angeles 
Times.  He  joined  the  Times  in  1968  as  a 
financial  reporter. 

Larry  Burna(}iki..  previously  with  Des 
Moines  Register  and  Tribune— joined  the 
Denver  Post  as  promotion  copywriter. 

*  *  * 

Daily  Record  of  Morristown  N.J. 
made  two  appointments:  John  Hatch — 
to  classified  advertising  manager  from 
assistant  managing  editor  at  the  Daily 
Record,  and  Arthur  Dki.  Vkscovo — to 
retail  advertising  representative,  from 
Kilbourne  and  Donahue  Educational 
sales. 

♦  *  * 

News  department  changes  at  the 
Texarkana  (Tex.)  Gazette  and  Daily 
News  include:  Rick  Babson,  from  assis¬ 
tant  managing  editor  to  managing  editor. 
Marilyn  Cox,  from  wire  editor  to  assist¬ 
ant  managing  editor.  Ranoy  Hkorick, 
from  wire  editor  to  assistant  managing 
editor. 

*  *  * 

Arnoit)  Dibble,  who  has  been  Min¬ 
nesota  state  news  editor  for  United  Press 
International  since  1975.  retired  Sep¬ 
tember  22  after  many  years  with  the 
company.  He  was  New  York  day  bureau 
manager,  associate  editor  of  Newsweek, 
manager  of  UPl  Japan  Bureau  and  news 
editor  of  Asia,  Manila  and  Hong  Kong. 

*  :}! 

Robert  J.  Derby,  director  of  personnel 
of  the  Wasliinfiton  Post — resigned  to  be¬ 
come  senior  vicepresident  of  human  re¬ 
sources  for  the  First  National  Bank  of 
Oregon  in  Portland. 

•i*  •{» 

Reid  Ashe,  formerly  executive  editor, 
has  been  named  editor  and  publisher  of 
\hQ  Jackson  (Tenn.)  Sun.  from  editorial 
writer,  editorial  page  editor  and  recently, 
executive  editor. 


AD  SALES — Garey  T.  Symington  has 
joined  Parade  as  vicepresident¬ 
advertising  sales.  Since  1976,  he  has 
been  ad  director  of  Us  magazine,  pub¬ 
lished  by  the  New  York  Times  Co.  Prior 
to  that,  he  was  ad  director  of  Time,  with 
which  he  was  associated  for  14  years. 


West  Texas  lYess  Association  officers 
chosen  at  the  recent  convention  in  Ker- 
ville  were:  Terry  Neill,  publisher  of  the 
Stanton  Reporter,  president;  Bill  Com¬ 
edy,  publisher  of  the  Haskell  Tree  Press 
and  previous  year’s  president,  chairman 
of  the  board;  Larry  Crabiree,  Vernon 
Daily  Record,  first  vicepresident;  Jim 
Reynolds,  Croshyton  Review,  second 
vicepresident;  Bob  Craio,  Hamlin 
Herald,  secretary-treasurer;  new  direc¬ 
tors;  John  Get/,  State  Line  Tribune: 
Jerry  Tidwell,  Littlefield  Leader-News: 
Walter  Buckel,  Lainesa  Reporter. 

'Jfi  'Jfi 

Jim  Serv atius,  Plainview  (Tex.)  Herald 
editor  for  the  last  four  years — named 
executive  managing  editor  of  the  Mid¬ 
land  (Tex.)  Reporter-Telcftram . 

*  *  * 

Dawn  Turnham,  former  CWc-vat/  (Tex.) 
American  reporter — named  women's 
editor  of  the  Lonitview  (Tex.)  News- 
Journal  .  .  .  Alisa  Siinoley.  formerly  of 
the  Lampasas  (Tex.)  Dispatch  staff  will 
be  editor  of  the  Sunday  Magazine. 

R.  M.  Cantrell,  “Odds  and  P’nds’’ 
columnist  for  the  Bonham  (Texas)  Daily 
Favorite — named  one  of  29  volunteer 
weather  observers  in  U.  S.  to  receive  the 
John  Cornelius  Holm  service  award. 

^  ^  ^ 

Diane  Bedsoi.e,  reporter-photographer 
for  the  Lawreneeville  (III.)  Daily 
Record — named  to  editorial  staff  of  the 
Hill  Country  (Tex.)  News  at  Cedar  Park. 

Hi  * 

Vance  D.  Gregory,  63,  retired  assis¬ 
tant  production  manager  for  the  Ok¬ 
lahoman  and  Times,  September  19. 


CONTROLLER — James  H.  Helbert, 
36,  has  been  appointed  controller  of 
the  Olympia  (Wash.)  Daily  Olympian, 
succeeding  BRUCE  R.  CANNADY,  who 
transferred  to  the  Oregon  Statesman- 
Journal  as  controller. 


George  H.  Hill — named  production 
manager  for  the  Port  Arthur  (Tex.) 
News,  from  production  manager  of  the 
Las  Cruces  (N.M.)  Sun-News  and  pro¬ 
duction  manager  of  the  Times-World 
Corp.,  Roanoke,  Va.,  for  thirteen  years. 

(Continued  on  pufte  36) 


What’s  Special 
About  Erie,  Pa.? 


Noteworthy  Facts 

This  important  information  will 
help  marketers  plan  effective 
strategy  in  a  billion  dollar  market. 
For  a  free  copy  of  these  facts, 
write  to: 

Mr.  Gerald  Szorek  N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  1650) 

Erie  Morning  News 
ERIE  DAILY  TIMES 

(Krie  ®iinej5'N«i0!5 
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Marshall  Durham,  formerly  retail  ad 
manager  of  the  Bryan-Collef’e  Station 
(Tex.)  Daily  Eagle — named  by  Les 
Daughtry,  publisher  of  the  Galveston 
Daily  News,  as  sales  promotion  director. 


Newspeople 

(Continued  from  page  35} 


Jack  G.  Harrison,  formerly  managing 
editor  of  the  Benton  (Ark.)  Courier — 
named  as  assistant  professor  of  jour¬ 
nalism  in  the  school  of  Journalism  and 
Broadcasting  at  Oklahoma  State  Univer¬ 
sity. 

♦  *  * 

Edgar  Allkn,  sports  editor  of  the 
Nashville  Banner — elected  president  of 
the  Football  Writers  Association  of 
America.  He  is  the  first  person  to  be 
elected  to  head  the  football  writers 
group,  who  has  also  been  president  of 
the  U.S.  Basketball  Writers’  Associa¬ 
tion,  which  Allen  headed  in  1977-78. 

^ 

Stkve  Hopkins,  retired  publisher  and 
advertising  director  of  the  Marshfield 
(Wise.)  News  Herald,  accepted  an  award 
from  Branham  Newspaper  Sales,  ex¬ 
pressing  appreciation  for  his  41  years  of 
“outstanding  newspaper  service.” 

*  *  * 

Ray  G.  Di  Pa/.zo,  director  of  marketing 
research  and  promotioi\at  the  Long 
Beach  (Calif.)  Independent  Press  Tele¬ 
gram — named  director  of  sales  for  Penin¬ 
sula  Newspapers  Incorporated. 


Wayne  Snow,  of  the  Warner  Robbins 
(Ga.)  Daily  San — returned  to  the  Sun 
from  assistant  Sunday  editor  of  the  High 
Point  (N.C.)  Enterprise. 


Danny  Andrews,  sports  editor  of  the 
Plainview  (Tex.)  Herald  promoted  to 
managing  editor  .  .  .  Gary  Ott  of  the 
new's  staff  has  become  news  editor  .  .  . 
Eddie  Owens,  formerly  of  the  Plainview 
Reporter-News,  will  be  sports  editor  to 
succeed  Andrews. 

9t:  iic  * 


Anne  L.  Beebe,  former  reporter  for 
Ypsilanti  (Mich.)  Press  and  editor  and 
reporter  with  Adrian  (Mich.)  Daily 
Telegram — to  cultural  affairs  information 
officer  with  the  University  of  Michigan 
Information  Services  office. 

»|c  :)(  :)c 

Linda  G.  Dozier  former  reporter  for 
Yakima  (Wash.)  Daily  Republic — named 
director  of  public  relations  for  Western 
Airlines,  from  manager  of  corporate  in¬ 
formation. 

♦  ♦  * 

Gerald  G.  Moriarity,  publisher  of  the 
Ottumwa  Conner — elected  president  of 
the  Iowa  Daily  Press  Association.  Mor¬ 
iarity  succeeds  John  Me  Cormally, 
editor  and  publisher  of  the  Burlington 
Hawk  Eye,  as  head  of  the  39  out-in-the 
state  Iowa  dailies. 


ELECTION  of  Thomas  P.  O'Donnell  as 
a  vicepresident  of  Tribune  Company 
was  announced  by  Stanton  R.  Cook, 
president  and  chief  executive  officer. 
The  action  was  taken  at  a  regular  meet¬ 
ing  of  the  board  of  directors.  O'Donnell 
will  continue  to  serve  as  marketing  di¬ 
rector  of  Tribune  Company,  a  post  he 
has  held  since  December,  1974. 


Women  bank  execs 
confer  prizes 

Three  Journalists  were  cited  for  out¬ 
standing  feature  coverage  of  women  in 
the  banking  work  force  on  September  26 
during  an  awards  breakfast  at  the  56th 
Annual  Convention  of  the  National  As¬ 
sociation  of  Bank  Women.  Inc.,  held  at 
Caesar’s  Palace  in  Las  Vegas. 

Bailey  Morris,  staff  Financial  writer  for 
the  Washington  (D.C.)  Star,  and  Mary 
Anne  Hammond,  editor  of  a 

publication  of  New  England  Merchants 
National  Bank,  Boston,  were  named 
winners  of  NABW’s  1978  Awards  for 
Distinguished  Journalism.  Each  receives 
a  $300  cash  prize  and  a  recognition 
plaque.  John  B.  Charnay,  a  Canoga 
Park,  California  attorney  and  free  lance 
writer,  was  given  honorable  mention  for 
his  article  appearing  in  the  autumn  1977 
issue  of  The  Bankers  Magazine. 

Morris’s  articles,  “Finding  the  Right 
Buttons  to  Push,’’  “Bank  Vice  President 
Accepts  ‘Role  Model’  ’’and  “Clearing  a 
Roadblock’’  were  featured  in  her  busi¬ 
ness  profile  series,  “Getting  Ahead,’’ 
now  a  syndicated  column.  The  first  two 
articles  spotlight  the  career  paths  and 
achievements  of  two  women  bank  execu¬ 
tives,  the  third  article  contains  case  stud¬ 
ies  of  obstacles  women  face  in  obtaining 
bank  loans.  Her  entries  won  in  the  U.S. 
newspaper  and  periodical  category  of  the 
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competition. 

Hammond’s  article  compares  cross¬ 
roads  in  the  stepladder  progression  of 
four  women  to  upper-level  bank  man¬ 
agement.  Hammond  won  top  honors  in 
the  category  of  bank-sponsored  publica¬ 
tions  for  her  article,  entitled  “On  Being  a 
Vice  President  .  .  .  and  a  Woman  .  .  . 
in  Banking.’’ 

The  NABW  Award  for  Distinguished 
Journalism  was  established  in  1974  to 
recognize  outstanding  interpretative 
writing  about  executive  women  bankers, 
ways  in  which  they  influence  the  finan¬ 
cial  scene  and  their  role  in  the  industry. 
The  competition  is  open  to  all  writers 
who  have  published  qualifying  articles  in 
U.S.  newspapers  or  periodicals  or 
bank-sponsored  publications. 

Entries  for  the  1979  competition  are 
being  accepted  for  articles  published  be¬ 
tween  June  1,  1978,  and  June  I,  1979. 
Information  and  entry  forms  are  avail¬ 
able  from  the  public  relations  depart¬ 
ment,  National  Association  of  Bank 
Women,  Inc.,  Ill  E.  Wacker  Drive, 
Chicago,  IL  60601. 

Randall  is  promoted 

Elizabeth  Randall  has  been  promoted 
to  director,  print  advertising  and  promo¬ 
tion,  CBS  Entertainment,  it  was  an¬ 
nounced  by  Steve  Sohmer,  vicepresi¬ 
dent,  advertising  and  promotion,  for  the 
division.  Randall  will  be  headquartered 
at  CBS  Television  City,  Los  Angeles. 


London  Times  may 
halt  publication 

Notice  was  served  on  4,300  employes 
of  the  Times  Newspapers  Ltd.  in  Lon¬ 
don,  England  that  publication  will  be 
suspended  November  30  unless  unions 
agreed  to  settle  disputes  with  manage¬ 
ment. 

The  papers,  which  are  owned  by 
Thomson  Newspapers,  want  the  unions 
to  guarantee  uninterupted  publication, 
new  negotiating  procedures,  and  “effi¬ 
cient”  staff  levels. 

Meanwhile,  London  Daily  Express, 
announced  plans  to  publish  a  new  finan¬ 
cial  weekly  in  1979  and  another  tabloid. 
The  Daily  Star,  next  month.  Trafalgar 
House  Ltd.  acquired  the  Express  in  1977 
from  Beaverbrook  Newspapers. 

Trade  papers  form 
ad  sales  network 

Three  trade  publications  Advertising 
Age,  Variety,  and  Women’s  Wear 
Daily — have  formed  an  advertising  sales 
unit  to  sell  space  to  consumer  advertising 
accounts.  High  on  their  prospect  list  is 
alcoholic  beverages,  travel,  automotive, 
apparel,  tobacco,  home  video  and  audio 
equipment,  photography,  investment 
and  insurance. 
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TRANSFERLITH 


The  Complete  Direct  Screen 
Color  System  That  Separates 
You  From  the  Ordinary 

.  .  from  exposure 


That  s  right.  TRANSFERLITH  is  the  only  complete 
system  that  will  take  you  from  exposure  through 
processing  and  produce  direct  screen  color 
separation  halftone  positive  films  of 
outstanding  dot  quality,  and  it  s  quick, 
economical — and  predictable. 


The  heart  of  the  TRANSFERLITH  color  system  is 
the  TCS  850  Camera/Enlarger,  a  sophisticated, 
compact  unit  with  an  enlargement  capability  up  to 
900%,  designed  specifically  for  producing  quality 
color  separation  positives  from  color  transpar¬ 
encies  up  to  2V4  ''  X  3V4  Camera  components 
include  a  Point  Light  Source  for  contact 
masking;  a  ‘‘Spectrol”  Light  Source  for 
transparency  separation;  and  a  Programmable 
Exposure  Control.  Completing  the  system  is 
the  TCS  9  Register  Punch;  a  Digital  Readout 
Densitometer;  and  the  one  step,  single 
solution,  table  top  T42S  Automatic  Processor  that  will 
make  your  color  lab  independent  of  other  processing  equipment. 

Processed  by  the  diffusion  transfer  method,  TRANSFERLITH  film  is  a 
panchromatic  emulsion  on  a  stable  polyester  base,  and  is  used  in  place  of 
the  traditional  pan  lith  film.  The  outstanding  advantages  of  the  new,  revolutionary 
TRANSFERLITH  Color  System  are  •  Higher  Speed — reduced  exposure  time 
^  Unsurpassed  Dot  Quality — bromide  drag  completely  eliminated  •  Wider  Developing 

_^|%atitudes — non-critical  developing  time  •  Better  End-Result  Reliability — processing  not  affected  by 
^  variations  inherent  in  lith  film  processors  •  Shorter  Processing  Time — rapid  access  speed. 

n  it  comes  to  direct  screen  color  work,  why  stay  with  the  ordinary?  TRANSFERLITH  offers  you  the  simplest, 
■gnomical,  and  most  complete  system  for  producing  high  quality  direct  screen  halftone  separations — everytime! 

TRANSFERLITH  is  a  registered  trademark  of  AGFA-GEVAERT,  Antwerp/Leverkusen 

Graphic  Arts  Products 

275  North  St.,  Teterboro,  N.J.  07608  (201)  288-4100 


AGFA-GEVAERT  INC 


Ad  scene 


By  Dan  Lionel 


Advertisers  as  victims  in  N.Y.  strike 


“New  York  is  now  an  advertising 
jungle.”  the  sales  promotion  director  of  a 
major  promotional  specialty  store  told 
K&P  as  the  strike  against  the  three  major 
daily  newspapers  moved  towards  the  end 
of  its  second  month. 

The  advertising  executive  who  wished 
to  remain  anonymous  said  “There's  no 
reliability  of  either  distribution  of  circu¬ 
lation  numbers  in  the  interim  strike  pa¬ 
pers  that  have  surfaced  since  the  walkout 
began  and  the  response  to  our  ads  have 
been  nil.  We've  cancelled  out  of  all  of 
them.  Each  of  the  paper's  ad  staffs  belit¬ 
tle  the  other's  circulation  claims.  Mean¬ 
while  radio  and  tv  stations  have  jacked 
up  their  rates  in  this  sellers'  market.” 

“The  strike  papers  are  not  only  worth¬ 
less  as  advertising  media.”  he  said, 
“they're  doing  the  concept  of  newspa¬ 
pers  more  harm  than  good.  What  reader 
is  going  to  buy  a  newspaper  that  tells  him 
on  Wednesday  that  the  Jets  won  their 
Sunday  football  game?  That’s  the  calibre 
of  reporting  that's  causing  newspaper 
readers  to  switch  to  radio  and  tv  for  their 
news." 

Corroborating  the  disenchantment  of 
readers  was  a  survey  conducted  by  a  tv 
reporter  in  which  he  interviewed  news¬ 
stand  dealers  around  the  city  who  com¬ 
mented  on  camera  that  the  interest 
shown  in  the  strike  papers  at  the  outset 
of  the  shutdown  had  dwindled  and  sales 
had  fallen  off. 

At  B.  Altman,  a  major  quality  full  line 
department  store,  sales  promotion  vice 
president  George  Hanley  said  his  ads 


were  appearing  in  both  the  "Doily  Met¬ 
ro  and  "City  News"  the  two  principal 
strike  papers.  “We've  also  stepped  up 
our  advertising.”  Hanley  said  business 
at  the  store  was  actually  better  than 
planned  and  better  than  expected  but  he 
pointed  out  the  Altman's  does  not  de¬ 
pend  upon  price  promotions.  “Its  adver¬ 
tising  approach  has  been  designed  to  de¬ 
velop  customers  rather  than  shoppers.” 

Hanley  said  the  store  anticipated  the 
possibility  of  a  newspaper  walkout  as 
early  as  last  March  when  a  number  of 
newspaper  union  contracts  came  up  for 
renewal  and  discord  surfaced.  “We 
made  our  plans  for  meeting  the  situation 
accordingly.”  The  plans  which  are  now 
operative  include  heavying  up  in  subur¬ 
ban  newspapers  where  the  store  has 
branches  as  well  as  fairly  heavy  tv 
schedules  around  news  time  on  NBC  and 
CBS.  “We  have  high  gross  rating 
points.”  he  said. 

Would  the  current  experience  affect 
Altman’s  post  strike  advertising 
strategy?  "It  will  certainly  have  a  bear¬ 
ing.”  he  said.  "We  feel  comfortable  with 
tv.” 

At  Macy's.  spokeswoman  Judy  Cohn 
said  the  store  had  reported  major  sales 
and  profit  gains  for  the  quarter  July  29th. 
She  could  not  comment  on  sales  figures 
since  the  strike  began  in  August.  The 
store  has  stepped  up  its  direct  mail  ad¬ 
vertising  and  is  placing  ads  in  the  “City 
News”  and  “N.Y.  Metro”  but  she  said 
"No  comment”  with  respect  to  respon¬ 
siveness  of  these  media.  She  did  say  that 
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the  publicity  department  of  Macy’s 
sorely  missed  the  daily  newspapers 
where  they  were  accustomed  to  working 
with  fashion  editors  who  would  run  pic¬ 
tures  and  stories  about  merchandise. 

An  off  the  record  conversation  with  a 
divisional  merchandise  manager  of  a 
large  discount  chain,  normally  a  major 
advertiser  in  the  N.Y.  News  gave  the 
picture  from  a  different  angle.  "If  this 
strike  isn't  over  soon.”  she  said,  "we’ll 
probably  have  to  go  out  of  business.  My 
figures  are  off  5(K^  from  last  year  and 
we’re  spending  a  fortune  on  advertising 
in  the  strike  papers  and  on  tv.  1  spent  half 
the  day  yesterday  with  our  ad  manager 
making  commercials  for  TV  but  without 
newspaper  back-up  tv  is  worthless.” 

To  a  major  grocery  chain  such  as 
Waldbaum’s  the  impact  of  the  strike  has 
been  minimal.  "Our  principal  medium 
has  always  been  circulars.”  said  ad  man¬ 
ager,  Sid  Zuckerman, “although  we  ad¬ 
vertise  in  every  viable  daily  newspaper 
in  the  market.  Now  we've  stepped  up 
our  circular  distribution — basically  hand 
delivered  and  sales  appear  to  be  holding 
up  very  well.” 

Most  advertising  executives  queried 
agreed  that  in  the  present  situation  the 
principal  of  ‘caveat  emptor’  should  be 
heeded.  As  Altman’s  George  Hanley  put 
it.  there  is  no  accepted  measuring  stan¬ 
dard  such  as  ABC  available. 

At  a  meeting  with  a  group  of  advertis¬ 
ing  agency  executives,  Michael  Young 
Warder,  publisher  of  the  News  World, 
the  7  day  paper  founded  2  years  ago, 
said  his  paper  is  showing  signed  confir¬ 
mations  of  the  press  run  by  the  two 
printers  who  last  week  were  turning  out 
350,000  copies  of  the  standard  sized 
paper  daily.  He  said  the  press  run  could 
be  considered  fairly  close  to  actual  cir¬ 
culation  because  “No  one  is  going  to 
print  expensive  papers  they  can’t  sell.” 
He  claimed  a  5%  return  rate. 

Some  of  the  stores  were  looking  for¬ 
ward  to  problems  with  vendors  on 
cooperative  advertising  remuneration. 
As  one  store  ad  manager  put  it,  “The 
vendors  are  going  to  have  a  picnic  trying 
to  sort  out  who’s  entitled  to  what  for  how 
much  unprovable  circulation  when  it’s  all 
over.” 

Celebrities  sell 
scouting  in  ads 

Former  President  Ford,  and  13  other 
celebrities  donated  their  time  to  a  public 
service  campaign  for  the  Boy  Scouts  of 
America. 

The  BSA’s  419  local  Scout  councils 
located  in  50  states  will  be  receiving  the 
campaign  in  October  for  use  as  newspa¬ 
per  ads  and  commercials. 

The  campaign  was  conceived,  written 
and  produced  by  Foote,  Cone  &  Belding 
executive  art  director,  Arnie  Blumberg. 
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-<!>►  DOW  CHEMICAL  U.S.A. 


STYROFOAM  Is  s  registered  trademsrk  of 
The  Daw  Chemical  Compsqr,  We  ask  that  It 
only  he  uaed  to  IdentUy  products  sold  by  Dow 
under  that  brand  name. 


Dow  Chemical  U.S.A. 
STYROFOAM  Brand  Products 
2020  Building 
Midland,  Ml  48640 


Please  send  me  information  on  the  areas  checked  below: 

□  T rademark  Use  Bulletin 
STYROFOAM  brand  insulation  for: 

□  Residential  □  Retrofit  □  Roofing 

□  Low  Temp  □  Commercial  □  Agricultural  Buildings 
Other  products: 

□  Flotation  □  Crafts  □  Mastics  □  Panel  Core 


ADDRESS. 


CITY. 


.STATE. 


.ZIP. 


New  spaghetti  sauce 
backed  by  “ad  blitz” 


Ralph  Cantisano.  a  Rochester.  N.Y. 
entrepreneur,  who  is  known  to  the  food 
industry  for  his  contribution  and  intlu- 
ence  in  developing  the  spaghetti  sauce 
category  in  retail  food  stores,  has  formed 
a  new  company.  Cantisano  Foods,  to 
manufacture  Italian-style  spaghetti 
sauce. 

The  sauce  will  be  sold  nationally  in 
competition  with  Ragii  Spaghetti  Sauce, 
a  company  with  which  Cantisano  was 
associated  most  of  his  life. 

Sano  Spaghetti  Sauce  was  introduced 
at  the  New  York  State  Food  Merchants 
Association  exhibition  at  the  Concord 
Hotel.  Kiamesha  Lake.  N.Y.  September 
24-2S. 

Three  sauces  are  offered  in  \5Vj.  oz.. 
32  oz.  and  4S  oz.  jars  and  are  expected  to 
be  on  retail  food  store  shelves  through¬ 
out  Buffalo.  Rochester.  Syracuse  and 
Albany  marketing  areas  by  the  time  the 
first  Sano  newspaper  advertising  starts 
on  November  16. 

Finnegan  Advertising  Agency  Inc.. 
Rochester.  N.Y..  is  handling  the  Sano 
account.  J.F.  Finnegan,  head  of  Finne¬ 
gan  Advertising  Agency,  worked  on  the 
Ragu  Packing  Co.  for  20  years  until 
Chesebrough-Pond's  dismissed  the 
agency.  Finnegan  developed  the  news¬ 
paper  “blitz”  technique  for  Ragu.  He 
told  E&P  the  same  small  space  fre¬ 
quency  technique  will  be  followed  in  the 
upcoming  Sano  newspaper  campaign. 

The  introductory  newspaper  advertis¬ 
ing  campaign  has  been  built  around  a 
base  of  twelve  20-line  and  40-line  “blitz” 
advertisements  running  continuously  in 
multiple  insertions  once  or  twice  weekly 
from  mid-November  through  March. 
1979. 

The  first  advertising  will  consist  of 
K.450  lines  scheduled  in  fifteen  daily 
newspapers  in  all  major  markets  in  Up¬ 
state  New  York,  followed  by  a  similar 
introductory  promotion  planned  for  the 
Spring  of  1979  in  other  states  in  the 
Northeast. 

A  total  of  189  individual  single  column 
ads  have  been  scheduled  in  this  New 
York  state  promotion  over  twenty 
weeks. 

Store  coupons  good  for  free  l5‘/i  oz. 
size  jars  will  be  offered  newspaper  read¬ 
ers  in  two  seven-column  half-size  page 
ads  scheduled  to  appear  in  December 
and  repeated  in  January  1979.  Two  addi¬ 
tional  coupon  offers  spaced  similarly  five 
weeks  apart  will  be  run  in  February  and 
March. 

Radio  advertising  will  be  scheduled  in 
selected  markets  to  call  attention  to  the 
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^HETTI 
SAUCE 


New  product 

also  to  support  the  basic  print  advertis¬ 
ing. 

Sano  Spaghetti  Sauce  is  being  pro¬ 
duced  at  a  plant  at  375  South  Union 
Street.  Spencerport.  N.Y.  The  building 
has  been  occupied  by  Sano  Cheese.  Inc., 
a  company  formed  by  Ralph  Cantisano  in 
1974. 

Ralph  Cantisano's  association  with 
Ragu  Spaghetti  Sauce,  now  one  of  his 
competitors  for  space  on  store  shelves,  is 
told  in  information  printed  on  the  Sano 
Spaghetti  Sauce  labels.  Ragu  Sauce 


From  CantiSANO 
Foods 
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America's  Foremost 

New  cy411  Natural 

SPAGHETTI  SAUCE 


NO  SUGAR  fv 

NO  STARCH  ^ 

NO  ADDITIVES 
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originated  in  the  home  of  Ralph's  parents 
on  Avery  Street  in  Rochester  back  in 
1937.  The  family  made  the  sauce  in  the 
kitchen  of  their  home  and  during  his 
after-schixil  hours  Ralph  helped  put  the 
labels  on  the  mason  jars  which  he  deliv¬ 
ered  to  neighborhood  food  stores. 

The  sauce  was  manufactured  by  first 
and  second  generations  of  the  Cantisano 
family  from  1937  to  1970.  when  the  fam¬ 
ily  sold  their  Ragu  business  to 
Chesebrough-Pond's.  Ralph  succeeded 
his  father.  Giovanni,  as  president  of 
Ragii  Foods  in  1953  and  remained  head 
of  the  family  business  until  1970.  He  con¬ 
tinued  on  another  five  years  as  president 
of  Ragii  Division  of  Chesebrough- 
Pond's. 

On  resigning  in  1975  Ralph  developed 
land  and  built  an  apartment  complex  in 
Spencerport.  N.Y.  About  the  same  time 
he  purchased  property  on  West  Hen¬ 
rietta  Road,  a  busy  highway  in  Roches¬ 
ter.  and  erected  a  building  for  a  restaur¬ 
ant  which  he  operated.  Also,  he  built  a 
modern  office  building  next  door.  Can¬ 
tisano  Management  Company  is  now  one 
of  the  tenants. 

During  his  many  years  making  various 
Italian-style  sauces  Ralph  has  worn 
many  hats.  In  1953  when  annual  sales  for 
the  family  business  amounted  to  about 
$150,000.  Ralph  and  his  brother  Frank 
were  welders,  plumbers,  carpenters, 
construction  workers,  millwright  and 
machinists,  as  well  as  sauce  makers. 

After  Frank's  death  Ralph  was  re¬ 
sponsible  for  both  production  and  mar¬ 
keting  as  the  company  rapidly  expanded 
from  a  local  business  and  entered  mar¬ 
kets  successively  across  the  country.  By 
1969.  through  Ralph  Cantisano's  promo¬ 
tional  and  merchandising  genius  the 
product  had  become  the  #1  selling 
spaghetti  sauce  in  the  U.S.A. 


Natural 


Made  without  sugar, 
starch,  additives  or 
preservatives 


;  swheth 


Money  Back  Guarantee 
If  You  Don  t  Like  ft 


AD  BLITZ — Finnegan  Advertising  Agency  Inc.,  Rochester,  N.Y.,  which  helped 
make  Ragu  Spaghetti  Sauces  the  top  selling  sauce  in  the  country  with  small  space 
newspaper  ads,  will  follow  the  same  approach  to  launch  Sano  Spaghetti  Sauce. 
The  agency  has  scheduled  up  to  twelve  20-line  and  40-line  ads  in  a  single  edition 


newspaper  coupon  advertising.  Televi-  of  newspaper.  The  agency  said  a  total  of  1 89  small  space  ads  will  run  in 


sion  commercials  are  being  developed 


newspapers  over  a  twenty  week  introductory  period. 
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"ARE  WE  SATISFIED?...WE'RE  SOLD 


TELL  ME  ABOUT  THE  MYCRO-COMP  SYSTEMS 

Name: _ _ _ Phone: - 

Company: - — - 

Address: - - — — — - 

City: _ - _ State: - Zip: - 

MycrO'Tek,  Inc.  •  2 1 6  North  Washington  -  Wichita,  KS  67202 


\\\wv 


"Why  did  we  buy  Mycro-Tek?  Very  simple.  After  long  study,  we  decided  Mycro-Tek  was  the  most 
powerful,  practical  system  for  the  money  for  the  newspapers  our  size. 

Our  reasons: 

1 .  Micro-computer  chips  allow  programs  to  be  easily  updated.  Not  so  with  "hard-wired"  systems. 

2.  Costly  backup  is  eliminated  by  the  modular  design  and  interchangeability  of  all  components  which  need 
no  special  environment. 

3.  The  6-K  VDT  and  its  large  screen  provides  all  the  editing  functions  we  can  possibly  use  including  copy  and 
headline  fit. 

4.  Phone  links  enable  us  to  connect  our  remote  VDTs  and  sister  newspapers  to  transfer  news  and  provide 
backup  to  our  typesetter. 

5.  Our  on-line  classified  program  also  provides  customer  billing  and  our  circulation  program  will  provide 
renewal  notices  and  label-making. 

6.  The  system  is  easy  to  learn,  and  more  important,  easy  to  operate. 

ARE  WE  SATISFIED? 

In  one  year's  time  we  converted  all  three  of  our  dailies  to  Mycro-Tek.  WE'RE  SOLD." 


Ray  Stougaard 
Executive  Vice-President 
of  the  MMI  Newspaper  Group 


‘Wild’  prices  for  routes 
stir  circulation  change 


Wild  speculation  in  newspaper  route 
prices  is  forcing  many  publishers  to  take 
a  sharper  look  at  their  circulation  sys¬ 
tems  and  consider  a  conversion  to 
agency  systems. 

With  the  changeover  from  indepen¬ 
dent  contractor  or  employe  arrange¬ 
ments,  legal  counsel  advised  members  of 
the  Southern  Circulation  Managers  As¬ 
sociation  that  new  contracts  should 
specify  that  agents  do  not  acquire  pro¬ 
prietary  rights  to  their  service  areas. 

A  panel  led  by  Mike  Zinser,  SCMA 
counsel,  reviewed  the  situation  at  the  fall 
convention  of  SCMA  in  Palm  Beach, 
Fla.  this  week.  The  discussion  of  the 
problem  was  underscored  by  James 
Prince,  Cm  of  the  Baton  Ronf>e  (La.)  Ad¬ 
vocate  and  State-Times,  who  reported 
that  a  route  with  500  to  600  afternoon 
subscribers  had  been  sold  recently  for 
$28,000. 


Other  speakers  related  similar  experi¬ 
ence,  with  “hundreds  of  thousands  of 
dollars”  involved  in  route  deals. 

An  effective  legal  way  to  stem  the  in¬ 
flationary  trading,  circulators  were  ad¬ 
vised,  is  by  taking  the  action  that  the 
Baton  Rouge  newspapers  have  begun. 
Interim  contracts  have  been  signed  with 
delivery  agents  and  the  conversion  is 
scheduled  to  be  completed  in  1979  when 
the  bookkeeping  programs  and  new 
equipment  are  functioning  efficiently. 

The  agent  contracts  spell  out  that  the 
services  consist  of  only  delivering  papers 
to  points  named  by  the  publisher  and 
making  collections.  Set  fees  are  paid  for 
deliveries  and  fees  and  commissions  are 
earned  on  collections.  The  office  as¬ 
sumes  the  liability  for  unpaid  accounts. 

Inherent  in  the  agency  system,  it  was 
explained,  is  full  control  of  pricing  by  the 


CIRCULATION  DIRECTOR— Tony 
Catanzaro  has  been  named  circulation 
director  of  the  Baltimore  News  Ameri¬ 
can  by  Don  Gunn,  director  of  sales. 
He  was  most  recently  circulation 
sales  manager  of  the  New  York  Daily 
News  for  15  years.  Prior  to  that,  he 
published  a  weekly  newspaper  in 
North  Point,  Long  Island.  Catan¬ 
zaro  replaces  Glenn  List  who  has  re¬ 
signed. 

for  their  routes  have  been  told  in  conver¬ 


The  buying  and  selling  of  newspaper 
routes  among  independent  contractors  is 
rampant,  Prince  said,  and  speculators 
who  have  no  real  intention  of  continuing 
the  services  have  become  active  with  the 
result  that  prices  are  soaring  to  sums  far 
above  any  potential  earnings. 


publisher.  But  only  light  control  is  kept 
on  the  agents.  They  are  not  required 
even  to  designate  the  automobiles  they 
use.  All  the  contract  says  about  delivery 
is  that  it  be  carried  out  "as  soon  as  prac¬ 
tical.” 

Some  agents  who  have  paid  large  sums 


Roy  Henderson  says... 

“We  have  to  be  sure  we’re 
offering  our  carriers 
the  best! 

I’ve  shopped...  and  I  use 
Church  Rickards,  Whitlock. 


ROY  HENDERSON 
DIRECTOR  OF  CIRCULATION 
THE  TRIBUNE.  SOUTH  BEND.  IN 

They  have  THE  BEST  24-hour  accident  insurance  around. 


*  They  cover  the  accidents  that  really  happen,  notjust  the  unusual  ones  that 
so  many  plans  emphasize. 

*  Their  "on  route"  coverage  pays  in  addition  to  the  basic  24-hour-a-day-7 
days-a-week  protection,  our  carriers  are  "doubly  protected"  on  the  job! 

We  really  get  what  we  pay  for— all  of  the  expenses  on  the  vast  majority  of 
our  claims  are  paid  in  full. 

*  They  are  easy,  quick,  and  thorough...  claims  in  by  Friday... checks  out  by 
Tuesday.  No  red  tape  and  no  hassles  on  our  part. 

Ask  today  for  their  FREE  Claim  Comparison  Service.  It's  the  only  way  to 
make  sure  you're  offering  your  carriers  THE  BEST  protection  available!" 


Call  Us-Toll  Free 
(800)  323-0227 

or  mail  this  coupon  today 


Name 


Company . 
i  Address  _ 
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City  &  State . 


Church  Rickards,  Whitlock  &  Co.,  Inc. 

10001  Roosevelt  Road,  Westchester.  II  60153 

Over  50  Years  of  Profitable  Circulation  Promotion  for  Daily  Newspapers 


sion  negotiations  that  they  retain  the 
same  income  potential  but  they  had  noth¬ 
ing  to  sell  in  the  first  place.  No  courts, 
the  circulators  were  told,  have  sustained 
any  claim  to  proprietary  rights  in  news¬ 
paper  routes. 

The  new  agency  agreements  also  avoid 
territorial  designs  and  require  the  agent 
to  submit  his  subscriber  lists  to  the  pub¬ 
lisher  upon  request.  Thus  far.  Prince 
said,  there  has  been  no  problem  with 
that.  Most  of  the  agents  favor  the  release 
from  bookkeeping  under  the  new  sys¬ 
tem.  Prince  said  one  man  who  had  paid 
an  inflated  price  for  his  route  “wasn’t 
very  happy.” 

All  billing,  complaint  deliveries,  single 
copy  sales  and  promotion  drivers  for 
new  subscriptions  are  handled  by  the  of¬ 
fice. 

A  circulation  manager  who  preferred 
not  to  be  identified  said  he  had  resorted 
to  the  use  of  marked  money  to  check  out 
a  distributors’  pickup  from  coin  boxes. 

More  than  100  southern  newspapers 
were  represented  at  the  meeting.  Harry 
Evans.  Atlanta  Newspapers,  presided. 
At  each  session  the  front  row  seats  were 
reserved  for  personnel  from  firms  that 
had  exhibits  or  ads  in  the  program.  The 
suppliers  and  local  newspapers  hosted 
parties  for  the  SCMA  members. 
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For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 

PMade  m  U  S  A. 

Immediate  Delivery 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado.  III.  62930  >  618  273  3376 


EDITOR  &  PUBLISHER  for  September  30,  1978 
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Syndicates 


By  Lenora  Williamson 


Dick  Tracy  anniversary  show  at  museum 


Celebrating  the  47th  anniversary  of 
that  square-jawed  nemesis  of  crime, 
“Dick  Tracy”,  the  Museum  of  Cartoon 
Art  in  Port  Chester,  New  York,  is  fea¬ 
turing  a  two-month  exhibition  of  original 
comic  strips,  October  4-November  30. 

“Dick  Tracy:  The  Art  of  Chester 
Gould”  illustrates  progression  of 
Gould’s  cartoon  technique  from  the 
1920s  to  1978. 

Until  his  partial  retirement  in  De¬ 
cember  1977,  Chester  Gould  had  con¬ 
tinuously  drawn  and  written  the  Tracy 
strip  365  days  a  year  from  October  4, 
1931  to  December  25,  1977.  The  museum 
figures  that  out  as  an  impressive  46 
years,  two  months  and  21  days. 

In  a  personal  cartoon  style,  Gould 
used  stark  black  and  white  compositions 
to  create  an  impression  of  reality  that 
presented  a  parade  of  changing  moods, 
with  occasional  violence  breaking  the 
tension. 

“Dick  Tracy”  is  syndicated  to  over 
500  newspapers  world  wide  by  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate,  and  the  bizarre  villains  frequent¬ 
ing  the  strip — the  Brow,  Flattop,  the 
Mole  and  Flyface — are  Chester  Gould 
trademarks. 

Gould  won  his  second  Reuben  award 
from  the  National  Cartoonists  Society 
last  year,  the  First  having  gone  to  him  in 
1959. 

In  conjunction  with  the  exhibition,  a 
catalog  is  being  published  by  the 
museum,  and  Chelsea  House  Publishers 
of  New  York  is  publishing  “Dick  Tracy: 
The  Thirties”,  an  anthology  of  15  com¬ 
plete  Tracy  comic  strip  stories  from  the 
30s. 

The  Museum  of  Cartoon  Art  is  located 
on  Comly  Avenue,  Port  Chester,  New 
York,  914-939-0234. 

*  ^  ^ 

Heavy  newspaper  promotion  cam¬ 
paigns  are  heralding  King  Features’  25- 
part  series  on  “MoneyPower:  Coping 
with  Inflation.” 

The  serialization  is  Written  by  Benja¬ 
min  Stein,  former  staff  assistant  to  Presi¬ 
dents  Nixon  and  Ford,  with  his  father 
Herbert  Stein,  former  chairman  of  the 
President’s  Council  of  Economic  Advis¬ 
ers. 

The  Dayton  (Ohio)  Daily  News  is 
planning  to  use  the  series  for  six  months 
with  installments  to  appear  each  Monday 
on  the  weekly  consumer  page.  The  Los 
Angeles  Herald  Examiner  kicked  the 
series  off  with  a  four-inch  deep  skyliner 
on  the  Sunday  comic  section  wrap¬ 
around.  The  Baltimore  News 
American  introduced  th.e  series  on  Page  1 
with  color  treatment  and  after  the  first 


five  days,  the  articles  moved  to  the  life¬ 
style  section. 

One  newspaper,  the  Sedalia  (Mo.) 
Democrat-Capital  published  the  first  3 
articles  in  a  Sunday  edition  and  is  follow¬ 
ing  with  one  a  day.  The  Cincinnati  Post 
is  introducing  the  series  Page  I  and  run¬ 
ning  it  for  24  consecutive  days  after  ad¬ 
vance  in-paper  and  broadcast  promotion. 

* 

The  Los  Angeles  Times  Syndicate 
suggests  newspapers  can  help  overcome 
the  general  American  ignorance  of  things 
metric  with  the  syndicate’s  new  13-week 
series,  "Metric  America.”  It’s  65  parts, 
5-a-week,  which  should  do  the  trick. 
Prof.  Lee  Hutton  of  the  McGill  Univer¬ 
sity  education  faculty  is  the  author.  Hut¬ 
ton  worked  with  the  Metric  Task  Force 
in  Education  in  the  Province  of  Quebec 
for  7  years  and  has  written  14  booklets 
on  the  metric  system  for  Holt  Rinehart  & 
Winston  of  Canada  Ltd. 

t  ^ 

United  Features  Syndicate  is  releasing 
an  8-part  series  excerpted  from  Jeff  A. 
Schnepper’s  book  “inside  IRS'f  How 
Internal  Revenue  Works  (You  Over).” 
Schnepper  holds  two  law  degrees  and  an 
MBA  degree.  He  has  written  about  a  var¬ 
iety  of  economic  issues  and  teaches  ac¬ 
counting  and  finance  at  The  American 
College,  Bryn  Mawr,  Pa. 

♦  ♦  ♦ 

“The  Incredible  Hulk”  is  ready  for 
newspaper  comics  pages  daily  and  Sun¬ 
day  from  the  Register  and  Tribune  Syn¬ 
dicate.  “The  Hulk”  is  by  Stan  Lee  and 
Larry  Lieber  of  Marvel  Comics  Group 
fame.  The  syndicate  notes  that  the  big 
fellow  will  be  available  for  newspaper 
promotion  personal  appearances  and 
that  by  Christmas  approximately  50  Hulk 
products  will  be  flooding  the  consumer 
market. 


The  Adventures  of  FAT  FREDDY’S  CAT 

Snappy  patter  and  hairy  tales  for  all  ages! 
For  samples  and  prices  contact: 

THE  RIP  OFF  COMIX  SYNDICATE 
P.O.Box  14158 
San  Francisco.  CA  94114 
(415)863-5359 


EDITOR  &  PUBLISHER  for  September  30.  1978 
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The  first  service  column 
on  America's  exploding 
home  electronics  field 

Tech  Talk  is  a  once-a- 
week  column  that  gives 
your  readers  the  vital  in¬ 
formation  they  want  on: 

•  Video  games 

•  Video  tape  recordings 

•  Home  Computers 

•  CB  radios 

•  Pocket  calculators 

Dick  Cowan  is  the  expert 
who  can  keep  your  readers 
posted  on  the  latest  devel¬ 
opments  in  home  electron¬ 
ics,  guide  them  into  mak¬ 
ing  wise  purchases  and 
keep  them  from  wasting 
their  money  on  useless 
gadgets.  Cowan,  publisher 
of  "Sound  Arts,"  which 
encompasses  the  entire 
field  of  home  electronics, 
has  been  a  communica¬ 
tions  professional  for  near¬ 
ly  20  years. 


For  information  on  availability, 
terms  and  samples,  phone  Dick 
Poles,  National  Sales  Director, 
toll  free  at  800-223-7384. 


King 
Fea’l’wrt 
Sy'nclica’t'4 

235  East  45th  Street 

New  York,  N.Y.  10017 
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Top  ten  ROP  color  newspapers — 1977 

.  .  .  showing  percentage  relationship  of  color  by  classification  to  total. 

(as  measured  by  Media  Records,  Inc.) 

%  %  %  %  Total 


Retail  To  Total  General  To  Total  Automotive  To  Total  Financial  To  Total  Classified  %  Advertising  % 

Full  Run  Full  Run  Full  Run  Full  Run  Full  Run  Full  Run  Full  Run  Full  Run  Full  Run  To  Total  Full  Run  To  Total 
ROP  Retail  ROP  General  ROP  Automotive  ROP  Financial  ROP  Full  Run  ROP  Full  Run 

City  Newspaper  &  Edition  Color  Display  Color  Display  Color  Display  Color  Display  Color  Classfied  Color  Advertising 

1  Tampa  Tribune-mS  (9)  .  4,639,369  15.2  288,335  7.2  254,617  34.5  39,023  7.1  497,914  3.4  5,719,258  11.3 

2  Houston  Chronicle-eS  (9)  .  3,933,820  11.1  283,114  5.7  34,351  6.3  21.895  3.9  1.197,789  2.4  5,470,969  6.0 

3  St  Petersburg  Times-mS  (8)  .  4,426,800  14.3  332,839  7.7  28,088  5.2  149,770  15.2  245,520  1.9  5,187,833  10.4 

4  MpamiHerald-mS(8)  .  3,791,293  9.1  330,119  6.0  358,310  24.6  30,313  3.4  217,035  1.0  4,727,070  6.6 

5  Houston  Post  mS  (9)  .  3,466,479  10.8  256,432  5.4  29,823  5.6  20,909  3.8  661,949  2.1  4,435,592  6.4 

6  Fort  Lauderdale  News-eS  (8)  .  3,369,641  7.0  230,048  5.4  126,047  12.1  69,273  5.7  327,877  1.5  4,122,886  5.4 

7  Dallas  Times  Herald-eS  (9)  .  3,387,508  9.4  271,661  5.2  57,717  12.3  10,046  2.9  336,625  1.7  4,063,557  6.5 

8  Orlando  Sentinel  Star-dS  (8)  .  3,422,129  11.3  215,707  6.6  38,563  9.4  20,417  4.3  124,667  1.2  3,821,483  8.5 

9  Detroit  News-eS  (9)  .  3,001,461  9.1  357,109  7.0  322,078  35.1  28,288  7.0  74,153  0.4  3,783,089  6.6 

10.  Milwaukee  Journal-eS  (8)  .  2,962,477  8.2  377,051  8.9  73,944  5.4  118,588  11.4  66,951  0.4  3,599,011  5.9 

(Figures  in  parentheses  show  number  of  columns) 


For  this  report,  Media  Records,  Inc.,  measured  all  of  the 
newspaper  color  advertising  that  appeared  in  239  newspapers 
published  in  86  cities.  Eight-column  formats  are  measured  and 
reported  as  eight  columns.  Nine-column  formats  are  measured 
and  reported  as  nine  columns.  Six  column  formats  are  meas¬ 
ured  as  six  columns,  and  converted  and  reported  as  eight 
columns. 

1977  full  run  ROP  Color  advertising  linage 

(Newspapers  measured  by  Media  Records,  Inc.) 

Cols  Retail  Gen  Auto  Fin.  Class  Total 


Aberdeen  American  News-e  .  8  621.200  29.135  13,552  9.354  673,241 

Aberdeen  American  News-S  8  372.044  14,840  6,148  41,164  20.382  454.578 

Akon  Beacon  Joumal-e  .  8  1.277.816  250,232  17,746  96,165  24,746  1.666,705 

Akon  Beacon  Journal-S  .  8  546.121  12.133  3.571  19,533  18.960  600.318 

Asbury  Park  Press-e  .  9  770.672  76,397  253.200  106.610  1,206,879 

Asbuiy  Park  Press-S  .  9  370,220  2.220  138,898  18,114  1,520  530.972 

Atlanta  Constitution-m  .  8  1,838.207  321,227  39,356  9,334  71,661  2.279,785 

Atlanta  Joumal-e  .  8  2.288.142  328.933  45,873  9.944  67.394  2,740.286 

Atlanta  Journal  &  Const.-S  .  8  536,404  6,340  7,079  3,144  73,469  626.436 


Baltimore  News  American-S  .  9  514.875  6,850  930  820  523,475 

Baltimore  News  American-e  9  1,185.847  221.858  27,457  7,440  1,442,602 

Baltimore  Sun-m  .  9  299.809  248.113  28,974  8,524  585,420 

Baltimore  Sun-e  .  9  1,004,461  252.530  28.106  8,424  1.293,521 

Baltimore  Sun-S  .  9  572,720  7,800  1.560  582,080 

Bergen  County  Record-e  .  9  349.617  241,386  29.929  86,236  34,330  741,498 

Bergen  County  Record  s  9  239.886  9.762  3.710  3.260  24.542  281,160 

Binghamton  Press-e  .  9  562.105  81,199  8153  27687  17340  6%484 

Binghamton  Press-S  .  9  284.560  4,217  3.484  8,031  16.132  316.424 

Boca  Raton  News-e  .  8  276,346  8,213  5,164  7,704  10,528  307.955 

Boca  Raton  News-S  .  8  271.941  1,543  14.014  2,408  289.906 

Boston  Herald  American-m  .  9  209.842  233,969  33.708  900  2.280  480.699 

Boston  Herald  American-S  .  9  50.215  19.172  1.410  2.280  73,077 

Boston  Globe-e  .  9  294,014  270.056  34.004  882  598,956 

Boston  Globe-m  .  9  311.993  287,305  35,802  900  636,000 

Boston  Globe-S  .  9  156,770  27,842  3.865  71,488  261.515 

Boulder  Camera-e  .  8  877,795  44,363  123,945  370  28,404  1,111,549 

Boulder  Camera  s  .  8  266,113  9,173  23,263  15,614  27.090  341,253 

Bradenton  Herald-e  .  8  979.814  40.863  4.724  22.389  1.049.653 

Bradenton  Herald-S  .  8  289.985  1,140  2.408  852  294.385 

Butlalo  Courier  Express-m  .  8  154,542  181,616  27.786  43,788  407,732 

Buttalo  Couner  Express-S  .  8  339,256  10,364  22,509  62,704  1,232  436,065 

Buftalo  News-e  .  8  1,590.680  310.665  57,283  425,519  2,384.147 

Buttalo  News-S  .  8  43,316  6.518  4,928  6,835  61,597 

Burlington  Free  Press-m  .  8  620,296  68,948  71,866  4.365  6.071  771,546 

Burlington  Free  Press-S  .  8  70,906  7,928  11,554  1,004  4,644  96,036 


Camden  Couner-Post-e  .  8  1.105,459  113,855  27,400  69,189  70,668  1,386,571 

Charlotte  News-e  .  8  1,053.069  186.158  59,867  116,426  1415,520 

Charlotte  Observer-m  .  8  1,185,146  183.198  35,533  121,895  1,525,772 

Charlotte  Observer-S  .  8  367,674  14.075  15,595  397,344 

Chicago  Tnbune-m  .  9  970.059  333,723  28,914  41,850  1,374,546 

Chicago  Tribune-S  .  9  205,640  45.730  2,790  13,950  268,110 

Chicago  News-e  .  9  295.270  240.570  32,424  50.490  618,754 

Chicago  Sun-Times-m  .  6T  337.400  223.445  14,400  21.600  596,845 

Chicago  Sun-Times-S  .  6T  29.000  32,448  2,480  2,400  66,328 

Cincinnati  Enquirer-m  .  9  1,524,742  224,955  29,939  16,190  39,897  1,835,723 

Cincinnati  Enquirer-S .  9  654,216  21,065  10,080  1,417  686,778 

Cincinnati  Post-e  .  9  1,929,623  220,321  30.956  18,132  44,180  2,243,212 

Cleveland  Plain  Dealer-m  .  9  1.379,380  285,447  190,694  70,835  28,664  1,955,020 

Cleveland  Plain  Oealer-S  .  9  339.604  8.183  6,852  10,800  365,439 

Cleveland  Press-e  .  9  1,230,146  246.425  150.701  50,049  12,582  1,689,903 

Columbus.  Ga  Enquirer-m  .  8  842.598  87,351  58.395  9,419  124,312  1,122,075 


Columbus,  Ga  Ledger  Enquirer-S  8  257,171  8,113  3.935  6.150  9,570  286.019 


Cols.  Retail  Gen  Auto.  Fin.  Class.  Total 


Columbus.  Ohio  Dispatch-e  .  9  960.476  281.061  47.800  112,748  1,403.085 

Columbus.  Ohio  Oispatch-S  ...  9  450.281  13.501  7.315  18.392  3.150  492,639 

Columbus.  Ohio  Citijen-Jnl.-S  ..  9  374,790  261.194  26,710  105,744  26.733  796,171 

Covington  Kentucky  Post-e  .  9  215,509  6,412  4.234  5,579  74.590  306.324 

Dallas  News-m  .  9  1.993,427  272,014  47,909  17.417  162.333  2,493.100 

Dallas  News-S  .  9  653.056  9,670  10,371  74.990  748,087 

Dallas  Times-Herald-e  .  9  2.352,761  245.292  45.920  10.046  232.954  2,886,973 

Dallas  Times-Herald-S  .  9  1,034,747  26,369  11,797  103,671  1,176,584 

Dayton  Journal  Herald-m  .  9  662.970  266.608  39.004  4.450  4.725  977,757 

Dayton  News-e  .  9  658,734  271,892  40,607  4,478  4.725  980.436 

Dayton  News-S  .  9  307,594  27,430  8,827  4,242  3,392  351,485 

Denver  Rocky  Mtn  News-m  ....  6T  1.090.152  192.465  39.600  100.800  296.960  1,719,977 

Denver  Rocky  Mtn  News-S  . .  . .  6T  261,708  17.360  13,200  292,268 

Denver  Post-e  .  9  992.306  348.772  50,237  71,000  266,710  1,729,025 

Denver  Post-S  .  9  477  659  5,808  6.876  23,845  278,993  793,181 

Detroit  Free  Press-m  .  8  1,793.964  229,780  300.378  14,178  176,616  2,514,916 

Detroit  Free  Press-S  .  8  213,204  12,226  11,937  9,600  31,820  278,787 

Detroit  News-e  .  9  2.605,431  338,375  281,467  9,514  69,813  3,304.600 

Detroit  News-S  .  9  396,030  18.734  40,611  18.774  4,340  478,489 

Duluth  Herald-e  .  8  261.941  79.988  904  12.040  13,859  368,732 

Duluth  News  Tribune-S  .  8  287,469  77,860  900  12,040  9.203  387,472 

Duluth  News  Tnbune-S  .  8  184,283  13.605  1.086  12,040  18.083  229,097 

El  Paso  Times-m  .  9  1,588,382  90,468  4.835  8.998  8,190  1,700.873 

El  Paso  Times-S  .  9  891,143  17,749  2,835  3,583  5,075  920,385 

El  Paso  Herald  Post-e  .  9  1,486,507  94,037  4,865  11.169  7,910  1,604,488 

EneTimes-e  .  8  430.956  73,686  5,811  1,232  5,418  517,103 

Ene  Times-News-S  .  8  116,485  18,515  7,826  2,709  145.535 

Evansville  Couner-m  .  9  1,237,534  99,129  4,102  14,193  3,150  1.358,108 

Evansville  Press-e  .  9  1.214,564  106.290  4,108  13,216  3,150  1,341,328 

Evansville  Courier-Press-S  .  9  704,581  24,650  1,400  13,760  4.578  748,969 

Fort  Uuderdale  News-e  .  8  1,588,797  220.052  103,810  58,699  158,440  2,129,798 

Fort  Lauderdale  News-S  .  8  785,797  7,476  4,597  10,574  21,340  829,784 

Fort  Lauderdale  News-Sat .  8  995,047  2,520  17,640  148,097  1,163,304 

Fullerton  News-Tribune-e  .  8  101,109  24,230  1,827  49,417  24,226  200,809 

Gary  Post-Tribune-e  .  9  782,300  107.472  33,310  10,740  8,595  942,417 

Gary  Post-Tribune-S  .  9  414,107  4,590  33.868  8,370  134,428  595,363 

Grand  Forks  Herald-e  .  8  505,349  46,008  14.039  46.269  25,639  637.304 

Grand  Forks  Herald-S  .  8  373,679  11,986  90,074  8,281  484,020 

Hartford  Courant-m  .  8  330,931  228,288  33.792  49,767  642,778 

Harttord  Courant-S  .  8  206,281  10,938  2.934  5,260  225.413 

Hollywood  Sun-Tattler-e  .  9  740,210  80.016  36.652  47,847  94,675  1.001,360 

Honolulu  Adveitiser-m  .  9  1,577.870  215.106  60.001  248.332  2,101,309 

Honolulu  Star-Bulletin-e  .  9  1.642.156  219.121  62,757  252.034  2.176.068 

Honolulu  Star-Bulletin  & 

Advertiser-S  .  9  822,130  36,222  2,709  26,008  5,582  892,651 

Houston  Chronicle-e  .  9  2,784,846  257,589  32,496  16,495  907,680  3,999,106 

Houston  Chronicle-S  .  9  1,148,974  25,525  1,855  5,400  290,109  1,471,863 

Houston  Post-m  .  9  2,590,593  241,384  29,823  15,509  492,312  3,369,621 

Houston  Post-S  .  9  875,886  15,048  5,400  169,637  1,065,971 
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.  9  1.767.468  230.334  17.943  50.244  38.367  2.110.376 


Cols  Retail  Gen  Auto.  Fin.  Class  Total 


Huntington  Herald-Dispatch-m  8  395,925  63.056  19,406  1,008  10,148  489.543 

Huntington  Advertiser-e  .  8  358.094  62.894  20.780  1.012  4.950  447.730 

Huntington  Herald-Dispatch-S  .  ..  8  308.547  560  1,232  5,382  315.721 

Knoxville  Joumal-m  .  9  272.682  105.547  17.500  20,883  102,963  519,575 

Knoxville  News-Sentinel-e  .  9  691.506  110.189  19.110  10,025  115.379  946,209 

Knoxville  News-Sentinel-S  .  9  413.438  20,216  12.722  71.400  517.776 

Unsing  State  Joumal-e  .  8  828,416  119,648  122,311  21.030  3,120  1,094.525 

Lansing  State  Joumal-S  .  8  531.207  9,923  190,501  36,299  96.720  864.650 

Lexington  Herald-m  .  9  1,234,741  97,335  5.292  60,591  1.397,959 

Lexington  Herald-Leader-S  .  9  55t,433  t2,43t  3.206  588  34.910  602,568 

Little  Rock  Ark.  Gazette-m  .  8  553.835  97.411  5.174  2.546  658,966 

Little  Rock  Ark.  Gazette-S  .  8  269.435  It, 771  8.364  289,570 

Little  Rock  Ark  Democrat-e  .  .  8  182.297  81.034  10.219  9.003  38,892  321,445 

Little  Rock  Ark  Democrat-S  ....  8  218,603  26,645  8.316  8.502  29,673  291.739 

Long  Beach  Independent-m  .  8  579.975  265.443  17.335  24.009  96.162  982,924 

Long  Beach  Independent  Press- 

Telegram-S  .  8  t  81.334  14,508  55.923  251.765 

Long  Island  Newsday-S  .  5T  850  850  850  2.550 

Los  Angeles  Times-m  .  8  694,214  326.109  9,600  80.168  1.110,091 

Los  Angeles  Times-S  .  8  72.000  10.448  2.700  85,148 

Los  Angeles  Herald  Examiner-e  .  8  22.423  200.649  14.510  6.720  244.302 

Los  Angeles  Herald  Examiner-S  .  8  5.210  1.948  925  1.680  9.763 

Macon  Telegraph-m  .  8  1.305.303  124,879  98.921  13.571  65,287  1,607.961 

Macon  Telegraph  &  News-S  ..  ..  8  362.137  301  11.823  24.668  42.305  441.234 

Manchester  Union  Leader-d  ...  8  167.355  59.365  24.363  5.796  256.879 

Manchester  New  Hampshire 

News-S  .  8  122.608  15.755  4.935  29.455  985  173.738 

Memphis  Commercial  Appeal-m  9  754.530  264.570  22.595  14.084  69.835  1.128.764 

Memphis  Commercial  Appeal-S  9  453.966  15.687  30.299  499.952 

Memphis  Press  Scimitar-e  .  9  445.061  272,873  25,493  14.077  83.199  840,703 

Miami  Herald-m  .  8  2.606.394  323.188  236.562  22,098  81,929  3.270,171 

Miami  Herald-S  .  8  1,184,899  6.931  121,748  8.215  135.106  1.456.899 

Miami  News-e  .  8  211,852  227.167  188,548  80.426  707.993 

Milwaukee  Sentinel-m  .  8  358.256  305.660  97.294  98.376  99.84  7  959.433 

Milwaukee  Joumal-e  .  8  2.327.479  325.621  64.584  61.948  2.779.632 

Milwaukee  Joumal-S  .  8  634.998  51.430  9.360  56.640  66.951  819.379 

Minneapolis  Tnbune-m  .  8  258.085  278.084  150.391  150,580  46.457  883.597 

Minneapolis  Tribune-S  .  8  510.534  58.212  13.240  43.888  205.510  831.384 

Minneapolis  Star-e  .  8  931.068  286.269  171.627  151.617  49,483  1.590.064 

Nashville  Banner-e  .  8  892.579  143.928  260.548  55.956  12,419  1.365,430 

Nashville  Tennessean-m  .  8  892.818  140.756  257.057  59.487  11.908  1.362.026 

Nashville  Tennessean-S  .  8  390.922  23,499  47.773  29.257  9,120  500.571 

New  York  Times-S  .  9  2.550  2,550 

New  York  News-m  .  6T  19.200  2,400  21.600 

New  York  Post-e  .  6T  15,192  204,902  9.800  18,775  248.669 

Newark  Star  Ledger-m  .  9  439.972  216,542  20,139  45.814  722,467 

Newark  Star  Ledger-S  .  9  524.006  5.1t3  4.932  13.069  547.120 

Orlando  Sentinel  Star-d  .  8  2.453.252  196.865  35.063  5.535  117.685  2.808.400 

Orlando  Sentinel  Star-S  .  8  968,877  18,842  3,500  14.882  6.982  1.013.083 

Pasadena  Star-News-D  .  8  1  26,593  81.439  14.448  7,840  786.889  1,017.209 

Pasadena  Star-News-S  .  8  21.199  2.408  182.626  206,233 

Passaic  Herald  News-E  .  9  79.810  98,046  15,504  39.006  232,366 

Passaic  Herald  News-S  .  9  28,923  1,025  2,700  2.670  35.318 

Paterson  News-D  .  9  12t.980  86.668  7,308  33,427  250,443 

Pensacola  Journal-M  .  9  t. 722.366  109.315  25.032  115.362  1.972,075 

Pensacola 

News-Joumal-S  .  9  767,929  8.266  2.709  18,935  84.583  882,422 

Pensacola  News-E  .  9  963,540  102,045  16.457  7.638  1.089,680 

Peoria  Journal  Star-0  .  8  t, 072,200  122,586  48.298  50.851  20.369  1,314.304 

Peoria  Journal  Star-S  .  8  426.252  27,844  8,576  6,764  58,665  528.101 

Philadelphia  Bulletin-E  .  8  1,522.182  335.766  23,931  7,600  31.710  1,921.189 

Philadelphia  Bulletin-S  .  8  539.663  65.930  605.593 

Philadelphia  Inquirer-M  .  8  978,139  213,600  18.880  7.880  1.218.499 

Philadelphia  Inquirer-S  .  8  521,605  19,897  3.400  544,902 

Philadelphia  News-E  .  6T  189.706  135.954  7,644  2,184  1.274  336,762 

Pittsburgh  Post-Gazette  & 

Sun-Telegraph-M  .  9  t  28,257  169,634  21,071  31,893  350,855 

Pittsburgh  Press-E  .  9  327,152  178,446  22,920  28,350  556,868 

Pittsburgh  Press-S  .  9  261,210  5,585  5,670  272,465 

Providence  Bulletin-E  .  9  222.178  111,352  44.160  4,836  382.526 

Providence  Joumal-M  .  9  233.843  110.202  51.458  4,824  400,327 

Providence  Joumal-S  .  9  91,087  8,970  11,118  111,175 

Rochester  Oem  & 

Chronicle-M  .  9  1,068,462  200,491  225,117  101,972  15,795  1.611.837 

Rochester  Dem  & 

Chronicle-S  .  9  557,897  18,134  37,812  37.530  651,373 

Rochester  Times  Union-E  .  9  1,084.206  216.064  107,750  88.363  1.496,383 

Rockford  Star-M  .  9  1,209.607  143,151  227.595  23.997  56,840  1,661.190 

Rockford  Register-Star-S  .  9  667,04  3  5.041  43.517  6,020  50.518  772,139 

Rockford 

Register-Repubkc-E  .  9  1,124.909  139,250  216,215  8,379  55.586  1,544,339 

Sacramento  Bee-E  .  9  1.481.093  335,652  461.986  72,549  113.769  2,465,049 

Sacramento  Bee-S  .  9  398,835  10.674  20.942  6,359  231.128  667,938 

Sacramento  Union-M  .  9  1.010,215  251.898  268,316  45,736  161,243  1.737.408 

Sacramento  Union-S  .  9  83,938  6.631  8,642  22.272  121.483 

Salem  Oregon 

Statesman-M  .  9  1,584,121  134,673  54.583  72,629  325.289  2.171.295 

Salem  Statesman 

Joumal-S  .  9  280,602  2.709  2.709  4,118  52.922  343.060 

Salem  Capital  Journal-E  .  9  1.291.505  130,519  55.097  69,787  217,623  1.764,531 


San  Antonio  Express-M 
San  Antonio 

Express-News-S  .  9  926.108  33.320  1.040  24,227  69.194  1.053.889 

San  Antonio 

Express-News-Sat .  9  207,568  5.69t  150  23.560  19.130  256,099 

San  Antonio  News-E  .  9  1,557.166  23t,758  14.072  50.286  31,741  1.885.023 

San  Antonio  Light-E  .  9  t, 839,570  278,020  9.434  58,966  30.7t7  2.216.707 

San  Antonio  Light-S  .  9  944,463  30.785  3.725  26.930  6t.9t  9  1.067.822 

San  Antonio  Light-Sat .  9  240.248  t.OtO  27,850  269.108 

San  Bernardino 

Sun-Telegram-M  .  8  418.019  245.606  16.923  30.628  21.021  732.197 

San  Bernardino 

Sun-Telegram-S  .  8  149,825  4,800  1.829  16.100  172,554 

San  Diego  Union-M  .  8  1.006,641  299.695  94.331  115.752  1.516.419 

San  Diego  Union-S  .  8  612.065  26.324  14.011  10.008  662.408 

San  Diego  Tnbune-E  .  8  1.456.902  310.573  105.441  114.226  24.063  2.011.205 

San  Francisco 

Chronicle-M  .  8  156.865  244,335  19,467  40.262  460,929 

San  Francisco 

Examiner-E  .  8  163,426  245.526  21.883  40.296  471.131 

San  Francisco  Examiner  & 

Chronicle-S  .  8  52.850  5,508  58.358 

San  Jose  Mercuiy-M  .  8  826.772  301,836  169.356  59.732  1,357,696 

San  Jose  News-E  .  8  702.131  301,634  58.797  59.693  1.122,255 

San  Jose  Mercury-News-S  .  8  254.480  6.692  2.826  1.806  265.804 

Shreveport  Joumal-E  .  9  t. 072,007  120.204  10.936  11.107  1.214.400 

Shreveport  Times-M  .  9  1.613,825  123.152  10.836  9.752  3.010  1,760.575 

Shreveport  Times-S  .  9  791.963  12.048  1.038  4.880  809.929 

St.  Louis  Globe 

Democral-M  .  9  292,980  227.342  58.735  311.450  890.507 

St.  Louis  Globe 

Democral-WE  .  9  t93.080  t  4.295  27,352  5.580  257.484  497,791 

St.  Louis  Post  Dispatch-E  .  9  564.594  237.671  32.491  19,330  854.086 

St  Louis  Post  Dispatch-S  .  9  439.7t8  11.89t  20.590  472.199 

St.  Paul  Pioneer  Press-M  .  8  213.55t  266.803  64,260  121.238  7.980  673.832 

St.  Paul  Pioneer  Press-S  .  8  700,650  57,496  t3,252  tO.959  t11,433  898,281 

St  Paul  Dispatch-E  .  8  827,365  269,317  60.828  1 22. 396  5.493  1.285.399 

St.  Petersburg 

Indpendent-E  .  8  t, 694,959  295.707  t6.372  t  22.83  t  2t0.54t  2.340.4t0 

St.  Petersburg  Times-M  .  8  2.965.674  272.803  22.420  t20.1t2  174.19t  3.560.016 

St.  Petersburg  Times-S  .  8  1,46t.t26  60.036  5.668  29.658  7t. 329  1.627.817 

St.  Stuail  News-E  .  9  264.835  6.831  8.694  585  280.945 

St.  Stuart  News-S  .  9  176.596  849  2.408  7.525  187,378 

Syracuse  Herald 

Joumal-E  .  9  1.640,688  171,441  37,226  144,094  1.957,449 

Syracuse  Herald 

American-S  .  9  1.187.753  18.356  7,086  52.503  1.540  1.267.238 

Post-Standard-M  .  9  1.263.847  174.336  37,224  133.481  8.131  1,617,019 

Tallahassee  Oemocrat-E  .  8  1.642.075  96,627  28.338  88.889  145.713  2.001.642 

Tallahassee  Democrat-S  .  8  499.159  7.120  6.484  44,660  32.883  590.306 

Tampa  Tnbune-M  .  9  3.558.684  270.596  225,271  30.737  341.662  4,426.950 

Tampa  Tnbune-S  .  9  1.080.685  17,739  29.346  8.286  156.252  1.292,308 

Tampa  Times-E  .  9  453,956  262.933  225,544  22.952  241.837  1,207,222 

Utica  Obseiver-Dispatch-E .  9  285.314  67.04  2  6.168  9,532  368.056 

Utica  Observer-Dispatch-S  .  9  221.280  3.735  1.678  226.693 

Utica  Press-M  .  9  329.307  61.736  4.776  11,196  407,015 

Washington  Post-M  .  9  1.817,917  282.355  38.869  29.973  24,165  2.193.279 

Washington  Post-S  .  9  350,340  6,6t9  7,298  364.257 

Washington  Star-E  .  9  856.871  242.562  27.252  14.214  14,136  1.155.035 

Washington  Star-S  .  9  232.840  7.341  12.909  253.090 

West  Palm  Beach  Post-M  .  8  1.627,340  113,319  26.395  15.561  105.330  1.887.945 

West  Palm  Beach  Times-E  .  8  t, 379. 128  tt  1,882  27.580  12.724  77.515  608.829 

West  Palm  Beach  Post-Times-S  .  8  1,014,520  11,922  7.224  13.381  33.017  1,080.064 

White  Plains  Rep.  Dispatch-E  ...  8  t  09.892  179.167  19.901  72.680  2.700  384,340 

White  Plains  Rep.  Dispatch-S  .  . .  8  47.589  6.764  378  9,885  64.616 

Wichita  Eagle-M  .  8  744.486  It 2,238  3.703  40.9t8  901.345 

Wichita  Beacon-E  .  8  94.146  105,063  1.700  37.809  238.718 

Wichita  Eagle-Beacon-S  .  8  203.246  t1.059  t,133  30.876  2,808  249.122 

Youngstown  Vindicator-E  .  8  828.555  t33.8t0  22,5t8  20.475  1,005.358 

Youngstown  Vindicator-S  .  8  352.568  6.048  5.514  2.835  366.965 
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Cols.  Rotoil  Gontrol 
ALABAMA 

ANNISTON  ANCHORAC 

Slor-o  .  8  174,160  16,058  iim,,., 

Stor-sot  m  .  6  1,078  Nows-m 

- 'f-S  .  8  145,978  1,008 

UIRAIIINGHAM  v.uruiM 

Post-Horold-m  .  9  1,055,348  200,359  KINGMAN 

News-0  .  9  1,918,560  201,609 

Nows-S  .  9  759,836  5,948  PHOENIX 


FLORENCE 

Timos- 

Tri  Cities  Doily-eS 


Cols.  Roloil  Gonorol 
ALASKA 

ANCHORAGE 

limos-oS  .  6  2,441,488  53,550 

Nows-m  .  6  545,188  53,858 


11*609  Minor-o  .  8  138,320  10,080 

5!948  PHOENIX 

Arizono  RopubEc-m  . .  9  2,419,784  289,727 

Phooniz  Goiotto-o  ...  9  2,419,784  289,727 

10  939  Arizono  RopvbEc-5  ...  9  843,352 

TUC50N 

Arizono  Doily  5tor-m  9  2,400,867  180,778 

5,148  Arizono  Doily  Stor-5  . .  9  888,213  2,010 

70  Tucson  Citizon-o  .  9  2,350,863  177,890 
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Cols.  Rotoil  Gonorol 


Cob.  Rotoil  Gonorol 


Cols.  Rotoil  Gonorol 


ARIZONA— continued 


YUMA 

Sun-tS  . 

8  718,728 

8,400 

ARKANSAS 

BATESVULE 

. 

8  34,486 

CAMDEN 

N««irs-«  . 

8  28,896 

HOPE 

Stor-t  . 

8  17,038 

980 

HOT  SPRINGS 

S*ntintl  R«cerd>mS 

8  791,602 

18,900 

NEWPORT 

lnd«p«i»dtftt'«S  . 

8  96,222 

SEARCY 

Citiitfl-t  . 

8  28,896 

CALIFORNIA 

ANAHEIM 

. 

8  100,396 

280,465 

BANNING 

Rtcerd-Gaz«tlt-0  .... 

8  3,500 

1,344 

BERKELEY 

Gozfttt-0  . 

8  168,483 

48,573 

CAMARILLO 

Ntws-mS  . 

8  389,998 

CHICO 

EnftrpriM-Rtcofd-t 

8  831,934 

34,204 

CORONA 

lfid0p«nd«nt-«  . 

8  42,574 

In  rotoil 

COSTA  MESA 

Oron^t  Coost  Pilot-0 

8  98,798 

127,330 

Orong0  Coost  Pilot-S 

8  11,046 

2,408 

ESCONDIDO 

Timos-Advocoto-oS  . . 

8  1,166,432 

86,568 

fREMONT 

Argus-mS  . 

8  600,488 

34,776 

FRESNO 

6oo-mS  . 

9  1,309,630 

226,086 

SIMI  VALLEY 
Entorpriso 
Sun  &  Nows-oS 
STOCKTON 

Rocord-o  . 

THOUSAND  OAKS 
Nows  Chroniclo-oS 
TORRANCE 
Doily  Droozo-oS 
TULARE 

Advonco-Rogistor-o 


fS3.S»  135,333  ARLINGTON  HEIGHTS 
HoroM-m  . 


189,434 

988,330 

331,338  S2,4S1 

1,330,530  1S7,334 

160,048  17,937 

I  133,413  8,407 

I  37,4S0  1,01S 


iournol-o  . 

ViaORVILLE 

Rross-oS  . 

VISALIA 

Timos-DoHo-o  .  8  1,139,338 

WALNUT  CREEK 

Contra  Costa  Timos-m  .  8  965,034  53,131 

Volloy  Timos-m  .  8  75,754  8,023 

WAT50NVILLE 

Rogistor-Pajoronion-o  8  373,007  18,108 


COLORADO 
GLENWOOD  SPRINGS 

Post-o  .  8  172,284 

LONGMONT 

Timos-Coll-o  .  9  1,231,776 

LOVELAND 

Roportor-Horold-o  ...  9  436,800 

ROCKY  FORD 

GoioHo-o  .  8  7,DS6 

STERLING 

Joumol-Advocoto-o  ...  8  184,416 


6  858,676 

ALTON 

Tologroph-o  .  8  429,786 

8LOOMINGTON 

Pontogroph-o/d  .  6  1,129,454 

CENTRALIA 

5ontinol-oS  .  8 

HARRIS8URG 

Rogistor-o  .  8 

JACKSONVILLE 

Journol  Courior-moS  . .  9 

KANKAKEE 

iournol-oS  .  6 


1,090,999 
4,704 
503,916 
577,920 
75,194 

I  655,956  171,375 


36,861 

50,470 

63,663 

9,608 

560 

11,706 

6,984 


GLENDALE 

Nows-Pross 


ft  Burbonk  Roviow-o 

8 

61,404 

107,458 

HAYWARD 

Roviow-oS  . 

8 

829,418 

63,452 

HOLLISTER 

Froo  Lonco-o  . 

8 

165,732 

12,422 

U  HABRA 

$tor-Pro9ross-0  . 

8 

54,853 

43,218 

LIVERMORE 

Tri-Volloy  Horold-mS 

8 

650,600 

19,048 

LODI 

Nows  Sontinol-m  .... 

8 

376,733 

25,191 

LOS  ANGELES 

Volloy  Nows-mS  . 

8 

1,745,073 

112,670 

MADERA 

Tribuno-o  . 

8 

173,460 

10,698 

MARYSVILLE 
Appod-Domocrot-o  .  .  . 

8 

517,552 

18,228 

MODESTO 

Boo-mS  . 

9  1,278,550 

319,002 

OROVILLE 

Morcury  Rogistor-o 

8 

318,563 

6,734 

CONNECTICUT 

8RISTOL 

Pross-o  .  9  308,693 

MERIDEN 

Rocord  8  Journol-m 
MIDDLETOWN 


393,085 


47,330 

34,944 


6,958 


35,770 

28,649 


R08INSON 

Nows-o  . 

ROCK  ISLAND 

Argus-oS  . 

ROCKFORD 

Stor  m  .  9  1,479,618  143,864 

Rogistor-o  .  9  1,450,344  141,163 

Rogistor-5tor-S  .  9  763,413  1,134 

5PRINGFIEL0 
Tho  5toto  Journol- 

Rogistor-AD  Doy  . . .  8  1,784,958  106,323 

STERLING 

GozoHo-o  .  8  546,353  6,983 

5TREATOR 

Timos-Pross-o  .  8  93,450  15,750 


BEDFORD 

Timos-Moil-o  .  8  17,698'/z 


40370 


BLOOMINGTON 
HoroM-Tolophonoy 
Sundoy  Horold- 

Timos-o5  .  8  1,037,778  369,993 


ELKHART 

Truth-0  . 

FORT  WAYNE 
Journo  l-Gozotto-m 
Nows-Sontinol-o  . 
Journol-Gozotto-S 


8  826,154  59,290 


Pross-o  . . . 

6 

273,857 

15,936 

GOSHEN 

MILFORD 

Ctizon-oS  . 

8 

20,000 

Nows-o 

INDIANAPOLIS 

NEW  BRITIAN 

Horold-o  . 

8 

216,894 

53,662 

Stor-m  . . 

Nows-o 

NEW  HAVEN 
iourfiol-Courior-m  .  . . 

9 

215,134 

234,661 

Stor-S 

KOKOMO 

Rogistor-o  . 

9 

139,776 

218,946 

Tribuno-o 

Rogistor-S  . . 

9 

125,587 

19,343 

Trtbuno-S 

NEW  LONDON 

Doy-o  . 

9 

627,505 

36,416 

UFAYETTE 
Journal  ft  1 

. . .  9s33  706,650  146,923 
. .  9i23  927,570  141,952 
...M2  335,172  1,002 

5,600 


8  329,798 


9  553,213  12,193 


6  745,984 
6  201,238 


15,n9 

634 


DELAWARE 

WILMINGTON 

Nows-JoumoMmo)  ...  6  532,560  117,740 

Nows  Journal-5  .  6  138,138  840 


PALM  5PRING5 

Dosort  Sun-0  .  8  166,800  In  rotoil 

PALO  ALTO 

Timos-o  .  8  1,073,436  165,116 

PASO  ROBLES 


8  50,985 


Pross-o 
PETALUMA 

Argos-Courior-o  .  8  356,732 

POMONA 

Progross  Bullotin-o  ...  8 

REDDING 

Rocord  5oarchlight-o  6 

REDWOOD  CITY 

Tribuno-o  .  8 

RICHMOND 

Indopondont-o  .  8 

RIVER5IDE 

Pross-o  .  8 

Entorpriso-m  .  8 

Pross-Entorpriso-5  ...  8 

R05EVILLE 


CLEARWATER 

Sun-o5  .  8  1,509,074 

COCOA 

Todoy-m5  .  8  1,654,156 

FORT  MYERS 

Nows-Pross-m  .  6  2,689,246 

LEESBURG 

Commorciol-o  .  8  497,434 

PALATKA 

N/A  115,843  Nows-o  .  8  289,198 


70,923 

16,282 


8  979,510  61,754 

MUNCIE 

Stor  m  .  9  357,609  134,736 

Evoning  Pross-o  .  9  393,862  161,091 

Sundoy  Stor-S  .  9  96,194  33,719 

RICHWIOHD 

Palladium  Itom-oS  ...  8  279,664  23,296 

ROCHESTER 

Sontinol-o  .  6  40,467 

SEYMOUR 

Tribuno-o  .  8  521,920  12,315 

VALPARAISO 

VidoHo-Mossongor-o  ..  9  .417,480  8,442 


Courtor-o  . 

8 

679,518 

43,743 

WASHINGTON 

Joumol-o  . 

8 

547,162 

8,830 

WATERLOO 

Courior-oS  .  . 

9 

855,134 

125,132 

KANSAS 

ABILENE 

Ro1loctor-Chroniclo-o  8 

263,314 

ARKANSAS 

City  Trovolor-o  . 

6 

330,921 

3,105 

ATCHISON 

Globo-o  . 

8 

88,662 

Globo-S  . 

8 

94,150 

CUY  CENTER 

Oi$potch-o  . 

8 

156,814 

COFFEYVILLE 

Journol-oS  . 

6 

620,438 

12,404 

FREDONIA 

Horold-o  . 

6 

2,646 

GARDEN  CITY 

Tologrom-o  . 

8 

206,346 

GOODUND 

Nows-o  . 

8 

670,586 

6,720 

HUTCHINSON 

Nows-oll  day  . 

6 

542,178 

JUNCTION  CITY 

Union-o  . 

7 

411,460 

1,078 

UWRENCE 

Journol-World-o  . 

8 

729,680 

NEWTON 

Konson-o  . 

6 

157,906 

800 

PinSBURG 

Sun-mS  . 

6 

172,074 

73,360 

PRAH 

Tribuno-o  . 

8 

19,899 

TOPEKA 

Copitol- Journol-m  . . . . 

6 

65,061 

4,788 

Copitol-Journol-o  ... 

6 

66,255 

4,788 

CopHol-Journol-S  ... 

6 

38,458 

875 

WICHITA 

Eoglo-Boocon-moS 

6 

640,810 

233,145 

KENTUCKY 

ASHUNO 

Indopondont-oS  .... 

6 

266,658 

31,093 

BOWLING  GREEN 

Pork  CHy  Nows-oS  . . 

9 

386,512 

41,580 

COVINGTON 

Kontucky  Post-o  .... 

9 

477,374 

3,835 

HENDERSON 

Gloonor-m  . 

6 

420,798 

14,503 

HOPKINSVILLE 

Kontucky  Now  Ero-o 

8 

1,218,546 

7,490 

LOUISVILLE 

Courior-Journol-m  . . . 

8 

687,673 

123,849 

Timos-o  . 

8 

743,056 

131,716 

Courior-Joumol-S  . . . 

8 

340,280 

MADISONVILLE 
Mossongor-o  . 

8 

743,084 

20,034 

MAYFIELD 

Mossongor-o  . 

9 

295,400 

30,000 

MAYSVILLE 

Lodgor-Indopondont-m 

8 

240,800 

9,184 

PADUCAH 

Sun  Domocrot-oS  . . . 

8 

1,036,700 

29,092 

7,616 

25,739 


538,755 
481,026  152,544 


PENSACOLA 

Nows-Journol-moS 


Pross-Tribuno-0  .... 

8 

230,282 

4,704 

SALINAS 

CoKfomion-o  . 

8  1,008,644 

31,626 

SAN  LUIS  OBISPO 
Tologrom-Tribuno-o 

8 

185,780 

25,442 

SAN  PEDRO 

Nows-Pilot-o  . 

8 

570,318 

149,142 

SAN  RAFAEL 
Indopondont-Journol-o 

8 

763,917 

172,311 

SANTA  BARBARA 
Nows-Pross-o  . 

8 

384,601 

141,176 

Nowt-Pro>s-5  . 

8 

137,532 

SANTA  CRUZ 

Sontinol-oS  . 

..  8 

636,203 

38,190 

SANT*  M0NK4 
Oullook-o  . 

6 

188,760 

*Convortod  to  B-cdumn 

oguivolont. 

GEORGIA 

235,648  56,602  AMERICU5 

Timos  Rocordor-o  . , . .  8  54,026 

654,334  267,036  DUBLIN 

654,334  267,036  Courior-HoroU-o  ....  8  1,931,474 

N/A  N/A  gpinesvILLE 

Timos-o5  .  6  558,371 

MOULTRIE 

Obsorvor-o  . 


JiME5 

6  1,109,794 

27,034 

7,000 

Tribuno-o  . 

9 

575,078 

8,834 

BATON  ROUGE 

ATLANTIC 

6  1,626,193 

85,204 

9,022 

Nows-Tologroph-0  . . . . 

8 

286,237 

7,000 

Stoto  Timos-o  . 

6  1,626,192 

85,204 

BOONE 

Advocoto-S  . 

6  548,447 

2,850 

208,816 

Nows-Ropubkcon-oS  . . 

8 

71,820 

10,780 

LAKE  CHARLES 

CARROLL 

Amoricon  Pross-oS  . . . 

8  234,360 

39,312 

Timos  Horold-o . . 

8 

156,800 

9,996 

MONROE 

CHARLE5  CITY 

Nows-Stor-World-moS 

8  1,766,026 

141,977 

Pross-o  . 

8 

N,A. 

9,135 

NEW  ORLEANS 

5,228 

CLINTON 

Timos-Picoyuno-m  .... 

9  2,459,532 

261,505 

8 

742,742 

81,805 

Stotos-ltom-o  . 

9  1,333,503 

251,669 

3,208 

COUNCIL  BLUFFS 

Timos-Picoyuno-S  .... 

9  733,413 

18,776 

8 

666,547 

88,836 

SLIDELL 

57,279 

DES  MOINES 

Sontry-Nows-m  . 

8  935,484 

12,040 

Goiollo-o 


IDAHO 

BOISE 

Idaho  Stotosmon-mS  . .  6 


MOSCOW 

Idohonion-o 


166,467 

527,800 

107,039 

600,880 

43,680 


5,962 

18,000 

4,553 

33,872 

90,258 


Idoho  Stoto  Journol-o5 
TWIN  FALLS 
Timos-Nows-oS  . 


876,634  49,084 

631,302  36,260 


Rogistor-m  .  6  155,099  139,664 

Tribuno-o  .  6  424,788  132,375 

Rogislor-5  .  6  130,508  66,972 

DUBUQUE 

Tologroph  HoroM-oS  . .  8  574,336  107,661 

FAIRFIELD 
Lodgor-o  . . . 

IOWA  CITY 
Pross-Ctizon-o 
KEOKUK 

Goto  City-o  .  8  1,097,390  67,792 

LE  MARS 

Sontinol-o  .  6  266,434  N.A. 

MARSHALLTOWN 

Timos-RopubKcon-o  —  6  135,968 

NEWTON 

Nows-o  .  8  162,337 


417,508 

693,770 


67,802 

76,580 


16,604 

9,000 


BIDDEFORD 
Journal  Tribuno-o 


LEWISTON 

Sun-JournoLmo  . ,  . . 
PORTUND 

Pross  HoroM-m  - 

Eipross-o  . 

Moino 

Sunday  Tologrom-S 
WATERVILLE 
Sontinol-m . 


8  181,353  72,912 
11  355,683  14,280 

6  140,868 

9  633,348 


10,836 

47,194 


453,194  109,317 
453,194  109,317 


97,692 

278,607 


4,188 

25,585 


46 


EDITOR  &  PUBLISHER  for  September  30,  1978 


Cols.  Retail  General 
MARYLAND 


HAGERSTOWN 


Herald-m  . 

8  350,322 

16,063 

Mail-e  . 

8  350,322 

16,063 

MASSACHUSETTS 

ATHOL 

News-e  . 

8  45,010 

21,000 

BROCKTON 

Enterprise-e  . 

8  33,095 

103,287 

FALL  RIVER 

Herold  News-e  . 

8  143,302 

71,269 

GREENFIELD 

Recorder-e  . 

8  51,040 

30,000 

LAWRENCE 

Eogle-Tribune-e  . 

9  1,034,404 

149,786 

MILFORD 

News-e  . 

9 

151,018 

NEW  BEDFORD 
Stondard-Times-e  .... 

6  218,414 

63,756 

Stondord-Times-S  .... 

6  146,552 

980 

NORTH  ADAMS 

Tronscript-e  . 

6  147,434 

QUINCY 

Polriot  Ledger-e  . 

8  227,055 

119,101 

SALEM 

News-e  . 

8  54,936 

49,360 

MICHIGAN 

ALPENA 

News-e, sot, m  . 

8  240,142 

16,002 

BATTLE  CREEK 

Enquirer  and  News-eS 

9  1,072,043 

106,697 

BAY  CITY 

Times-eS  . 

6  528,563 

59,350 

BENTON  HARBOR/ST.  JOSEPH 
Herold-Pollodium-e  .  . . 

1 

8  325,766 

79,212 

CADILUC 

News-e  . 

6  104,566 

21,763 

ESCANABA 

Ptess-e  . 

8  57,918 

6,400 

GRAND  HAVEN 

Tribune-e  . 

8  277,788 

1,085 

GRAND  RAPIDS 

Press-e  . 

6  2,019,416 

211,862 

Press-S  . 

6  554,470 

20,272 

HOLLAND 

Sentinel-e  . 

8  711,630 

IRONWOOD 

Globe-e  . 

8  248,542 

1,000 

UNSING 

Stole  Joumol-eS  . 

9  1,921,766 

134,246 

MANISTEE 

News-Advocote-e  .... 

8  603 

MONROE 

News-e  . 

8  343,182 

89,768 

MT.  CLEMENS 

Mocomb  Doily-e  . 

9  359,247 

36,283 

MUSKEGON 

Cbrenicle-e/S  . 

6  595,098 

114,758 

owosso 

Argus  Press-e  . 

8  223,514 

15,504 

Cols.  Retail  General 


JOPIIN 

Glebe-m  .  8  579,189  48,766 


KANSAS  CITY 
Star'Time$-m,e,S 

...  6  1,075,877 

548,024 

KENNETT 

Democrot-e  . 

...  8  1,274 

2,470 

KIRKSVILLE 

Eipress-eS  . 

...  8  1,034,880 

6,000 

MACON 

Chrontcle-Herold-e 

...  8  14.448 

4,816 

MARSHALL 

Democrot-News-e 

.  . .  .  8  4,248* 

*Converted  to  6-coiumn  equivalent. 

MARYVILLE 

Forum-eS  . 

. .  . .  6  398,944 

NEOSHO 

News-eS  . 

.  . .  8  173,138 

2,000 

NEVADA 

Moil/Herold-eS 

. .  .  8  84,966 

POPLAR  BLUFF 
Americon  Repubic- 

e  .  9  348,411 

16,170 

ST  JOSEPH 

News  Press  & 
Gozette-m.eS 

.  . .  .  6  852,579 

66,853 

SEDALIA 

Copitol-m  . 

....  8  291,690 

1,500 

Democrot-e  .  . . . 

. .  . .  8  291,690 

1,500 

Democrot-Copitol-S 

...  8  135,198 

2,000 

WARRENSBURG 

Stor-Journol-e 

....  8  28,792 

WE51  PLAIN5 

Ouill-e  . 

...  8  867,524 

NEBRASKA 

ALLIANCE 

Times-Herold-e  .  . 

. .  . .  6  201,684 

6,468 

BEATRICE 

Sun-e  . 

....  6  427,902 

15,898 

COLUMBUS 
Telegrom-e  . 

....  8  1,682,726 

62,324 

GRAND  ISLAND 
Independent-e 

....  6  3,578,939 

100,912 

HASTINGS 

Tribune-e  . 

...  6  1,149,330 

55,776 

HOLDREGE 

Citizen-e  . 

.  8  141,456 

5,292 

KEARNEY 

Hub-meSot.  . .  , 

.  8  611,520 

30,576 

LINCOLN 

Journol-Stor-meS 

....  8  1,866,340 

167,807 

McCOOK 

Gozette-e  . 

.  8  508,200 

7,378 

NORFOLK 

News-e  . 

.  8  850,430 

NORTH  PLATTE 
Telegroph-e  .  . . 

.  6  703,598 

7,269 

OMAHA 

World-HerokJ-o/d 

....  8  2,215,539 

217,504 

Werltl-Hereltl-5 

.  8  718,380 

14,452 

YORK 

News-Times-e  .  . 

.  6  258,678 

NEVADA 

Cols.  Retail  Generol 
NEW  YORK 

ALBANY 

Times-Unien-m  .  9  534,220  191,239 

Knicirerbeciref  News-e  9  536,255  186,330 

Sunrioy  Times-Union-S  9  593,900 

CORNING 


Leoder-e  . 

8  971,432 

16,800 

CORTLAND 

Stondord-e  . 

8  88,237 

11,620 

ITHACA 

Journol-e  . 

6  377,076 

25,620 

KINGSTON 

Freemon-eS  . 

8  142,016 

13,700 

MALONE 

Telegrom-e  . 

8  171,300 

N.A. 

MAMARONECK 

Times-e  . 

8  136,094 

189,378 

Times-S  . 

8  23,156 

11,956 

MOUNT  VERNON 

Argus-e  . 

8  147,448 

139,734 

Argus-S  . 

8  46,606 

11,956 

NEW  ROCHELLE 
Stondord-Stor-e  . 

8  137,340 

192,780 

Stondord-Slor-S  . 

8  33,460 

11,956 

NYACK 

RocLIond 

Journol-News-e 

8  377,482 

197,918 

Rocklond 

Journol-News-S 

8  185,500 

5,180 

OLEAN 

Times  Herotd-e  . 

8  626,276 

90,524 

ONEONTA 

Stor-m  . 

6  120,470 

1,800 

OSSINING 

Citizen  Register-e  .  . . 

8  139,664 

192,780 

Citizen  Register-S  .  .  . 

8  24,290 

11,956 

PEEKSKILL 

Stor-eS  . 

8  98,322 

79,793 

PLATTSBURGH 

Press-Republicon-m 

6  367,962 

24,108 

PORT  CHESTER 

Item-e  . 

8  141,624 

192,780 

Item-S  . 

8  27,160 

11,956 

ROME 

Sentinel-e  . 

8  128,555 

19,420 

SCHENECTADY 

Gozette-m  . 

8  1,229,590 

189,802 

STATEN  ISLAND 
Advonce-eS  . 

9  191,102 

156,077 

TARRYTOWN 

News-e  . 

8  133,042 

189,168 

News5  . 

8  30,702 

11,956 

UTICA 

Press-m  . 

9  346,836 

60,018 

Observer  Dispotch-e 

9  338,730 

63,154 

Sundoy  Observer 
Dispotch-S  . 

9  233,702 

5,712 

YONKERS 

Herold  Stotesmon-e 

8  165,172 

140,938 

Herald  Stotesmon-S 

8  34,258 

11,956 

NORTH  CAROLINA 

A5HEVILIE 

Citiien-nr  .  8  320,075 

95,257 

Times-e  . 

8  315,084 

93,451 

Citizen-Tirrws-S  .... 

8  315,843 

3,363 

Cols.  Retail  General 

CHILIICOTHE 

Gozette-e  . 

8  124,264 

11,970 

DEFIANCE 

Crescent-News-e  . 

8  258,600 

27,200 

DEUWARE 

Gozette-e  . 

6  70,406 

ELYRIA 

Chroniele-Telegrom-e 

8  953,899 

25,797 

Oironicle-Telegrom-S 

8  638,223 

5,910 

FAIRBORN 

Herold-e  . 

6  187,824 

3,612 

IRONTON 

Tribune-eS  . 

8  112,518 

30,142 

KENTON 

Times-e  . 

8  220,402 

58,772 

MANSFIELD 

News  Journol-e-S  .  .  . 

6  386,484 

98,266 

MARTINS  FERRY 
Times-Leoder-e  . 

6  165,228 

8,526 

MARIETTA 

Times-e  . 

6  843,349 

23,234 

MARYSVILLE 

Journol-Tribune-e  .  .  . 

8  308,000 

NAPOLEON 

Northwest-Signal 
Courier-e  . 

6  201,640 

36,101 

SANDUSKY 

Register  e.Sot  m  . . . 

6  456,268 

99,974 

TIFFIN 

Advertiser-Tribune-e  . 

8  592,830 

TOLEDO 

Blode-e  . 

9  2,246,572 

275,807 

Blode-S  . 

.  9  873,894 

2,890 

TROY 

News-eS  . 

6  99,330 

36,120 

UPPER  SANDUSKY 
Chief-Union-e  . 

8  54,090 

980 

OKLAHOMA 

ADA 

News-eS  . 

9  119,581 

49,651 

ALTUS 

Times-Democrot-e  .  . 

8  75,712 

7,026 

DUNCAN 

Bonner-eS  . 

8  200,270 

2,352 

HENRYETTA 

Free  Lonce-eS  . . .  . 

8  43,288 

1,244 

MUSKOGEE 

Phoenii  &  Times 
Oemocrot-mS  .  . . 

8  422,807 

111,426 

NORMAN 

Tronscript-eS  . 

8  686,798 

5,040 

OKLAHOMA  CITY 
OklohorTMn  & 

Times-meS  . 

9  5,125,229 

337,725 

PONCA  CITY 

News-eS  . 

6  534,016 

4,802 

SAPULPA 

Herold-eS  . 

8  112,000 

Shownee 

News-Stor-mS 

. . .  6  6,850 

TULSA 

World  &  Tribune-me 

6  1,407,411 

271,442 

PORI  HURON 


Times  Herold-e&S 

. .  .  6*1,107,708 

*49,728 

'Converted  to  B-column  equivolent. 

MINNESOTA 

BEMIDJI 

Pieneer-eS  .  8 

155,589 

8,241 

RED  WING 
RepubKcon  Eogle- 

e  .  . .  6 

235,984 

5,292 

ROCHESTER 

Post-Bulletin-e 

.  6 

668,250 

38,554 

WINONA 

News-e  . 

.  8 

344,190 

28,091 

WORTHINGTON 
Globe-e  . 

.  6 

302,904 

14,014 

MISSISSIPPI 

BILOXI-GULFPORT 
Sun-m  . 

.  9 

546,994 

39,795 

Herold-e  . 

.  9 

969,266 

48,913 

Sun-Herold-S 

.  9 

420,994 

6,268 

GREENVILLE 

Delto  Democrat 
Times-eS  .  . . 

.  6 

574,045 

7,066 

STARKVIUE 

Doily  News-m  . 

.  8 

235,900 

4,200 

TUPELO 

Journol-m  . 

.  8 

616,966 

34,764 

WEST  POINT 

Times  Leoder-e 

.  8 

112,846 

3,644 

URTHAGE 

Press-e  . 

MISSOURI 

.  8 

181,489 

CLINTON 

Democrot-e 

.  8 

39,466 

DEXTER 

Stotesmon-e  . . 

.  8 

117,000 

INDEPENDENCE 
Eiominer-e  . . . 

.  6 

93,268 

ELKO 


Free  Press-e  . 

LAS  VEGAS 

Review-Journol-e  . .  . 

8  14,980 

.  8  2,882,628 

155,465 

RENO 

Gozette-e  . 

8  781,494 

60,242 

State  JournoL-mS 

8  856,548 

60,242 

NEW  HAMPSHIRE 

KEENE 

Sentinel-e  .  8  241,857 

17,170 

LACONIA 

Citizen-e  . 

9  89,846 

21,240 

LEBANON 

Valley  News-e  .  .  .  . 

8  56,609 

20,874 

NASHUA 

Teiegroph-e  . 

8  169,680 

53,199 

NEW  JERSEY 

CAMDEN 


Courier-Post-e  . 

6 

912,954 

98,543 

MORRISTOWN 

Doily  Record-e  . 

6 

217,288 

16,835 

NEW  BRUNSWICK 

Home  News-eS  . 

9 

342,171 

49,491 

SALEM 

Today's  Sunbeom-m 

8 

125,000 

8,000 

WOODBURY 

Gloucester  Co.  Times-e 

6 

187,200 

21,600 

NEW  MEXICO 


FARMINGTON 

Times-eS  . 

..  8 

613.046 

17,990 

GALLUP 

Independent-e  .  . . 

. .  9 

205,590 

7,791 

HOBBS 

News-Sun-eS  .... 

...  8 

343,616 

3,920 

LAS  CRUCES 
Sun-News-eS  .... 

.. .  8 

423,360 

28,224 

BURLINGTON 


Times-News-eS  .  . . 

. .  8 

664,958 

39,438 

DURHAM 

Herold-S  . 

. .  .  8 

242,078 

Herold-m  . 

...  8 

607,660 

123,328 

Durham  Sun-e  .  .  . 

...  8 

607,660 

123,328 

GOLDSBORO 

News-Argus-e  .  .  .  . 

. . .  8 

489,552 

28,472 

News-Argus-S  .  . .  ■ 

...  8 

343,560 

1,008 

GREENVIUE 
Rellectet-e5  . 

. . .  8 

613,256 

32,218 

HENDERSON 

Oispotch-e  . 

. .  .  8 

250,432 

ROANOKE  RAPIDS 
Herold-eS  . 

. .  .  8 

258,811 

7,768 

SALISBURY 

Post-eS  . 

.  . .  8 

426,608 

SANFORD 

Herold-e  . 

. . .  8 

385,238 

5,922 

STATESVILLE 

Record  &  Londmork 

-e 

275,870 

9,360 

WILMINGTON 

Stor  News-mS  .  . . 

.  .  8 

899,808 

56,488 

WILSON 

Times-e  . 

...  8 

485,310 

18,984 

NORTH  DAKOTA 

BISMARCK 

Tribune-e  . 

. .  .  8 

984,536 

114,534 

FARGO 

Forum-meS  . 

. .  6  1,298,628 

61,084 

MINOT 

News-e  . 

..  .  8 

557,060 

41,258 

ASHLAND 

Times-Gozette-e  . . 

OHIO 

...  8 

145,068 

61,495 

BOWLING  GREEN 
Sentinel-Tribune-e 

...  8 

108,192 

70,921 

CAMBRIDGE 

Jeflersonion-e 

....  8 

315,112 

19,572 

OREGON 

CORVALLIS 


Gozette-Times-e  . 

8  999,558 

15,785 

EUGENE 

Register-Guord-eS  . .  . 

6  1,413,104 

149,100 

KLAMATH  FALLS 

Herold  &  News-eS  .... 

B  1,677,830 

49,442 

PENDLETON 

Eost  Oregonion-e  .... 

8  452,452 

29,337 

PORTUND 

Oregonion-m  . 

6  1,324,664 

281,508 

Oregon  Journol-e  .... 

6  363,410 

296,752 

Oregonion-S  . 

6  421,663 

56,797 

PENNSYLVANIA 

ALLENTOWN 

Cell-m  . 

6  1,212,582 

81,060 

Chronicle-e  . 

6  1,169,532 

81,060 

CoN-Chronicle-S  . 

6  488,544 

8,148 

ALTOONA 

Mirror-e  . 

8  247,058 

75,442 

BEDFORD 

Gozette-m  . 

8  39,788 

3,008 

BETHLEHEM 

Globe  Times-e  . 

8  484,967 

44,583 

CARLISLE 

Sentinel-e  . 

8  319,375 

2,394 

CHESTER-UPPER  DARBY 
Delowore  County 

Doily  Times-e  .... 

6  73,655 

39,670 

DANVILLE 

News-e  . 

8  98,896 

4,816 

ELLWOOD  CITY 

Ledger-0  . 

8  145,908 

HARRISBURG 

Potriot-m  . 

9  1,170,131 

212,758 

Ner«s-e  .... 
Petriot-NerMs-S 
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PENNSYLVANIA— continued 
HAZLETON 


Stondord-Sptokcr-o/d  . 

9  398,32S 

17,241 

HUNTINGDON 

Ntws-«  . 

8  70,924 

INDIANA 

Gai«tte-«  . 

8  200,200 

34,060 

KITTANNING 

Leodar-TifMs-e . 

8  24,350 

10,276 

LANCASTER 

Inttlli9«ncer  Joumol/ 

N«w  Ero-me  . 

9  799,429 

151,481 

NtiMs-S  . 

9  308,317 

39.78T 

LANSDALE 

North  Pont)  Roporler-e 

6  3S4,39I 

LEBANON 

NttMi-e  . 

8  297,080 

28,239 

NORRISTOWN 

Times  Herold-e  . 

8  113,990 

11,000 

PHOENIXVILLE 

Phoenii'O  . 

6  28,896 

16,846 

POTTSTOWN 

Mercury-m  . 

6  204,869 

28,542 

QUAKERTOWN 

Free  Press-e  . 

6  132,300 

17,640 

READING 

Times-m  . 

8  377,241 

78,078 

Eogle-e  . 

8  377,241 

78,078 

Eogle-S  . 

8  175,429 

7,200 

SI.  MARYS 

Pr#S!-«  . 

8  28,900 

31,200 

SCRANTON 

Tirrtes-e  . 

8  94,500 

91,804 

SOMERSET 

Americon*m  . 

8  60,948 

SUNBURY 

Item-e  . 

6  ‘222,068 

*23,548 

‘Converted  to  8  colomn  equ 

ivolent. 

TITUSVILLE 

Herold-m  . 

9  27,230 

UNIONTOWN 

Herold-Stondord-me 

6  219,296 

41,867 

WASHINGTON 

Observer-Reporter-o/d 

8  426,923 

84,154 

WILKES-BARRE 

Times-Leoder — 

News/Record-o^d  .  . . 

8  418,286 

131,213 

WILLIAMSPORT 

Sun-Gozette*e  . 

6  443,338 

34,174 

RHODE  ISLAND 

PAWTUCKET 

Times-e  . 

9  137,301 

60,079 

WOONSOCKET 

Coll-<  . 

9  302,927 

45,162 

SOUTH  CAROLINA 

COLUMBIA 

The  Stole  Record-meS 

8  2,494,886 

283,362 

FLORENCE 

News-mS  . 

8  599,382 

43,916 

GREENVILLE 

News-m  . 

8  1,310,354 

155,930 

GREENWOOD 

lndei*JoMrno)-e  . 

8  73,375 

15,450 

SUMTER 

Item-e  . 

8  450,968 

27,552 

SOUTH  DAKOTA 

BROOKINGS 

Register-e  . 

6  506,156 

HURON 

Ploinsfflon-otl  doy 

8  219,506 

4,100 

LEAD 

Coll/Pioneer  Times-e  .  . 

6  52,948 

SIOUX  FALLS 

Argus-Leoder-eS  . 

6  893,508 

32,649 

WATERTOWN 

Public  Opinion-e  . 

8  1,134,522 

6,184 

TENNESSEE 

CHATTANOOGA 

News-Free  Press-e  . .  . 

8  1,881,600 

177,066 

CLARKSVILLE 


Leaf>Chrenicle>eS  .... 

8  355,626 

18,992 

CIEVEUND 

Bonner-eS  . 

8  864,864 

34,608 

COOKEVILLE 

Herold-Citizen-e . 

8  189,938 

DYERSBURG 

Stote  Gozette-e  .... 

8  239,064 

3,010 

GREENEVILLE 

Sun-e  . 

9  301,290 

4,178 

KINGSPORT 

Times- 

News-meS  . 

8  539,000 

51,100 

KNOXVILLE 

Joumel-m  . 

9  418,852 

106,050 

News  Sentinel-e  . 

9  1,031,513 

122,540 

News  Sentinel-S  . 

9  585,886 

65,477 

MORRISTOWN 

Citizen  Tribune-e  .  .  ■  . 

6  2,003,456 

30,640 

MURFREESBORO 

News  iournol-eS 

8  420,072 

13,050 

PARIS 

Post-Intelligencer-e 

8  N.A 

950 

SHELBYVILLE 
Times-Gozette-e  . 

8  161,896 

6,006 

TEXAS 

ATHENS 

Review-eS  . 

8  11,693 

4,032 

AUSTIN 

Americon- 

Stotesmon-oll  day,  S. 

9  1,912,106 

104,412 

BAY  CITY 

Tribune-e  . 

8  55,545 

BEAUMONT 

Enterprise/iournol/ 

Enterprise- 

iournol-meS  . 

9  985,929 

74,971 

CORSICANA 

Sun-eS  . 

8  296,000 

5,400 

CORPUS  CHRISTI 

Coller-Times-meS  ... 

8  2,737,500 

180,118 

EL  PASO 

Times/Hereld- 
Pest-meS  . 

9  3,945,998 

147,882 

HARLINGEN 

Volley  Stor-mS  . 

9  722,092 

76,846 

KERRVILLE 

Times-e  . 

8  154,478 

7,056 

KILGORE 

News  Herold-e  . 

8  28,525 

News  Herold-S  . 

8  44,394 

1,596 

KILLEEN 

Herald-eS  . 

8  1,119,552 

105,840 

MARSHALL 

News  Messenger-eS 

8  180,950 

11,816 

MIDLAND 

Reporter-Telegrom-eS  . 

9  682,976 

45,920 

NACOGDOCHES 

Sentinel-eS  . 

8  128,016 

5,880 

TEMPLE 

Telegrom-mS  . 

9  668,584 

44,996 

UTAH 

OGDEN 

Standard  Eiaminer-eS 

8  1,190,210 

170,968 

SALT  LAKE  CITY 

Tribune-m  . 

Deseret  News-e  . 

Tribune-S  . 

9  2,917,672 

9  2,910,329 

9  1,288,947 

141,997 

78J08 

8,919 

VERMONT 

BENNINGTON 

Banner-e  . 

8  173,551 

12,145 

BURLINGTON 

Free  Press-mS  .  6  694,946* 

‘Converted  ta  6-calumn  equivalent. 

87,710* 

RUTUND 

He  raid- mS  . 

8  304,937 

43,020 

ST.  ALBANS 

Messenger  . 

0  305,760 

70,000 

ST.  JOHNSBURY 

Caledanian-Record-e  .  . 

8  28,106 

18,400 

VIRGINIA 


COVINCTON 


Virginian-e  . 

8 

180,040 

7,023 

DANVILIE 

Register/Bee-meS  .... 

6 

456,051 

37,086 

HARRI50NBURG 

News-Recard-m  . 

8 

112,420 

25,186 

NEWPORT  NEWS 

Pr«js-ni  . 

9 

1,102,988 

109,357 

Times- Herald-e  . 

9  1,086,881 

109,357 

Prt«j-5  . 

9 

948,653 

2,873 

NORFOLK 

Virginian-Pilat-m  .... 

9  1,356,860 

197,003 

Ledger-Star-e  . 

9 

998,477 

197,810 

Virginian-Pilot 

Ledger-Stor-S  . 

9 

1,150,886 

13,861 

RICHMOND 

Times-Dispotch-m  .... 

8 

883,343 

167,400 

News  Leader-e  . 

8 

853,095 

136,833 

Times-D<spatch-S  .... 

8 

979,268 

8,500 

5TAUNT0N 

Leader/News  Leader-eS 

8 

248,906 

9,044 

WASHINGTON 


8ELLINCHAM 


Herold-eS  . 

6  1,020,628 

67,956 

CENTRALIA 

Chrenicle-e  . 

6  438,718 

17,836 

LONGVIEW 

News-e  . 

6  1,312,654 

PASCO 

Tri-City  Herald-eS  .... 

8  2,607,444 

73,567 

PORT  ANGELES 

News-eS  . 

6  535,262 

10,808 

SEAHLE 

Times-eS  . 

6  1,024,821 

345,848 

TACOMA 

News  Tribune-e  . 

9  1,513,172 

256,061 

WALLA  WALLA 

Union -Bulletin-eS  .... 

6  *643,482 

*16,142 

‘Converted  to  6  Column  equivelont 

WENATCHEE 

WoiW-t5  . 

8  1,793,414 

56,627 

YAKIMA 

Herold-Republc-o/d.S  . 

6  2,012,402 

105,280 

WEST  VIRGINIA 

BLUEFIELD 

Telegreph-mS  . 

8  286,256 

65,800 

HUNTINGTON 

Herald-Dispotch-m 

8  468,181 

83,622 

Advertiser-e  . 

8  425,782 

82,362 

Herold-Dispotch-S  . . . 

8  376,712 

987 

WISCONSIN 


CHIPPEWA  FALLS 


Herald  Telegrom-e  . .  . 

8 

142,149 

EAU  CLAIRE 

Leader  Telegrom-e  . .  . 

8 

488,362 

53,970 

FORT  ATKINSON 

Jetterson  County 

Union -e  . 

8 

294,308 

GREEN  BAY 

Press-Go  zette-o  . 

8  1,223,425 

127,137 

LA  CROSSE 

Tribune-eS  . 

8 

490,938 

64,779 

MADISON 

Wisconsin 

State  Journal  . 

6  1,228,756 

180,184 

CopHol  Times-meS 

OSHKOSH 

Northwestem-e  . 

8 

175,224 

113,358 

PORTAGE 

Register-eS  . 

8 

24,000 

3,000 

SHEBOYGAN 

Press-e  . 

8 

560,028 

42,816 

SUPERIOR 

Telegrom-e . 

8 

771,596 

8,323 

WAUSAU 

Herold-e  . 

9 

304,020 

62,881 

WEST  BEND 

News  &  Post-eS  . 

8 

142,142 

WYOMING 


CASPER 


Stor-Tribune-mS  .  .  . 

8 

474,376 

RAWLINS 

Times-m  . 

5 

50,000 

SHERIDAN 

Press-me  . 

8 

210,716 

WORUND 

Northern 

Wyoming  News-m  .  .  , 

6 

21,728 

CANADA 

ALBERTA 


CALCARY 


HeroM-e  . 

8  2,016,615 

791,868 

EDMONTON 

Journol-e  . 

8  2,958,065 

651,073 

LETHBRIDGE 

Herold-e  . 

8  1,333,595 

163,251 

MEDICINE  HAT 

News-e  . 

8  625,668 

132,292 

RED  DEER 

Advocete-e  . 

8  510,690 

134,426 

BRITISH  COLUMBIA 

NEW  WESTMINSTER 
Colufflbion-e  . 

8  808,374 

258,006 

PRINCE  GEORGE 

Citizen-e  . 

8  677,790 

177,463 

VANCOUVER 

Sun-e  . 

9  1,347,727 

775,838 

MANITOBA 

8RANDON 

5un-«  . 

8  324,186 

140,433 

PORTAGE  LA  PRAIRIE 
Grophic-e  . 

8  45,695 

52,673 

WINNIPEG 

Free  Press-e  . 

8  739,545 

627,884 

WINNIPEG 

Tribune-e  . 

8  499,143 

530,676 

QUEBEC 

MONTREAL 

Stor-e  . 

8  1,397,216 

667,140 

TROIS-RIVIERES 

Le  Nouvelliste-m  ... 

8  885,561 

393,400 

ONTARIO 

BRANTFORD 

EiposHor-e  . 

9  2,383,744 

205,493 

BROCKVILLE 

Recorder  ft  Times-e  . 

8  382,613 

89,713 

HAMILTON 

Spectotor-e  . 

8  2,094,680 

792,396 

KINGSTON 

Whig-Stondord-e  . . . 

8  1,311,630 

312,175 

KITCHENER/WATERLOO 
Record-e  . 

8  1,833,084 

613,825 

NORTH  BAY 

Nugget-e  . 

8  538,251 

204,836 

OSHAWA 

Times-e  . 

9  702,113 

320,390 

OTTAWA 

Citizen-e  . 

8  2,221,384 

720,381 

OWEN  SOUND 

Sun  Times-e  . 

8  329480 

112,226 

SAULT  STE.  MARIE 

Star-e  . 

8  601,463 

206,852 

SIMCOE 

Reformer-e  . 

8  348,030 

73478 

STRATFORD 

Beacon-Herold-e  . .  . 

8  185,497 

96,036 

TORONTO 

Stor-e  . 

9  2,111,533 

925,603 

WINDSOR 

Stor-e  . 

8  1,641,814 

615,924 

SASKATCHEWAN 

RECINA 

Loodor  Post-o  .  8  960,963  426,774 


Research  on  color 
shows  pulling  power 

The  pulling  power  of  color  over 
black-and-white  advertising  is  most  ap¬ 
parent  in  the  mail  order  business  where 
color  is  15  times  more  effective  in  secur¬ 
ing  orders  for  merchandise. 

A  full-page,  four-color  magazine  ad- 
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vertisement.  costing  about  one-third 
more  than  black-and-white,  pulls  52% 
more  readers,  according  to  recent  re¬ 
search  findings  cited  by  Frank  E.  Ben- 
ham,  assistant  to  the  director,  market¬ 
ing  planning,  national  trade  relations, 
Graphics  Markets  Division,  Eastman 
Kodak  Company. 

Benham  emphasized  the  importance  of 
color  and  establishing  industry  standards 


for  quality  at  a  conference  sponsored  by 
the  Graphic  Communications  Computer 
Association. 

Sale  completed 

Harte-Hanks  Communications,  Inc. 
has  completed  the  previously  announced 
acquisition  of  radio  station  WLCY(a.m.), 
St.  Petersburg,  Florida.  The  purchase 
price  was  $4,500,000. 


EDITOR  &  PUBLISHER  for  September  30,  1978 


1977  COLOR 
MULTI-MILLIONAIRES 


Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  Color  during  1977 

(linage  compiled  by  Media  Records,  Inc.) 


City,  Newspaper  &  Edition  Linage 

Tampa  Tribune-m&S . 5,719,258 

Houston  Chronicle-e&S .  5,470,969 

St  Petersburg  Times-m&S  .  5,187,833 

Miami  Herald-m&S  .  4,727,070 

Houston  Post-m&S .  4,435,592 

Fort  Lauderdale  News-e&S  .  4,122,886 

Dallas  Times  Herald-e&S .  4,063,557 

Orlando  Sentinel  Star-m&S .  3,821,483 

Detroit  News-e&S  .  3,783,089 

Milwaukee  Journal-e&S .  3,599,011 

San  Antonio  Light-e&S  .  3,553,637 

San  Antonio  Express-S 

&  Express  News-m&S  .  3,420,364 

Atlanta  Journal  &  Journal 

&  Contitution-e&S .  3,366,722 

Dallas  News-m&S  . 3,241,187 

Syracuse  Herald  Journal  & 

Herald  American-e&S  .  3,224,687 

Sacramento  Bee-e&S .  3,132,987 

Honolulu  Star  Bulletin  &  Star 

Bulletin  &  Advertiser-e&S .  3,068,719 

West  Palm  Beach  Post-S 

&  Post  Times-m&S  .  2,968,009 

Pensacola  Journal-S 

&  News  Journal-m&S  .  2,854,497 

Detroit  Free  Press-m&S  .  2,793,703 

El  Paso  Times-m&S  .  2,621,258 

Tallahassee  Democrat-m&S .  2,591,948 

Shreveport  Times-m&S .  2,570,504 

Washington  Post-m&S  .  2,557,536 

Philadelphia  Bulletin-e&S .  2,526,782 

Cinncinnati  Enquirer-m&S .  2,522,501 

Denver  Post-e&S .  2,522,206 

Salem  Oregon  Statesman  & 

Statesman  Journal-m&S . 2,514,355 

Buffalo  News-e&S .  2,445,744 

Rockford  Star  &  Register  Star-m&S  .  2,433,329 

Minneapolis  Star  &  Tribune-e&S  _  2,421,448 

St.  Petersburg  Independent-e .  2,340,410 

Cleveland  Plain  Dealer-m&S .  2,320,459 

Atlanta  Constitution-m .  2,279,785 

Akron  Beacon  Journal-e&S .  2,267,023 

Rochester  Democrat  &  Chronicle-m&S  2,263,210 

Cincinnati  Post-e .  2,196,852 

St.  Paul  Pioneer  Press  &  Dispatch-e&S  2,183,680 

San  Diego  Union-m&S  .  2,178,827 

Honolulu  Advertiser-m . 2,101,309 

Evansville  Press  &  Courier  Press-e&S  2,049,195 
Macon  Telegraph-S 

&  Telegraph  News-m&S  .  2,049,195 

Denver  Rocky  Mt.  News-m&S  . 2,012,245 

San  Diego  Tribune-e . 2,011,205 


Lexington  Herald  ‘  Herald  Leader-m&S  2,000,527 


1977  COLOR  MILLIONAIRES 

Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1977 

(linage  compiled  by  Media  Records,  Inc.) 


Baltimore  News  American-e&S .  1 ,966,077 

Lansing  State  Journal-e&S .  1,959,175 

Charlotte  Observer-m&S .  1,923,116 

Columbus  Dispatch  (Ohio)-e&S  .  1,895,724 

San  Antonio  News-e .  1,885,023 

Baltimore  Sun-e&S  .  1 ,875,601 

Nashville  Tennessean-m&S .  1 ,862,597 

Sacramento  Union-m&S .  1 ,858,891 

Peoria  Journal  Star-m&S  .  1,842,405 

Salem  Capital  Journal-e .  1,764,531 


EDITOR  &  PUBLISHER  for  September  30, 


Philadelphia  Inquirer-m&S .  1,763,401 

Asbury  Park  Press-e&S .  1 ,737,851 

Cleveland  Press-e  .  1,689,903 

Chicago  Tribune-m&S .  1,642,656 

Memphis  Commercial  Appeal-m&S  ..  1,628,716 
San  Jose  Mercury-S 

&  Mercury  News-m&S  .  1,623,500 

Syracuse  Post  Standard-m  .  1,617,019 

West  Palm  Beach  Times-e  .  1 ,608,829 

El  Paso  Herald  Post-e .  1,604,488 

Rockford  Register  Republic-e .  1,544,339 

Gary  Post  Tribune-e&S .  1,537,780 

Rochester  Times  Union-e  .  1 ,496,383 

Knoxville  News  Sentinel-e&S  .  1,463,985 

Boulder  Camera-e&S .  1,452,802 

Charlotte  News-e .  1,415,520 

Washington  Star-e&S  .  1,408,125 

Columbus  (Ga.)  Enquirer-S 

&  Ledger  Enquirer  .  1,408,094 

St.  Louis  Globe  Democrat-m&WKD.  .  1,388,298 

Camden  Courier  Post-e .  1,386,571 

Youngstown  Vindicator-e&S .  1,372,323 

Nashville  Banner-e .  1 ,365,430 

Evansville  Courier-m  .  1,358,108 

Bradenton  Herald-e&S .  1,344,038 

Dayton  News-e&S .  1,331,921 

St.  Louis  Post  Dispatch  .  1,326,285 

Newark  Star  Ledger-m&S .  1 ,269,587 

Long  Beach  Independent  & 

Independent  Press  Telegram-m&S  .  1,234,689 

Pasadena  Star  News-m&S  .  1,223,442 

Shreveport  Journal-e .  1,214,400 

Tampa  Times-e  .  1,207,222 

Los  Angeles  Times-m&S .  1,195,239 

Wichita  Eagle  &  Eagle  Beacon-m&S. .  1,150,467 

Aberdeen  American  News-e&S .  1,127,819 

San  Jose  News-e .  1,122,255 

Grand  Forks  Herald-e&S .  1,121,324 

Pensacola  News-e .  1,089,680 

Bergen  County  Record-e&S  .  1,022,658 

Binghamton  Press-e&S .  1,012,908 

Hollywood  Sun  Tattler-e  .  1,001,360 


COMPUTING  THE 
MILLIONAIRES  .  .  . 

To  compute  the  color  linage  mil¬ 
lionaires,  Editor  &  Publisher  has 
added  daily  linage  to  Sunday  linage 
to  arrive  at  seven-day  totals.  When 
newspapers  publish  both  morning 
and  evening,  the  highest  linage  for 
daily  is  selected.  Morning  and 
evening  linage  is  not  added  to¬ 
gether,  as  in  most  cases,  the  same 
advertising  is  included  in  both  edi¬ 
tions. 


1977  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  color  during  1976 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City,  Newspaper  &  Edition  Linage 

Oklahoma  City  Oklahoman  & 

Times-dS  .  5,462,954 

Salt  Lake  Tribune-mS  .  4,357,535 

El  Paso  Times/Herald  Post-dS  .  4,093,880 

Pensacola  News-Journal-dS  .  3,964,504 

Grand  Island  Independent-e  .  3,679,851 

Edmonton  Journal-e  .  3,609,138 

Arizona  Republic-mS .  3,552,863 

New  Orleans  Times-Picayune-mS  —  3,473,216 

Arizona  Daily  Star-mS .  3,471,868 

Toledo  Blades-eS .  3,399,163 

Omaha  World-Herald-dS .  3,165,875 

Las  Vegas  Review-Journal-e .  3,038,093 

Toronto  Star-e .  3,037,136 

Ottawa  Citizen-e .  2,941,765 

Corpus  Christi  Caller-Times-dS . 2,917,618 

Hamilton  Spectator-e .  2,887,076 

Birmingham  News-eS  .  2,885,953 


1978 


Calgary  Herald-e  .  2,808,483 

Grand  Rapids  Press-eS .  2,806,020 

Columbia  State/Record-dS .  2,778,248 

Fort  Myers  News-Press-m .  2,747,528 

Norfolk  Virginian-Pilot-mS . 2,718,610 

Phoenix  Gazette-e  .  2,709,511 

Pasco  Tri-City  Herald-eS . 2,681,011 

Brantford  Expositor-e .  2,589,237 

Tucson  Citizen-e  .  2,528,753 

Anchorage  Times-eS . r  2,495,038 

Kitchener-Waterloo  Record-e .  2,446,909 

Rockford  Star-mS  .  2,387,028 

Baton  Rouge  Advocate-mS .  2,262,693 

Windsor  Star-d  .  2,257,738 

Portland  Oregonian-mS . 2,171,392 

Newport  News  Press-mS  .  2,163,871 

Vancouver  Sun-e .  2,123,565 

Yakima  Herald-Republic-dS . 2,117,682 

Indianapolis  Star-mS .  2,076,203 

Montreal  Star-e  .  2,064,356 

Chattanooga  News  Free-Press-eS _  2,058,666 

Lansing  State  Journal-eS  .  2,056,012 

Richmond  Times-Dispatch-mS .  2,038,511 

Lincoln  Journal-Star-eS .  2,034,147 

Morristown  Citizen  Tribune-eS  .  2,034,096 

Austin  American-Statesman-a/d  . 2,016,518 


1977  COLOR  MILLIONAIRES 

Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1977 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City  Newspaper  &  Edition  Linage 

Dublin  Courier-Herald-e .  1,934,682 

Monroe  World/News  Star-dS  .  1,908,003 

Springfield  Journal-Register-a/d  .  1,891,280 

Los  Angeles  Valley  News-mS .  1,857,743 

Wenatchee  World-eS .  1,850,041 

Knoxville  News- Sent! nel-eS .  1,805,416 

Tacoma  News  Tribune-e .  1,769,233 

Columbus  Neb.  Telegram-e .  1,745,050 

Klamath  Falls  Herald  & 

News-eS .  1,727,272 

Baton  Rouge  State-Times-e .  1,711,396 

Tulsa  World  &  Tribune-dS  .  1,678,853 

Cocoa  Today-mS .  1 ,670,438 

Muncie  Star-mS .  1,663,522 

Allentown  Call-Chronicle-mS .  1,630,076 

Kansas  City  Star/Times-dS  .  1,623,901 

Elyria  Chronicle-Telegram-eS .  1,623,829 

Kingston  Whig-Standard-e .  1,623,805 

Rockford  Register-e .  1,591,506 

New  Orleans  States-ltem-e .  1,585,171 

Clearwater  Sun-eS .  1,579,997 

Eugene  Register-Guard-eS .  1,562,204 

Fresno  Bee-mS  .  1,535,716 

Modesto  Bee-mS .  1,497,552 

Lethbridge  Herald-e .  1 ,496,846 

Greenville  News-m .  1 ,466,284 

Biloxi/Gulfport  Herald 

Sun-Herald-eS  .  1,445,441 

Schenectady  Gazette-m .  1,419,392 

Madison  Wisconsin  State  Journal- 

Times-dS .  1,408,940 

Bloomington  Herald-Telephone 

Herald  Times-eS  .  1,407,770 

Torrance  Daily  Breeze-eS  .  1,387,764 

Regina  Leader  Post-e  .  1,387,737 

Harrisburg  Patriot-News-dS .  1,382,888 

Seattle  Times-eS  .  1,370,669 

Winnipeg  Free  Press-e  .  1,367,429 

Ogden  Standard  Examiner-eS . 1,361,178 

Fargo  Forum-mS .  1,359,712 

Green  Bay  Press-Gazette-e .  1,350,562 

Albany  Times-Union-mS  . 1,319,359 

Longview  News-e . 1,312,654 

Lancaster  Intelligencer  Journal- 

New  Era  News-dS .  1,299,008 

Longmont  Daily  Times-Call-e  .  1,279,096 

Trois-Rivieres  Le  Nouvelliste-m  .  1,278,961 

Escondido  Times-Advocate-eS  .  1,253,000 

Indianapolis  News-e .  1,250,823 


Continued  on  page  SO 
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IMPORTANT  NEWSPAPER  TOTAL  ROP  COLOR  ADVERTISERS 

(Compiled  by  Media  Records,  Inc.) 

YEAR— 1977 


Accounts  Number  Number  Total  Accounts  Number  Number  Total 


of 

Of 

ROP 

of 

of 

ROP 

Cities 

Newspapers  Color 

Cities 

Newspapers  Color 

Used 

Used  Linage 

Used 

Used 

Linage 

AUTOMOTIVE 

Peugeot  . 

3 

5 

8.866 

PARTS.  ACCESSORIES  &  SUPPLIES 

Pontiac  Division  Multi  Cars . 

23 

38 

284.357 

Pontiac  Grand  Pnx  . 

4 

4 

5.617 

General  Motor  Parts 

6 

7 

35,594 

Several  Makes . 

36 

52 

370.866 

Toyota  . 

16 

21 

407.575 

PASSENGER  CARS  |NEW| 

Volkswagen  . 

4 

5 

9.568 

Factory 

TRUCKS  TRAILERS  &  MOBILE  HOMES 

Buick  Division  Multi  Cars . 

4 

5 

7.207 

Chevrolet  Multi  Trucks  . 

3 

4 

5.379 

Buick  Regal . 

4 

5 

10,911 

Chevrolet  Trock  Pickup . 

4 

5 

7.790 

Chevrolet  Chevette . 

3 

4 

27,324 

Dodge  Multi  Trucks . 

7 

12 

31.005 

Chevrolet  Division  Multi  Cars . 

11 

19 

66.479 

Dodge  Truck  Pickup . 

4 

9 

41.982 

Chrysler  Cordoba . 

3 

5 

8,175 

Ford  Multi  Trucks  . 

20 

31 

70.963 

Datsun  . 

3 

5 

12.320 

Ford  Trucks  Pickup . 

29 

49 

174.433 

Dodge  Division  Multi  Cars  . 

H 

8 

16.122 

Ford  Truck  Van  . 

5 

7 

8.029 

Ford  Division  Multi  Cars . 

16 

24 

52.857 

Ford  Granada . 

17 

28 

59.972 

Ford  Ltd  . 

5 

/ 

14,232 

GENERAL  ALCOHOLIC 

Ford  Pinto  . 

44 

73 

660.361 

General  Motors  Corp  Multi  Cars . . . 

3 

4 

13.038 

Beers 

Toyota  . 

3 

6 

23.928 

Anheuser-Busch  . 

54 

100 

326.886 

Carling  71  . 

5 

11 

46.279 

Dealer  Association 

Champa  le . 

3 

6 

9.960 

Buick  Division  Multi  Cars . 

3 

5 

11.947 

Coors . 

3 

8 

19.545 

Buick  Flonda  Suncoupe . 

3 

3 

3.150 

Heilemans  . 

3 

7 

14.474 

Buick  Regal . 

4 

b 

4.336 

Labatts . 

3 

5 

19.376 

Chevrolet  Division  Multi  Cars . 

5 

7 

23,246 

4 

10 

14.324 

Chevrolet  Nova  . 

5 

10 

40.631 

Schltz  . 

5 

9 

16.128 

Chrysler  Cordoba . 

Chrysler  Plymouth  Division . 

Mufti  Cars  . 

4 

8 

11.750 

bquors 

4 

9 

40.900 

Barton  Vodka . 

.  3 

4 

15.998 

Dodge  Aspen  . 

3 

7 

45,704 

Black  &  White  Scotch . 

.  4 

5 

29.146 

Dodge  Division  Multi  Cars  . 

9 

20 

93.078 

Buchanans  Scotch  . 

3 

4 

10.402 

Fiesta  . 

9 

6 

31.980 

Club  Cocktails  . 

.  21 

37 

150.751 

Ford  Division  Multi  Cars . 

33 

66 

368.557 

Cocktails  For  Two . 

.  40 

67 

279.097 

Ford  Fairmont  . 

13 

20 

55.497 

Ezra  Brooks  . 

.  4 

6 

19.230 

Ford  Granada . 

34 

69 

298.901 

Grants  Scotch  . 

.  3 

5 

10.164 

Ford  Ltd  . 

34 

61 

247,169 

J  S  B  Scotch . 

.  31 

51 

78.209 

Ford  Pinto  . 

28 

49 

299.915 

Jameson . 

.  4 

6 

6.721 

Ford  Thunderbird . 

b 

11 

19,943 

Samovar  Vodka . 

.  18 

32 

80.499 

Mercury  Marquis . 

7 

12 

146.920 

Seagrams  7  Crown  . 

.  6 

9 

9.889 

Mercury  Monarch  . 

7 

13 

157,763 

Southern  Comfort  . 

6 

7 

26.489 

Oldsmobile  Cutlass  . 

4 

9 

43.975 

Tullamore  Dew . 

.  12 

22 

29.184 

Plymouth  Volare  . 

5 

11 

18.414 

Ushers  Scotch . 

.  8 

13 

38.327 

Local  Dealer 

Windsor  Supreme . 

.  20 

36 

95.140 

Buick  Division  Multi  Cars  . 

19 

29 

149.195 

AMUSEMENTS 

Cadillac  Division  Multi  Cars  . 

10 

16 

72,254 

Chevrolet  Chevette . 

b 

7 

14,644 

Busch  Gardens  (Wikamsburg  Va| 

, .  4 

4 

15.976 

Chevrolet  Division  Multi  Cars . 

40 

72 

1 ,723,446 

Great  Adventure  (Jackson  NJ)  . . 

.  3 

4 

7.170 

Chevrolet  Monte  Carlo . 

Chrysler  Plymouth  Division . 

4 

6 

7.102 

Walt  Disney  World  . 

..  7 

7 

10.558 

Multi  Cars  . 

19 

29 

170.325 

CAMERAS.  PHOTO  SUPPLIES  &  SERVICE 

Datsun  . 

9 

1/ 

196.071 

Dodge  Division  Multi  Cars  . 

16 

27 

123.550 

Fuij  Film . 

..  11 

15 

30.397 

Ford  Division  Multi  Cars . 

36 

6b 

919.948 

Ford  Granada . 

6 

6 

8,221 

FARM  &  GARDEN 

Ford  Ltd  . 

4 

4 

6.289 

Foreign  Multi  Cars . 

3 

3 

4.811 

Best  Prods . 

..  3 

4 

3.999 

Lincoln  Mercury  Division  Multi  Cars 

15 

23 

120.047 

Flonst  Transworld  Delivery . 

. .  34 

57 

178.843 

Mazda . 

6 

11 

31,017 

Garden  Show  Prods  . 

..  3 

6 

6.045 

Mercury  Marquis . 

3 

3 

2.505 

McMinnville  Tree  Farm . 

. .  15 

17 

17.784 

Oldsmobile  Cutlass  . 

3 

4 

7.183 

Ortho  Prods . 

. .  9 

10 

15.046 

Oldsmobile  Division  Multi  Cars .  . 

11 

16 

81 ,899 

Wheel  Horse  Tractor . 

. .  4 

6 

9.928 

Allentown  Chronicle-e . 

1,250,592 

GENERAL  FOODS 

Palo  Alto  Times-e  . 

1,238,552 

Bakery  Goods 

6.409 

10.568 

6.972 

Hopkinsville  New  Era-e _ 

Killeen  Herald-eS . 

1,226,036 

1,225,392 

Country  Hearth  Bread  . 

Eggo  Frozen  Wattles . 

Keebler  Crackers  . 

..  3 

..  5 

..  6 

5 

9 

7 

Hastings  Tribune-e . 

1,205,106 

Nabisco  Crackers . 

.  26 

42 

47.711 

Norfolk  Ledger-Star-e  _ 

1,196,287 

Sunbeam  Bread . 

..  4 

3 

6 

4 

17.646 

4  004 

Newport  News  Times-Herald-e  . . 

1,196,238 

Nestle  Cookie  Mix . 

..  9 

14 

14.005 

Bloomington  Pantograph-a/d _ 

1,192,116 

BEVERAGES 

Lawrence  Eagle-Tribune-e  . 

1,184,190 

Battle  Creek  Enquirer  &  News-eS 

1,178,740 

Coffee 

Keokuk  Gate  Citv-e  . 

1,165,182 

Bnm  Decaffeinated  &  Freeze .  . . 

16.085 

31.404 

6.975 

Port  Huron  Times  Herald-eS _ 

Louisville  Courier-Journal-mS  . . . 

1,157,436 

1,151,801 

Dried  Coffee . 

Hills  Bros  Coffee  (regular)  . 

Luzianne  Cottee  Regular . 

..  5 
..  11 

..  3 

8 

16 

7 

Watertown  Public  Opinion-e 

1,140,706 

Max  Pax  Cottee  Filter  Rings  . . . . 

..  30 

44 

81.227 

Alexandria  Town  Talk-eS  . . 
Visalia  Times-Delta-e . 

1,136,828 

1,129,338 

Nescafe  Decaffeinated  Instant  Coffee  27 
Nescafe  Decaffeinated  Instant  & 

Instant  Coffee  .  80 

38 

130 

76.920 

932.737 

Centralia  Sentinel-eS . 

1,100,607 

Nescafe  Instant  Coffee  . 

..  43 

61 

286.709 

Bismark  Tribune-e . 

Fort  Wayne  Gazette-mS  . . . 

1,099,070 

1,089,746 

Nestle  Decaf  Instant  Coffee . 

Sunrise  Instant  Coffee . 

Tasters  Choice  Decaffeinated  & 

..  25 
..  12 

38 

19 

82.004 

27.550 

Santa  Rosa  Press  Democrat-eS  . 

1,088,852 

Freeze  Dhed . 

.  76 

128 

793.979 

Belli  noham  Herald-eS  _ 

Fort  Wayne  News-Sentinel-i 

1,088,584 

Tasters  Choice  Freeze  Dried  Coffee  59 

99 

316.111 

1,069,522 

Tea 

Paducah  Sun  Democrat-eS 

1,065,792 

Nestea  Iced  Tea  Mix . 

.  54 

87 

151.580 

Beaumont  Enterprise-Journal-dS 
Kirksvilie  Express-eS . 

1,060,900 

1,040,880 

Nestea  Iced  Tea  Mix  &  Instant  Tea  12 

Nestea  Instant  Tea .  30 

Nestea  Light  Iced  Tea  Mix .  12 

20 

49 

14 

24.188 

65.779 

15.915 

Salinas  Californian-e . 

1,040,270 

Red  Rose  Tea  . 

.  .  6 

10 

10.322 

Winnipeg  Tribune-e . 

Oshawa  Times-e  . 

1,029,819 

1,022,503 

Fruit  &  Vegetable  Juices 

Florida  Orange  Juice . 

..  62 

107 

108.100 

Walnut  Creek  Contra  Costa  Times-m 

1,018,165 

Knudsen  Orange  Juice  . 

. .  5 

6 

11.076 

Corvallis  Gazette-Times-e  . 
Camden  Courier-Post-e  . . . 

1,015,343 

1,011,497 

Minute  Maid  Frozen  Orange 
Minute  Maid  Orange  Juice  ..  .. 
Motts  Prune  Juice . 

..  24 
. .  6 
..  23 

43 

11 

31 

57.529 

12.508 

53.778 

IN  COLOR — Ronald  J.  Abel,  De- 
Kuyper  marketing  group  director  of  Na¬ 
tional  Distillers,  shows  the  current  ads 
for  DeKuyper  Peppermint  Schnapps 
v/hich  are  running  in  full-color  in 
selected  magazines  and  in  two-colors  in 
newspapers.  Seated  with  him  is  Pat 
Doniger,  DeKuyper  marketing  man¬ 
ager. 


Sunkist  Frozen  Orange  . 

8 

11 

11.685 

Soft  Drinks — Carbonated— Diet 

Spnte . 

4 

6 

6.064 

Soft  Drinks— (^rbonated— Non  Diet 

Bubble  up  . 

8 

12 

78.443 

C  &  C  Cola  . 

7 

11 

19.516 

Canada  Dry  . 

5 

7 

20.772 

Coca  Cola . 

41 

75 

207.596 

Coca  Cola  &  Sprite . 

3 

3 

5.247 

Coca  Cola  Beverages . 

3 

6 

33.213 

Or  Pepper  . 

8 

12 

23.337 

Mountain  Dew . 

3 

b 

10.087 

Pepsi  Cola . 

12 

16 

65.382 

R  C  Cola  . 

4 

6 

6.002 

Shasta  . 

5 

6 

20.165 

Sprite . 

5 

10 

19.522 

7  Up . 

4 

7 

9.184 

Misc  Beverages 

Country  Time  Lemonade  Mix . 

4 

8 

7.995 

Dean  Choco  Riffle . 

4 

6 

6.390 

Juice  Bowl . 

5 

6 

7.035 

Minute  Maid  Fruit  Drinks  . 

4 

8 

7.500 

Nestle  Quik  . 

3 

6 

6.696 

Cereals 

Cap  N  Crunch  Cereals . 

3 

4 

12.714 

Crispy  Wheats  N  Raisins  . 

3 

4 

5,112 

Kelloggs  Cereals  . 

4 

5 

5.000 

Kelloggs  Corn  Flakes . 

4 

7 

7,010 

Kellogg  Mini  Wheats . 

3 

5 

4.995 

Total . 

6 

7 

5.656 

Condiments 

Chef  Boy  Ar  Dee  Spaghetti  Sauce  . 

20 

30 

30.116 

Contadina  Spaghetti  ^uce . 

3 

b 

5.036 

Del  Monte  Pickles . 

8 

12 

33.560 

Del  Monte  Relish . 

3 

b 

4.990 

Kraft  Salad  Dressing . 

12 

19 

22.903 

Peter  Pipers  Pickles  . 

4 

9 

16,704 

Vlasic  Pickles . 

15 

22 

20.644 

Confectionery  &  Snacks 

Nabisco  Prods . 

22 

39 

85.220 

Nestles  Candies . 

26 

36 

36.092 

Dairy  Products 

American  Dairy  Assn . 

35 

59 

107,354 

Borden  Milk . 

3 

4 

34,012 

California  Milk  Advisory  Board  . .  . . 

5 

8 

6.011 

County  Line  Cheese . 

5 

8 

4,812 

Deans  Sour  Oette  Dressing  . 

3 

6 

8,465 

Knudsen  Frozen  Yogurt . 

8 

12 

56.498 

Knudsen  Ice  Cream . 

4 

5 

12.994 

Knudsen  Lowfat  Milk . 

4 

5 

7,302 

Kraft  Cheese  . 

75 

125 

204.262 

Lady  Borden  Ice  Cream  . 

4 

8 

8.821 

Lights  N  Lively  Yogurt  . 

20 

28 

31,655 

Milkman  Instant  Low  Fat  Dry  Milk . 

3 

4 

3.970 

Nestle  Ice  Cream . 

5 

7 

7,008 

Penn  Maid  Low  Fat  Frozen  Yogurt . 

3 

6 

17,600 

Pet  Milk . 

3 

b 

76,683 

Tuscan  Farms  Low  Fat  Frozen 

Yogurt  . 

3 

4 

5,035 

Wisconsin  Cheese . 

4 

6 

15,796 

Desserts  &  Dessert  Ingredients 

Nestle  Morsels . 

21 

26 

26.542 

Fiuit  &  Vegetables 

Catfomia  Avocados . 

5 

8 

8.015 

Corina  Vegetables  . 

3 

4 

4,047 

Del  Monte  Fiuifs  . 

.  5 

7 

7,000 

Festal  Vegetables . 

3 

5 

43.449 

Grandma  Browns  Beans . 

.  7 

9 

9.052 

Green  Giant  Vegetables . 

10 

14 

13.788 

Joan  Of  Arc  Brans  . 

.  15 

19 

34,068 

Ortega  Brans . 

4 

5 

5,015 

S&W  Vegetables  . 

3 

3 

3,244 

Stoke lys  Frozen  Vegetables . 

8 

12 

14,930 

Sunkist  Lemons .  29  46 
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IMPORTANT  GENERAL  AND  AUTOMOTIVE 
ADVERTISERS  USING  FULL  RUN  ROP  COLOR 
YEAR— 1977 


Accounts 

Decade 

Kool 

Chevrolet  Division  Multi-Cars 

L  &  M 

Kent 

Salem 

Ford  Division  Multi  Cars 

Nescafe 

Tasters  Choice 

Ford  Pinto 

Marlboro 

Northwest  Orient 

Yellow  Pages  Directory 

ttootota 

Ford  Granada 


Classification 

Cigarettes  .  2, 

Cigarettes  .  2, 

Passenger  Cars  (New)  .  1 , 

Cigarettes  .  1 , 

Cigarettes  .  1 

Cigarettes  .  1 

Passenger  Cars  (New)  .  1 

Coffees  .  1 

Coffees  .  1 

Passenger  Cars  (New)  . 

Cigarettes  . 

Airline  . 

Books  . 

PXASSENGER  Cars  (New)  . 

Passenger  Cars  (New)  . 


Linage 
>,861,704 
>,581,373 
1,813,171 
1,441,049 
1,437,860 
1 ,427,587 
1,341,362 
1,296,366 
1,110,090 
960,276 


431,503 

367,094 


BASE:  A  record  of  the  ROP  Color  accounts  that  appeared 
in  any  three  of  the  86  important  cities  measured  by  Media 
Records.  Inc. 


Accounts 

Number 

Number 

Total 

of 

of 

ROP 

cities 

Newspapers  Color 

Used 

Used 

Linage 

Van  Camp  Beans . 

.  36 

61 

122.056 

Macaroni  Products— Uncooked 

Golden  Grain  Macaroni  Prods  . 

6 

9 

18.661 

San  Giorgio  Macaroni  Prods . 

3 

6 

5.225 

Girards  Salad  Dressing  &  Golden 
Gram  Macaroni  Prods . 

4 

5 

5.020 

Hunt  Wesson  Prods . 

67 

104 

272.018 

Keebler  Crackers  &  Nestle  Soup  . 

to 

16 

16.062 

Kraft  Prods  . 

74 

124 

196.101 

La  Choy  Prods . 

24 

50 

50.631 

McComrick  Imitation  Bacon  Chips 

6 

6 

7.038 

Mrs  Weavers  Salad  &  Spread  . . . 

4 

6 

14.423 

Ortega  Prods . 

8 

12 

12.012 

S&W  Beans  &  Chill  Makins  . 

3 

4 

4.134 

HOUSEHOLD  FURNITURE  & 
FURNISHINGS 

Floor  Coverings 

Armstrong  Floor  Covering .  7 

Lees  Carpets  &  Rugs  .  5 

Furniture 

La-Z-Boy  Chair .  7 


HOUSEHOLD  HEATING  &  HOME 
HEATING  EQUIPMENT 

Heating  &  Plumbing  Equipment 
G  E  Weatherton  Heat  Pump .  3 

HOUSEHOLD  SUPPLIES 

Aluminum  &  Paper  Products 


MardI  Gras  Napkins  &  Towels 
Piper  Bags . 


Paints.  Wall  Coverings  &  Other 
Finishes 


Meats.  Fish  &  Poultry 


Copeland  Meat  Prods 


John  Morrell  Meat  Prods 


Van  Oe  Kamps  Frozen  Fish  Prods 


Wilsons  Meat  Prod 


Prepared  Dinners  &  Dishes 
Campbells  Meatballs . 


3 

5 

8.148 

3 

5 

3.952 

4 

6 

6.119 

5 

6 

10.851 

3 

5 

9.279 

28 

42 

44.103 

22 

31 

39.085 

17 

23 

28.529 

3 

6 

4.120 

10 

12 

28.020 

3 

4 

6.807 

3 

4 

15.412 

4 

7 

14.303 

5 

7 

11.355 

3 

6 

15.608 

35 

55 

240.149 

8 

14 

21.870 

15 

21 

23.348 

3 

5 

5,215 

3 

6 

5.915 

3 

4 

8.608 

3 

4 

3.996 

3 

8 

58.117 

6 

10 

12.401 

4 

9 

48,292 

3 

4 

5.428 

5 

5 

24.936 

4 

9 

9.256 

3 

3 

8.998 

4 

5 

7,053 

5 

5 

5.890 

4 

7 

7,087 

4 

7 

6.958 

3 

5 

5.442 

5 

8 

20.562 

3 

3 

3.030 

Shortenings.  Oils  &  Margarines 

Mrs  Filberts  Margarine  .  9 

Mrs  Filberts  Soft  Margarines  .  t5 

Promise  Margarine  .  3 

Soups 

Campbells  Soup .  2t 

Nestle  Soup .  64 

Sugars.  Syrups  &  Jelkes 
Dixie  Crystals  Sugar .  t4 

MIsc  Foods 

Deans  Dips  .  7 

Del  Monte  Prods .  53 

Soaps.  Cleansers  &  Polishes 

Crystal  White  Detergent  .  7 

Final  Touch  Fabric  Softener .  3 

HIlex  Fabric  Softener .  4 

Liquid  Gold  .  3 

Sea  Mist  Pine  Oil  Cleaner .  8 

Sparkle  Glass  Cleaner .  6 

HOUSEHOLD  EQUIPMENT  & 

APPLIANCES 

Air  Conditioning 

Carrier  Air  Conditioner  .  6 

Friedrich  Air  Conditioner .  3 

Phonos.  Records.  Tapes  &  Recorders 


Ranges.  Stoves  &  Dishwashers 
Amana  Radarange . 


MIsc.  Household  Equipment  & 
Appliances 


Kitchen  Aid  Prods  . 
Whirlpool  Prods . 


Life.  Health  &  Medical 


Blue  Cross  Of  Northern  California  . 
Mutual  Ufe  Insurance  Co  Of  Tenn 


MEDIGAL  PRODUCTS  &  DRUGS 
Cold.  Cough  &  Sinus  Remedies 


PETS  &  PET  SUPPLIES 
Pet  Foods 


Champion  Valley  Farms  Dog  Food 
(Dry) . 


Van  De  Kamps  Frozen  Dinners ....  3  3  3.030  fQ 
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Friskles  Dinners  &  Sauce  Cubes  Dog 


Friskles  Dinners  Dog  Food  (Canned) 

4 

4 

5,124 

Friskles  Dinners  Dog  Food  (Dry)  . . 

13 

24 

43,302 

Kal  Kan  Dog  Food  (Canned) . 

5 

6 

10.859 

Kal  Kan  Dog  Food  (Dry) . 

10 

19 

35.227 

Kal  Kan  Mealtime  Dog  Food  (Dry)  . 

14 

25 

53,627 

Twin  Pet  Dog  Food  (Canned) . 

3 

5 

5.028 

Woodstocks  Bird  Food  . 

3 

3 

3.676 

Pets  &  Pet  Supplies 

Kitty  Litter 

13 

22 

26.030 

PUBLIC  SERVICE  UTILITIES  & 

COMMUNICATIONS 

Chesapeake  &  Potomac  Telephone 

Co  Of  MD  . 

3 

7 

195,987 

Ohio  Bell  Telephone  Co . 

4 

5 

23.940 

Southern  Bell  Telephone  Co . 

11 

16 

94,796 

Southern  California  Gas  Co . 

3 

3 

5.094 

Southwestern  Bell  Telephone  Co  . . 

4 

15 

94.160 

1 

PUBLISHING  &  MEDIA 

Books 

Yellow  Pages  Directory . 

18 

29 

465.926 

1 

TOBACCO 

1 

Cigars 

1 

Winchester . 

5 

10 

23.244 

Cigarettes 

Carlton  tOOs  Filter . 

3 

5 

51,477 

Decade  Filter  &  Filter  Menthol  .... 

61 

112 

2.861.704 

Vent  rioiden  Lights  Filter  . 

56 

95 

246.969 

Menthol  . 

67 

108 

347,577 

Kent  Golden  Lights  Filter  Menthol  . 

52 

78 

133.000 

Kent  Golden  Lights  King  Menthol  & 

Golden  Lights  iOOs  Menthol . 

49 

74 

140.104 

Total 

Kent  Golden  Lights  tOOs  Filter . . . . 

5 

6 

9.929 

ROP 

Kent  Golden  Lights  100s  Filter  & 

Color 

100s  Filter  Menthol . 

63 

107 

469.648 

Linage 

Kent  King  Filter . 

27 

44 

90.633 

Kool  King  Filter  Menthol  &  100s 

Menthol  . 

17 

25 

136.467 

Kool  Super  Lights  King  Menthol  & 

13.846 

Super  LIghls  tOOs  Menthol  . 

52 

92 

2,333.245 

28.529 

Kool  Super  bghts  tOOs  Filter 

5.050 

Menthol  . 

23 

43 

111.661 

L  &  M  King  Filter  . 

9 

13 

53.460 

L  &  M  Lights  Filter . 

33 

59 

340.670 

57.568 

L  &  M  Lights  Filter  &  Lights  100s 

132.383 

Filter . 

42 

83 

1.003,518 

L  &  M  Lights  100s  Filter  . 

16 

22 

43,401 

Marlboro  Filter . 

35 

64 

494.451 

74.146 

Marlboro  King  Filter  &  tOOs  Filter 

.  20 

33 

177,129 

Marlboro  Lights  Filter . 

.  18 

23 

86.186 

Marlboro  Multi  Cigarettes . 

12 

19 

78,650 

29,600 

Newport  King  Filter  Menthol . 

4 

7 

75,542 

110,961 

Newport  Lights  King  Filter  Menthol 

30 

47 

107,729 

Pal  Mall  Extra  Mild . 

3 

4 

48.445 

Raleigh  King  Filter . 

4 

4 

13.923 

10.045 

Salem  Filter  Menthol . 

5 

6 

68.836 

4,163 

Salem  King  Filter  Menthol . 

4 

6 

183,914 

11.767 

Salem  King  Filter  Menthol  &  tOOs 

3,765 

Filter  Menthol . 

8 

10 

71.920 

12,418 

Salem  Lights  Filter  Menthol  . 

11 

14 

34,566 

13,653 

Salem  Lights  Filter  Menthol  & 

100s  Lights  Filter  Menthol  . 

42 

71 

851.017 

Salem  Lights  100s  Filter  Menthol. 

23 

35 

112.909 

Salem  KWs  Filler  Menthol  . 

21 

33 

104.425 

Tareyton  Charcoal  tOOs  . 

7 

7 

9,975 

Tareyton  Lights  Charcoal  . 

.  35 

64 

308.702 

17,966 

True  Filler  &  Filter  Menthol  . 

3 

4 

9,311 

7,558 

Winston  Lights  King  Filter  . 

.  3 

3 

5,249 

Winston  Lights  100's  Filter . 

52 

85 

152.280 

3 

5 

7.512 

TOILETRIES  &  TOILET  GOODS 

4 

4 

6.255 

Feminine  Hygienic  Products 

Tampax  . 

.  7 

13 

17,707 

6 

11 

80.668 

7 

11 

25.385 

Toilet  Soaps.  Bath  Powders  & 

4 

5 

6.442 

Deodorants 

10 

16 

63.728 

Mitchum  Anti  Persplrant . 

.  32 

61 

194.639 

3 

6 

8.039 

Tone  Soap  . 

.  21 

40 

41.364 

22 

34 

116.788 

18 

23 

60.609 

Women's  Hair  Products  &  Treat¬ 
ments 

Clairol  Hair  Coloring  . 

.  5 

11 

33.895 

5 

7 

13,920 

4 

6 

6.781 

TRANSPORTATION 

3 

9 

23.047 

Airlines 

Domestic 

Air  Florida  . 

.  4 

7 

32,572 

10 

23 

104.336 

Braniff  International . 

.  7 

13 

55.244 

11 

16 

41.001 

Hughes  Air  West . 

..  5 

8 

29.328 

4 

5 

4,411 

North  Central . 

.  4 

8 

19,597 

3 

5 

19,346 

Northwest  Orient . 

,.  15 

30 

449.429 

International 

Hughes  Air  West . 

.  3 

5 

18.246 

Northwest  Orient . 

.  9 

17 

88.337 

16 

32 

77,606 

3 

6 

68.989 

WEARING  APPAREL 

3 

4 

13,053 

Grasshopper  Shoes  . 

.  8 

8 

12,137 

Keds . 

.  3 

3 

3,390 

Lee  Sportswear . 

.  4 

4 

10.593 

39 

75 

212,955 

GENERAL  NOT  ELSEWHERE 
CLASSIFIED 

Discounts  Coupons . 

.  5 

5 

9,414 

Lever  Brothers  Prods  . 

.  57 

94 

114,450 

New  Jersey  State  Lottery . 

.  7 

10 

27,305 

3 

3 

3,238 

New  York  State  Lottery . 

.  7 

11 

13,182 

6 

8 

15.124 

Ohio  State  Lottery . 

.  6 

10 

130,433 

13 

25 

68.218 

PennsyNania  State  Lottery . 

.  3 

6 

13.930 

Radio  Shack . 

.  8 

12 

73.913 

8 

12 

30,959 

Treasure  Tree  Coupons . 

.  46 

71 

89,777 

/ 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


ANECDOTES 


CARTOONS 


LIFESTYLES 


PROMOTIONS 


STORIETTES— Sparkling,  well-re¬ 
searched  weekly  tales  of  little  known 
facts  of  history,  bizarre  encounters,  in¬ 
ventions,  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  for  FREE  samples,  low 
rates.  Flagler  &  Nelson.  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee.  Wise.  53217. 


BOOK  REVIEWS 


BOOKVIEWS.  $1  per  week.  $50  per  year. 
500  books  annually  reviewed  in  award¬ 
winning  column.  Get  October, 
November,  December  free  with  this  ad. 
Write  Interlude  Productions  Box  40, 
Maplewood.  NJ  07040,  or  call  (201) 
763-6392. 


POLITICAL  CARTOONS 

Nationally  known,  award  winning  major 
metro  daily  political  cartoonist  with  inci¬ 
sive  graphic  appeal  and  killer  instinct. 
TELLS  IT  LIKE  IT  IS!  Free  standing  so¬ 
cial  issues  included  w,ith  news  breaking 
political  stories  in  horizontal  format. 
Masterful  caricatures  of  headliners. 
Available  5  times  weekly.  Write  for  rates 
and  samples.  Box  5521,  Editor  & 
Publisher. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


AWARD-WINNING  columns  by  12  top 
columnists  ranging  from  politics  to  jazz. 
Available  from  News  World  Syndicate, 
401  Fifth  Ave.,  New  York,  NY  10016. 


HOT  NEW  COLUMN  by  career  newspa¬ 
per  man,  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples, 
rates— Flager  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


COMIC  STRIPS 


0.0.— Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


HORSES 


OF  COURSE,  A  HORSE— Why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112. 


SHE'S  BRIGHT,  she's  witty,  she's  wild 
...  and  her  "SUNNY  SIDE  UP"  col¬ 
umns  are  the  talk  of  the  town.  She's 
Marie  Prestom.  Copy  pre-set  ready  to 
paste  up.  Free  samples  and  prices  on 
request.  NEW  ERA  ASSOC.,  14  Bay  26 
Street,  Brooklyn,  NY  11214. 


FOR  THE  DIVORCED:  Weekly,  daily, 
gutsy,  column.  National  Expert.  FREE 
samples.  Bennett,  8716  Pine,  Gary,  IN 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


SMONEY.— Successful  Wall  Street 
analyst  gives  secrets  of  personal 
money-management.  Weekly.  Low  rates. 
Free  samples.  Adeptus  Inc.,  41  Jorale- 
mon  St.,  Brooklyn  Heights,  NY  11201. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  (Jhappaqua,  N.Y. 
10514. 


MOVIE  REVIEWS 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  r^uest.  For 
FREE  SAMPLESand  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  on  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


•NEWSO  BINGO 
INSTANT  SUCCESS! 

Hottest  newspaper  promotion  in  all  of 
America  today!  Get  on  the  NEWSO 
BINGO  Bandwagon!  Take  action  now  on 
the  most  potent  self-liquidating  promo¬ 
tion  ever  offered  to  dailies  and  weeklies! 
Successfully  used  by  over  500  weeklies, 
dailies,  free  newspapers  for  over  12 
years  and  still  going  strong!  Learn  how 
your  newspaper  can  cash-in  on  one  of 
the  most  lucrative  promotions  ever  de¬ 
vised  for  papers  .  .  .  Exclusive  in  your 
area!  Wire!  Phone!  Write  now  .  .  .  right 
now!  Free  Newso  Bingo  promo  kit.  dive 
your  circulation.  Jay  Kashuk  Associates 
Inc.,  927  Lincoln  Rd.,  Miami  Beach,  Fla. 
33139.  (305)  531-3324. 

'Copyright— 1966 


PUZZLES 


PUZZLES  create  devoted  readers: 
Bonus-Words,  WIggly-WordS:  witty  quip. 
Info  50*.  Dickson,  17700  Western  69e, 
Gardena,  CA  90248. 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates:  MHS  Features. 
P.O.  Box  425,  Lenox  Hill  Station,  NY 
10021. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


UNEXPLAINED  PHENOMENA 


"CAN  YOU  EXPLAIN  IT?"— Nationally 
syndicated  weekly  encounters  with 
strange  phenomena.  Low  rates.  Free 
samples.  Adeptus  Inc.,  41  Joralemon 
St.,  Brooklyn  Heights,  NY  11201. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


"How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  pubTisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


PUBLISHER  of  Auto-Buyers  weekly  seek¬ 
ing  local  associates  in  several  key  cities. 
Over  10  million  copies  sold.  Tremendous 
market  waiting.  We  set  up  business  while 
training  you  completely.  Immediate  in¬ 
come  assured. 

Are  you  interested  in  above  average  in¬ 
come?  Capable  of  running  a  growing  busi¬ 
ness?  Able  to  make  an  investment  of 
$12,000?  If  answers  are  yes,  send  person¬ 
nel  financial  information  (include  phone 
number)  to  Box  5649,  Editor  &  Publisher. 
All  replies  strictly  confidential. 


OPPORTUNITY  for  farm  reporter- 
photographer-feature  writer  with  midwest 
expenence  to  become  partner  with  well- 
established  publishing  organization  in  new 
areawide  weekly  farm  journal.  Write  soon, 
giving  experience  and  present  employment 
to  Box  5785,  Editor  &  Publisher.  (Replies 
Confidential). 


MAGAZINE 

DEVELOPMENT 

With  newspaper  acquisition  costs  going 
out  of  sight,  now  is  the  time  to  get  into  the 
local,  regional  or  national  magazine  busi¬ 
ness.  A  top-flight  team  of  magazine  pro- 
fessionalscan  develop  your  ideas  or  supply 
you  with  one  of  ours.  Services  include 
editorial  decelopment,  graphics,  circula¬ 
tion  marketing,  advertising  promotion  and 
sales  or  complete  turn-key  publishing 
plans.  For  further  information,  write: 

MAGAZINE  DEVELOPMENT  GROUP 
45  Owenoke  Park 
Westport,  CT  06880 


PARTNER/INVESTOR  needed.  Unique  op¬ 
portunity  to  invest  in  overseas  national 
newspaper.  Quick  return  on  small  invest¬ 
ment.  Exceptional  deal.  Financially  qual¬ 
ified  only.  Write  Box  5771,  Editor  & 
Publisher, 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice.”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 

W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  4^58 
(517)  772-3261 


EDITOR  &  PUBLISHER  for  September  30,  1978 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MEL  HOOELL,  Newspaper  Broker, 
P.O.  Bo*  2277,  Montclair,  Calif,  91763. 
(714)  626-6440. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


NOBODY  WILL  WORK  HARDER 
TO  SELL  YOUR  NEWSPAPER  .  .  . 
at  fair  market  value,  in  confidence,  with¬ 
out  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212-Galva,  IL  61434 
(309)  932-2270  days-932-2642  evenings 
Appraisals— Consultation 


NEWSPAPERS  FOR  SALE 


$100,000  DOWN 

$400,000  gross,  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
Bo*  308,  Lindsay,  CA  93247,  Joseph  A. 
Snyder,  Broker,  Kenneth  A.  Snyder. 
Salesman. 


LARGE  CALIFORNIA  weekly  $40,000 
down— rapid  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  News¬ 
paper  Brokers,  P.O.  Bo*  308,  Lindsay,  Ca 
92347. 


IF  YOU  would  like  to  see  your  small  daily 
newspaper  remain  a  locally  owned,  com¬ 
munity  oriented  newspaper  we  are  the 
couple  you  are  seeking.  We  are  seekingthe 
purchase  a  small  daily  or  large  weekly 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  We  have  excellent  financial  and 
journalistic  credentials.  Please  send  de¬ 
tails  to  Bo*  5754,  Editor  &  Publisher. 


2  ESTABLISHED  South  Jers^  seashore 
weeklies.  Principals  only.  Grpss  over 
100,000  plus  20,000  1977.  Will  Finance. 
Write  Bo*  5763,  Editor  &  Publisher. 


NORTHERN  IOWA  weekis-shopper,  with 
$180,(X)0  gross:  good  building  &  equip¬ 
ment;  sales  have  jumped  this  year. 
$255,000,  with  29%  down.  Borneman 
Publishers-Brokers,  Do*  200,  Oconto, 
Wis.,  54153, 


THOSE  MORE  INTERESTED  in  a  good 
profit  maker  than  living  in  a  beautiful, 
non-industrial  area  should  investigate  in 
this  New  Jersey  weeldy  package  with  long 
record  of  community  service.  $2(W,000 
price  includes  complete  equipment  (ex¬ 
cept  press),  real  estate  W.B.  Grimes  &  Co., 
National  Press  Bldg.,  Washington,  DC 
20045. 


The  “NOTHING  HAPPENED  TODAY” 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Bo*  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,000  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only; 
with  29%  down.  Bo*  5140,  Editor  & 
Publisher. 


NATIONAL  MONTHLY  country  music  pub¬ 
lication  5  years  old.  Lack  national  market 
ing  experience  to  handle.  Bo*  5623,  Editor 
&  Publisher. 

TWO  COAL-AREA  weekly  newspapers  for 
sale.  Separate  markets.  Both  good  com¬ 
munities  to  live  and  work.  One  with  4800 
paid  circulation,  gross  $144,000  with 
$38,000  cash  flow  for  owner-operator. 
Cash  $155,CK)0  or  with  terms  $190,000. 
Second  weekly,  3600  paid  circulation, 
gross  $  1 1 5,00(5  with  $32,0(X)  cash  flow  for 
owner-operator.  Cash  $90,000  or  with 
terms  $130,000.  Bo*  5649,  Editor  & 
Publisher. 


SMALL  Zone  9  back  country  weekly.  Ag¬ 
ricultural  area,  near  Yolla  Bolly  Wilderness. 
Now  grossing  $24,000.  Make  offer.  Bo* 
5684,  Editor  &  Publisher. 


MISSOURI  suburban  weekly  gross  over 
$120,000.  Priced  $90,000,  29%  down. 
Building  sells  separately.  $44,000.  Con¬ 
tact  Dale  L.  Gaston  &  Associates.  Broker, 
10  Burnam  Rd..  Columbia,  MO  65201. 


BRAND  NEW  PAWO  enlarger  with  full  set 
of  screens,  color  wheels  and  necessary 
equipment  to  do  4  color  separations.  New 
$47,900.  Asking  $37,900.  Mr.  Lesner; 
(605)  339-2383. 


COMPUTERS 


FOR  SALE-LE8  WA  LINE  PRINTER,  132 
column,  96  character,  with  interface  to 
PDP8E  — 115V/60cycle.  Like  new.  very  few 
hours  of  use,  under  continuous  DEC  ser¬ 
vice  contract.  8K  or  best  offer.  Contact 
Frank  Damgaard  or  Dick  Tanner,  Monterey 
Peninsula  Herald,  P.O.  Bo*  271,  Monterey, 
CA  93940  or  telephone  (408)  372-3311. 


MAILROOM 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE  AVAILABLE  IMMEDIATELY. 
Bo*  5352,  Editor  &  Publisher. 


USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates.,  Circula¬ 
tion  &  Mailroom  Systems  Div.,  1 1  Main  St., 
Southboro,  MA  01772  (617)  481-8562. 


I  (617)  481-8562. 


STA-HI  251  COUNTER  STACKER 
Available  immediatelood  condition.  Bo* 
3943.  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Bo*  4536, 
Editor  &  Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Helsley,  P.O.  Bo*  22083,  Dal¬ 
las.  TX  75222,  (214)  357-0196. 


USED  "PAPER-MAN”,  3-station  Stepper 
collator  with  single  tie  attachment.  Needs 
minor  adjustment.  Complete  $7,000.  Sun 
Valley  News,  McAllen,  TX  78501  (512) 
687-8141. 


NEWSPAPER  BAGS 


TW(3  WEEKLIES  in  prime  California  market  MONTHLY  Entertainment  Tabloid— 150M  SAVE  $$$$/BUY  HI-DENSITY  POLY 
n°rin»°shnll’  Partnprfhin  Subscriptions.  Other  interests  make  BAGS  -All  sizes  bags  and  bundle  wraps. 

nrnhipmT  fnrr^'^MS  Seek  good  home  for  4  Send  specs  for  quote  to  PCE,  20  N.  How- 

med^iLte  close  Wrfte-'  pMbhshlr ‘  iTSoi  I'®®''  “  oriented  winner.  Innova-  ard,  Aberdeen,  MD  21001.  Call  (301) 

meoiaie  Close,  wri^ie.  rupii^er,  tive  concept,  many  spin-offs,  can  be  relo-  575-6600 

KiDtenny  Rd.,  Los  Gatos,  CA  95030.  cated.  Bo*  5703,  Editor  &  Publisher. 


MONTHLY  BASEBALL  TABLOID  part  or 
whole.  Box  105,  Landis.  NC  28088. 


3  NEW  ENGLAND  weeklies,  coastal  growth 
are;  17,000  circulation,  over  8,0(50  paid 
subs,  8,000  free.  Gross  480,812,  break 
even,  needs  management.  $400,000  on 
terms. 

EASTERN  NEBRASKA  county  seat  exclu¬ 
sive  weekly  doing  121, 0(X).  profitable. 
Price  of  $120,000  includes  $20,000  build¬ 
ing,  $35,000  down,  10  years. 

EASTERN  ZONE  5  weekly,  over  5,(X)0  paid 
subs,  energy  area,  dominates  county. 
Gross  $125,000  plus.  $150,(X)0  on  terms. 
COLORADO  WEEKLY  exclusive  in  moun¬ 
tain,  eastern  slope  city  population  3,000 
growing,  dominates  county.  2648  Paid 
subs.  $160.(X)0  on  terms. 

LEGAL  DAI  LY,  Southern  Gulf  city,  45  years 
old  priced  $90,0(X).  $20,(XX)  down,  terms. 
SOUTHERN  MISSOURI  county  seat 
weekly.  Over  4,0(X) gross,  will  do$155,(XX) 
1978.  Prices  $160,000. 

KANSAS  WEEKLY  exclusive  doing  over 
70,(XX)  this  year,  priced  $80,000  includes 
building.  29%  down,  8%  10  years, 
ROBERT  N.  BOLITHO 
BOX  7133 
INDIAN  CREEK 

SHAWNEE  MISSION,  KS  66207 


FOR  SALE 

2  A1  Southwestern  weeklies  in  adjacent 
towns.  Exclusive  weeklies;  no  dailies.  Will 
gross  around  $300,(X}0  in  1978.  Ideal  cli¬ 
mate,  good  growth  area.  Principals  only. 
Write  Box  57^,  Editor  &  Publisher. 


SUBURBAN  MILWAUKEE  publications 
grossing  $260,0CX),  with  excellent  growth 
potential;  quality  publications;  $260,(X)0, 
with  reasonable  terms.  Borneman 
Publishers-Brokers,  Box  200,  Oconto, 
Wis.,  54153. 


Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WE  ARE  SEEKING  small  daily  or  weekly. 
Profitable  or  not.  Prefer  Midwest  or  Mid¬ 
south  location,  but  will  consider  any  loca¬ 
tion.  Box  5584,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SAL£ 


ZONE  8  weekly  TV  guide,  shopper,  9,000 
circulation,  first  year  money  maker, 
20,000  gross,  one  man  operation.  Area 
and  paper  growing,  $8,000  down,  will 
carry.  1  (800)  352-8744. 


NATIONAL  grower  publication  relating  to 
specialty  branch  of  fruit  growing  industry. 
Established  1936.  Knowledge  of  culture 
not  necessary.  Limited  circulation,  but 
good  potential  for  growth.  ISC,  P.O.  Box  J. 
Kingston,  MA  02364, 


ESTABLISHED  non-daily  wanted. 
Minimum  $30.0(K)  net.  Send  details  to; 
President,  Box  38040,  Memphis,  TN 
38138. 


CAMERA  &  DARKROOM 

DISTORA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


NEWSPRINT 


NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


DYNAFLEX  PROCESSOR;  Process  Dryer;  4 
Fairchild  TTS  electronic  perforators;  2 
Compugraphic  2961  HS  computer;  film 
dryer;  48  saddles  with  4  racks  and  3  saddle 
stands;  metal  cutter;  hot  metal  proof 
press.  Evening  Independent,  P.O.  Box 
581,  Massillon,  OH  44646,  (216)  833- 
2631.  Contact  Robert  W.  Hoff. 


COMPUGRAPHIC  4961  si,  spare  reader, 
wire  stripper,  gears,  $1,600;  2  Electro  Set 
430  perforators,  $1,500  each.  The  Gallon 
Inquirer,  Gallon,  OH,  call  (419)  468-3233. 


2  Linotron  505  phototypesetters.  Excel¬ 
lent  operating  condition.  Complete  with  12 
grids  and  spare  parts.  Available  in 
November.  (Contact;  Olen  bell,  (405)  231- 
3438. 


COMPUGRAPHIC  2961.  Dual  image.  All 
accessories  and  supplies,  3  keyboards. 
Working  order.  $2,1()0.  Max  Hale,  Flashes 
Publishers,  Inc.,  Box  147,  Allegan,  Ml 
49010.  (616)  673-2141. 


FOR  SALE— Compugraphic  4961  TL.  Make 
offer.  Phone  Phil  Schoenwether  (616) 
637-1104  South  Haven  (Michigan) 
Tribune. 

COMPUGRAPHIC  4961  TL  with  wire  strip¬ 
per,  spare  reader,  4961  keyboard  and 
spare  parts,  extras.  $4,000.  Lee  May  (408) 
475-4355. 


FOR  SALE 

4  AKI  Keyboards  with  display  terminals. 
Compugraphic:  4961  TL  output:  9100 
keyboard;  160  Film  Strips  with  plugs: 
spare  parts  and  spare  reader.  Call;  Mr. 
Sanders,  (212)  689-6066. 


INPUT-edit  terminal.  Recent  AKI  Pro- 
gramable  H-J  system,  that  will  drive  Com¬ 
pugraphic.  VIP.  and  other  photo  units.  Ex¬ 
cellent  condition;  priced  to  sell.  Call:  Emil 
(201)  939-3600. 


AM  COMPSET  5CX),  Low  range,  plus  503 
Tape  reader.  Excellent,  assume  lease  on 
Compset,  reader  free.  R.  Buckley  (601) 
764-2388. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961 -$2300.  Keyboards-$1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


News  King  Press,  2  Stacked  units,  very 
nice.  Available  immediately.  (404)  321- 
3992. 


Harris  Cottrell  JFl  Folder,  50HPmotorand 
drive,  1973.  Ideal  folderfor  V-15A,  V-22,  or 
V-25.  (404)321-3992. 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  (3oss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21V2  cutoff 
4UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/60 
2  Goss  Headliner  Units  22Tfi 
2  Angle  Bar  rests 
4  Unit  Wood  22% 

Cramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


FIRST  TIME  OFFERED 
3  HIGH  PRODUCTION  HOE 
COLOR  CONVERTIBLE  PRESSES 
23  Units  Hoe  Presses  Available 
23  9/16"  Cutoff 
90'  Stagger 

Reels,  Tensions  and  Pasters 
Note;  2  Presses  Have  Goss  3:2  Imperial 
Folders 

Available  Spring  of  1980 
Web  #3105—9  units  with  4  color  humps, 
single  Goss  3:2  Imperial  folder  with  double 
formers  and  double  upper  formers.  Reels, 
tensions  and  pasters. 

Web  #3038—7  unit  with  3  color  humps, 
single  Goss  3:2  Imperial  folder  with  double 
formers  and  double  upper  formers.  Reels, 
tensions  and  pasters. 

Web  #3173—7  units  with  3  color  humps, 
Hoe  double  2:1  folder  with  double  formers 
and  double  upper  formers.  Reels,  tensions 
and  pasters. 

All  units  manufactured  in  the  50's.  (3oss 
folders  manufactured  in  the  70's. 
Excellent  color  flexibility  on  all  presses.  All 
equipment  maintained  extremely  well. 
Located:  Edmonton  Journal,  Edmonton, 
Canada. 

Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
Telephone:  A.C.  913  492-9050 
TELEX  42362 


RECENTLY  RECONDITIONED  4-unit  Color 
King  with  Color  King  folder  and  4-friction 
rollstand.  40HP  General  Electric  drive. 
Extra  book  former  for  folder.  Phone  Mr. 
Anderson,  Panax  Pub.,  (312)  895-3700. 

FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  ‘/z"  and  Vi" 
folder.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


EDITOR  &  PUBLISHER  for  September  30,  1978 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information  to:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 

S;C  COMBINATION  folder  with  double 
parallel. 

IPEC  INC. 

401  N.'  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 

GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  inc.,  401  North 
Leavitt,  Chicago,  IL  60612,  (312)  738- 
1200.  Telex  254388. 

URBANITE  FOLDER  WITH  Vx  AND  Vj 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  folders 
(3oss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Gregg  flying  imprinter  22%" 

Urbanite  Vx  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  4()-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


Order  Blank 

Name 

Address  _  _ 

City  State  Zip  _ 

Phone  . 

Authorized  by  _ 

□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Weeks  Till  Forbidden 

Classification 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  t  publisher  •  S7S  leilngton  Ave.  •  New  Yorfi,  N.Y.  10022 
(212)  7S2-70S0  ext  307 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Address  _ 

City  _ State  _ Zip  _ 


Phone 


Authorized  by 

Classification  _ 

Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Ron:  _ _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


IDEAL  HIGH  SPEED  PRESS  FOR  YOUR 
PHOTOPOLYMER  PLATE  FUTURE  OPER¬ 
ATION 

R.  HOE  INC.  COLORMATIC  8  UNIT  PRESS 
with  3  (^lor  Half  Decks,  Double  2: 1  Folder, 
8  RTPS,  Cutler  Hammer  Drive,  Year  1966 
Cut-off  22%, 

R.  HOE  INC.  COLORMATIC  6  UNIT  PRESS 
with  3  Color  Half  Decks.  Double  2: 1  Folder, 
6  RTPS,  Stromberg  Drive,  Year  1962. 
Cut-off  22%. 

Complete  Stereo  and  Mailroom  equipment 
is  available  with  above.  This  press  is  lo¬ 
cated  in  Europe  and  will  be  released  within 
the  next  few  months.  TRH  Marketing  Ltd. 
are  the  exclusive  sales  representative  who 
can  offer  a  complete  service  from  dis¬ 
mantling,  shipping,  installation,  re¬ 
arrangement,  throu^  to  commissioning. 
TRH  have  recently  sold  a  similar  Colorma- 
tic  press  installed  and  commissioned  to 
customer  satisfaction.  This  press  using 
plastic  plates  is  producing  excellent  4 
color  work  and  is  now  the  fastest  running 
press  in  Europe,  north  of  Amsterdam. 
70,0(X)  cph  at  a  fraction  of  the  cost  of  new 
machinery. 

The  same  can  be  achieved  with  the  above 
mentioned  press.  For  full  details  contact: 
SOLE  AGENTS: 

TRH  MARKETING  LTD 
Willow  Wren  Wharf,  Hayes  Rd.  Southall 
Middx.  UB2  5LU  ENGLAND  Telex.  Attn 
TRH  MARCO  25247 

Tel.  01-848-8655  or  848-7531  24  hour 
Answering 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St.,  Long  Island 
City,  NY  11101. 


FERAG  H-500  STACKER 
IN  GOOD  CONDITION 
Box  5381,  Editor  &  Publisher. 


WANTED:  Used  Graphic  Electronics 
Photo-Lathes.  Will  pay  top  prices  and  pick 
up  at  your  establishment.  (^11  (404)  873- 
3257— Mr.  Greenway. 


ON  E  GOSS  Anti-friction  unit,  22%"  cutoff, 
prefer  82"  inside  frame  width  but  will  con¬ 
sider  80".  Need  color  hump  for  either  unit 
ppus  reel,  floating  roller,  margin  and  ten¬ 
sion  electrical  controls.  Box  5689,  Editor  & 
Publisher. 


RECENTLY  REBUILT-like  new  7  Unit  1 
Color  King,  Color  King  Folder— Many 
extras. 

COMPLETELY  REBUILT-Like  new-3 
unit  Goss  Suburban  Folder  with  V4  and  >72 
(older— guaranteed. 

Graphic  Equipment  Sales 

1836  Woodward  St. 

Orlando,  FL  82803 
or  call  (305)  896-4330 

Color  King  Folder,  40  HP  drive,  1969.  Re¬ 
cently  has  been  overhauled.  (404)  321- 
3992. 

Goss  Community  Press,  2  units,  1968. 
Above  average;  reasonable.  (404)  321- 
3992. 

WANTED  TO  BUY 

GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 

AM  EDIT/SET  490.  EDITING  KEYBOARD. 
WRITE  BOX  5794,  EDITOR  &  PUBLISHER. 

CH  ESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7TO0  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

DIDDE-GLASER  INSERTER 
Minimum  3  stations 

Box  5163,  Editor  &  Publisher. 

COUNT-O-VEYOR  STACKER 

IN  GOOD  CONDITION 

Box  5164,  Editor  &  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher. 

SHERIDAN  72P  INSERTER 

Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 

LATE  SYTLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  INSERTER 

Must  see  in  operation 

Box  4537,  Editor  &  Publisher. 

STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED— Videosetter  Universal,  would 
consider  Unisetter.  Union  City  Daily  Mess- 
inger.  Box  567,  Union  City,  TN  38261. 
Phone  (901)  845-0744. 


WANTED 

Duplex  Unitubular  Stereo 
equipment  for  800  series. 
We  buy  and  sell  used 
letter  press  newspaper 
equipment. 

P.O.  Box  455 
Lyndhurst,  New  Jersey  07071 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


HAVE  A  DELIVERY  PROBLEM? 
Midwest  Circulation  Systems  can  solve  any 
distribution  problems  fast!  We  handle  all 
phases  of  circulation— little  merchant,  op¬ 
tional  pay,  mail  conversion,  free  distribu¬ 
tion,  promotions,  personnel,  trucking, 
consultation,  analysis,  etc.  Midwest  Circu¬ 
lation  Systems.  15711  S.  Madison  Ave., 
Dolton,  IL  60419,  (312)  995-1385. 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clipart 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 


COMPUTER  CONSULTANTS 

SPECIALIZING  IN  CUSTOM  PROGRAM¬ 
MING  and  implementing. 

—Operator  training 

—Vendor— independent  hardware/software 
analysis 

—Computer  systems  conversions 
—AND  MORE— 

FJG  Systems  Consulting  Inc. 

127  E.  59th  ST. 

New  York,  NY  10022 
(212)  421-1950. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen.  Texas  78501. 
(512)  682-7011. 


JOB  LEADS 


P.R/Editorial  Jobs  nationally.  200-1-  listings 
weekly.  M.  Sternman,  68-38  Yellowstone 
Blvd.,  Forest  Hills,  NY  11375. 


EDITOR  &  PUBLISHER  for  September  30,  1978 


O 


INDUSTRY  SERVICES 
RESEARCH 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
CIRCULATION 


ACADEMIC  INFORMATION  SCIENTISTS  to 
conduct  research  on  news  topics.  Send 
paragraph  describing  topic,  get  a  call  pro¬ 
viding  cost.  No  obligation,  samples  avail¬ 
able.  Satisfaction  guaranteed.  Academic 
News  Research,  1017  Waban  Hill.  Madi¬ 
son,  Wl  53711. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES'  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions,  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES'  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


ACADEMIC 


DUAL  RESPONSIBILITIES  as  head  of 
Agricultural  Journalism  Department  and 
director  of  communications  for  the  Ag¬ 
ricultural  Extension  Service.  PhD  required 
with  five  years'  experience  in  professional 
journalism,  journalism  education  or  exten¬ 
sion  communications.  Must  demonstrate 
potential  to  administer  teaching,  research 
and  extension  programs.  Salary  and  bene¬ 
fits  highly  competitive.  Application  dead¬ 
line  November  1,  1978.  Write  Pat  Borich, 
Agricultural  Extension  Service.  University 
of  Minnesota.  St.  Paul.  MN  55108.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


ADMINISTRATIVE 


NEED  AT  ONCE 

Experienced  individual  to  supervise 
Accounting-Data  Processing-Credit- 
Purchasing  departments  of  large  met¬ 
ropolitan  newspaper  in  Sun-Belt.  Must 
have  strong  DP  background  as  well  as  full 
accounting  qualifications.  Excellent  work¬ 
ing  conditions,  progressive  company,  good 
benefits.  Must  be  people  oriented. 
$45,(XX)  ^  for  right  individual.  Write  Box 
5770,  Editor  &  Publisher. 

GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Ohio)  seeks 
extremely  hard-working  general  manager 
to  oversee  entire  operation.  Knowledge  in 
ad  sales,  promotion,  layout  and  production 
and  editorial.  Staff  of  21.  15%  travel  to 
help  set  up  and  co-ordinate  new  papers. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills,  NY  11548. 

GENERAL  MANAGER 
Outstanding  opportunity  for  a  dynamic 
take-charge  person  to  head  young  daily 
newspaper  in  rapidly  expanding  market. 
The  successful  candidate  will  have 
thorough  knowledge  of  newspaper  opera¬ 
tions  and  will  be  extremely  community 
oriented.  Zone  6.  Write  Box  5669,  Editor  & 
Publisher. 

GENERAL  MANAGER  for  Central  Indiana 
group  owned  4,0(X)  circulation  daily.  The 
successful  candidate  must  have  strong 
advertising,  marketing  and  public  relations 
background  with  an  ability  to  motivate  and 
train  people.  Position  offers  exceptional 
opportunities  for  the  right  candidate.  Send 
resume,  including  salary  history  to  Box 
5728,  Editor  &  Publisher. 

WE  HAVE  an  outstanding  opportunity  for  a 
newspaper  person  with  a  financial  back¬ 
ground  and  an  eye  on  becoming  a  general 
manager  or  publisher  in  one  of  the  nation's 
most  respected  communications  groups. 
Our  rapid  growth  makes  it  mandatory  that 
the  individual  in  this  job  as  financial  direc¬ 
tor  be  capable  of  assuming  broader  man¬ 
agement  responsibilities.  Contact  Tucker 
Sutherland,  Publisher,  Standard-Times, 
P.O.  Box  5111,  San  Angelo,  TX  76902. 

TV  NEWS  DIRECTOR 
Small  market  VHF  network  affiliate  in  Zone 
4  is  looking  for  someone  to  organize  and 
direct  8  member  staff.  We  are  tired  of 
stars— want  someone  who  knows  news. 
Editor  experience  required.  Great  chal¬ 
lenge  matched  with  good  pay.  Equal  Op¬ 
portunity  Employer.  Box  5702,  Editor  & 
Publisher. 


BUSINESS  MANAGER-for  South  Caro¬ 
lina  daily  newspaper.  Morning  and  after¬ 
noon  publications  with  52,(X)0  combined 
circulation.  Our  newspaper  is  part  of 
a  dynamic  national  group.  The  candidate 
we  seek  will  be  responsible  for  administer¬ 
ing  all  business  office  functions,  coor¬ 
dinating  our  planning  programs,  credit 
functions  and  severaT  other  service  de¬ 
partments.  The  successful  candidate  will 
probably  have  newspaper  business  office 
experience  and  an  academic  background 
in  accounting.  This  position  offers  excep¬ 
tional  opportunities  for  the  right  candi¬ 
date.  Send  resume  with  salary  history  to 
Box  5570,  Editor  &  Publisher. 


EMPLOYEE  RELATIONS 
DIRECTOR 

This  is  a  great  opportunity  for  an  experi¬ 
enced  individual  with  well  rounded  experi¬ 
ence  in  employee  relations  with  heavy  em¬ 
phasis  on  union  negotiations  and  contract 
administration.  Please  send  resume  in 
complete  confidence  tO: 

Robert  A.  Kahlor 
Senior  Vice  President/Operations 
Newspapers  Inc. 

(Publishers  of  the  Milkaukee  Journal  and 
Milwaukee  Sentinel) 

333  West  State  Street 
Milwaukee.  Wl  53201 

DEDICATED,  aggressive  General  Manager 
to  a  take  charge  of  one-year-old  innovative, 
competitive  suburban  weekly  not  quite 
there.  Must  be  strong  sales  leader,  both 
advertising  and  circulation.  Send  resume 
tO:  P.O.  Box  215,  Westminister,  CO  80030. 
Phone  (303)  42^9529. 

EXECUTIVE  DIRECTOR  of  The  Tablet. 
Brooklyn  diocesan  newspaper.  Newly 
created  position.  Responsible  for  editorial, 
advertising,  circulation,  administration, 
and  promotion.  To  initiate  immediate  and 
long-range  plans  for  the  development  and 
promotion  of  all  areas  of  the  company. 
Write  to  Diocese  of  Brooklyn,  Peter  L. 
Altman,  P.O.  BoxC,  Brooklyn,  N.Y.  11202 


ADVERTISING 


ADVERTISING  SALESPERSON  wanted  for 
Bucks  and  Montgomery,  Pennsylvania 
county,  expanded,  land-oriented,  agricul¬ 
tural  published  monthly.  Circulation  at 
14,000.  Write  to  Box  5791,  Editor  & 
Publisher. 

SAVANNAH  NEWS  PRESS 
Immediate  opening  on  retail  advertising 
staff.  If  you're  enthusiastic,  creative, 
knowledgeable  and  ambitious— we  have  a 
good  job  tor  you.  Excellent  pay,  good  bene¬ 
fits.  Send  resume  to:  Mike  Boisclair,  P.O. 
Box  1088,  Savannah,  GA  31402. 


CORPORATE  DIRECTOR 
OF  ADVERTISING 

Prestigious  Zone  2  newspaper  organization 
is  seeking  an  experienced  executive  to 
handle  complete  advertising  and  market¬ 
ing  activities  for  its  entire  newspaper 
group.  If  you  are  aggressive  and  creative 
and  can  handle  this  challenging  opportun¬ 
ity  please  send  resume  and  salary  re¬ 
quirements  to  Box  5772,  Editor  &  Pub¬ 
lisher.  An  Equal  Opportunity  Employer. 

ADVERTISING  SALES  MANAGER  for 
weekly  newspapers  in  a  highly  competitive 
market  in  the  East.  Need  is  for  an  aggres¬ 
sive,  motivating  and  creative  individual 
with  a  strong  background  in  sales  and 
sales  management.  Excellent  potential, 
fringes  and  opportunity  for  bonus  with  in¬ 
creased  sales.  Send  resume  and  present 
salary  to  Box  5760,  Editor  &  Publisher. 


MARKETING  DIRECTOR 
New  Position  in  sales,  promotion,  product 
improvement  and  development  on  expand¬ 
ing  and  growing  32,CXJ0  AM  daily.  Reports 
to  president.  Write:  John  Hager,  P.O.  Box 
1480,  Owensboro,  KY  42301. 

IMMEDIATE  OPENINGS  on  three  prize- 
winning  daily  and  weekly  newspapers  in 
Wyoming  mountains.  We're  looking  for  po¬ 
tential  ad  managers.  We  want  aggressive, 
creative  people  who  believe  in  themselves 
and  in  good  newspapering.  Send  complete 
resume  to  Bill  Sniffin,  Wyoming  State 
Journal,  Box  J,  Lander,  WY  82520. 


ARTIST 

Region  5  daily  newspaper  has  a  fantastic 
opening  in  its  art  department  for  an  ex¬ 
perienced  individual  with  capabilities  as  a 
layout-designer,  illustrator-cartoonist.  The 
ideal  candidate  should  have  a  college  or 
art  school  degree  with  a  minimum  of  3 
years  editorial  or  commercial  experience 
gained  through  magazine,  newspaper, 
studio  or  agency  employment.  In  addition 
the  candidate  should  be  creative  and  have 
the  ability  to  work  rapidly  and  possess  a 
thorough  knowledge  of  working  with  black 
and  white  and  color  reproduction.  If  you 
meet  these  specifications,  send  a  resume 
in  confidence  outlinging  experience,  edu¬ 
cation  and  salary  history  to:  Box  5672, 
Editor  &  Publisher. 


MAGAZINE  PUBLISHER  looking  for 
sophisticated  one-panel  gag  cartoons  on 
business  and/or  family  situations.  Send  re¬ 
sume,  work  samples  and  SASE  tO:  Sea¬ 
port,  P.O.  Box  7295,  North  Bergen,  NJ 
07047. 


BOOKKEEPING 


SMALL  PR/NEWS  AGENCY  in  mid  Manhat¬ 
tan  area  seeks  energetic,  experienced,  full 
charge  bookkeeper.  Must  be  able  to  han¬ 
dle  all  financial  matters.  Will  report  di¬ 
rectly  to  president.  Knowledge  one-write 
system  a  plus.  Agency  in  midst  of  expand¬ 
ing,  unusual  opportunity  for  growth.  Salary 
commensurate  with  experience.  Send  re¬ 
sume  and  salary  history  to  Box  5781, 
Editor  &  Publisher. 


_ CIRCULATION _ 

SALES  MANAGER— We're  searching  tor 
someone  who  is  very  good  at  directing 
telephone  sales,  door-to-door  crews,  pay- 
in-advance  and  district  manager  or  carrier 
promotions.  If  you  generate  enthusiasm, 
and  are  intelligent  and  hardworking,  this  is 
a  career  opportunity  for  you.  We  are  a 
52,0(K)  <  daily  in  Zone  4,  prepared  to  offer 
an  excellent  compensation  package  to 
qualified  candidates.  Please  address  your 
reply  to  Box  5605,  Editor  &  Publisher.  Your 
inquiry  will  be  held  in  confidence. 

CIRCULATION  MANAGERS  needed  for 
Zones  1  and  2.  Ideal  spots  for  sales- 
minded  circulators  looking  to  move  ahead 
with  group  operation.  If  you're  an  aggres¬ 
sive  #2  person,  or  #1  with  no  place  to  go, 
these  medium— small-sized  dailies  may  be 
for  you.  Send  complete  resume  to  Box 


ZONE  8  WEEKLY  at  foot  of  the  Rockies 
needs  enthusiastic,  aggressive  individual 
to  manage  total  distribution  systems.  Spe¬ 
cial  emphasis  on  promotions  to  develop 
paid  circulation.  If  you  have  the  energy 
and  ideas,  we  offer  an  opportunity  to  run 
your  own  show  in  a  10%  annual  growth 
market.  Send  resume  and  salary  history  to 
Box  5678,  Editor  &  Publisher. 


OPERATIONS  MANAGER 
HOME  DELIVERY 

#  1  direct  mail  house  in  metro  Washington, 
DC  needs  hard-working,  bright,  individual 
to  develop  expanding  private  delivery  bus¬ 
iness.  Our  company  is  delivering  5  national 
weekly  and  5  national  monthly  magazines. 
This  is  a  dynamic  new  business  division 
with  our  established  company.  All  com¬ 
pany  benefits  including  pension  program, 
hospitalization  and  major  medical  plus 
stock  purchase.  All  responses  to  Norman 
Schultz,  President.  ADW  Computer  Mail 
Services,  107(X)  Hanna  St.,  Beltsville,  MD 
20705. 

RAPIDLY  EXPANDING  newspaper  group 
needs  experienced,  aggressive,  group- 
level  circulator  capable  of  designing  and 
implementing  winning  circulation  pro¬ 
grams  tor  our  community  newspapers  in  8 
states.  Reports  directly  to  the  Vice- 
president  of  Operations.  Hard  work,  much 
travel  but  we  are  growing  rapidly  and  our 
new  circulator  will  grow  with  us.  Write  Box 
5708,  Editor  &  Publisher. 

NEWSPAPER  CIRCULATION  SALES 
Small  circulation  sales  company  will  hire 
State  Supervisor  for  Oklahoma.  Sales 
background  a  must.  I  offer  5  day  work 
week  (6  hours  per  day).  $3(X3.(X)  per  week 
to  start.  Resumes  to  Bob  Bond,  2417  Mar¬ 
shall  Dr.,  Edmond,  OK  73034. 


CIRCULATION 

MANAGER 

For  26,000  daily  and  Sunday,  with  TMC 
package,  in  industrial  city  in  chart  area  5. 
Potential  for  growth  to  30,(XX}  under  guid¬ 
ance  of  right  person, 

I  am  looking  for  an  aggressive  individual 
with  good  record  of  collection,  promotion 
and  carrier  recruitment.  Must  guide  and 
motivate  5  district  managers  in  building 
new  little  merchant  and  motor  routes. 
Excellent  opportunity  for  Classified  Man¬ 
ager  now  on  a  smaller  paper  or  assistant  on 
a  larger  one.  We  are  a  division  of  a  re¬ 
spected  newspaper  group  and  can  offer 
growth  potential  to  a  person  who  can  dem¬ 
onstrate  ability. 

Please  send  complete  resume,  including 
salary  requirement,  to  Box  5795,  Editor  & 
Publisher. 

ENTHUSIASTIC  #2  or  district  manager, 
strong  on  carrier  relations,  familiar  with 
ABC,  promotions,  who  wants  to  manage 
the  whole  operation  and  improve  circula¬ 
tion  tor  small  community  daily.  Attractive 
salary  and  benefits.  Reply  to  Box  5768, 
Editor  &  Publisher. 

CIRCULATION  DIRECTOR -Zone  2- 
25,000  circulation  AM,  PM  paper— No 
Sunday.  Must  have  good  record  and  refer¬ 
ences  working  with  district  manager  oper¬ 
ations  also  familiar  with  small  mailroom 
operation.  Must  be  promotional  and  ser¬ 
vice  minded  and  be  able  to  outline  carrier 
and  district  manager  plans  and  programs 
on  a  quarterly  and  annual  basis.  (k)Od  hos¬ 
pitalization  and  fringe  benefit  absolutely 
confidential.  Send  resume  to  Box  5757, 
Editor  &  Publisher. _ 

CIRCULATION  MANAGER  for  growing 
North  Dakota  daily  and  weekly  shopper. 
Must  be  promotion  minded  and  able  to 
motivate  carriers.  Send  resume  and  salary 
requirements  to:  Ed  Hauck,  Dickinson 
Press,  Dickinson,  ND  58601  or  call  (701) 
225-8111. _ 

WE'RE  LOOKING  FOR  a  bright,  energetic 
and  creative  circulation  manager  for  our 
lOOM  weekly.  If  you  can  manager  people 
well,  can  develop  and  meet  a  budget,  and 
are  familiar  with  voluntary  paid  and  TMC 
we'd  like  to  hear  from  you.  We  offer  attrac¬ 
tive  location,  salary  and  benefits  in  a  very 
dynamic  organization.  Write:  Albuquerque 
News.,  Att:  Ruth  Lewis,  P.O.  Box  25526, 
Albuquerque,  NM  87125  giving  complete 
employment  and  earnings  history. 

WE  ARE  L(X)KING  for  a  bright,  energetic 
individual,  experienced  in  newspaper  cir¬ 
culation.  to  manage  one  of  our  zones.  The 
right  individual  must  be  a  strong  leader, 
and  must  be  capable  of  handling  all  re¬ 
sponsibilities  delegated  to  him.  We  are  a 
fast  growing  suburban  daily  in  Zone  5,  and 
offer  a  good  starting  salary  and  fringe  ben¬ 
efit  package.  Send  resume  to  Box  5629, 
Editor  &  Publisher. 

CIRCULATION  MANAGER 
Excellent  opportunity  on  4.0(X)  Ohio  daily 
tor  beginner  to  develop  circulation  skills 
while  enjoying  small  town  surroundings. 
Send  resume  to:  Gary  Hirt,  Bellevue 
Gazette,  107  N.  Sandusky  St.,  Bellevue. 
OH  44811,  or  phone  (419)  483-4190. 

AN  AGGRESSIVE,  sales  oriented  Circula¬ 
tion  Manager  fora  12,(X)0  PM  Illinois  6-day 
paper.  Salary  negotiable,  good  benefits. 
Send  resume  to  Box  5674,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 

Excellent  opportunity  for  ambitious,  ex¬ 
perienced  and  enthusiastic  pro.  We  are  a 
26.000  daily  in  a  rapid  growth  market  with 
staff  thats  good  but  needs  direction.  (Jood 
salary  with  commission  plan.  Please  con¬ 
tact:  Mr.  Sexton,  Waukesha  Freeman,  200 
Park  Place,  Waukesha,  Wl  53186.  All  con¬ 
tacts  held  in  strictest  confidence. 

CLASSIFIED  MANAGER 
For  large  twice  weekly  newspaper  in  corri- 
petitive  California  area.  Must  plan  and  di¬ 
rect  phone  and  outside  sales  force.  Excel¬ 
lent  salary  and  fringe  benefits.  Great  fu¬ 
ture  in  large  growing  newspaper  chain. 
Please  address  your  replies  to  Box  5783, 
Editor  &  Publisher. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


CLASSIFIED  ADVERTISING  DISPLAY  ADVERTISING 


ADVERTISING  SALESPERSON-COUNSE¬ 
LOR  for  2200  circulation  growing  weekly. 
Must  be  able  to  layout  a^  markup  ads. 
Weekly  experience  preferred.  $125  a  week 
plus  commission.  Contact:  Robert  Blake, 
Managing  Editor,  P.O.  Box  7,  Columbiana, 
OH  44408. 


TELEPHONE  SALES 
SUPERVISOR 

MOVE  UP  by  joining  the  staff  of  Florida's 
best  Newspapers,  The  St.  Petersburg 
Times,  and  The  Evening  Independent. 
We're  looking  tor  an  experienced  Tele¬ 
phone  Sales  Supervisor.  You'll  be  respon¬ 
sible  for  all  phases  of  soliciting  and  con¬ 
tinuing  account  development  in  a  com¬ 
mercial  telephone  sales  supervisory  posi¬ 
tion  and  will  assist  in  sales  PLANNING 
AND  ORGANIZATION. 

You'll  earn  a  good  starting  salary  and  par¬ 
ticipate  in  one  of  the  finest  "extras”  pro¬ 
grams  available  such  as  cost  of  living  allo¬ 
wance,  profit  sharing,  paid  vacation,  pen¬ 
sion  plan,  health  and  life  insurance  and 
more! 

If  you  feel  you  have  the  necessary  qualifi¬ 
cations  then  send  a  resume  to: 

Employment  Manager 
Times  Publishing  Co. 

P.O.  Box  1121 
St.  Petersburg,  FL  33731 
An  Equal  Opportunity  Employer  M/F. 


LOOKING  FOR  sales  director  on  the  rise. 
Excellent  chance  to  take  charge  and  work 
new  market.  Daily  newspaper  located  in 
ideal  Northern  Michi^n  country  close  to 
Big  Water.  Write:  The  Evening  News,  Sault 
St.  Marie,  Ml  49783. 


ADVERTISING  MANAGER 
Challenging  position  offering  career  with 
progressive  newspaper  group.  Excellent 
opportunity  for  strong  #2  person  with  5 
years  advertising  sales  experience.  Zone  5, 
10,000  daily  and  shopper.  Send  resumes 
to:  Bill  Shufflebarger,  Park  Newspapers, 
P.O.  Box  550,  Ithaca,  NY  14850. 


WE'RE  LOOKING  for  an  outstanding  ad¬ 
vertising  salesperson  to  take  charge  of  the 
display  department  of  our  twice  weekly 
newspaper.  Must  be  promotion  minded, 
competent  on  layouts  and  eager.  Include 
all  experience,  education,  present  salary 
and  wage  expectations  in  first  letter.  Mark 
McMahon,  Humboldt  Sun,  Box  912,  Win- 
nemucca,  NV  89445. 


TOP-NOTCH  OPENING  for  top-notch 
salesperson  who  can  increase  lineage  in 
our  chain  of  four  excellent  weekly  newspa¬ 
pers.  Salary  open,  good  working  condi¬ 
tions.  Job  open  now.  Write:  News  Publish¬ 
ing  Co.,  Box  601,  Atkinson,  IL  61235. 
Phone  (309)  936-7967. 


ADVERTISING  SALES  willing  to  help  as  re¬ 
porter  on  large  rural  Area  9  weekly.  Box 
5336,  Editor  &  Publisher. 


EXPANDING  SOUTH  FLORIDA  PAPER 
SEEKS  TOP  WRITERS,  EDITORS 

We  are  currently  seeking  highly  skilled,  experienced 
journalists  to  join  our  rapidly  expanding  newspaper. 
This  established  morning  daily  is  in  South 
Florida — a  great  place  to  live  and  work. 

A  variety  of  positions  are  presently  available  for 
reporters  and  writers  with  at  least  2-3  years  experi¬ 
ence  in  general  assignment,  investigative,  munici¬ 
pal  beats,  sports,  and  lifestyle.  Positions  also  exist 
for  copy  editors  and  layout  personnel.  We  are  only 
interested  in  enthusiastic,  highly  motivated  people 
who  wish  to  contribute  in  a  demanding  professional 
environment.  In  return,  we  offer  the  best  career 
opportunity  in  Journalism  today.  Please  send  re¬ 
sume  and  samples  to  Box  5663,  Editor  &  Publisher. 


SPORTS  EDITOR 

We  need  to  organize  our  sports  depart¬ 
ment  and  give  our  readers  an  attractive 
and  appealing  sports  section.  One  year's 
desk  experience  is  a  must  and  you  must 
have  layout  experience.  We  are  a  20,0(X) 
(and  gaining)  6-day  a  week  daily  in  a  major 
university  town.  Send  clips  and  references 
in  first  letter  to  Box  5766.  Editor  & 
Publisher 


COAL  NEWSLETTER  is  seeking  a  reporter 
to  cover  mine  health/safety  issues.  The 
United  Mine  Workers  and  Mining  Technol¬ 
ogy.  Emphasis  on  intelligence  and  ability, 
not  necessarily  experience.  Salary  up  to 
$14,5(X).  Editor,  653  National  Press  Build¬ 
ing,  Washington,  (X)  20045. 


SPORTS  WRITER-photographer  with  Eng-| 
lish  and  typing  skills  for  large  Area  9  rural 
weekly.  Near  outdoor  recreation.  Box  I 
5335,  Editor  &  Publisher. 

NEEDED  AT  ONCE,  seasoned  sports  writer 
with  photographic  abilities.  Room  for  ad¬ 
vancement.  Fast  growing  morning  daily. 
Call  collect  (216)  424-9541  ext.  201  or 
Write:  Len  Cowev,  Buckeye  Publishing  Co., 
308  W.  Maple  St.,  Lisbon,  OH  44432. 

MAJOR  MIDWEST  daily  seeks  journeyman 
reporter;  must  be  able  to  handle  assign¬ 
ment;  top  pay  and  fringe  benefits.  Write 
Box  5759,  Editor  &  Publisher. 


LIFESTYLE/FEATURES  EDITOR 
We're  looking  for  someone  with  strong 
graphics  and  supervisory  skills  to  be  the 
number  2  person  in  the  growing  features 
department  of  a  major  Southern  daily.  The 
ideal  candidate  would  have  three  to  five 
years'  experience  as  a  supervising  editor, 
and  would  be  able  to  direct— with  flair  and 
imagination— the  production  of  several 
weekly  sections  and  daily  features  pages. 
If  you  fit  the  description,  and  are  a  tough 
word  editor  as  well,  please  send  a  resume 
and  the  names  and  telephone  numbers  of 
three  references  we  can  check  im¬ 
mediately.  Please  reply  to  Box  5786, 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer. 


SPORTS  EDITOR 

Suburban  weekly  in  Rocky  Mountain  West 
desires  sports  writer/editor  with  hustle. 
Take  own  photos  and  cover  wide  variety  of 
high  school  and  recreational  sports.  Great 
deal  of  editorial  freedom  to  call  the  shots 
as  you  see  them.  Experience  preferred, 
but  will  consider  top  notch  recent  grad. 
Send  resume  and  salary  history  to  Box 
5679,  Editor  &  Publisher. 

DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 


EDITORIAL 

WRITER 

South  Florida  afternoon  daily 
has  opening  for  an  editorial 
writer  with  top  writing  and  edit¬ 
ing  skills.  Our  newspaper  takes 
a  moderate  political  position. 
Heavy  emphasis  on  local  and 
state  issues.  Send  resume  with 
editorial  writing  samples  to: 

Employee 
Relations  Director, 

Ft.  Lauderdale  News, 
P.O.  Box  14430, 

Ft.  Lauderdale,  FL  33302. 


MANAGING  EDITOR 

with  daily  experience  for  progressive  daily 
to  direct  talented  staff  in  fast  growth  situ¬ 
ation.  Zone  5.  Write  Box  5722,  Editor  & 
Publisher. 


NEWS  EDITOR  to  direct  bureaus  and  lay 
out  page  one  on  Sun  Belt  daily.  Good  pay 
and  benefits.  Box  5720,  Editor  & 
Publisher. 


REPORTERS/WRITERS 

Leading  national  computer  weekly  based 
in  Boston  area  has  2  immediate  openings: 
STAFF  WRITER  to  focus  on  computer 
hardware  developments  and  applications 
and  a  WEST  COAST  CORRESPONDENT. 
Staff  writer  must  have  familiarity  with  var¬ 
ious  manufacturer's  hardware  and  be  able 
to  write  accurately  to  meet  daily  deadlines. 
The  correspondent,  based  in  Palo  Alto 
California  area  must  file  daily  stories  on 
computer  applications,  new  product  de¬ 
velopments.  and  also  write  company  pro¬ 
files.  Some  travel  involved  in  both  jobs. 
Good  salaiy  plus  profit  sharing  and  medi¬ 
cal  benefits.  Send  resume  and  writing 
samples  to:  Editor,  Computerworld,  797 
Washington  St..  Newton,  MA  02160.  No 
calls  please.  An  Equal  Opportunity 
Employer. 


SPORTS  WRITER  for  23M  daily.  Will  assist 
with  layout.  VDT  experience  helpful.  Ex¬ 
perience  desired  but  not  essential  if  you 
have  what  it  takes.  Send  complete  resume, 
references,  clips  to:  Sports  Editor,  The 
Register-Mail,  Galesburg,  IL  61401. 


SEVEN-MEMBER  editorial  staff  needs 
strong  editor-leader.  Zone  9  offset  daily. 
Chance  for  assistant  editor  or  experienced 
reporter  to  move  up.  Send  resume  to  Box 
5730,  Editor  &  Publisher. 


EDITOR  for  large  Arizona  weekly.  Must  be 
proficient  in  writing,  photography,  editing, 
head  writing,  page  layout,  etc.  Box  5603, 
Editor  &  Publisher. 


SPORTS  WRITER/EDITOR  .  .  .  major  met¬ 
ropolitan  daily  needs  an  aggressive,  self¬ 
starting  sports  person  to  head  up  sports 
coverage  for  its  satellite  tabloid.  Some 
sports  experience  required.  This  is  a 

trowth  potential  position.  Please  write  Box 
716,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  5  day  daily 
in  Zone  6  in  December.  University  com¬ 
munity.  award  winning  .paper.  Staff  of  6. 
$275  per  week  to  start.  Write  Box  5792, 
Editor  &  Publisher. 


REPORTER  needed  at  once  to  cover 
police,  city  court,  general  assignments, 
feature  and  photography  for  chain  weekly 
in  forestry  capitol  of  Southern  Arkansas. 
Must  have  some  experience,  writing  abil¬ 
ity,  news  sense  and  willingness  to  work 
long  hours  as  necessary.  Please  don't  re¬ 
spond  unless  seriously  interested  locating 
in  this  part  of  the  country.  Phone:  News 
Observer,  (501)  364-5186  or  send  samples 
and  resume  to  Box  798,  Crossett,  AR 
71635. 

SPORTS  EDITOR  who  can  take  photos  and 
handle  other  general  duty  assignments. 
Quality,  family  owned  group  of  weekly 
newspapers.  Good  working  conditions, 
other  benefits.  Salary  open.  Job  open  im¬ 
mediately,  News  Publishing  Co.,  Box  601, 
Atkinson,  IL  61235  or  phone  (309)  936- 
7966. 


HELP  WANTED 


EDITORIAL 


NEWSPAPER 
PERSON  EXPERIENCED 
HIGH  SALARY  JOB 
Editorial  Side 

We  are  looking  fora  top  notch  professional 
writer/editor  to  leave  the  regular  newspa¬ 
per  field  and  come  to  work  at  a  much 
higher  salary  in  the  farm  publication  field. 
Should  be  between  30  and  40  years  old, 
family  man  with  collie  degree.  We  are 
prepared  to  pay  what  it  takes  to  get  a  top 
notch  man  for  this  position.  Excellent 
fringe  benefits,  good  working  conditions, 
pleasant  people  with  whom  to  work.  Get 
out  of  the  rat  race  and  into  something 
smoother,  more  challenging  and  more  in¬ 
teresting.  We  now  cover  20  states  with  4 
high  quality  weekly  farm  publications 
reaching  250,000  of  the  largest,  most 
technologically  and  financially  sophisti¬ 
cated  farmers  in  the  South,  Southwest  and 
Far  West.  If  you  are  a  highly  competent 
journalist  we  will  teach  you  modern  ag¬ 
riculture  in  all  its  varied  facets.  You  would 
live  in  Clarksdale,  Ms.  which  is  75  miles 
south  of  Memphis.  Tn. 

Contact:  Wm.  S.  McNamee,  Farm  Press 
Publications,  P.  0.  Box  1217, 
Clarksdale,  Ms.  38614,  (601) 
624-8503 


NATIONAL  TABLOID  NEWSPAPER  AND 
MAGAZINE  PUBLISHER  seeks  for  its 
Greenwich,  Connecticut  office  a  (IHIEF 
PHOTO  EDITOR  with  tabloid  photo  experi¬ 
ence.  The  applicant  must  be  highly  qual¬ 
ified  in  the  intricasies  of  color  photography 
and  color  reproduction,  particularly  detad 
production  in  newspapers.  Wide  experi¬ 
ence  in  obtaining  celebrity  and  feature 
photos  from  domestic  and  international 
sources  is  essential,  as  is  a  thorough 
knowledge  of  commercial  and  professional 
photography.  Salary  $25,000  per  year.  Re¬ 
sume  required.  Please  forward  to:  Globe 
Communications  Corp.,  200  Railroad  Ave., 
Greenwich,  CT  06830. 


TAKE  CHARGE  SPORTS  EDITOR  for 
50,000  circulation  Ohio  daily,  strong  on 
pictures,  graphics  and  local  coverage. 
Ideal  applicant  may  be  a  bit  short  on  ex¬ 
perience,  but  strong  on  enthusiasm. 
Thorough  knowledge  of  sports  required. 
Entry  level  applicants  will  be  considered. 
Send  resume,  non  returnable  clips,  refer¬ 
ences  and  salary  expectations  tO:  Bill 
Meyer,  Editor,  The  Bellevue  Gazette,  107 
N.  Sandusky  St.,  Bellvue,  OH  44811. 


STAFFING  UP— New  business  weekly 
newspaper  seeks  experienced  reporters 
and  editors.  New  York  City  headquarters 
and  San  Francisco  bureau.  Heavy  coast- 
to-coast  travel.  Daily  newspaper  or  wire 
service  experience  a  must:  business  writ¬ 
ing  background  helpful.  Pay  commensu¬ 
rate  with  experience  and  ability.  Send  clips 
and  resume  to  Box  5711,  Editor  & 
Publisher. 


IF  YOU'RE  AT  HOME  in  the  world  of 
Stravinsky  and  Sondheim,  Monet  and 
Meatloaf  ...  If  you  think  the  arts/ 
entertainment  beat  deserves  fine  writing 
and  fine  thinking  ...  If  you  can  produce 
those  qualities  from  a  staff  of  critics  and 
feature  writers  on  a  large  metro  daily ...  If 
you  won't  settle  for  easy  story  ideas  .  .  . 
Then  you  may  be  the  arts/entertainment 
editor  we're  after.  Responsibilities  include 
a  tab  “weekend”  section,  Sunday  arts  sec¬ 
tion,  and  daily  TV  and  entertainment 
coverage.  Submit  resumes  and  samples  of 
writing  and/or  editing  to:  Ben  Burns,  Assis¬ 
tant  Managing  Editor,  The  Detroit  News, 
615  W.  Lafayette  Blvd.,  Detroit,  Ml  48231. 


NEWS  EDITOR 

To  run  8  person  24  hour  copy  desk  opera¬ 
tion  of  fast-growing  daily  in  Chicago  metro 
area.  Management,  VDT,  desk  know  how. 
Journalism  degree  helpful.  Looking  for  a 
pro.  Excellent  pay,  benefits,  working  con¬ 
ditions.  Equal  Opportunity  Employer. 
Write  to  Box  5723,  Editor  &  Publisher. 

WYOMING  WEEKLY  needs  experienced 
reporter-photographer.  Grow  with,  help 
build  better  paper  in  beautiful  valley.  Re¬ 
sumes  to  Box  5755,  Editor  &  Publisher. 

NEWS  EDITOR 
(Copy  desk  chief) 

Reporting  and  daily  newspaper  editing  ex¬ 
perience  required.  Must  be  precise  with 
language  and  able  to  work  under  deadline 
pressure.  Job  combines  planning,  copy 
editing,  layout,  picture  editing  and  super¬ 
visory  duties.  Apply  tO:  Peter  Watson, 
Gloucester  Daily  Times,  Whittemore  St., 
Gloucester,  MA  01936. 
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ICommunications! 
Technology 

Writer/Editor 


Bell  Laboratories  needs  a  science  writer  for  staff 
of  monthly  semi-technical  magazine  published 
by  the  Public  Relations  Division.  Candidate 
should  have  several  years  of  writing  experience 
and  be  able  to  write  about  technical  subjects 
with  accuracy,  originality  and  clarity.  Some 
background  in  science  and/or  magazine  experi¬ 
ence  important.  Candidate  should  have  poten¬ 
tial  to  fill  other  public  relations  positions.  Please 
submit  resume  with  salary  history  to  Ms.  C. 
Purdy,  Room  3C-333. 


Bell  Laboratories 

600  Mountain  Avenue 
Murray  Hill,  New  Jersey  07974 

Equal  Opportunity  Employer  M/F 


WRITERS 


REPORTER 

Major  group  of  dally  business  publications 
seeks  an  experienced  reporter  for  its 
Chicago  beat. 

Successful  candidate  will  have  at  least  3-5 
years’  newspaper  reporting  experience. 
Individual  must  be  a^ressive  and  have  a 
good  nose  for  news. 

Please  send  resume,  including  salary  re¬ 
quirements,  in  confidence,  to: 

BOX  5787 

EDITOR  &  PUBLISHER 

AN  EQUAL  OPPORTUNITY 
EMPLOYER  M/F 


NOW  taking  applications  for  staff  report¬ 
ers,  photographers,  sports  writers.  We  are 
a  newspaper-^  months  old — that  got  off  to 
a  bad  start  and  are  now  in  the  process  of 
cleaning  house.  If  you  are  a  dedicated 
jou  rnalist  we'd  like  to  hear  from  you :  if  not, 
don't  waste  our  time  or  yours.  Send  re¬ 
sume,  samples  to:  Dick  Swaboda,  News 
Editor,  Morning  American,  302  S.  Osage, 
Bartlesville,  OK  74003.  Or  call  (918)  336- 
0990  to  arrange  interview. 


MATURE  EDITOR 

One  of  the  South’s  most  respected 
medium  sized  newspapers  desires  sea¬ 
soned  editor  to  handle  all  editorial  func¬ 
tions.  including  editorial  page,  newsroom 
and  public  relations.  Several  years  of  ex¬ 
perience  necessary.  Should  be  willing  to 
meet  the  public  and  make  speeches  as  ap¬ 
propriate.  Prefer  traditional  and  conserva¬ 
tive  orientation.  Write  Box  5774,  Editor  & 
Publisher. 


IMMEDIATE  OPENINGS 
TECHNICAL  EDITORS 
If  you  have  an  engineering  degree  or  strong 
technical  background  plus  technical  writ¬ 
ing  skills  we  would  like  to  hear  from  you. 
The  Oil  and  Gas  Journal— the  industry's 
leading  publication— has  openings  for  2 
technical  editors  to  be  located  in  Houston. 
A  production  editor  needed  to  write  and 
edit  technical  articles  about  oil  and  gas 
production  operations,  and  the  pipe  line 
editor  will  write  and  edit  articles  about  oil 
and  gas  pipe  line  operations.  If  qualified 
send  your  resume  and  salary  requirements 
in  confidence  to:  Engineering  Editor.  Oil 
and  Gas  Journal,  Box  1260,  Tulsa,  OK 
74101.  An  Equal  Opportunity  Employer 
M/F. 


REPORTER/PHOTOGRAPHER-award 
winning  daily  in  Southwest  Mississippi 
with  13,000  plus  circulation  is  seeking 
newsperson  to  handle  a  variety  of 
reporting-photo  assignments.  This  is  an 
excellent  opportunity  for  a  journalism 
graduate  to  gain  valuable  experience 
under  highly  professional  direction.  We  are 
looking  for  a  qualified,  fast  learner  capable 
of  assuming  some  duties  on  copy  desk 
within  a  few  months.  Write  tO:  Charles  M. 
Dunagin,  Editor,  Enterprise  Journal,  P.O. 
Box  910,  McComb,  MS  39648. 


CITY  EDITOR  for  wide  awake  60,000  West¬ 
ern  daily.  Emphasis  on  staff  organization 
and  guidance,  imaginative  news  coverage 
and  a  sensitive  balance  between  nuts- 
and-bolts,  local  information  and  high- 
leadership  enterprise  reporting.  Current 
tearsheets  with  resume,  please.  Zone  7. 
Write  Box  5756,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer  M/F. 


ENTERTAINMENT  WRITER 
Southeastern  Georgia  firm  looking  for  ex¬ 
perienced  writer  whose  strong  suit  is  cul¬ 
tural  affairs,  entertainment  and  people. 
Send  us  your  best  three  clippings  with  a 
resume  and  a  cover  letter  telling  us  how 
you  will  make  entertainment  coverage 
sparkle.  Write  Box  5758,  Editor  & 
Publisher. 


COPY  EDITOR 

The  Decatur  (IL)  Herald  and  Review  a 
combined  65,000  AM  and  PM  Daily,  has  an 
immediate  opening  for  a  copy  editor. 
Background  in  reporting  required,  as  well 
as  daily  desk  experience  in  Siting  copyw¬ 
riting  heads,  and  designing  pages.  Salary 
commensurate  with  experience.  Excellent 
benefits  and  growth  potential.  Include 
editing  and  writing  samples  with  your  re¬ 
sume  to:  Keith  L.  Stewart,  LKINDSAY/ 
Schaub  Newspapers,  Inc.,  Box  789,  De¬ 
catur,  IL  62525. 


EDITORIAL  M/\NAGEMENT— rapidly  grow¬ 
ing  PM  daily,  seasonal  peak  30,(XX)  Naples 
Florida:  modern  operation  with  plant  ex¬ 
pansion  ahead.  Looking  for  top  grade 
management  person.  Unique  opportunity 
for  managing  ^itor  or  qualified  city  editor 
to  give  effective  leadership  to  news  staff  of 
22  producing  average  of  50  pages  daily 
including  120  pages  Sunday.  Attractive 
area  with  ideal  climate  directly  on  the  Gulf. 
Full  benefits.  Top  references  required. 
Send  full  resume  first  letter  to:  Timothy 
O'Connor,  Publisher,  Naples  Daily  News, 
1075  Central  Ave.,  Naples,  FL  33940. 


CITY  EDITOR 

Competitive  Zone  8  morning  metro  needs 
an  experienced  hand  to  guide  and  moti¬ 
vate  staff,  anticipate  news  development. 
Include  work  history,  references  in  first 
letter  to  Box  5670,  Editor  &  Publisher. 


CITY  EDITOR 

The  Leesburg  Commercial,  a  9,0(X)  PM  6 
day  daily,  is  seeking  an  organized,  aggres¬ 
sive  individual  to  assume  the  #2  position 
in  our  editorial  department.  Minimum  3 
years  reporting  and  1  year  newsroom  man¬ 
agement  a  must. 

Last  year  we  had  the  highest  increase  in 
circulation  of  any  newspaper  under  18,(X)0 
in  the  nation,  due  primahly  to  an  extensive 
Product  Improvement  Program.  The  suc¬ 
cessful  applicant  MUST  be  dedicated  to 
producing  a  quality  community  daily 
newspaper  in  a  tough  competitive  market. 
As  a  member  of  the  New  York  Times  Com¬ 
pany  we  offer  salary  commensurate  with 
experience,  excellent  group  benefits  and 
the  opportunity  for  advancement. 

If  you  think  you're  good  enough,  please 
forward  resume  including  salary  require¬ 
ments  to:  Allan  Smith,  Editor,  PO  Drawer, 
7,  Leesburgh,  FL  32748. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


NEWSFEATURES  REPORTER.  Sun  News¬ 
papers  of  Omaha  wants  a  talented  writer 
who  is  a  skilled  reporter,  a  stylist  with  a 
nose  for  news.  We  need  a  fiesty  yet  sensi¬ 
tive  newsperson.  If  you  fit  the  bill  and  can 
deliver,  send  cover  letter,  full  resume  and 
selected  clips  to:  Managing  Editor,  4875  F. 
St..  Omaha.  NB  68117. 


CITY  EDITOR:  seeking  veteran  with  ambi¬ 
tion  to  grow  with  growing  newspaper 
group.  Must  be  experienced  and  skilled  at 
editing  and  layout.  Extensive  reporting  ex¬ 
perience  needed.  Contact:  Harry  Wood, 
Executive  Editor,  The  News,  P.O.  Box  789, 
Port  Arthur,  TX  77640,  (713)  985-5541. 


THE  LARGEST  DAILY  in  Central  Washing¬ 
ton  is  seeking  a  reporter  for  a  suburban 
bureau  position.  We  are  a  morning- 
evening-Sunday  paper  emphasizing  depth 
reporting  and  excellent  writing.  Salary  in 
the  mid-teens.  If  you  have  clips  that  will 
speak  for  themselves  send  them  with  a  let¬ 
ter  telling  us  atxjut  yourself  to:  Kay  Gause, 
Personnel  Manager,  Yakima  Herald- 
Republic,  P.O.  Box  9668.  Yakima,  WA 
98909.  We  are  An  Equal  Opportunity 
Employer:  minorities  and  women  are  en¬ 
couraged  to  apply. 


THE  DAYTON  DAILY  NEWS  is  looking  for  a 
bright,  creative  and  thoroughly  profes¬ 
sional  person  to  head  its  Life/Style  De¬ 
partment. 

We  want  someone  with  at  least  five  years 
experience  in  news,  including  two  years  in 
a  supervisory  role.  VDT  experience  pre¬ 
ferred.  The  person  who  fills  this  job  will  have 
to  direct  reporters,  edit  copy,  lay  out  im¬ 
aginative  pages  and  come  up  with  dyna¬ 
mite  stories  that  could  find  their  way  onto 
Page  1  regularly. 

The  philosophy  of  the  daily  and  Sunday 
section  is  simple  but  basic:  Help  readers 
cope  with  realities  of  daily  living  such  as 
family  issues,  health,  consumer,  fashions, 
food,  fads.  The  section  is  heavily  how-to 
oriented.  We  want  someone  who  is  not  af¬ 
raid  of  a  section  aimed  primarily  at  women 
and  families. 

If  interested,  end  resume  and  clips  to: 
Sue  Reisinger,  Assistant  Managing  Editor, 
Dayton  Daily  News,  Dayton,  Ohio  45401. 


WANTED 

General  assignment  reporter  with  knack 
for  hard  news,  features  and  photos,  for 
progressive  Midwest  daily.  J-degree  is  a 
must.  Position  open  this  fall.  Write  to: 
Mike  Cummins  or  Steve  Dix,  The 
Crescent-News,  P  0  Box  249,  Second  and 
Perry  Sts.,  Defiance,  OH  43512. 

TECHNICAL 

EDITOR 

Minimum  3  years  experience  in  technical 
feature  article  writing  on  metalworking, 
processes  and  materials.  Edit  technical 
features  and  news  items.  ME  degree  or 
equivalent  preferred.  Some  travel.  Salary 
commensurate  with  experience.  Send  sal¬ 
ary  history  and  resume  to: 

D-2,  P.O.  Box  17182 
Philadelphia,  PA  19105 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
M/F. 


MANAGING  EDITOR  for  8,000  AM  daily  for 
one  of  the  fastest  growing  North  Dakota 
cities  of  15.(XX).  We  need  a  working  man¬ 
ager  to  guide  and  motivate  an  excellent 
news  staff  of  six.  Must  be  able  to  antici¬ 
pate  news  and  realize  that  the  newspapers 
real  strength  is  in  the  community  it  serves. 
Send  resume  and  salary  requirements  tO: 
Ed  Hauck,  Dickinson  Press,  127  West  First 
St.,  Dickinson,  ND  58601,  or  call  (701) 
225-8111. 


Our  (Fortune  5(X))  clients  Zones  2,3,5,6,9 
seek  versatile  financial/business  writers 
with  newspaper  or  magazine  background 
to  write  features— press  releases— and' 
speeches.  Salary  based  on  experience 
$25,000-$40,00().  Send  confidential  re¬ 
sume  with  salary  requirements  to  Box 
EPM,  The  Cantor  Concern,  39  W.  55th  St., 
New  York,  NY  10019. 


SPORTS  EDITOR 

60,000  +  daily,  1(X).000  t  Sunday  seeks 
strong  writer  with  layout  skills  and  organi¬ 
zational  ability  to  head  5-man  staff.  Ex¬ 
perience  as  sportsaeditor  strongly  pre¬ 
ferred.  Send  resume,  clips  and  salary  re¬ 
quirements  to:  Steve  Jacob,  Ft.  Wayne 
Journal-Gazette,  6(X3  W.  Main  St.,  Ft. 
Wayne,  IN  46802. 


ASSISTANT  EDITOR:  National  hunting 
magazine.  Knowledge  of  hunting  required. 
English  or  Journalism  degree  desireable. 
Must  locate  in  Washington,  (X)  area.  Send 
resume  and  letter  stating  why  you  want  to 
work  for  hunting  magazine  and  salary  re¬ 
quirements  to  Box  5700,  Editor  & 
Publisher. 


SPORTS  EDITOR  sought  for  quality  AM  in 
Zone  8.  Must  be  top>-notch  editor  and  wri¬ 
ter  who  possesses  the  managerial  skills  to 
administer  a  large,  young  staff.  Send  re¬ 
sume  to  Box  5717,  Editor  &  Publisher. 


EDITOR 

New  consumer  home  creft  megezine  needs  a  top,  professional 
editor  to  plan,  direct  and  guide  from  start-up  through  regular  pro¬ 
duction.  This  is  a  now  magazine  from  RODALE  PRESS,  publishers  of 
ORGANIC  GARDENING,  PREVENTION,  BICYCLING,  THEATER 
CRAFTS,  and  THE  NEW  FORUM. 

The  ideal  person  can  work  with  as  well  as  write  about  tools,  solar 
energy,  and  self-sufficiency.  You  will  have  to  relocate  to  the  Lehigh 
Valley,  about  an  hour  from  Philadelphia  and  two  from  New  York  City. 
Close  enough  for  culture,  but  far  enough  from  hassle.  If  you  want  to 
be  In  on  the  creation  of  an  editorial  product  you  and  the  world  can 
live  with,  send  your  resume  and  salary  requirements  to:  Robert 
Teufel,  PresidenL  Rodale  Press  Inc.,  33  E.  Minor  St.,  Emmaus,  PA 
18049. 
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ASSISTANT  NATIONAL  EDITOR 
The  Charlotte  Observer  is  looking  for  an 
Assitant  National  Editor. 

Our  National  Desk  selects  the  best  from  a 
variety  of  wire  services,  stresses  rewriting 
to  get  a  brighter,  more  complete  story,  and 
IS  always  on  the  lookout  tor  local  angles 
and  inserts. 

You'll  need  to  be  well  grounded  in 
national  international  news,  a  superb  word 
editor  and  have  at  least  two  years  of  edit¬ 
ing  experience. 

Start  by  sending  us  a  letter  telling  us  why 
you  want  this  job  and  include  the  names 
and  telephone  numbers  of  three  profes¬ 
sional  references  we  can  call  immediately. 
Write  to  Dick  Stilley,  The  Charlotte  Ob¬ 
server,  P.O.  Box  32188,  Charlotte,  North 
Carolina  28232. 


REPORTER:  Small  daily  in  heart  of  the 
Colorado  Rockies  needs  an  experienced 
reporter  for  county  government,  environ¬ 
mental.  and  political  coverage.  Starting 
salary  $185  week.  Exceptional  location. 
The  Glenwood  Post.  Box  550.  Glenwood 
Springs.  CO  81601;  (303)  945-8515. 


EDITOR  IN  CHIEF 

National  newspaper  seeking  skilled  pro¬ 
fessional  with  newspaper  experience  tor 
Long  Island  based  publication.  Salary 
$25-$30.000  plus  benefits.  Box  5729, 
Editor  &  Publisher. 


FOOD-CONSUMER  EDITOR 
Metropolitan  daily  seeking  experienced 
food  editor,  who  can  also  handle  consumer 
news.  Layout  ability,  flair  for  graphics  es¬ 
sential.  Good  company  benefits.  Send  re¬ 
sume  to  Mildred  Whiteaker,  San  Antonio 
Express-News,  P.O.  Box  2171,  San  An¬ 
tonio,  TX  78297.  An  Equal  Opportunity 
Employer. 


LIFESTYLE/FEATURES  editor  to  guide 
staff  of  five  with  spirit  and  imagination. 
Aggressive.  7-day  dally  in  highly  desirable 
Southern  California  community.  Position 
requires  proved  leadership,  demonstrated 
flair  for  graphics  and  ability  to  stay  with 
today's  trends  without  forsaking  local 
focus.  Good  pay,  excellent  benefits.  Open 
January  1.  Box  5604,  Editor  &  Publisher. 


SPORTS  writer-general  assignment  situa¬ 
tion  available  immediately.  Hardin  Herald, 
Hardin,  MT  59034. 


EXPERIENCED  Copy  Editor  for  St.  Paul 
Pioneer  Press  (AM.  Send  resume,  refer¬ 
ences  to;  Don  O'Grady,  Assistant  to  Execu¬ 
tive  Editor,  St.  Paul  Dispatch  &  Pioneer 
Press,  55  E.  4th  St.,  St.  Paul,  MN  55101. 


REPORTERS— COPY  EDITOR  Zone  7, 
7-day  daily,  member  of  group  is  accepting 
applications  for  2  reporters  and  experi¬ 
enced  copy  editor.  Reporter  applicants 
must  be  thorough  with  dedication  to  accu¬ 
racy.  Copy  editor  must  be  pro,  who  be¬ 
lieves  copy  should  be  fat  with  facts  and 
lean  with  words.  Will  work  directly  under 
city  editor  to  upgrade  writing  quality  of 
local  staff.  A  Guild  paper.  Send  resumes 
and/or  clips  to  Box  5654,  Editor  & 
Publisher.  No  phone. 


REPORTER  PHOTOGRAPHER 
Prefer  with  copy  desk  experience.  Zone  3 
weekly.  Flemingsburg  Times  Democrat, 
Box  112,  Flemingsburg,  KY  41041. 


ENTRY  LEVEL  REPORTER— Looking  for 
aggressive  beginner  who  can  shoot  pic¬ 
tures  and  write  clear  accurate  copy  for 
small  Ohio  daily  in  Lake  Erie  recreation 
area.  J-degree  preferred,  but  not  essential. 
Send  resume  and  any  non-returnable  clips 
tO;  Bill  Meyer.  Editor,  Bellevue  Gazette, 
107  N.  Sandusky  St..  Bellevue,  OH  44811. 


ESTIMATOR  CUSTOMER 
SERVICE 


DES  PLAINES  PUBLISHING  is  looking  for 
an  individual  to  serve  in  commercial  print¬ 
ing  estimating,  with  some  responsibility  for 
customer  service.  The  individual  selected 
should  have  2-3  years  experience  in  es¬ 
timating.  Write  or  call; 

Sam  Me  Michael 
Des  Plaines  Publishing 
1000  Executive  Way 
Des  Plaines.  Illinois  6CX)18 
(312)  824-1111 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  “Freelancer's  Newsletter.” 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O.  Box  89-EP,  Skaneateles, 
NY  13152,  (315)  685-8505. 


MARKETING 


MARKETING  DIRECTOR 
New  position  in  sales,  promotion,  product 
improvement  and  development  on  expand¬ 
ing  and  growing  32,000  AM  daily.  Reports 
to  president.  Write  John  Hager,  P.O.  Box 
1480,  Owensboro.  KY  42301. 


PHOTOJOURNAUSM 


FLEET  STREET  PHOTOGRAPHER  of  ten 
years  standing  with  national  daily.  Holds 
American  passport  and  wants  to  try  short 
term  job  swap  with  full  time  staffer  in 
major  city.  My  editor  has  sense  of  humor 
and  might  buy  it.  Can  supply  apartment 
and  car.  Let's  talk.  Write  Bdx  5769.  Editor 
&  Publisher. 


PHOTOGRAPHER 

Immediate  opening  on  semi-weekly,  noted 
for  photo  excellence.  Call;  Robert  Johan- 
son.  The  Review,  Plymouth,  Wl  53073. 
(414)  893-6411. 


PRESSROOM 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits.  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120.  Editor  &  Publisher. 


EXPERIENCED  Goss  Community  press¬ 
man,  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesner;  (605) 
339-2383. 


PRESSROOM  FOREMAN  for  brand-new 
Goss  Community  with  color  unit.  Daily 
paper  plus  commercial  jobs.  Grow  with  us. 
Charles  Rupert,  Himes  Printing  Co.,  1015 
Benner  Pike,  State  College,  PA  16801, 
(814)  238-3071. 


PRESSROOM  MANAGER 

Progressive,  award-winning  daily  morning 
newspaper  is  seeking  a  pressroom  man¬ 
ager  in  Zone  4. 

Applicants  will  be  evaluated  on  their  ability 
to  communicate  and  supervise  pressroom 
personnel;  efficiency  in  scheduling  work¬ 
loads  and  appreciate  the  need  for  preven¬ 
tive  maintenance  for  metro  operation. 
Excellent  fringe  benefits  available— salary 
negotiable.  Please  send  resume  and  refer¬ 
ences  to.Box  5701,  Editor  &  Publisher. 


GOSS  URBANITE  Pressman  experienced 
and  semi-experienced  for  high  volume, 
quality  shop.  Good  pay  and  excellent  com¬ 
pany  paid  fringe  package.  Area  2.  Send 
resume  and  references  to  Box  5662,  Editor 
&  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER 
We  are  a  growing  suburban  weekly  news¬ 
paper  group  in  New  England  looking  for  a 
production  manager  to  oversee  all  phases 
of  typesetting,  paste-up  and  camera  de¬ 
partments.  The  person  we  seek  is  probably 
an  assistant  manager  now  with  3-5  years 
production  department  experience,  earn¬ 
ing  $12,000  or  more,  and  ready  to  move 
up.  Degree  preferred.  Salary  range  to  start 
is  open.  Send  resume  to  Box  5726,  Editor 
&  Publisher. 


WANTED— experienced  web  offset 
pressman  for  commercial  shop.  Applicant 
must  be  quality  conscious,  mechanically 
inclined  and  minimum  6  years  experience. 
Company  offers  excellent  salary  and  fringe 
benefits.  Box  5645,  Editor  &  Publisher. 


PROMOTIONS 


RESEARCH/ PROMOTION 
Unique  opportunity  to  start  from  scratch 
building  a  research/ promotion  plan  for 
strong  Southern  California  suburban  7-day 
daily. 

The  Right  individual  must  have  the  ability 
to  gather  research  and  marketing  informa¬ 
tion  and  collate  into  media  kits,  sales  kit 
aids,  etc. 

Additionally  he  or  she  will  be  responsible 
for  creating  and  coordinating  promotions 
from  individual  departments  or  develop 
overall  newspaper  theme  image  cam¬ 
paigns. 

If  this  kind  of  opportunity  interests  you, 
send  resume  including  salary  require¬ 
ments  to; 

Chuck  Rathan 
Tribune 
PO  Box  1259 
Covina,  CA  91722 


PRINTING  Production  Manager  needed 
immediately.  Must  know  stripping, 
platem.3king,  V25  offset  press.  Ability  to 
work  with  and  motivate  people  a  prerequi¬ 
site.  Excellent  opportunity  for  right  person. 
Call  Jerry  Gay  or  Larry  Redmond  at  (201) 
791-3000. 


PR  ACCOUNT  EXECUTIVE 
Dynamic  mid  size  PR  agency  in  mid  Man¬ 
hattan  area  seeks  energetic,  aggressive 
account  executive  with  PR  agency  experi¬ 
ence.  strong  writing  ability  and  creativity. 
Must  be  able  to  plan,  coordinate,  deal  with 
clients  and  supervise  agency  team.  Au¬ 
tomotive  experience  a  plus.  Unusual  op¬ 
portunity  for  growth.  Salary  commensu¬ 
rate  with  experience.  Send  resume  and 
salary  history  to  Box  5782,  Editor  & 
Publisher. 


SALES 


SALES  REPRESENTATIVE 
REAL  ESTATE-TRAVEULEISURE  chain  of 
Zone  2  weekly  shoppers  with  very  strong 
circulation  in  an  affluent  market  place, 
seeks  representation  in  the  above  classifi¬ 
cations,  Currently  need  New  England,  New 
York,  Pennsylvania,  New  Jersey,  Florida. 
Write  box  5761.  Editor  &  Publisher. 

SALES  MANAGER  for  weeklies  in  fast 
growing  Southeastern  markets.  Outstand¬ 
ing  opportunity  for  ambitious  salesperson 
who  wants  to  participate  in  an  exciting, 
tough  and  challenging  growth  situation. 
Apply  to  Box  5751.  Editor  &  Publisher. 


HARDWORKING,  energetic  sales  rep¬ 
resentative  needed  for  group  of  bi-weekly 
newspapers.  Salary,  car  allowance,  com¬ 
mission  over  quota  and  full  benefits.  Con¬ 
tact  Mr.  R,  Moissinac,  (609)  646-5843  or 
mail  resume  with  full  particulars  to  South 
Jersey  Advisor  Newspapers,  P.O.  Box  804, 
Cologne,  NJ  08213. 


E&P  Classifieds— As  effective  in  the  newspaper  community 
as  your  newspaper's  classifieds  are  in  your  community! 


ADMINISTRATIVE 


GENERAL  MANAGER 
Knowledgable  all  departments;  heavy  in 
production,  news,  personnel,  purchasing, 
budgeting  and  data  processing.  Excellent 
cost  control  record.  Pro-people,  stable, 
principled.  Now  with  40K  area  4  daily. 
Write  in  confidence  to  Box  5688,  Editor  & 
Publisher. 


PUBLISHERS! 

MAY  I  BE  YOUR  RIGHT  HAND? 
Extensive  experience  in  weekly  magazine 
production,  from  sales  (including  clas¬ 
sified  and  inserts)  to  production  (including 
impositions,  paste-up/mechanicals,  color 
control,  traffic,  etc)  to  accounting  (billing, 
A/R,  collections)  to  promotion  and  man¬ 
agement.  I  want  to  learn  the  weekly  or 
small  daily  newspaper  and/or  shopper  bus¬ 
iness  in  the  rurals  (or  cities)  of  Maine,  New 
Hampshire  or  Vermont.  Will  give  my  all  for 
right  challenge  and  opportunity.  College 
and  references.  Box  5710,  Editor  & 
Publisher. 


WINNING  RECORD— Past  year's  docu¬ 
mented  figures;  average  circulation  up 
18,000  (45%).  Ad  revenue  up  50%. 
Editorial  expense  DOWN  $45,000.  This 
editor-general  manager  can  get  your  paper 
moving  as  well.  Current  salary  $35,000- 
plus.  Would  weigh  right  offer  anywhere, 
any  paper.  Box  5721.  Editor  &  Publisher. 


ADVERTISING 


WORKING  AD  MANAGER  for  medium 
Sunbelt  daily.  20  years  experience  in  re¬ 
tail,  classifi^,  national  promotion.  Chain, 
agency  selling  in  competitive  market.  Box 
5727,  Editor  &  Publisher. 


I  WORKED  WITH  YOU  FOR  6  YEARS  as 
Classified  Manager  at  E&P.  Now  I  want  to 
work  with  you  again— at  your  place  this 
time.  You  got  to  know  me  pretty  well  during 
those  6  years.  But  there's  more  to  my  past, 
including  4  years  promotion/PR  (The  Hous¬ 
ton  Post),  weekly  newspaper,  ad  agency 
and  retail  copy  experience,  plus  a  Jour¬ 
nalism  degree.  My  talents  and  knowledge 
go  far  beyond  classified,  and  the  job  I  seek 
will  utilize  them  to  the  fullest— perhaps 
assistant  ad  manager,  promotion  or  PR. 
Community  involvement  is  the  key,  loca¬ 
tion  is  secondary.  If  you've  got  that  type  of 
opening,  contact  Ginger  Stephenson,  Box 
5707,  Editor  &  Publisher. 


ARTIGRAPHICS 


EDITOR,  art  director,  photographer,  staff 
writer— one  man  show  of  advertising 
magazine  seeks  demanding  position  on  a 
major  publication.  Write  Box  5789,  Editor 
&  Publisher. 


MANAGER,  Circulation-Business  experi¬ 
enced  all  functions  of  circulation,  mail- 
room,  warehousing,  production,  transpor¬ 
tation,  and  credit.  Experienced  15  years. 
Daily  newspapers,  700,000  daily  and  Sun¬ 
day.  Make  it  happen.  Man  with  deep  expo¬ 
sure.  A  team  builder.  Strong  labor  back¬ 
ground.  Write  Box  5752,  Editor  & 
Publisher. 


E&P  Classifieds 
(212)752-7053 


AWARD  WINNER  seeks  large  metro  posi¬ 
tion.  News.'feature  illustration,  graphics, 
cartoon,  editorial  art  experience.  BFA.  Re¬ 
sume.  samples  available.  Box  5671,  Editor 
&  Publisher. 


AWARD-WINNING  editorial  cartoonist 
seeks  position  on  daily,  skilled  in  illustra¬ 
tion,  graphics,  all  phases  art,  MFA.  En¬ 
thusiastic,  versatile,  prefer  Zones  3-2-1. 
Portfolio  on  request.  Box  558,  Wildwood, 
NJ  08260. 


CIRCULATION 


CIRCULATION  MANAGER  of  28,000  daily 
and  Sunday.  27  years  experience,  all 
phases.  Box  5611,  Editor  &  Publisher. 


PROVEN  Circulator.  Can  give  your  depart¬ 
ment  long-term  leadership.  Experienced. 
Top  references.  Box  5715,  Editor  & 
Publisher. 

EXCELLENT  REFERENCES-Available 
circulation  manager  for  group  or  private 
newspaper.  Salary  negotiable.  Box  5724, 
Editor  &  Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


EDITORIAL 


EDITORIAL 


COLLEGE  GRAD/MARKETING,  single,  age 
27  wants  to  move  up  from  current  dead 
end  D/M  slot.  Two  years  experience  in  little 
merchant  operation.  Excellent  references 
from  present  employer.  Write  Box  5778, 
Editor  &  Publisher. _ 

CIRCULATION  MANAGER  of  30M  daily 
and  Sunday  wishes  to  relocate.  21  years 
experience  all  phases  circulation,  39  years 
old.  Quality  references.  Box  5620,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 

BUGGED  BY  BIG  CITY  BUSTLE! 
Classified  Manager  for  respected  trade 
journal,  looking  for  challenge  in  the  North¬ 
east.  Have  shown  substantial  lineage  in¬ 
creases  in  first  year,  but  seek  the  joys  of 
the  wilderness  and  satisfaction  of  a  weekly 
or  small  daily  paper.  Other  experience  in¬ 
cludes  advertising  production,  sales,  print 
impositions,  extensive  knowledge  of  ac¬ 
counting  and  some  exposure  to  comput¬ 
ers.  Challenge,  opportunity,  location  pri¬ 
mary,  salary  negotiable.  Box  5699,  Editor 
&  Publisher. 

SUCCESSFUL  Classified  Account  Execu¬ 
tive  seeks  advancement  to  classified  ad 
manager  with  mid-size  daily  in  Florida  or 
Southern  Texas.  Proven  record,  creative 
layout,  dedicated  hard  worker.  Box  5704, 
Editor  &  Publisher. 


_ EDITORIAL _ 

FOREIGNER.  NEH  fellow  with  ten  years 
wire  service  experience,  seeking  job  in 
USA.  Any  Zone.  Reasonable  expectations. 
Write  Box  5790,  Editor  &  Publisher. 

EXPERIENCED  PUBLISHER,  mid  30’s. 
looking  for  a  challenge  with  major  group  or 
publication.  Solid  background  all  phases. 
Award-winner  and  profit-maker.  Write  Box 
5793,  Editor  &  Publisher. 

PROFESSIONAL  FOOD  WRITER  and  res¬ 
taurant  critic  (6  yrs.)  presently  working 
for  major  newspaper  seeks  position  with 
same,  regional  magazine  or  large  firm  de¬ 
siring  highly  stylized,  whimsical  and  infor¬ 
mative  feature  writing  with  emphasis  on 
food  and  people.  Food  study  here  and  ab¬ 
road.  Excellent  references.  Write  Box 
5788,  Editor  &  Publisher. 


AWARD-WINNING  corporate  publications  ' 
writereditor  seeks  new  diversified  writing 
challenge  in  New  England.  Box  5713, 
Editor  &  Publisher. 

PROVEN  SPORTS  WRITER;  5  years  major 
Northeastern  daily;  national  freelance  i 
work;  awards;  excellent  references.  Look¬ 
ing  for  a  change,  bigger  challenge.  Box 
5709,  Editor  &  Publisher. 

EDITOR/WRITER,  24,  photography,  layout, 
paste-up  advertising  sales  experience. 
Former  editor  Corporation  Publications. 
Want  back  into  newspapers.  Contact;  Bill 
Pechter,  134  Juniper  Dr.,  Freehold,  NJ 
07728.  (201)  431-1038. 

HARD-Hitting  weekly  newspaper  Editor/ 
Reporter.  12  years  in  Journalism,  seeks 
challenge  on  weekly,  daily.  Zones  1,  2. 
(914)  343-3628. 

NOT  A  J-school  imitation  but  a  profes¬ 
sional  reporter  with  25  years  competitive 
experience  who  turns  out  copy  that  grabs 
readers  and  builds  circulation.  Seeking  I 
editor  who  still  values  perceptive  report¬ 
ing.  sharp  writing,  color,  humor,  human 
interest  and  the  scoop.  Write  Box  5767. 
Editor  &  Publisher. 

INVEST  in  a  recent  Syracuse  J-grad.  In¬ 
terested  in  reporting,  but  any  entry  level 
job  OK.  Contact;  Fern  Allen.  141-04  256 
St.,  Rosedale,  NY  11422.  (212)  528-3506. 

EDITOR— Trade  magazine/house  organiza¬ 
tion.  6  years  experience  trade  magazines, 
books,  advertising.  Skilled  in  editing,  writ¬ 
ing,  administration,  layout  design.  Re¬ 
sumes  upon  request.  M.  Green.  205  Acorn 
Cir.,  Gretna,  NE  68028. 

EXCEPTIONAL,  prize-winning  reporter,  10 
years  experience,  seeks  spot  on  quality 
metro.  Maybe  assistant  city  editor.  SOX. 
Write  Box  5762,  Editor  &  Publisher. 

HIRE  A  CITY  DESK— Four  copy  editors,  rim 
and  slot,  seek  jobs  with  quality  newspaper 
near  coast  and/or  mountains.  Currently 
with  medium-sized  Sunbelt  daily.  Team  of¬ 
fers  more  than  25  years  experience  in  page 
design,  rewrite  and  solid  copy  editing. 
VDT  trained.  We  work  well  together  and 
can  do  it  all.  Salaries  negotiable.  Write  Box 
5764,  Editor  &  Publisher. 


SUBURB  SPECIALIST  who's  run  metro 
desk  at  60-600M  dailies.  Demanding, 
knows  quality,  good  motivator.  Also  big 
league  editing,  packages  skills.  After 
summer  off,  ready  to  tackle  city,  news 
desk  or  MANAGING  EDITOR  of  smaller 
daily.  Write  Box  5779,  Editor  &  Publisher. 

EDITOR  of  150.0(X)  free  weekly  looking  for 
fresh  challenge,  has  skills  to  make  a  win¬ 
ner.  Strong  on  tight  copy  and  bright  layout; 
4  years  daily,  weekly,  AP  experience.  Can 
do  it  all.  Write  Box  5777,  Editor  & 
Publisher. 

HARDWORKING,  aggressive  J-school  grad 
seeks  reporting  or  editing  position  on  small 
or  mid-sized  weekly  or  daily  in  East-Bay  or 
San  Francisco  area.  Have  experience  as 
reporter  on  college  paper  as  well  as  profes¬ 
sional  publications.  Experience  also  in  ad¬ 
vertising  and  layout.  Write  Box  5750, 
Editor  &  Publisher. 

6  YEARS  in  Murray,  Kentucky  behind  me. 
One  of  top  sportswriters  in  state.  Super 
with  Camera.  Prefer  Midwest  or  Midsouth, 
college  town.  Write  Mike  Brandon,  RR2, 
Harrisburg.  IL  62946.  (618)  994-2300. 

SPORTSWRITER— Recent  Big  Ten  J-school 
grad  nowon  weekly  seeks  daily  spot,  Collge 
and  high  school  sports  editor.  Seven  years 
writing  experience.  I  know  the  Big  Ten  area 
best  but  will  relocate  anywhere.  Mark  Mil¬ 
ler,  4617  N,  WoodruH  Ave.,  Milwaukee,  Wl 
53211.  (414)  964-3822. 


PRODUCTION  and  editorial;  5  years  ex-  i 
perience  with  New  York  based  magazine;  , 
willing  to  relocate;  Box  5657,  Editor  & 
Publisher. 

MENCKENESQUE  editorial  writer- 
columnist  wasting  in  Tradesville.  Good 
teacher,  top  editor.  Box  5653,  Editor  & 
Publisher. 

I  AM  29,  a  1972  J-grad  anxious  to  return  to 
the  profession.  Can  do  hard  and  soft  news, 
rewrite,  edit,  write  heads,  do  columns  and 
reviews.  Am  intelligent  and  imaginative, 
will  relocate  and  consider  any  position. 
Box  5677,  Editor  &  Publisher. 

I'M  A  BRIGHT,  hardworking  J-grad,  former 
college  editor,  with  a  summer’s  experience 
on  a  daily  paper.  I  write  tight,  highly  accu¬ 
rate  news  stories  and  snappy  features. 
Also  good  with  a  camera  and  familiar  with 
VDTs.  Seeking  reporter's  job  in  Zones 
1,2, 3.4.  Box  5665,  Editor  &  Publisher. 

[  EXPERIENCED  newspaper  managing 
editor,  magazine  electronics/commum- 
cations  writer,  printer,  teacher,  49,  seeks 
newspaper  or  magazine  manage¬ 
ment.  J-grad.  Box  5660,  Editor  & 
Publisher. 

HISTORY  GRAD  wants  to  learn  journalism 
on  the  job,  not  in  the  classroom  I  have 
summer  and  part-time  editing  and  report¬ 
ing  experience.  Box  5664,  Editor  & 
Publisher. 

AWARD-WINNING  news  pro,  a  self-starter 
with  13  years  metro  and  national  photo/ 
journalism  experience.  Ready  for  im¬ 
mediate  relocation  to  Zone  4  daily.  Box 
5686,  Editor  &  Publisher. 


NEED  A  WRITER  who  can  find  people  with 
a  story?  Award  winning  J-grad  eager  to 
test  skills  with  small  daily  or  large  weekly, 
any  Zone.  Write;  Bill  Huddleston.  Box  114, 
Colfax,  IN  46035. 


HAVE  DONE  IT  ALL.  Prefer  desk.  Bureau, 
weekly  editor  satisfying.  Employed.  South 
Southwest.  Box  5573,  Editor  &  Publisher. 


CANNY  young  local  government  reporter/ 
photographer  for  quality  California  twice 
weekly  seeks  niche  on  small  to  medium 
East  (Joast  daily.  Prefer  my  childhood,  Vir¬ 
ginia.  Write  Box  5765,  Editor  &  Publisher. 


Editor  &  Publisher. 


NEWS  EDITOR  whose  diverse  skills  have 
been  honed  by  jamming  5-6  years  daily 
newspaper  experience  into  4  years  wants 
to  help  run  small  daily  or  help  edit  special 
sections,  picture  edit,  or  do  special  as¬ 
signment  for  bigger  paper  and  earn  salary 
to  support  a  family.  1309  Emerson.  Beloit, 
Wl  53511,  (608)  362-3877. 


REPORTER,  29.  with  MSJ  from  North¬ 
western  and  5  years  on  daily  newspaper 
covering  city  government,  police,  courts 
and  schools,  seeks  position  with  progres¬ 
sive.  hard-hitting  newspaper,  newsletter  or 
magazine.  Will  locate  anywhere.  Box  5466, 
Editor  &  Publisher. 

REPORTER  OR  COPY  EDITOR  with  recent 
MS  in  Journalism  and  2  years  daily  news¬ 
paper  experience  seeks  position  on 
small-medium  daily  or  weekly.  Capable, 
energetic  and  willing  to  persevere.  Will 
consider  all  Zones.  Resume,  clips  and  ref¬ 
erences  available.  Box  5719,  Editor  & 
Publisher. 

BUSINESS  REPORTER  holding  down  large 
city  bureau  for  leading  international  news¬ 
paper  group.  Works  7  days  a  week.  Strong 
on  business,  consumer,  politics,  lifestyle. 
Will  consider  bureaus  or  home  offices  of 
dailies,  magazines.  Salary  requirement 
reasonable.  Contact  (713)  223-0194  or 
960-1685  and  leave  message. 

AWARD-WINNING  FEATURE  WRITER/ 
reporter  anxious  to  try  her  wings  at 
medium  to  large-size  aggressive  daily. 
Worked  as  news  editor,  reporter/ 
photographer  for  twice  weekly  paper.  Not 
afraid  of  hard  work.  Resume,  clips,  rec¬ 
ommendation  available  upon  request.  Box 
5718,  Editor  &  Publisher. 


EAGER,  young  writer/editor/critic  for  New 
England’s  largest  college  daily  seeks  posi¬ 
tion  in  any  Zone.  Bachelor's  degree  in 
journalistic  studies  and  English.  Contact 
James  F.B.  Sawyer,  96  Fairview  Ave.,  West 
Springfield,  MA  01089,  (413)  734-4754. 


TALENTED,  but  frustrated  young  reporter, 
with  2  years  daily  experience,  and  J-school 
degree,  seeks  more  rewarding  position 
with  daily  or  large  weekly  in  Zones  1  or  2. 
Box  5712,  Editor  &  Publisher. 


SHARP,  ENERGETIC  WRITER  seeks  chal¬ 
lenging  spot  with  growth,  MJS  from 
Northwestern.  Experienced  in  all  media. 
Will  travel,  relocate.  Write  Box  5776, 
Editor  &  Publisher. 


_ MARKETING _ 

DIRECTOR  OF  MARKETING/GENERAL 
MANAGER.  36  years  old  ex-President  and 
Group  Marketing  Manager.  Strong 
consumer/trade  marketing/promotion  cre¬ 
dentials.  Call  (617)  548-3758  or  reply  to 
Box  5773,  Editor  &  Publisher. 


_ PERSONNEL _ 

EMPLOYMENT  MANAGER  currently  with 
medium  weekly,  need  room  to  grow  with 
larger  publisher.  Experienced  in  staffing 
all  production  and  sales  positions.  Very 
picky.  Responsible,  mature,  married,  de¬ 
greed.  Write  Box  5753,  Editor  &  Publisher. 


PHOTOJOURNAUSM 

PHOTOJOURNALIST  with  weekly,  daily 
and  writing  experience  seeks  full  time  pho¬ 
tography  position  with  daily  paper.  NPPA 
clip  winner.  Resume,  references,  clips  and 
portfolio  available.  Call  or  write  Stephan 
Workman.  104  Walnut  Ave.,  Osawatomie, 
KS  66064,  (913)  755-4327  or  755-4151. 


PRESSROOM 


ASSISTANT  PRESSROOM  Superintendent 
for  large  metropolitan  daily  seeks  challeng¬ 
ing  position  as  pressman  superintendent. 
17  years  experience  which  includes  mul¬ 
tipress  operation.  Excellent  record  in  pro¬ 
duction  and  quality.  Top  references.  Write 
Box  5775,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR 
Competent  in  electronic,  mechanical  and 
industrial  engineering,  data  processing 
and  financial  disciplines.  Extensive  knowl¬ 
edge  and  experience  non-production  de¬ 
partments.  People  oriented  and  product 
sensitive.  Solid  record.  No  job  jumper. 
Presently  in  same  position.  Reply  in  abso¬ 
lute  confidence  to  Area  7,  Box  5687, 
Editor  &  Publisher. 


PROMOTION 


EXPERIENCED  promotion  writer  for  inter¬ 
national  scientific  publisher,  previously 
with  major  Northeast  sports  newspaper, 
wants  promotion  job  in  Zone  1  or  2.  Box 
5651,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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The  practice  was  described  as  a  “con 
game”  in  which  the  sympathies  of  un¬ 
suspecting  citizens  were  played  upon  to 
the  point  where  they  sent  money  and,  in 
some  cases,  were  asked  for  more  money 
after  the  inmates  release  and  suffered 
Beware  the  ides  of  daily  newspapers  could  prosper — e.g.  bodily  harm  when  it  was  not  forthcom- 
could  access  to  distribution  be  man-  ing. 

Commission  has  a  dated?”  Prison  officials  suggest  people  inquire 

It  it  calls  a  “sym-  If  one  newspaper-towns  are  inevitable,  of  the  authorities  about  the  reliability  of 

concentration  and  should  any  requirements  or  respon-  the  writer  before  such  relationships  are 

15  which  is  unprec-  sibilities  be  imposed  upon  them?  To  established, 
anything  but  a  bal-  what  extent?  For  what  purpose?  To  limit 

f  the  subject.  price?  To  achieve  diversity?  To  assure  Past  Week’s  Range 

is  intended  to  in-  access?  What  would  be  the  costs  of  such  i  ctrinlr  Drinae 

dy  of  news  media,  requirements?”  t-nces 

id  of  traditional  and  What  would  be  the  disadvantages  of  newspapers 

/hich  all  sides  are  prohibiting  the  further  growth  of  news- 

is  stacked  against  paper  chains?”  9/27  9/20  Ago 

Obviousty.  the  FTC  has  no  authority,  SSCS'SIq  '  T  S.  T 

lizations  have  not  mandate  or  jurisdiction  to  change  the  combined  comm  corp  (NYSE)  32%  34V4  2v/ii 

sessions  although  structure  of  a  free  press,  nor  to  mandate  cowies  comm,  (nyse)  21%  24%  19% 

;  draft  agenda.  Pos-  access  to  distribution,  or  to  prohibit  or  0°*  J°nes  (nyse)  3S%  37%  32 

;rs  or  panelists  in-  control  growth  or  to  impose  require-  Gray  comm.  (otc) .  23  33%  i3V4 

;enerally  critical  of  ments  upon  newspapers, 
aw  professor  Mon-  This  lop-sided  “symposium' 
of  “Cable  Televi-  a  can  of  worms. 

zen  Action;”  Stan-  Most  if  not  all  newspapers  have  re- 
omist  Jim  Rosse,  a  ceived  at  one  time  or  another  a  letter 
ultant;  Nicholas  from  a  convict  in  a  faraway  prison  citing 
ler  advocate  and  the  loneliness  of  life  and  requesting  the 
lissioner;  Charles  editor  to  publish  his  letter  asking  readers 
•CC  attorney  who  to  write  and  establish  a  pen  pal  relation- 


By  Robert  U.  Brown 


could  be 


ship. 

We’ve  had  them  at  E&P  and  it  is  a 
tough  request  to  turn  down. 

Editors  at  the  Sanford  (Fla.)  Evening 
Herald  recently  became  suspicious  of 
letters  of  this  nature  received  from  in¬ 
mates  in  Ohio  prisons.  (It  so  happens  our 
last  letter  was  received  from  an  Ohio  in¬ 
mate.) 

Staff  writer  Leonard  Kransdorf  was 
assigned  to  look  into  it  and  his  article 
recently  published  quoted  prison  offi¬ 
cials  around  the  country  warning  citizens 
to  beware. 

It  might  also  be  a  warning  for  newspa¬ 
per  editors,  also. 

By  Vic  Cantone 


•AND  THE  New  Jersey 

SupREAAE  COURT 
IS  R&CAl-LINe 
THE.  SHIE-I-D  law 


.the  auto  maker 
IS  RECALLIK16  MY 
pepECTive  CAR.  . 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
23  Years  Notien-Wida  Parsenal  Sarvic* 


Past  Week’s  Range 

of  Stock  Prices 

NEWSPAPERS 

Orte 

Year 

9/27 

9/20 

Ago 

Affiliated  Publications  (AMEX)  . 

19% 

19% 

14'% 

Blue  Chip  Stamps(OTC)  . 

22 

221/4 

17 

Combined  Comm.  Corp  (NYSE)  . 

32% 

34% 

21'% 

Capital  Cities  Comm.  (NYSE)  . 

44 

43% 

47’% 

Cowles  Comm.  (NYSE)  . 

,  21% 

24% 

19% 

Dow  Jones  (NYSE)  . 

35% 

37% 

32 

Gannett  (NYSE)  . 

46V4 

47% 

35'% 

Gray  Comm.  (OTC)  . 

23 

33'% 

13'% 

Harte-Hanks  (NYSE)  . 

23% 

24’% 

33'% 

Jefferson  Pilot  (NYSE)  . 

33 

32% 

30% 

Knight-Ridder  (NYSE)  . 

27% 

28% 

16'% 

Lee  Enterprise  (NYSE)  . 

36% 

36% 

23% 

Media  General  (AMEX)  . 

,  221/4 

22 

14'% 

Media  Investment  (OTC)  . 

.  48 

48 

N.A. 

Multimedia  (OTC)  . 

.  27% 

28 

25% 

New  York  Times  (AMEX)  . 

.  29% 

29% 

15'% 

Panax  (OTC)  . 

5% 

5% 

N.A. 

Post  Corp.  (Wise)  (OTC)  . 

35% 

37 

22’% 

Quebecor  (AMEX)  . 

9% 

9’% 

6’% 

Southam  Press  (CE)  . 

.  26 

27'/4 

19% 

Stauffer  Communications  . 

.  22 

22 

N.A. 

Thomson  Newspapers  (CE)  . 

.  14 

14</e 

12V2 

Time  Inc  (NYSE)  . 

.  46% 

47% 

34 

Times  Mirror  (NYSE)  . 

.  33 

34% 

23'%. 

Toronto  Sun  (CE)  . 

.  13 

13 

N.A. 

Torstar  (CE)  . 

.  18 

17% 

14'% 

Washington  Post  (AMEX)  . 

.  43% 

43’/4 

29’% 

SUPPLIERS 

Abitibi  (CE)  . 

.  17% 

16% 

9% 

Addressograph  Multi.  (NYSE)  . 

.  26V« 

30'/4 

14 

Altai  r  (OfC)  . 

4% 

5’% 

2% 

Berkey  Photo  (NYSE)  . 

7% 

9% 

3’% 

Boise  Cascade  (NYSE)  . 

.  31% 

32 

25% 

Carrier  Corp.  (NYSE)  . 

.  21% 

18% 

N.A. 

Compugraphic  (NYSE)  . 

.  38% 

43 

40'% 

CompuScan  (OTC)  . 

5% 

6'/4 

7 

Crown  Zellerbach  (NYSE)  . 

.  34% 

38% 

34'% 

Cutler-Hammer  (NYSE)  . 

.  56% 

57 

43’% 

Digital  Equipment  (NYSE)  . 

.  50V« 

52% 

49'% 

Domtar  (AMEX)  . 

.  17% 

19 

14’% 

Dow  Chemical  (NYSE)  . 

.  27V8 

28'% 

31'% 

Dymo  (NYSE)  . 

.  30% 

30 

12% 

ECRM  (OTC)  . 

4% 

4% 

2’% 

Eastman  Kodak  (NYSE)  . 

.  62% 

64% 

63'% 

Eltra  (NYSE)  . 

.  33% 

34  Vs 

26% 

Georgia  Pacific  (NYSE)  . 

.  29% 

31’% 

27’% 

Grace  W.R.  (NYSE)  . 

.  29% 

27% 

28 

Great  Lakes  Paper  (CE)  . 

.  35% 

35% 

26'% 

Great  No.  Nekoosa  (NYSE)  . 

.  32 

32'% 

25% 

Harris  Corp.  (NYSE)  . 

.  34 

34 

37'% 

Hunt  Chem.  (NYSE)  . 

.  14% 

14'/2 

16% 

International  Paper  (NYSE)  . 

.  44'/2 

46'/2 

47% 

Itek  Corp.  (NYSE)  . 

.  26% 

27’% 

14 

Kimberly  Clark  (NYSE)  . 

.  45% 

47'% 

44'% 

Log  Etronics  (OTC)  . 

.  17% 

15% 

6% 

Logicon  (AMEX)  . 

.  16% 

18 

12'% 

MacMillan. Bloedel  (CE)  . 

.  22% 

23'% 

20’% 

60 
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WESTERN  S  P000  PLATE 

GIVES  YOUR  FRONT  PAGE 
(AND  ALL  YOUR  PAGES) 

A  CLEAN  APPEARANCE  THATS  APPARENT 

AND  MORE... 


It's  the  end  product  that  counts—  and  how  you  arrive  at  that  end  is  very 
important  too.  For  deadlines  demand  as  few  problems  as  possible,  as  any 
production  manager  knows.  Using  FRONT  PAGE  plates  assures  that  your 
newspaper  will  be  clean,  but  even  more  important,  your  production  problems 
will  be  reduced  to  a  minimum. 

You  see,  the  Western  FRONT  PAGE  plate  is  especially  designed  for  the 
newspaper  industry,  with  over-all  production  in  mind  —  from  plateroom  through 
press.  It  provides  easy  development,  fast  roll-up,  and  long  trouble-free  runs. 

What  makes  FRONT  PAGE  perform  so  well?  To  begin  with  the  FRONT  PAGE 
plate  is  anodized,  producing  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint ...  an  ideal  Di-Litho  or  offset  surface . . .  clean 
. .  .water  receptive ...  oxidation  resistant. .  .and  long  running.  Solids  print  solid 
and  halftones  print  clean  . . .  every  edition. 

Also,  FRONT  PAGE  has  a  uniform,  consistant  brush  grain  which  provides 
the  tooth  that  gives  a  strong  bond  between  chemicals  and  plate.  In  addition 
it  gives  excellent  ink-water  balance  and  speeds  make-up.  And  litho  grade 
aluminum  and  rigid  quality  control  make  Western's  FRONT  PAGE  plate 
virtually  trouble-free. 


Important  too,  your  plateroom 
and  pressroom  personnel  can 
be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like 
the  one  before ...  no  variation  in 
quality... which  means  no  vari¬ 
ation  in  high  performance. 


uienern 


So  if  you're  not  already  using 
FRONT  PAGE-see  the  differ¬ 
ence-contact  your  Western 
Dealer  or  Western  Technical 
Sales  Representative  today... 
or  call  800  325-3310  toll  free 
and  we  will  make  arrangements 
for  you  to  try  FRONT  PAGE. 


LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 
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